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you havE surEly haD ThE ExPErIEnCE of TryInG To

express an idea about healthcare to someone and
discovered that you’re talking at cross-purposes.

Perhaps you used the term “holistic,” “wellness,” or
“supplement,” only to discover that what you meant was not
understood correctly.

One of the longest discussions I’ve seen take place
between DCs on the Internet was about the definition of the
term “subluxation.” After dozens of pages of argument and
opinion, agreement was not reached.

Yet, in the delivery of healthcare and health information,
accuracy in communication is paramount.
Even a slight misunderstanding could have
grave consequences. In large part, this is why
healthcare professionals spend so much time
in school learning specialized terminology.

The downside, of course, is that while you
can talk clearly to other experts and specialists,
your use of words like “spinous process”
would likely confuse a layperson. An essential
skill you need to master is the ability to convert
your professional language into terms a
patient can clearly grasp.

In this issue of Chiropractic Economics, we’ll show you
what’s involved in working with a physical therapist (PT),
and why you might want to bring one aboard your practice.
One thing that became clear as we researched this topic is
that PTs and DCs speak the same language.

For one thing, a physical therapy degree requires intensive
studies in biology, anatomy, cellular histology, physiology,
exercise physiology, biomechanics, kinesiology, neuroscience,
and more. Most licensed PTs will have performed a clinical
residency or fellowship, too.

More importantly, the PT will usually share your outlook
on healthcare as well — seeing his or her role in a way that’s
complementary to yours, preferring to assist the body
marshaling its own resources and seeking to establish
optimal wellness through exercise and stretching.

Of all the healthcare professionals with whom you come
into contact, it is the PT who likely speaks your language best.
Working with one might be the key to a stronger practice.

To your success,

Let me knowwhat’s
on your mind:
904-567-1539
Fax: 904-285-9944
dsosnoski@chiroeco.com
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Fabrizio Mancini, DC, goes
live with weekly radio show
Former Parker University President Fabrizio
Mancini, DC, went live recently as he hosted
his very first chiropractic radio program. The
new weekly program, streaming live on
HayHouseradio.com Thursday mornings at 11
a.m. EST, features Mancini and various guest
healthcare professionals discussing health,
wellness, prevention tips, and much more.

to learn more about the radio show, visit
ChiroEco.com/manciniradio.

source: american Chiropractic association,
acatoday.org

HHS releases final rule on
essential benefit design in
health reform
The U.S. Department of Health and Human
Services (HHS) recently released its final rule on
essential benefit design — virtually reconfirming
the administration’s initial policy that shifted
determination of the issue to the states.

The rule did not touch upon the all-important
subject of provider non-discrimination, Section
2706 of the Patient Protection and Affordable
Care Act, but HHS did state that the provision
will be addressed in a separate rule. ACA’s
Health Care Reform Task Force is reviewing the
new rule and will be relaying any concerns
directly to HHS.

to read ACA’s initial letter to hhS, visit
ChiroEco.com/hhsfinalrule.

source: american Chiropractic association,
acatoday.org

CHIROECONEWSflash.com

T O P N E W S

Strong show of chiropractic force and unity at NCLC
Hundreds of chiropractors, students, and supporters gathered in Washington, D.C., and then visited
with lawmakers on Capitol Hill as part of the 2013 National Chiropractic Legislative Conference (NCLC)
and Educational Symposium. For the first time, the event’s General Session was streamed live online.

In addition to speeches by government dignitaries, advocacy training and Capitol Hill visits urging
support for measures that would benefit patients, veterans, active-duty military personnel, and
chiropractic graduates with heavy student loan debt, this year’s legislative conference also celebrated
ACA’s 50th anniversary.

ACA was established in 1963 with the belief that the profession needed one strong national voice to
succeed. By partnering on NCLC 2013 with the Chiropractic Summit — a compilation of more than 40
chiropractic organizations — ACA was once again successful in bringing doctors from all walks of the
profession to Washington to tell their stories and advocate on behalf of the patients they serve. This
strong show of force will have a positive impact on ACA’s lobbying efforts in the months to come.

to read more about this event, visit ChiroEco.com/nclc2013.
source: american Chiropractic association, acatoday.org

U.S. Senate passes resolution honoring ACA’s
50th Anniversary
The American Chiropractic Association (ACA) announced that the U.S. Senate passed a resolution,
S.Res.72, observing ACA’s contributions to the country’s healthcare system and recognizing the 50th
anniversary of the founding of the association.

Specifically, the resolution acknowledges the chiropractic profession, chiropractors, and ACA as:
�a holistic, wellness-oriented healing art founded in the U.S.
�having recognized value by Congress, demonstrated by the provisions of law aimed at

integrating chiropractic care into the U.S. Department of Veterans Affairs and the U.S.
Department of Defense healthcare systems

�having established a well-deserved reputation for upholding and promoting the highest ethical
and professional standards for the practice of chiropractic

Finally, the resolution acknowledges that “the Senate recognizes the many important contributions
of the American Chiropractic Association to the welfare of both the chiropractic profession and the
health delivery system of the United States and recognizes the 50th Anniversary of the founding of
the Association.”

to read the full text of the resolution, visit ChiroEco.com/acaresolution.
source: american Chiropractic association, acatoday.org
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C O L L E G E N E W S

Palmer issues statement
about former alumni
association assets
Palmer College of Chiropractic officials are
distributing the following message from Palmer
College of Chiropractic Board of Trustees
Chairman Trevor Ireland, DC, to members of the
college community including Board of Trustees
members, employees, and alumni from all three
of its campuses as well as Davenport Campus
student leaders.

To the Palmer Community,
On November 2, 2012, the Iowa District Court

ruled favorably on the College’s motion for
summary judgment against the leadership of The
Chiropractic International Alumni Association
(TCIAA), a small group of individuals (less than
20) who previously were part of the Palmer
College of Chiropractic International Alumni
Association. The Court ordered dissolution of
TCIAA and return of all assets to the College.
Consistent with the Court’s order, TCIAA
transferred its remaining assets, totaling slightly
under $1 million, to the College on January 17,
2013.

to read the message in its entirety, visit
ChiroEco.com/palmermessage.

source: Palmer College of Chiropractic, palmer.edu

Logan students receive
business cards in special
ceremony
When Logan College of Chiropractic students
reach Trimester 7 and have successfully
completed their competency board examinations,
they become eligible to provide chiropractic to
students and student family members in the
Logan Student Health Center.

To mark this significant milestone, 70 new
Tri-7 students attended a special ceremony in
the lobby of the William D. Purser, DC Center
where they formally received their Logan clinic
business cards.

At this Tri-7 Card Ceremony, each student was
recognized individually by Professor Muriel Périllat,
MS, DC, Logan’s director of student health, and
Associate Professor Ralph Barrale, DC, vice
president of chiropractic affairs and postgraduate
education, and awarded his or her business cards

to signify the start of practical clinical experience
as an intern in the Logan clinic system.

to read this article in its entirety, visit
ChiroEco.com/logancards.

source: logan College of Chiropractic, logan.edu

I N D U S T R Y N E W S

Pre-surgery exercise program
significantly improved knee
replacement recovery
Knee osteoarthritis patients who engaged in
Thera-Band elastic resistance exercise prior to
knee replacement surgery generated higher
quality of life scores three months following
surgery compared to population norms.

A team of researchers from Bellarmine
University and Marquette University recently
evaluated the effectiveness of an eight-week
Thera-Band prehab program on 18 knee
osteoarthritis patients three months after total
knee replacement surgery, also known as total
knee arthroplasty (TKA). The patients were
randomly assigned to an exercise or control (no
exercise) group. Three months after surgery, the
patients were evaluated for their quality of life
using the SF-36 measurement tool.

Patients in the exercise group showed
significantly better quality of life results in all
eight domains of the SF-36 compared to
population norms. The exercise group also had
significantly better scores in the physical
functioning domain, which measures activities
such as lifting, walking, bending, kneeling, and
climbing stairs.

to read this article in its entirety, visit
ChiroEco.com/kneereplacement.

source: Performance health, thera-band.com

Klean Athlete announces
partnerships with two
credentialed coaching
services
Klean Athlete, powered by Douglas Laboratories,
is the new line of NSF Certified for Sport
nutritional supplements for athletes and recently
announced their partnerships with Finish Strong
Coaching and OutRival Racing — two of the
largest credentialed coaching services in Texas.

The recent partnerships with Finish Strong
Coaching and OutRival Racing mirror Douglas

Laboratories’ 50-year commitment to provide
science-based nutritional supplements by
providing credentialed training services coaches,
associations, and healthcare professionals with
Klean Athlete products: designed specifically for
athletes who want to reach peak performance
through optimal health.

Both coaching service partners are currently
utilizing Klean Athlete supplements in
conjunction with individualized training
programs for their endurance athletes.

For more information on this partnership,
visit ChiroEco.com/kleanpartner.

source: klean athlete, kleanathlete.com

H E A L T H N E W S

Naturally combating
Crohn’s disease
Crohn’s disease is a chronic inflammation in the
end of the small intestine and the beginning of
the large intestine. As a chronic condition,
people with Crohn’s disease experience periods
of remission as well as flare ups.

Symptoms include frequent diarrhea, an
urgent need to have bowel movements, sores
near the anus, constipation, stomach pain, rectal
bleeding, fever, fatigue, night sweats, lack of
appetite, and weight loss.

Approximately 700,000 Americans have
Crohn’s disease, which is equally prevalent in
men and women. Onset is more common in
adults age 35 and under.

Causes: The causes of this inflammatory
bowel disease are unknown. Studies show that
genetics and the environment may be factors.
It’s more common in people who live in
developed countries and urban areas and
individuals of eastern European descent. Stress,
diet, and antibiotics may aggravate Crohn’s.

to read this article in its entirety, visit
ChiroEco.com/combatingcrohns.

source: karen appold, a medical writer based in
royersford, Pa.
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InflaMMaTIon Is onE of ThE BoDy’s
MosT IMPorTanT hEalInG

rEsPonsEs. Yet, while a healthy
inflammatory response can serve one
well when encountering a pathogen or
sustaining an injury, systemic
inflammation has been implicated in
many health conditions.

Simmering low-grade inflammation
is a well-known component of obvious
inflammatory illnesses like arthritis,
asthma, and inflammatory bowel
conditions. But a growing number of
studies have also found chronic
inflammation to be a primary
underlying factor in not-so-obvious
conditions like cardiovascular disease,
diabetes, Alzheimer’s disease, and some
forms of cancer.1

Clinicians looking for a safe and
natural solution to support a healthy
inflammatory response for their patients
often turn to curcumin. Derived from
the Indian curry spice turmeric
(Curcuma longa), curcumin not only
gives the herb its deep golden hue but
is also responsible for turmeric’s
powerful anti-inflammatory properties.

Research shows that curcumin
displays potent antioxidant activity,
induces apoptosis, inhibits cell
proliferation and adhesion, and retards

the formation of new blood vessels.2
But this polyphenol’s most valuable
attribute is its ability to support a
healthy inflammatory response by
down regulating NF-kappaB, a key
transcription factor controlling many
genes involved in inflammation. This
factor is key in curcumin’s impressive
applications since NF-kappaB has an
impact on COX-2 and iNOS enzymes,
IL-1 and TNF-alpha cytokines, and
many other factors involved in the
inflammatory response.3,4

It’s no wonder so many health
practitioners consider curcumin a first
line of defense when treating inflam-
matory diseases. Once it enters the
bloodstream, curcumin becomes quite
stable and is able to confer its benefits
throughout the body, including areas
like the brain. One problem with this
impressive ingredient, however, is its
bioavailability.

Standard curcumin isn’t soluble, and
so it is poorly absorbed when taken
orally. What’s more, curcumin is rapidly
metabolized in the gastrointestinal tract
and quickly eliminated by the body.5
The resulting lack of bioavailability
limits curcumin’s usefulness in a clinical
setting.

In response, researchers are actively

pursuing ways to increase curcumin’s
bioavailability, either with the addition
of substances that boost absorption or
by making structural changes to the
compound itself. The first of these
more bioavailable forms paired
curcumin with the black-pepper
compound piperine.

Another formulation combined
curcumin with a soy lecithin
phospholipid.6 Recently, Italian
researchers have enriched bread with
microencapsulated curcumin as a way
to enhance absorption.7 While each of
these methods has met with some
success, a new form of water-dispersible
curcumin is proving to be a highly
bioavailable form.

Through colloidal-dispersion
technology, the curcumin is finely
milled and then mixed with glycerin
and a natural vegetable gum. The
result is a stable form of water-
dispersible curcumin that dissolves
quickly and maintains its solubility
over time. It’s also been clinically
shown to be almost 30 times more
bioavailable than standard curcumin.
This means that it can produce
benefits at lower doses than other
forms currently used.8

So what does this mean in the

THINKSTO
CK

Controlled response
Learn how curcumin offers potential clinical applications for your practice.
BY GAETANO MORELLO, ND
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clinical environment? In one small
crossover study, volunteers who took
30 mg of water-dispersible curcumin
immediately after drinking alcohol had
reduced levels of acetaldehyde in their
blood, demonstrating its liver-
supporting benefits.8

Another small trial of 19 volunteers
found that key markers of compromised
liver function such as gamma-glutamyl-
transpeptidase (GGT), aspartate

transaminase (AST), and alanine
transaminase (ALT), decreased after
taking 90 mg of water-dispersible
curcumin twice daily for 30 days.9

Arteries can also respond to this
novel form of curcumin, which may
benefit atherosclerosis patients. Arterial
health is typically measured by flow-
mediated dilation (FMD). According
to a study in the British Journal of
Nutrition, decreased FMD is a

predictor of adverse cardiovascular
events, and every 1-percent decrease in
FMD is associated with a 12-percent
increase in risk.10 One way to improve
FMD is with aerobic exercise.
However, a recent clinical trial of 32
postmenopausal women found that
taking 25 mg of water-dispersible
curcumin was just as effective as
exercise.

During the eight-week study, the
women were divided into one of three
groups: a control group, a group
participating in regular aerobic
exercise, and a group given water-
soluble curcumin. By the end of the
study, FMD had increased about 1.5
percent in both the exercise and the
curcumin groups.11

Another study of 45 postmenopausal
women engaging in regular endurance
exercise found that those who took a
daily 150-mg dose of water-soluble
curcumin supplement not only
experienced an improvement in blood
flow but also better aortic function and
an improvement in overall arterial
health. Taken together, these findings
suggest that water-dispersible
curcumin can boost some of the heart-
healthy benefits linked to exercise.12

This type of curcumin may enhance
exercise in other ways as well. When
14 young men took 150 mg of water-
soluble curcumin or a placebo both
before and after an intense workout,
those in the curcumin group experi-
enced a greater ability to contract their
muscles and faster muscle recovery
than those taking the placebo.13 This
suggests that curcumin could be a
great addition to an exercise program
for both seasoned athletes and also for
those just beginning to increase their
physical activity.

In the growing area of anti-aging,
water-dispersible curcumin may also
be of benefit. Findings from a trial of
seven participants found that taking
this type of curcumin boosted skin
moisture by 15 percent while also
resulting in a dose-dependent
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improvement in age spots, wrinkles, and pore size.8
The results from these limited trials suggest a range of

benefits for patients with inflammatory issues as well as
those wishing to enhance their health. Ongoing research is
currently investigating the potential of water-dispersible
curcumin in patients with advanced cancers for whom other
therapies have failed.14 Yet other studies are testing its ability
to improve cognitive function in the elderly.15

When it comes to curcumin, function definitely follows
form. Improving curcumin’s bioavailability makes it a
valuable tool for safely and effectively treating a wide variety
of inflammatory conditions.

GAETANO MORELLO, ND, practices inWest Vancouver,
Canada. He received his doctorate from Bastyr University
of Natural Health Sciences in Seattle. Since 1991, he has
been educating health experts on the use of natural
medicines in the fields of cardiology, immunology,

gastroenterology, anti-aging, and detoxification. He is a contributing
author to Alternative Medicine, A Textbook of Natural Medicine, and the
author of The Fiber Miracle.He can be contacted through drgaetano.com.
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at: clinicaltrials.gov/ct2/show/NCT01383161.





CH I RO E CO . COM A P R I L 1 9 , 2 0 1 3 • CH I RO P RACT I C E CONOM I C S ��

CLINICALCONCERNS

ThE InCIDEnCE of ChIlDhooD

oBEsITy has MorE Than TrIPlED

in the past 30 years, posing both
immediate and long-term health
implications.1 In the search for causes of
this epidemic, sugar-substitute chemicals
have arisen as a possible culprit. Taking
a closer look, one can conclude that
these should not be marketed as safe for
human consumption.

From fast food chains to fine
restaurants, aspartame is found right
next to the salt and pepper, as if it
merits being a part of daily life. These
potentially hazardous substances are
always close at hand. Children are
continuously bombarded with
subliminal exposure to foods and
treats containing artificial sweeteners
both in TV ads and on children’s
shows.

These are powerful substances.

Sugar substitutes can be 600 times
sweeter than sugar, and only small
amounts are needed to achieve a
desired sweetness, but does it satisfy
the desire for a sweet flavor? A 1988
study found that individuals who
consume non-nutritive sweeteners crave
sugar more than those who don’t.2

Researchers suggest that because
artificial sweeteners are much sweeter
than table sugar, they increase the
desire for sweet flavor. Among the
most commonly used sugar substitutes
are aspartame and sucralose.

The Aspartame Toxicity Information
Center submitted an evidence-based
docket to the U.S. Food and Drug
Administration (FDA), listing more
than 92 different health side effects
associated with aspartame consumption
alone.3 Still, to this date, fine print on
packaging and marketing of aspartame

products do not disclose these risks.
Side effects can occur gradually, can be
immediate, and can be acute.

The road to approval
It’s reasonable to ask how this chemical
got approved by the FDA.

NutraSweet (a brand name for
aspartame) was not approved until
1981, in dry foods, as detailed by
former FDA investigator Arthur M.
Evangelista.4 For more than eight years,
the FDA refused to approve it because
of the seizures and brain tumors this
drug produced in lab animals. The FDA
continued to refuse to approve it until
former President Ronald Reagan took
office and fired the FDA commissioner
who was blocking aspartame’s approval.

In a political process, Arthur Hull
Hayes, Jr., MD, was appointed as
commissioner. G.D. Searle pharmaceu-
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Dangerous flavorings
If you understand the composition of sugar substitutes and
the risks they pose, you’ll see why they are best avoided.
BY THERESA DALE , PHD, CCN, NP
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ticals hired Donald Rumsfeld, former member of the U.S.
Congress and Secretary of Defense, to handle the aspartame
approval difficulties as a “legal problem rather than a
scientific problem.”4

There was so much opposition to aspartame that an FDA
board of inquiry was established, and it recommended
against approval of the sweetener. But Hayes overruled his
own board of inquiry.

Disturbing side effects
According to Lendon Smith, MD, there is an enormous
population suffering from side effects associated with
aspartame, yet have no idea why drugs, supplements, and
herbs do not relieve their symptoms.5 Subsequently, there
are users who do not appear to suffer immediate reactions
because aspartame builds up in the body over time. Even
individuals who do not display a side effect are susceptible
to the long-term damage caused by excitatory amino acids,
phenylalanine, methanol, and aspartylphenylalanine
diketopiperazine.

Here are a few of the adverse reactions and side effects
some report from aspartame, by type:
�Psychological: depression, irritability, aggression, anxiety,

personality changes, insomnia, and phobias

�Gastrointestinal: nausea, diarrhea, abdominal pain, and
pain when swallowing

�Dermatological and allergic: itching without rash, lip and
mouth reactions, hives, and aggravated respiratory
conditions such as asthma

�Thoracic: palpitations, tachycardia, shortness of breath,
and high blood pressure

�Neurologic: epileptic seizures, headaches, migraines and
dizziness, unsteadiness, and confusion, memory loss,
drowsiness, paresthesia or numbness of the limbs, slurring
of speech, hyperactivity, atypical facial pain, and tremors

�Ocular: blindness, decreased vision, blurring, bright
flashes, squiggly lines, tunnel vision, eye pain, decreased
tears, and exophthalmia

�Otic: tinnitus, intolerance of noise, and hearing impairment
�Endocrinal: loss of diabetic control, menstrual changes,

thinning or loss of hair, weight loss, weight gain, and
hypoglycemia

�Other: urinary trouble, excessive thirst, and leg edema

These side effects are commonly misdiagnosed because
they can mock textbook disease symptoms. Aspartame side
effects may mimic or cause common illnesses such as the
following: chronic fatigue syndrome, the Epstein-Barr virus,
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post-polio syndrome, Lyme disease, Graves’ disease, Meniere’s
disease, amyotrophic lateral sclerosis, epilepsy, multiple
sclerosis, hypothyroidism, and attention deficit disorder.

Moreover, a 2007 review article notes that rats exposed to
aspartame in utero have a higher risk of cancer over the
course of their lives.6 This may or may not indicate that using
aspartame as an adult will increase the risk of cancer, but it
does suggest that the use of aspartame during pregnancy
might raise the lifetime cancer risk for an unborn child.

Note that aspartame side effects won’t be detected in
routine lab tests or X-rays because aspartame changes the
ratio of amino acids in the blood, blocking or lowering
levels of serotonin, tyrosine, dopamine, norepinephrine,
and adrenaline. Further, textbook disorders and diseases
may actually be a toxic overload resulting from aspartame
poisoning.

An aspartame and sucralose detoxification program is a
safe and effective way to reverse symptoms caused by non-
nutritive sweeteners.
�Remove all sugar-free products with aspartame and

sucralose from the diet.
�Read labels carefully.
�Follow a 30-day dietary cleanse.
�Restore depleted nutrients with a multivitamin supplement.
�Exercise and stretch five days per week and get plenty of

rest.
�Eat 75 percent raw foods at every meal.
�Drink seven to eight glasses of water per day.

Sucralose toxicity
According to a grassroots organization, the Sucralose Toxicity
Information Center, research findings appear to show a
significant reduction in size of the thymus gland, yet “the
manufacturer claimed that sucralose was unpleasant for the
rodents to eat in large doses and that starvation caused the
shrunken thymus glands.”7

Toxicologist Judith Bellin reviewed studies on rats starved
under experimental conditions, and concluded that their
growth rate could be reduced by as much as a third without
the thymus losing a significant amount of weight (less than
7 percent). The changes were much more marked in rats fed
on sucralose. While the animals’ growth rate was reduced by
between 7 and 20 percent, their thymuses shrank as much
as 40 percent.8

Sucralose is nothing like sugar even though some
marketing implies that it is. It was discovered while a
company was trying to create a new insecticide. It may have
started out as sugar, but the final product is anything but.

Sucralose is made when sugar is treated with trityl
chloride, acetic anhydride, hydrogen chlorine, thionyl
chloride, and methanol in the presence of
dimethylformamide, 4-methylmorpholine, toluene, methyl
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isobutyl ketone, acetic acid,
benzyltriethlyammonium chloride, and
sodium methoxide, making it unlike
anything found in nature.9

Furthermore, the manufacturer’s
website states that “sucralose is made
by a multi-step process that starts with
ordinary table sugar (sucrose) and
replaces three hydrogen-oxygen groups
on the sugar molecule with three
chlorine atoms. This results in a stable

sweetener that tastes like sugar, but is
calorie-free.”10

Splenda.com states that “the
sucralose molecule contains three
atoms of chlorine, and this is the key to
how we intensify the sweetness of sugar
and remove the calories.” Chlorine,
however, is an industrial chemical and
has been used in poisonous gas,
disinfectants, pesticides, and rubber.11

The effects of digesting and

absorbing sucralose are not clear due
to a lack of long-term studies on
humans. Sucralose is not yet approved
for use in most European countries,
where it is still under review.

Splenda also includes a mixture of
dextrose and maltodextrin, which are
used to increase bulk and both are
carbohydrates that do have calories.
The U.S. Department of Agriculture
(USDA) reports that 10 grams, i.e., 10
individual packets, of Splenda contain
34 calories.12 This amount consists of 9
grams of carbohydrates, made up of 8
grams of sugar (dextrose) and 1 gram
of starch (maltodextrin).

For comparison, 10 grams of
granulated sugar contain 39 calories.13
This is only six calories more than the
equivalent weight of Splenda.

Given that Splenda is found in many
products used in cooking, it can be
possible to consume 1 cup or more each
day. That amount would contain 96
calories and 32 grams of carbohydrates.
For people with diabetes, that is a
significant amount of carbohydrates,
and for people watching their weight,
this can be a problem. Consuming an
additional 100 calories a day can result
in a weight gain of 10 pounds per year.

Patients looking to achieve their
health objectives should avoid non-
nutritive sweeteners because they offer
little in the way of dietary advantages
and potentially pose serious side
effects.

THERESA DALE, PhD, CCN, NP,
is a pioneer of hormone
rejuvenation, and has invented a
medically proven homeopathic
alternative to hormone

replacement therapies. She has authored two
books and formulated her own extensive
product line. Her latest book is Revitalize Your
Hormones; Dr. Dale’s 7 Steps to a Healthier,
Happier and Sexier you. She can be reached at
800-219-1261 or through wellnesscenter.net
or cconm.com.

to view the references for this article, visit
ChiroEco.com/daleref.
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as a ChIroPraCTor, you arE

foCusED on hElPInG PaTIEnTs

regain their health naturally.
And that can include helping patients
deal with a top complaint — chronic
pain. This can induce low energy, poor
sleep patterns, wandering attention,
depressed mood, and difficulty
maintaining optimal weight.

Relieving these chronic issues
requires addressing not just the
symptoms but also the source, which
always resides in the nervous system. It
is the central nervous system —
through its communication with both
the endocrine and immune systems —
that truly drives the show.

This understanding has given birth
to the new term “neuroendoimmuno-
logy,” which honors the intricate
interplay among neurotransmitters,
stress and sex hormones, and the
immune system.

Autonomic nervous system
Think about neurotransmitters through
the lens of the autonomic nervous
system (ANS). There are two divisions
to the ANS: the sympathetic “fight-or-
flight” and the parasympathetic “rest-
and-digest” systems.

Although these two branches are
continually balancing against each other,
the parasympathetic side must dominate
in order to maintain optimal health and
function. When stressed, the sympathetic
side kicks in, causing increased heart
rate, sweating, irritability, decreased
digestive function, lack of focus, and
impaired short-term memory.

When in the parasympathetic state,
patients tend to have fewer cravings;
better metabolism; happier moods;
healthier bowel function; improved

sleep patterns; and higher levels of
focus, attention, and memory.

When a patient presents with chronic
pain, the first line of defense is typically
an adjustment. Many practitioners also
use nutritional interventions with
specific elimination diets, and recom-
mend nutritional supplements that
support the GI tract and help reduce
inflammation. If these measures do not
provide relief, consider other alternatives.

Objective testing
Just as it is common practice to test a
diabetic’s blood sugar before admin-
istering insulin, it is useful to perform
testing as an objective means for
assessing nervous system function and
its symptoms. This is called “assess and
address,” as it allows the practitioner to
individually address each patients’
biochemical imbalances by dealing

with the root of symptoms, and
achieve better outcomes more rapidly.

Many practitioners test immune
markers in the blood and serum,
hormones in the saliva and blood,
and neurotransmitters in the urine.
Although it is possible to test neuro-
transmitters in the serum and
cerebrospinal fluid (CSF), urinary
testing is often preferable because of its:
�convenience of home sample

collection, which is less stressful for
patients;

�normative physiologic ranges;
�non-invasive nature;
�stability over CSF and blood; and
�time averaging of total body output

of neurotransmitters, when the
bladder is held for a couple of hours
before sample collection. (A serum
or CSF collection measures only one
moment in time.)

Your personal touch
A personalized approach to chronic pain can help
your patients — and build your practice.
BY SCOTT THEIRL , DC , DACNB, FACFN
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There is also strong evidence that
neurotransmitters excreted in the urine
may effectively serve as biomarkers of
nervous system function. Studies have
demonstrated that intact neurotrans-
mitters are transported from the central
nervous system to the periphery,
followed by renal filtration of neuro-
transmitters and excretion in the
urine.1 Use CLIA-certified labs that are
fully licensed in your state and follow
your scope of practice.

Urinary testing is a functional test,
not a diagnostic one. It does not
diagnose insomnia, ADHD, mood
challenges, etc. It merely provides a
biochemical outline of which
biomarkers are elevated, depleted, or
within a normal range. These patterns
help guide a program of customized

supplementation.
Understand that cystic neuro-

transmitter levels emanate primarily
from the patient’s periphery, not the
central nervous system. For example:
Don’t advise your patients that you are
recommending a neurotransmitter test
to determine their brain levels of
serotonin, dopamine, or gamma-
aminobutyric acid. Rather, explain that
testing provides data on the total body
output of neurotransmitters to help
determine the patient’s stage of stress
response and guide the appropriate
course of nutritional supplementation.

Ultimately, the goal is to rebalance
and optimize neurotransmitter and
adrenal stress hormone responses to
chronic stress.

Testing can determine the stage of

stress response. For example: Early-
phase stress response may be indicated
by elevated levels of epinephrine,
norepinephrine, cortisol, and dehy-
droepiandrosterone (also called
“androstenolone”). In this case, the
goal is to down-regulate this elevated
stress response and help reset the
biochemistry to lower, optimal levels.

A mid-stage stress response may
present with a mixed bag of biomarkers:
some elevated, some optimal, and some
low. In this case, the results determine
which neurotransmitters and hormones
need to be down-regulated, and which
need to be supported and replenished.

A patient may be in late-stage stress
response when biomarkers measure
low across the board. This is indicative
of true adrenal fatigue from chronic

Ultimately, the goal is to rebalance and optimize neurotransmitter
and adrenal stress hormone responses to chronic stress.
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adrenal stress. In this case, all biomarkers show depletion
and supplements to help replenish them are suitable.

Regardless of the stage of stress response, many patients’
symptoms and complaints tend to be similar. This is why it
is imperative to test and interpret results alongside patient
history before supplementing.

Once a healthy neurotransmitter balance is achieved
through supplementation, the patient enters a maintenance
phase where doses are reduced. At this point, the patient
generally notices improvement. Retesting can further guide
toward best outcomes and confirm effective courses of
treatment.

SCOTT THEIRL, DC, DACNB, FACFN, has a private
practice in Milwaukee and is the clinical medical educator
for NeuroScience Inc. NeuroScience provides healthcare
professionals with integrative clinical assessments and
proprietary nutraceuticals to identify and target neurological

and hormonal imbalances. He can be contacted through
yourbestbrain.com or neuroscienceinc.com.

Reference
1Marc DT, et al. Neurotransmitters excreted in the urine as biomarkers of
nervous system activity: Validity and clinical applicability. Neurosco
Biobehav. Rev. 2010; doi:10.1016/j.neubiorev.201007.007.

Supplements that optimize
neurotransmitters and balance nervous
system function and response
Phenibut: Phenylated GABA, believed to cross the blood-
brain barrier to increase central nervous system GABA and
produce a calming effect.

5-hydroxytryptophan (5-HTP): Precursor to serotonin,
which has a calming effect and helps inhibit pain pathways
in the spinal cord, and is a precursor to melatonin, which
helps initiate sleep.

Tyrosine Precursor to the catecholamine neurotransmitters
dopamine, norepinephrine, and epinephrine, which are
generally stimulating. Norepinephrine also helps mediate
the storage and release of melatonin and is a potent
inhibitor of spinal cord pain pathways.

Phosphatidylserine:Helps re-sensitize central cortisol
receptors and reset the sympathetic “fight-or-flight”
response, producing a calming effect.

Rhodiola rosea: In low doses, this herb stimulates the adrenal
neurotransmitters epinephrine and norepinephrine. In high
concentrations it can quiet elevated adrenal epinephrine
and norepinephrine activity, having a calming effect.

Melatonin:A neuro-hormone that helps initiate sleep after
light stops stimulating the retina.
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whEn PEoPlE arE fIrsT

DIaGnosED wITh CanCEr,
ThEy arE IMMEDIaTEly

faced with a host of challenges and
decisions, ranging from where they
should receive treatment to the type of
treatment options available and the
side effects they will experience during
their care.

At some point during this
information-collection process, a
person should not only consider
outcomes but also quality of life before,
during, and after treatment. Their
multifaceted concerns about battling
cancer and living with cancer should
be addressed, and it is paramount that
they obtain complete and unbiased
information from their physician.

Because of the meaningful
relationships chiropractors often form

with patients, those diagnosed with
cancer may heavily rely on you for
compassion, educational support, and
guidance. In return, chiropractors
should consider taking an integral role
in the patient’s cancer treatment.

Chiropractic has always fostered the
patient-centered care plan as the best
form of holistic care. But what does
patient-centered really mean? Patient-
centered care is a model where the
physician embraces the patient and
family members in the planning,
delivery, and evaluation of healthcare.
The core concepts of this model are:

Dignity and respect.Healthcare
practitioners listen to and honor
patient and family perspectives and
choices. Patient and family knowledge,
values, beliefs, and cultural backgrounds

are incorporated into the planning and
delivery of care.

Information sharing. Healthcare
practitioners communicate and share
timely, complete, and unbiased
information with the patient and
family in ways that are affirming and
useful in order to effectively participate
in care and decision-making.

Participation. Patients and families are
encouraged and empowered to
participate in care and decision-
making, at the level they choose.

Collaboration. Patients and families are
invited to collaborate with healthcare
leaders by providing feedback and
insight into institution decisions such
as policy and program development,
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Teaming up for battle
Increasingly, chiropractors are playing a key role
in the integrative approach to oncology.
BY JEFFREY SKLAR, DC
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Welcome to the  
alumni association!

Recognizing our newest lifetime member

Lifetime membership is now the only 
dues paying membership level offered to 
graduates and friends of Parker University. 
This elite group of individuals contribute 100% 
of their dues to the Parker University Alumni 
Association Endowment Fund, which generates 
interest for student scholarships. Since 2008, 
over $25,000 in scholarships have been given 
to deserving Parker students on behalf of our 
Lifetime Members. 

Become a Lifetime member today! 
www.parker.edu/lifetime-membership

245. Dr. Jesus Bernal

15% discount on all Parker continuing education courses. 
A full list of classes is available at www.parker.edu/ce

Thinking about coming back to Parker Seminars?  
Join us at Parker Seminars Denver, June 6-8 and you can save $54 on a DC Registration 
and $39 on a CA registration. You and your entire team always save 10% of all North 
American seminar registration fees.

Buying a new table? Save 7% when you 
purchase it from Parker Share and support Share’s 
commitment to invest 100% of all proceeds back  
to chiropractic education. 

Graduate Benefits 2013

Visit www.parker.edu/graduate-benefits for  
a complete list of benefits.

next Power newest member! current Lifetime 
members who continue to give to the alumni 
association Endowed Scholarship Fund:

•	 Michelle	Krenek,	DC	LT	#1832

ParKer 
HOmEcOminG 

2013

OCTOBER 25-27

class reunion gatherings for: 
Class of 1988 – 25 Year Reunion
Class of 1993 – 20 Year Reunion
Class of 1998 – 15 Year Reunion
Class of 2003 – 10 Year Reunion
Class of 2008 – 5 Year Reunion

also featuring: 

2013 Parker University Alumni  
Association Awards Luncheon

Friday evening social in the courtyard 

Vendors exhibit throughout campus

Donor & Scholarship Recognition Dinner

Events, cE classes, and 
gatherings all weekend long!
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Paul Shrogin, Tri-3
Santa Maria, CA

“I really cannot adequately express my thanks for the generosity to 
the lifetime members for this scholarship. I had applied with the 
hopes of receiving assistance in my journey through this graduate 
program but knowing that competition and the level of need for it 
would be great. I am ecstatic to have been chosen as the recipient 
and want you to know how much this scholarship means to me.”

Spring 2013  
Parker University  

alumni association  
Scholarship Recipient

Thank you to our recent hosts of the successful after Hours clinic Visit Program.  
Together, you shared your practice advice with 160 students.   

robert Vasquez, Dc ’98 – Vasquez Family Chiropractic, www.elevationhealth.com/location/bedford-chiropractor- 
rob-vasquez

camille reagan, Dc ’01 & Vincent Scheffler, Dc ’07 – Reagan ChiroSport, www.chirosportcenter.com

Lezlie maloy, Dc ’08 – Spring Valley Spine and SportsCare, www.springvalleysportscare.com

David Smith, Dc ’07 – Cornerstone Family & Sports Medicine, Airrosti Rehab Center, www.airrosti.com

Paul Heikkinen, Dc ’85; marsha Heikkinen, Dc ’86; & andrea Heikkinen, Dc ’08 – Heikkinen Chiropractic & 
Acupuncture Center, www.heikkinenchiropractic.com

andrew Oteo, Dc ’10 & Gordon Payne, Dc ’11 – Proform Chiropractic & Wellness Center, www.proformclinics.com

chad Weinzetl, Dc ‘07 and Kim Do, Dc ’07 – Lifestyle Wellness Center, www.chirochangeslives.com

Troy Van Biezen, Dc ’97 – ChiroSport Specialists of Dallas, www.chirosportspecialists.com

Brandon Black, Dc ’09 – Wellness Center of North Texas, www.drbrandonblack.com

For more information about the after Hours clinic Visit Program or to host the next visit at your clinic,  
visit www.parker.edu/after-hours.

CLINIC VISIT UPDATE FOR 2012-2013

After Hours
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ALUMNI
UPCOMING EVENTS2013

maY
3 – Tailgate Party at Frisco roughriders 

Frisco, TX

9 – alumni Happy Hour 
Lewisville, TX

18 – Tailgate Party at Grand Prairie airHogs 
Grand Prairie, TX

JUnE
8 – Luncheon at Tca State convention 

Austin, TX

13 – networking Luncheon 
Colleyville, TX

20 – networking Luncheon 
University Park, TX 

Visit www.parker.edu/alumni-upcoming-events for details.

Parker University alumni association awards
Recognize the Extraordinary in 2013
The Parker University Alumni Association is proud to 
acknowledge a few of the heroes and noteworthy people 
who have made a difference in this profession. We strongly 
encourage all chiropractors, chiropractic assistants, staff, 
patients, or supporters of chiropractic care to submit names for 
consideration. Not all awards are exclusive to the graduates of 
Parker University.

Jose negron, Dc ‘11 Doug DeShazo, Dc ‘95 
2012 Young alumni of the Year 2012 alumni of the Year

neil Gardner Dc ‘09  rose Lepien, Dc ‘91 
2012 international Lifetime achievement award
alumni of the Year

To nominate a candidate for 2013, visit  
www.parker.edu/alumni-awards. 

Get your staff & patients to nominate you!
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Parker University community wishes our graduate, 
chuck Kobdish, Dc ‘06, the very best in his run for 
Dallas District 14 council seat. He currently practices 
in east Dallas. View his official campaign website at  
www.ChooseChuck.com.

Ken Thomas, Dc ‘86 has been appointed to the Council on Chiropractic 
Education. He will serve a three year term as councilor for Parker 
University. Read the full press release www.parker.edu/Parker-University-
Vice-President-of-Academics-Appointed-to-Council-on-Chiropractic-Education.

Patrick Bodnar, Dc ‘99 was featured in an article in the Dallas Morning 
News where he provided readers with his expert advice on preventing 
and treating back pain. Read the full article www.dallasnews.com/health/
headlines/20121112-expert-advice-on-staying-strong-keeping-back-pain-at-bay.ece 

January mierzejewski, Dc ‘03 wed Michael Sarich on 
November 24 in Hawaii. Dr. January and her husband 
were joined by friends and family from around the 
world at a beautiful seaside ceremony at the St. Regis 
Princeville Resort in Kauai. She continues to practice 
in Sarina, Queensland (Australia) at her clinic, Core 
Concepts Chiropractic. Best wishes to the happy couple!

Congratulations to Ty Hennes, Dc ‘11 for being selected as USA 
Hockey’s American Development Model Regional Manager! Read the 
full article at www.usahockey.com/News/HennesAnnounce.aspx

Lindsay mcinnis, Dc ‘11 is one of 11 founding members and the 
secretary of the West African Chiropractic Association. Their 
mission is “to be the bold, unified voice representing the interest 
and growth of the chiropractic profession and the people it serves.”  
www.creatingwellnessafrica.com 

Beau Hightower, Dc ‘11 discusses injury prevention and rehabilitation 
in unarmed combat sports with Knuxx Magazine. Read Dr Hightower’s 
feature articles at www.knuxx.com

Congratulations to Tri-9 student Logan Sherman 
on being named Clines Running Corner’s 2012 
Male Runner of the Year! Read the full article www.
clinesrunningcorner.com/malerunnerofyear.html

Got married? Had a baby? received an award? Opened a new clinic 
or celebrating an anniversary? The Office of alumni relations 
would like to share your successes! Submit your class notes today 
at www.parker.edu/class-notes.

cLaSSNotes
See what your classmates have been up to!

Show your 

cHirO 
PriDE!

Demonstrate your love of chiropractic 
wherever you go with our polos, 

t-shirts, and sweatshirts. 

Enter Promo code PLiFE13 for  

20% OFF your next order at  
www.parkershareproducts.com!

800.950.8044
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   inding your first job after graduation can be difficult. 
But it is even harder to find that perfect job – the one 
where you learn, grow, and develop the skills you need 
to be a wonderful doctor and a successful business 
owner. From my own experiences, I have made a list 
of the five questions I ask when interviewing to help 
me determine if this job will be right for me. 

1 What kind of practice do you have (Family, P.i., 
Workers compensation, Pediatric, Sports, etc.)? 
Make sure the practice attracts the type of patients 
you want to treat, and the practice volume matches 
your personal volume goals and abilities. If you want 
to spend 20 to 30 minutes per patient doing extensive 
one-on-one work like ART, a high-volume practice is 
not for you. Also consider adjusting technique and 
therapies offered.

2 Why are you looking to hire an associate? If the 
doctor needs help with the patient load this can be a 
key indicator of a growing practice and a doctor who 
can teach you a thing or two. If the doctor is looking 
to cut back on his/her office hours, that is fine too. 
He/she may want an associate that they can mold to 
fill their shoes. This type of doctor will invest a lot in 
you to make sure you take good care of their practice. 
If they are hiring because they want someone to help 
them grow their practice—this job will involve a ton 
of marketing to bring in new patients. 

3 How long term is the job? Are they looking for 
someone to work one or two years and then move 
on, or do they want to hire someone more long term? 
This is not about contract length but about their long 
term goals. Inquire about old associates, how long 

they stayed, and why they left. This will clue you in 
on what it’s really like to work there. 

4 What is the compensation package and how 
are bonuses structured? Is it designed so that as the 
clinic collections grow, your income grows too? Or 
are your patients separate and you bonus only on 
your services? Something to remember: if they have 
a down month and you have a good month it’s a lot 
harder for them to write you an extra check when 
they made less than normal. 

5 What are your five-year goals? See if you like 
their vision of the future. The vision he/she has for 
the practice should paint a clear picture of how the 
associate will fit into the picture. Goals should be 
clearly stated on paper so everyone on staff can work 
towards them. Be cautious of vague or unclear goals. 
You want to work for a doctor who is upfront, honest, 
and clear about the five-year plan.

These questions will give you a pretty good picture 
of what the hiring doctor has to offer and what he/
she is looking for from you. Look for a place that will 
be a good fit for you, one that will mesh with you 
personally and professionally. ¡

Leslie rapsawich, Dc ’07, was featured 
in a national trade publication in 2011 
with a similar article on the transition 
from college to practice. She is an 
associate for Dr. Jeffery Wieging in 
Grove city, Ohio, where she lives with 

her husband of nine years, Paul, and her son, noah. 
www.wiegingchiropractic.com

F

Leslie rapsawich, Dc ‘07
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 n an effort to continue to serve patients to the  
best of our ability, Parker University Chiropractic 
Wellness Clinics are transforming lives daily through 
spinal decompression therapy. Thanks to a generous 
donation from Eric Kaplan, DC, Parker interns and 
doctors are able to offer their patients a promising 
new therapy to help restore mobility and improve 
their quality of life.

We are seeing about an 86% success 
rate for the right candidates with 
spinal decompression therapy

Spinal decompression therapy is advanced technology 
designed to treat back and neck problems. This non-
surgical spinal decompression procedure helps reduce 
neck and lower back pain and improve spinal mobility 
and function. The therapy helps get patients back to 
daily activities they performed prior to disabling neck 
or back pain. 

“We are seeing about an 86% success rate for the 
right candidates with spinal decompression therapy,” 
says Troy Liming, DC, associate professor at Parker 
University Chiropractic Wellness Clinic in Dallas.  
“I had a 40-year old patient who worked in the 
landscaping business but could no longer work— 
could barely walk across the room—because of 
debilitating lower back pain from a herniated disc. 

His doctor advised surgery, but he really didn’t want 
to take that route. After being under chiropractic care 
and ten spinal decompression therapy treatments, 
he is back to work. This is conservative, non-invasive 
care that’s changing lives.” 

So who is the right candidate? “Spinal decompression 
therapy is a great conservative and non-invasive 
option for people suffering from chronic neck 
or back pain caused by a herniated spinal disc, 
degeneration of spinal discs, or facet syndrome,” says 
Patrick Bodnar, DC ‘99, Director of Parker University 
Chiropractic Wellness Clinics.

“This type of care offers a great educational 
opportunity for interns working with patients in need 
of functional improvement from these debilitating 
conditions,” says Dr. Bodnar.

Parker University Chiropractic Wellness Clinics 
is committed to serving the community and 
transforming lives with chiropractic care and spinal 
decompression therapy. Whether in pain for six days 
or six months, it is our mission to help people feel, 
function, and live better by providing outstanding 
quality chiropractic care. ¡

interested in learning more about spinal 
decompression therapy? Visit our website or 
stop in for a tour! www.parker.edu/clinics.

i

 No surgery.   No injections.  No medication.

Just results  
with Spinal Decompression Therapy
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For more than 60 years, Parker University has been a leader in educating the best and brightest chiropractors in the 
world. We are proud to continue the tradition of inspiration, support, and growth of the chiropractic profession. 

And now, as the health care industry continues to expand and diversify, we have added new degree programs 
that support our mission to be a student-centered university committed to being a leader in developing 
programs that compliment chiropractic.

 Bachelor of Science 
in Health Information 

Management

Associate of Applied 
Science in Radiologic 

Technology

Massage TherapyDoctor of 
Chiropractic

Empower Your Future with Parker University!

cOminG SOOn! MBA in Health Care Management

  www.parker.edu/future       800.637.8337       askadmissions@parker.edu

Online!

12-2759 ParkerLife April Edition.indd   7 3/18/13   3:06 PM



April 2013 ParkerLife Magazine | www.parker.edu88

 ublic Relations can be an extremely effective 
method for getting the word out about your 
practice. Not only is it typically free, but also having 
a third-party news organization cover your practice 
provides credibility and builds awareness for unique 
services your practice might offer. Some of the 
more successful chiropractic practices are actively 

pitching story ideas to local media outlets, but there 
are a few things every practitioner should keep in 
mind before contacting their local media outlet.

is the story newsworthy?
Media experts stress the importance of whether a 
story is news worthy. Though difficult to define, 

Leveraging Pr  
to Market Your Practice

P
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ask yourself before contacting the media if your 
story idea would appeal to a large audience. It must 
appeal to the larger audience as a whole, and not 
simply a small segment. Just because a news story is 
“big” to you, doesn’t mean that it will appeal to the 
larger audience.

How can you help?
Local newspaper, television, and radio staff 
headcounts have been cut by as much as 70% 
over the past five years. The continued emergence 
of the internet as a primary news source has 
dramatically impacted the revenue of traditional 
news outlets. Traditional news outlets have cut staff 
to stay competitive. This means there is less staff to 
research story ideas. Providing the reporter with as 
much information as possible (so they don’t have to 
research the story themselves) increases the chances 
of your story winning coverage. 

Does writing a press release help?
Yes, but the press release should be short, concise, 
and factual. Avoid filling your press release with 
marketing language that could not be used in 
the story. Limit your press releases to factual 
information and useful quotes from experts that 
could be used “as is” within the story. Never write a 
press release with the same language you would use 
in a marketing brochure. 

How do i know if a news outlet might be 
interested in my story?
Do your research and gain an understanding for 
the audience of that particular news outlet. For 
example, if your story might appeal to parents and 
cover children’s health care, look for outlets that 
target parents with their message. The better your 
story fits a particular segment of the population, the 
better chances you have of a news outlet targeting 
that same segment of running your story.

How can i make my press release stand out?
Local media outlets receive hundreds, if not 
thousands, of press releases each day. How will 
yours stand out? Statistics and trends are very 
important to reporters. Use a headline that will grab 
their attention and use statistics to substantiate the 
claim. Reporters cannot simply take your opinion to 
their audiences. They must have additional evidence 
to establish confidence in the story.

a reporter has shown interest. How can i 
ensure it is actually covered?
Be available! Reporters are on very tight deadlines 
and typically only have a few hours to pull a story 
together. If you are contacted, make every effort to be 
available on their schedule. Adjust your schedule to 
accommodate their press deadlines. Breaking news 

and other story ideas are bombarding reporters on a 
daily basis. Make it easy for them to cover your story 
and your chances will improve dramatically.

i participated in an interview. What now?
The reporter may have asked you for additional 
information during the interview. Commit to 
finding this information and sending it via email by 
a specific time and date. Honor that commitment 
and follow up to make sure additional questions 
have not surfaced. Essentially, if you said you were 
going to follow up, be sure to do it.

my story made the news! What can i do 
for future stories?
Now that you have successfully landed your 
story, leverage the relationship for additional 
opportunities. At the core of public relations is a 
relationship between you and this reporter. You 
have now established trust with this reporter, so use 
that to your advantage and pitch additional ideas 
that you think might interest them. Follow through 
and be sensitive to not waste their time and you will 
improve your chances for future coverage.

i have done all of this and i have not  
been successful. What now?
Review your press release and ask yourself if the 
story is truly news worthy. If so, consider pitching 
the idea to paid media outlets in your local market. 
Earned media (described above) is only one of your 
options. More and more media outlets are going to 
paid media formats, where you pay a fee to have 
your story covered. This fee is usually reasonable 
and if you have done the research and know that 
the story might appeal to this audience, you should 
see a return on that investment with new patients.

If you are successful and your story makes the news, 
be sure to record the interview or clip the articles. 
These materials may be used in marketing your 
practice either on your web site or within your print 
materials. Check with the news outlet to make sure 
they allow this. Some news outlets would prefer 
that you direct any traffic to your story on their web 
site and not you own.

News coverage can be an excellent way to raise 
awareness for your practice if you follow these 
simple rules. Remember that while earned media is 
typically free of charge, the time and effort you put 
into the story on the front-side is your investment. 
Done well, it can pay huge dividends for your 
practice in the very near future. ¡
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  ne of my practices in Dallas, TX Women’s Natural  
Health Center, focuses on women’s preventative health 
and wellness. I am passionate about women’s health 
because women are often the ones who take care of 
everyone else in the family, with little attention to 
themselves. Women frequently focus their attention on 
their own needs last, often at the expense of their own 
health. Women are under-served because they fight to 
take care of their family while neglecting their own 

well-being. I want to be an advocate for mothers, wives, 
daughters, and grandmothers of all ages. Women need 
to be cared for as much as everyone else in the family 
and we want Women’s Natural Health Center to be a 
welcoming, resourceful place where they can seek the 
best treatment for their health care needs or concerns. 
We encourage communication and provide education 
for proactive health.   

My Passion
for Women’s Health and Wellness
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Erin Van Veldhuizen, Dc ‘07
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When I was young, my mom and I would frequently 
spend the weekend at my great grandmother’s house. 
My great grandmother was 74 and vibrant. She taught 
us to cook, needlepoint, and garden. When she was 
diagnosed with breast cancer, she was too tired to 
do these activities with us. Because of the painful 
treatments, she spent most of her time in bed. We lost 
her a year after her diagnosis. My grandmother and 
two great aunts were also subsequently diagnosed 
with breast cancer and treated with mastectomies, 
chemo, and radiation. These past treatments continue 
to cause them much pain and suffering. Because 
I was very close with my great grandmother and 
desperately wished I could have spent more time 
with her, I became determined to find a better way to 
help women with their health concerns and prevent 
the pain and suffering so many women and their 
families endure. This determination to assist others 
in living an optimal life is what ‘called’ many of us 
to this profession. I have researched and dedicated 
much of my studies to helping women find hope and 
health through preventative measures and education.

We do more than determine risk 
of breast cancer, we also provide 
women with the education necessary 
to prevent breast disease and other 
female-specific diseases

I originally intended to open my practice with the 
goal of treating families and educating them about 
the power of chiropractic. After meeting some 
amazing professors at Parker, I decided to delve 
further into chiropractic neurology and functional 
endocrinology. Since my background is in the field 
of molecular genetics and I had done NIH research 
focusing on neurology, I found that I enjoyed the 
information. However, the clinical relevance and 
application was the most exciting for me! Following 
graduation, I opened Van Family Chiropractic, where 
I focused on chiropractic neurology, soft tissue 
rehab, cranial adjusting, and pediatric and prenatal 
chiropractic. I realized what a difference this type 
of application made in patients’ recovery, but still 
wanted to also have a women’s clinic. In 2010, I 
opened Women’s Natural Health Center and was 
able to completely fulfill my dream!   

At Women’s Natural Health Center, we use the highest 
resolution and only FDA-approved thermography 
camera. We work closely with a medical doctor who 
has well-over 20-years’ experience in thermography 
and is the president of the International Academy of 
Clinical Thermology, in addition to several breast 
and cancer specialists. As an adjunctive imaging 
tool, thermography is the earliest known risk marker 
for breast cancer. The thermogram process does not 

involve radiation or contact, and is safe for all ages 
and breast types. The earlier the detection of adverse 
changes in the tissue, the better the outcome for the 
patient. This earlier detection also affords patients the 
time to explore treatment options when necessary. 
At Women’s Natural Health Center, we do more 
than determine risk of breast cancer, we also provide 
women with the education necessary to prevent breast 
disease and other female-specific diseases. 

We have had many success stories, one 
of which is the recent opportunity in 
which we were able to lend assistance 
to a fellow Parker graduate.

Our ultimate goal is to educate as many women and 
doctors as possible about the earliest and safest risk 
assessment available to them. We want to have a center 
that every woman and her family thinks of first when 
considering prevention and successful identification 
of possible future health challenges. We have built 
a center with access to multiple professionals able 
to service women in all areas of discovery and 
treatment. Over next few years, we will continue to 
expand the services and treatment methods we offer. 
Because both clinics are in the same office building, 
we are able to integrate the message of chiropractic 
to those seeking optimal health and function. We 
can also use the thermography camera to assess 
musculoskeletal and nerve conditions. As such, we 
can provide chiropractic care and use the consecutive 
images as outcome measures for our patients and 
other doctors’ patients.

We have had many success stories, one of which 
is the recent opportunity in which we were able to 
lend assistance to a fellow Parker graduate. When 
we received an anxious phone call from a colleague 
who had found a suspicious area on her breast, we 
offered her a thermogram at no cost to her (as we 
do for all fellow practitioners and their spouses). She 
was found to have an acceptable thermography score 
and we suggested further imaging to get specific 
details about the area. We also encouraged her to 
make some specific changes to her current lifestyle. 
A month later, the suspicious area had disappeared 
and she had not suffered from hot flashes, migraines, 
insomnia, or “brain fog” since making the suggested 
simple life changes. ¡

Dr. Erin Van Veldhuizen is a 2007 
graduate of Parker University’s college 
of chiropractic. She was the 2008 
recipient of the Young alumni of the 
Year award given by the Parker alumni 
association and Lifetime member #137. 
She practices in Dallas, TX.

for Women’s Health and Wellness
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  he Parker University Board of Trustees has announced 
the appointment of Dr. Brian J. McAulay, to serve as the 
third president of Parker University and Parker Seminars. 

In this role, Dr. McAulay joins a long tradition of 
chiropractic leadership anchored in the vision of  
Dr. James W. Parker, the institution’s founder and 
author of the Parker Principles, and expanded by 

Dr. Fabrizio Mancini, who served as the institution’s 
second president and worked to raise awareness for 
Parker and chiropractic worldwide. 

With the continued evolution of Parker University 
into a comprehensive institution, and with bold 
plans on the horizon to introduce several new health 
care degree programs to complement the chiropractic 

T

Dr. Brian J. mcaulay
The new President of Parker University and Parker Seminars

April 2013 ParkerLife Magazine | www.parker.edu1212

12-2759 ParkerLife April Edition.indd   12 3/18/13   3:07 PM



mission, the Board of Trustees knew the next 
president would have to be someone of exceptionally 
strong vision, extensive experience spearheading 
institutional growth and evolution, and unrivaled 
higher education credentials.

“The search committee was very mindful of the 
expansion in the role and mission of the institution 
as a university as we launched the search for a new 
president,” said Dr. Wright Lassiter, chair of the 
board of trustees for Parker University. “Identifying 
a candidate with robust higher education experience, 
strong leadership skills, and significant influence in 
the profession was a top priority.”

The search committee reviewed 36 applicants for the 
presidency, but one candidate quickly emerged as  
the front-runner. 

Dr. Brian J. mcaulay – The new 
President of Parker University  
and Parker Seminars
With a career in higher education that spans more 
than two decades at three chiropractic colleges, 
Dr. McAulay has served as a faculty member, 
department chair, dean, vice president for academic 
affairs, provost, executive vice president, interim 
president, and board member. He also established 
and built a successful private chiropractic practice 
in Pennsylvania, where he served his patients  
for 12 years. 

In addition to earning the doctor of chiropractic,  
Dr. McAulay holds a PhD in business and management 
from Temple University, completed post-graduate 
education at the Harvard Institute for Educational 
Management, and is the first chiropractor awarded 
the prestigious post-doctoral fellowship in educational 
administration by the American Council on Education. 
Additionally he holds a bachelor of commerce from the 
University of Toronto, and is the first chiropractor 
to serve as an accreditation site team chair for the 
Southern Association of Colleges and Schools. 

Dr. McAulay is also president of the Association of 
Chiropractic Colleges (AAC) and chairs the ACC’s 
Enrollment Task Force. He previously chaired the 
Admissions Standards Task Force of the Council on 
Chiropractic Education and served as vice president 
and secretary-treasurer of the ACC. 

“The presidential search committee and board of 
trustees felt that Dr. McAulay’s breadth and depth 
of experience in higher education, his dedication to 
advancing the chiropractic profession, and his strong 
reputation as a disciplined, inspiring, and engaging 
leader made him the best choice to lead Parker into 
the future,” Dr. Lassiter said. 

In addition to his chiropractic foundation, Dr. McAulay 
has experience building comprehensive universities 
that offer a wide variety of degree programs. At Life 
University, he helped shepherd strong student 
enrollment growth and oversaw the introduction of 
seven new undergraduate and graduate programs. 
This experience is critical to the future of Parker 
University, with the planned expansion of new degree 
programs to complement the chiropractic program. 

“Program expansion calls for a president with a 
unique set of skills and talents,” said Dr. Gery 
Hochanadel, PhD, provost of Parker University. 
“I am very pleased with the board’s decision to 
hire Dr. McAulay as the next president of Parker. 
His experience in maintaining chiropractic as the 
foundational program while expanding degree 
offerings will be critical to the future of Parker 
University and the students we serve.”

“I am deeply honored to have been selected to serve 
as the president of Parker University and Parker 
Seminars and am looking forward to working with 
the outstanding team on campus, our extensive 
network of alumni, and our many supporters 
throughout the profession to guide this outstanding 
institution through its next period of impressive 
and exciting growth,” Dr. McAulay said. “I believe 
I have the expertise and I know I have the energy 
and commitment to bring our shared vision for 
Parker’s dynamic future to fruition, but this will be a 
collaborative effort among the many key stakeholders 
who have made Parker what it is today,” he added.

Family Life Set the Foundation
Dr. McAulay grew up in Toronto, the youngest of 
three boys. Although his father and brothers still 
live in Canada, he remains close to them all. A great 
admirer of his brothers (five and ten years his senior), 
he often emulated them as a child. His oldest brother, 
a dentist, and middle brother, a project manager with 
the Canadian government, both set strong examples 
as dedicated students. 

“Growing up, my brothers were my heroes,” Dr. McAulay 
said. “My sister-in-law mentioned one day that there 
must be something in our genes because I sign my 
name exactly the same as my oldest brother. I told 
her that it wasn’t the genes, but that as a little kid, I 
copied the way he signed his name because I had so 
much respect for him.”

Dr. McAulay was raised in a traditional home. 
His father worked for BP his entire life in a career 
that began with him filling refillable bottles so 
customers could purchase motor oil for their 
vehicles. He worked his way up and eventually 
retired as a manager with 36 years of loyalty to 
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the same company. His mother was a homemaker 
with the dubious task of raising three boys who 
were all active in sports and other activities.

“I will always be grateful to the support structure 
that allowed me to realize there is great potential 
within all of us, and that I could leverage that 
potential to do great things in all aspects of my life,” 
Dr. McAulay said.

He met his wife of 23 years, Jean, oddly enough at 
a job interview at a chiropractic college. He was on 
the selection committee when she was hired as the 
director of development for Pennsylvania College. 
They also worked together at Sherman College, 
where Dr. McAulay served in several executive posts 
and his wife was the director of marketing and 
public relations. 

They have two children who are busy with academics 
and sports. Their 16 year-old son is a successful 
student in a math and science magnet high school 
where he will graduate after his junior year before 
moving to Texas. He plays on the varsity tennis team 
and is on the varsity math team. Their 12 year-old 
daughter is an honor student in the seventh grade, 
plays competitive volleyball and tennis, and plays 
the saxophone. All four love playing tennis together 
and traveling on family vacations. 

“I really had no idea that raising teenagers could be 
so fun,” Dr. McAulay said. “I thoroughly enjoy the 
time I spend with my family and I am very proud of 
my two children—not only because of what they’ve 
accomplished, but because of the kind of young 
adults they are becoming.”

chiropractic—the Perfect Fit 
While pursuing an undergraduate degree in commerce 
at the University of Toronto, Dr. McAulay met someone 
who was under regular care with a local chiropractor 
that sparked his interest.

Although at first he visited the chiropractor because 
he was experiencing spine-related problems, he 
learned about how subluxations interfere with the 
ability of the body to communicate, and that this 
interference interrupts the body’s ability to heal 
itself and to maintain itself in a state of homeostasis. 
This new concept made perfect sense to him, and he 
started under regular care.

“During each visit, we would talk about chiropractic 
philosophy and the basic tenets of the profession,” Dr. 
McAulay said. “He even sent books home with me to 
read and would ask what I thought when I returned 
for my next visit. What struck me the most was how 
chiropractic unleashes the natural ability of the body 
and clears the way for the body to function properly, 

at peak levels of performance. This fit very well with 
my own personal philosophy: that everyone has the 
potential to be great within themselves, and that 
happiness, health, and success are all within each 
of us. We simply need to do the things necessary to 
allow them to come through.”

Convinced that chiropractic was a great fit for his 
future career, Dr. McAulay moved to the United States 
and enrolled at Pennsylvania College of Chiropractic, 
where he excelled in the curriculum and clinical 
experience. Dr. McAulay had found his calling, a career 
in chiropractic, which allowed him to align his personal 
beliefs with a career dedicated to helping others.

“Before chiropractic, I believed that a career was a 
sacrifice, and that many people worked in careers 
that run counter to their personal beliefs and 
dreams,” Dr. McAulay said. “My father and many of 
the adults I knew were clearly working in a job that 
fell short of meeting their life expectations. When I 
found chiropractic, I found a way to meld my values 
with my career path.”

a chiropractic career Expands
After graduation, Dr. McAulay opened his own practice 
in Newtown, PA, where he practiced for 13 years. 
During this time, Dr. McAulay helped thousands of 
patients realize the benefits of chiropractic care. He 
remembers one particular case that stood out during 
his time in practice.

It’s not an uncommon story, but he recalls one 
incident early in his practice life. A wife accompanied 
her husband to the office. He was suffering from 
an acute low back condition, and she was the 
“designated driver.” As Dr. McAulay talked through 
the role of nervous system in health, the patient just 
wanted to get on with the treatment, but the wife 
listened intently. After administering care to her 
husband, she timidly asked if chiropractic might help 
her. She had been suffering from severe headaches, 
and she reported to have headaches on a daily basis, 
sometimes severe, sometimes moderate, but every 
single day since she was a girl. After the exam and 
the report of findings the next day, the adjustment 
was like turning on a switch and the headaches 
disappeared, never to return. After 24 years of 
headaches, she was liberated from a life of daily 
pain. But Dr. McAulay focuses more on the benefits 
of chiropractic that focus on improving performance 
and preventing problems from taking place in the 
first place. He is fond of saying, “The greatest story 
ever told in chiropractic is the story that’s never told.” 

Always highly motivated by the opportunity to 
learn and expand himself, Dr. McAulay remained 
involved with Pennsylvania College and served on the 
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faculty there, before becoming dean of post-graduate 
education, department chair, and faculty senate chair. 

Still, he wanted to push himself further and returned 
to school again to pursue a PhD in management. It 
was a very busy time; he practiced in his chiropractic 
office, he took classes in the doctoral program, he 
taught undergraduate and MBA management, human 
resources and organizational communications courses  
at Temple University and Philadelphia University, and 
even welcomed a new baby.

Dr. McAulay’s chiropractic experience and deep 
educational knowledge soon made him a very 
attractive candidate for an open position at Sherman 
College of Chiropractic as the executive vice-president 
and provost, and later as the interim president for 
the institution. He felt the opportunity to move into 
chiropractic college administration would perfectly 
marry his love of chiropractic with his expertise in 
organization behavior and management. 

After serving Sherman for three years, he moved to 
Palmer Chiropractic, where he served as the vice-
president of academic affairs under President Guy 
Riekeman. Soon, he was called to Life University, where 
he served as the provost and later as the executive vice 
president and provost. 

“I have had the wonderful opportunity to be a 
part of several excellent chiropractic institutions,”  
Dr. McAulay said. “This experience has provided 
me with a wealth of knowledge and understanding 
for dealing with not only the challenges of 
institutions of higher education, but specifically the 
opportunities and challenges within our nation’s 
chiropractic colleges.”

“My years in private practice, career in chiropractic 
education, service within the broader higher education 
milieu, and leadership roles within our chiropractic 
organizations has provided an outstanding foundation 
for my new role as president of Parker University and 
Parker Seminars,” Dr. McAulay added. “Parker is so 
well regarded throughout the profession and I could 
not be more proud or excited to be a part of its very 
bright future.”

The next chapter for Parker 
University and Parker Seminars
Although new to the Parker family, Dr. McAulay is 
no stranger to Parker’s extraordinary reputation. 

“Everyone associated with chiropractic is well aware 
of the influence Parker, and specifically Dr. Parker, 
has had on this profession,” Dr. McAulay said.  
“Dr. Parker was responsible for taking this profession 
to a higher level with his principles and procedures 

for operating a successful practice. Those principles 
still apply today. While the vision for Parker may be 
expanding, the principles on which the institution 
was built are very much a part of the culture here.  
I intend to protect those principles as we expand our 
influence, always mindful of the chiropractic program 
as our foundation.”

Dr. McAulay is impressed with Parker students and 
graduates. “Parker students stand out in the market. Not 
only do they have a deep understanding of chiropractic 
philosophy, but they are wellness-oriented with 
experience in the benefits of proper diet and exercise, 
evidence-based with an understanding that scientific 
study and chiropractic philosophy are not in conflict 
with one another, and well educated in the business 
concepts that will ensure their success.”

As Dr. McAulay builds the vision and strategic plan 
for the institution moving forward, he and the 
board of trustees will look first and foremost at the 
most effective and impactful methods for educating 
tomorrow’s leaders in health and wellness.

“I will launch my journey here with 100 days 
of listening,” said Dr. McAulay. “I need to hear 
from alumni, students, faculty, staff, supporters, 
patients, seminar attendees, business partners, and 
community members. That input will help drive 
the development of our comprehensive strategic 
plan that will bring our vision into reality.”

The Future of chiropractic
Dr. McAulay believes a unified effort to clearly 
articulate how chiropractic can best serve humanity is 
needed today more than ever to enable the profession 
to embrace growing public interest in wellness care. 

“This is a very critical time for the profession and 
for us to collaborate and develop a unified message,” 
Dr. McAulay said. “The adoption of the Affordable 
Care Act, along with more and more patients seeking 
natural and alternative care, provides us all with the 
perfect opportunity to expand, but we must do that 
under a platform featuring a unified message.”

Dr. McAulay remains optimistic about the future of 
the chiropractic profession, and he sees his new role 
with Parker as an opportunity to help lead this effort. 
He brings a wealth of knowledge and experience 
to the position, and Parker University and Parker 
Seminars will certainly thrive under his leadership 
and direction. ¡
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Help recruit Parker’s next Dc rOOKiE OF THE YEar and you 
could win two tickets to a mLB game and a one night stay in a hotel*. 
The more qualified candidates you refer, the more chances you have to 
win! Earn one entry into the drawing for each future DC student you 
refer enrolled by May 9.

Visit www.parker.edu/referral to enter today!

* Contest ends May 13, 2013. Prize to
include two tickets to an MLB game 
near you and a one-night hotel stay. 
Does not include transportation. 
Entries will be tabulated and drawing 
will take place on May 31, 2013. 
Contact AskAlumni@parker.edu  
for more information.
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Starlight Soiree
Let Parker take YOU out to the 
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For more on Parker’s Yellow ribbon program, please contact the Parker University 
admissions department at 800.438.6932 or askadmissions@parker.edu.

Parker University is proud of the nearly 100 veteran students, faculty, and staff that have made 
the choice to serve our country. In honor of their dedication and service, Parker University 
was recently accepted into the Yellow Ribbon program – a program dedicated to providing 
financial help to veteran students interested in higher education. The Yellow Ribbon program 
offers numerous benefits to qualifying students including tuition assistance above the tuition 
cap set by the GI Bill.

Proud Home of Those Who Have Served Our country

The 2013 Starlight Soirée at Parker Seminars Las Vegas was a success! Over 350 seminar attendees enjoyed 
the party in the VooDoo Lounge, an exclusive night club on the 51st floor of the Rio All Suite Hotel and Casino in 
Las Vegas. Guests danced to music from a live DJ, enjoyed the Eclipse custom drink (named in honor of sponsor 
Eclipse Practice Management Software), marveled at the scenic overlook, and enjoyed the company of their 
colleagues and friends. Thank you to all who attended this “party with a purpose!”

You can see some of the great moments from the 2013 Starlight Soiree in our 
photo album at on the Parker Facebook Page.

Want to make your gift to Parker University but weren’t able to attend the 
soirée? You can make your tax-deductible gift online 24-7 at parker.edu/giving.

IPS Advisors 

The Markson Connection 

American Chiropractic 
Association 

Chiropractic Economics

Progressive Labs 

McWilliams Governmental 
Affairs 

HRC - Chiropractic & Medical 
Staffing 

Jack Donovan, DC 

Swingle Collins & Associates

Special Thanks to:

Starlight Soiree
Let Parker take YOU out to the 
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Call 888.727.5338 or visit  
www.parkerseminars.com  
and begin empowering your  
life and practice today!

Become a GTO Pledge by committing 
to three (3) consecutive North American 

Parker Seminars.

Enjoy a  
$635 savings!

For more information, visit our  
website at www.parkerseminars.com  

or call 888.727.5338

ParkerSeminars

2013 Schedule
Parker Seminars

EMPOWER      YOUR LIFE.

EMPOWER   YOUR PRactIcE.Sydney, Australia
June 21-23

Sydney Convention 
and Exhibition Centre

Denver
June 6-8

Grand Hyatt Denver

New York
October 17-19

Sheraton Meadowlands 
Hotel and Conference

Las Vegas 
January 9-11, 2014

Rio All-Suite Hotel 
and Casino
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PRACTICECENTRAL

implementation, and evaluation;
healthcare facility design; and profes-
sional education and delivery of care.

By applying this model to patient
care, you create a safety net around
your patients, providing them with
the tools needed to navigate their

cancer journey.
Moreover, an integrated treatment

regimen can often increase a patient’s
ability to not only survive, but thrive,
during active care and beyond. In
2009, it was reported in Preventative
Medicine: “Integrative oncology focuses
on the complexities of health and
proposes a multitude of approaches. Its
categories are mind-body techniques,
physical therapies, nutrition plus
supplements, and botanicals or natural
health products.”1

It continues: “Opportunities exist for
oncologists to promote lifestyle
changes that improve patients’ length
and quality of life. Integrative oncology
utilizes techniques for self-empower-
ment, individual responsibility, and
lifestyle changes that could potentially
reduce both cancer recurrence and
second primary tumors.”

When looking at an integrated team
approach, it is important to establish a

team lead, as suggested by a report in
the Pan African Medical Journal.2 At
Cancer Treatment Centers of America
(CTCA), this responsibility is filled by
the medical oncologist.

Under his or her leadership, the
integrative team meets every morning
to discuss individual patient cases for
the day. Updates are provided from
each team member in order to clarify
the full scope of both the patient’s
medical and wellness needs.

As the team hears about the patient’s
challenges from not only a medical
standpoint but from an optimal wellness
position, the patient’s immediate needs
are more readily addressed. Typically, a
medical oncologist will not take into
consideration things like the patient’s
work environment, social factors,
spiritual needs, psychological needs, or
even cognitive and intellectual needs.

But with a team that encompasses
nutritional, naturopathic, mind-body,

When one looks at the
multitude of possible
responses patients
may experience
during cancer care,
chiropractic may be
effective for side-effect
management during
any stage of the
disease process.
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physical, and religious needs in
addition to more conventional medical
care, the meeting thoroughly reviews
every aspect of a patient’s care and
dramatically improves the quality of
holistic care. (See Figures 1–3.)

Chiropractic, specifically, plays an
important role in this integrated,
patient-centered model. A 2001 article
in the Journal of Manipulative and
Physiological Therapeutics reported that,
“The chiropractor provides noninvasive
and non-pharmacologic options for

decreasing pain and improving
function.”3 When one looks at the
multitude of possible responses patients
may experience during cancer care,
chiropractic may be effective for side-
effect management during any stage of
the disease process; similar to all other
forms of care, the key is ensuring safe
and effective treatment delivery.

When is it safe to adjust an oncology
patient? Moreover, what techniques are
indicated or contraindicated in treating
this very needy and yet underserved

population of patients? This is where
integration is unparalleled in its
application to patient-centered care.

Certainly, like most medical or
therapeutic interventions, there are
some contraindications for cancer
patients when it comes to the delivery
of chiropractic adjustments, often
related to primary lesion and metastasis.
The chiropractic department at CTCA
developed a protocol for patient safety
that suggests no osseous adjustment
should be performed five segments

figure 1 figure � figure �

outcomes using sEEr (surveillance, Epidemiology and End results) national averages
comparing integrative oncology at CTCa vs. conventional oncology care.
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above and below the affected vertebrae
in the following clinical scenarios:
�Obtain most recent diagnostic scans

and labs
�Primary bone lesion, space

occupying lesion, metastatic lesions
(lytic, blastic, or mixed)

�No adjusting of extremities with
primary lesions of metastasis

�Patients with platelet counts under 35
refrain from even low-force adjusting

The only way to know what the
patient’s condition is regarding these
contraindications is to have the most
recent imaging studies and blood work.
This is where integration and electronic
health records become invaluable.

Once the risk factors are established,
the application of chiropractic will
surely benefit the patient at any stage
of the disease. An integrative, patient-
centered model of care that encom-
passes a multitude of services,
including chiropractic, is an ideal
benchmark for all healthcare delivery.

Laudable results occur when a team
of intelligent, compassionate minds
place patients and family first. The
current leading models of integration
are changing healthcare in this country
and enhancing lives, health, and
wellness.

JEFFREY SKLAR, DC, is director
of chiropractic services at Cancer
Treatment Centers of America in
Philadelphia. He serves as the
alternate Pennsylvania delegate

for the American Chiropractic Association
and is a district board member for the
Pennsylvania Chiropractic Association. He is
a member of the Cancer Fighters Thrive
magazine editorial board. He can be
contacted through cancercenter.com.
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ChIroPraCTors Don’T JusT

know ThE MusCuloskElETal

sysTEM inside and out. They
know how to treat it effectively and
efficiently. And more often than not,
they do so using their hands as their
lone diagnostic tool.

But sometimes deficiencies in the
body go deeper than the exterior.
Sometimes, these deficiencies can only
be found with the proper laboratory
tests.

Most DCs, however, don’t realize
that lab testing is not only easy to
incorporate in a clinical setting, but its
benefits are far-reaching. Laboratory
testing in a chiropractic practice not
only helps the doctor identify
underlying factors in the body, but it
also can help determine more
accurately if the needs for the patient
extend beyond chiropractic’s scope.

Jerry Moylan, DC, says adding
blood testing to his practice has

improved it on multiple levels.
“Blood/lab testing has changed the

way I practice,” he says. “It has given
me faster results with my patients, and
I can handle a wider variety of cases.
Patient compliance is higher. It
essentially gives you an added edge
over other doctors when a patient is
deciding on a doctor.”

Leslie Landy, DOM, RN, AP, adds
that the benefits she sees with blood
testing center largely on her patient
base.

“To be able to objectively determine
and view with patients any hematolog-
ical, chemical, hormonal, or nutritional
dysregulation is so important. This
data gives us very valuable information
for treatment goals, patient lifestyle
changes, and objective data follow up.”

Not only does blood testing allow
for improved patient outcomes, but it
also puts the patient in the driver’s seat
of their care.

“When the patient sees the results of
functional evaluation of lab work, they
are much more compliant to treatment,”
says Lyn Jones, DC, RN, NMD.
“Patients like to see things on paper, to
have something tangible to mark their
progress as well as feeling the difference
in treatment. Lab work is added proof
of the efficacy of treatment.”

Landy agrees: “When patients
become aware that their lab work
indicates imbalances in their chemistry,
they will usually engage more in their
healing process. Commonly patients
will alter their diet, take nutrients, and
make lifestyle changes with greater
commitment when they can track their
progress in black and white.”

Maybe the best part about adding
laboratory testing to your practice is
that it requires no additional equipment
and no supplementary training or
education if you’re already a licensed
chiropractor.

The case for lab testing
BY MELISSA HEYBOER

Innovative Ideas from the Industry Leaders

TH
IN

KS
TO

C
K



CH I RO E CO . COM A P R I L 1 9 , 2 0 1 3 • CH I RO P RACT I C E CONOM I C S �1

“When sending a patient to the lab
for testing, there is no equipment
needed,” says Landy. “There are just
requisition forms, which you can do
through the online service available by
the company you use. There is no cost
involved and the patient pays the
doctor for the testing, then the doctor
is billed after the tests are completed.”

Although not required, both Moylan
and Jones recommend seeking
additional education for doing blood
testing.

“Seminars and webinars are highly
suggested,” says Moylan. “Lab testing
can be very complex and it should not
be taken lightly.”

“I strongly recommend more lab-

focused education to learn functional
evaluation of lab results,” says Jones.
“That is not taught in school. And to
become adept at lab evaluation, a lot
more education is needed.”

The process concludes when the
doctor receives the test results —
which usually takes one to two days —
and then schedules a meeting with the
patient to go over them. From there,
Landy says, a plan for care is
established.

“It really takes the guesswork out of
diagnosis and treatment,” Jones says.

And Moylan adds that lab testing can
range from general blood chemistries to
liver, kidney, and heart tests.

“Lab testing can be utilized with all

patients as a general screen or if they
have a particular condition or they can
fill out a health assessment form and
the doctor can determine which tests
are necessary,” he says.

And Landy says she’s grateful to
have this kind of tool available to her.

“It’s fascinating to learn that blood
gives us a specialized look into the
inner workings of the body,” she says.
“Working together to bring all into
optimal ranges is not only corrective
but preventive medicine as well.”

MELISSA HEYBOER is the
associate editor of Chiropractic
Economics. She can be reached at
mheyboer@chiroeco.com or 904-
567-1540.

Laboratory testing is a crucial
component of treatment for patients. It
enables the clinician to see what is
happening with a patient internally; an
empirical view that an X-ray, MRI, or
other diagnostic method cannot
provide. From basic metabolic values
like glucose and insulin levels, to
immunoglobulin responses, the
information a blood test provides is
both limitless and invaluable. So why
doesn’t every clinician order lab tests
for each and every patient?

The answer to the dilemma is simple:
cost. Unfortunately, typical pricing for
lab testing, even the most basic of
tests, is very expensive. The high costs
force patients to forgo medically
necessary testing, oftentimes putting
their health at greater risk. When a
patient can’t afford blood testing, the
doctor is practicing at a disadvantage.
Fortunately, a solution exists —
Professional Co-op Services® (PCS).

PCS helps doctors and patients
overcome cost barriers by providing
access to thousands of tests at a
fraction of retail pricing. With more
than 3,000members nationwide, PCS
is able to leverage its volume to

negotiate lower pricing for the entire
group. To date, PCS has saved its
members, and in turn their patients,
hundreds of thousands of dollars.

What testing is offered? PCS offers
more than 2,000 laboratory tests
through the most respected and
cutting-edged laboratories in the
country. By having access to a wide
array of testing, a clinician is afforded
the necessary tools to make an
informed clinical diagnosis and
treatment protocol. Standard tests such
as the complete blood count (CBC)
with differential and platelet count,
comprehensive metabolic panel
(CMP), vitamin D, 25 OH, basic
inflammatory markers like C-reactive
protein (CRP), rheumatoid arthritis

factor (RA), as well as custom super
panels specific to disease states and
overall wellness are available to order.

More advanced testing such as surgical
pathology, gynecological PAP testing,
cytology, special coagulation, and
genetic testing can be ordered as well.
PCS offers reference lab testing for
heavy metals in blood and urine as well
as allergy testing for IgG and IgE
responses to more than 1,000 different
environmental and food items.

Ordering for patients and value-added
services. Tomake ordering labs quick
and efficient, PCS provides access to a
no-cost electronic health record (EHR)
system called BioStation™ as well as
user-friendly online ordering through
the PCSwebsite. Awealth of educational
and technical material, including a
video library, is at the clinician’s
disposal through PCS’s website.

How to join. PCS is a free service only
available to appropriately licensed
clinicians. Joining is as simple as filling
out the forms to join andmaintaining an
active clinical license.

For more information, call 866-999-4041 or
visit ProfessionalCo-op.com.

EDITORIAL SERIES SPONSORED BY PROFESSIONAL CO-OP SERVICES

Why lab testing?
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Jim Walsh,DC, was
working 12-hour days
during the week and
even half-days on the
weekend at his small

practice in Kansas. But while
he was busy, he wasn’t
successful.

After just a couple of years in
business, Walsh came to a dire
conclusion: If he didn’t find a way to
increase the revenue he was generating,
he might have to reverse course in his
professional life.

“I wasn’t doing real well,” he says. “I
thought, ‘I’m going to have to do
something else.’ And that’s the truth.”

Some unexpected and serendipitous
salvation arrived in the form of a
physical therapist (PT) friend. The PT
wanted some part-time work, and so
Walsh hired him to work three half-
days each week.

The results were stunning.
“Here I am working on all these

patients, and I’m just getting by. Then I
bring this guy in, and he’s coming in
whenever’s convenient for him, and lo
and behold, he’s bringing in more
income than I am,” Walsh said. “I
thought, ‘This is the direction I have to
go. This is where I need to put my
attention.’”

Walsh responded quickly to the

revelation. In the first year after hiring
a physical therapist, his revenue more
than doubled, from $450,000 in
collections to $1.2 million. He hired a
full-time physical therapist and a full-
time chiropractor and, in the most
dramatic move, quit practicing as a
chiropractor so he could focus on the
financial side of his business.

Increased credibility
Not every transition to an integrated
practice that offers treatments beyond a
traditional adjustment is ever quite that
simple or successful. But many chiro-
practors say that marrying physical
therapy and chiropractic is a smart
decision because the two disciplines
complement each other. The two types
of professionals work well together, too.

The addition of a PT can help
chiropractors with two familiar
problems: gaining respect from
physicians who are not comfortable with
or knowledgeable about chiropractic,
and getting reimbursements from
insurance companies that provide
minimal chiropractic benefits.

But perhaps the most appealing
piece of a partnership between a
chiropractor and physical therapist is
how they seem to have similar
approaches to medical care.

Steve Windwer,DC, PT, believes the

two disciplines complement each other.
“As a PT, I was always trying to

prevent people from having surgery and
prevent them from taking drugs and
allow them to live a happy lifestyle,” said
Windwer, the founder and president of
Milton Chiropractic and Rehabilitation
in the Boston area. “The philosophy
that the body has the ability to heal
itself was kind of how I felt.”

Routes to rehab
Windwer didn’t plan to become a
chiropractor.

He was an undergraduate studying
physical therapy at Boston University
when his dad began getting treated by a
chiropractor. The father called the son
and suggested that he change his plans.

“You have great hands. You can own
your own business,” Windwer’s father
told him. “I think it’s something you
should consider.”

The younger Windwer talked over
the idea with his professors, but he was
already halfway through PT school, so
he finished his studies and graduated.
His first job was disappointing
(Windwer describes it as “ambulating
little old ladies for $9 an hour”), and
he headed back to school at New York
Chiropractic College.

Today Windwer, owns more than
two dozen facilities where physical

Adding physical therapy to chiropractic magnifies your target market.
BY AMY WIMMER SCHWARB

Stretch your practice
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therapy and chiropractic go hand in
hand. He promotes both services as
options for people who are trying to
avoid drugs and surgery.

“For me, when people ask me how
I do it, I just kind of put up my hands
and say, ‘I’m licensed in both. I’m
allowed to do both,’” Windwer says.
“I know there are some independent
chiropractic offices out there that hire
PTs, but with me, it’s really easy
because I’m not going outside my
comfort zone.”

According to the American Physical
Therapy Association (APTA), PTs help
patients reduce pain and improve their
ability to function and move. They also
aim to help patients avoid surgeries and

prescription drugs — a mission that
makes them sound in complete accord
with chiropractic.

A chiropractor like Windwer who is
also licensed in physical therapy —
and understands the intricacies of
housing both modalities under one
roof — is rare. Chiropractors who
don’t possess both certifications can
still look into adding physical therapy
to their practices, but their first stop
should be a consultation with a
healthcare lawyer.

That’s exactly where Walsh suggests
chiropractors begin. In addition to his
two chiropractic and physical therapy
practices, Walsh’s consulting firm,
Advanced Rehab Consultants, advises

chiropractors who want to offer
physical therapy at their practices.

Although many states specify that a
practice that employs both chiro-
practors and physical therapists must
be owned by a licensed chiropractor,
the rules vary greatly.

“You have to make sure it’s OK with
your state,” Walsh says. “All states have
different statutes and regulations. The
only one who’s really aware of all of it
is a healthcare attorney.

“When someone approaches us who
is interested in adding physical therapy,”
Walsh continues, “we say, ‘Go get a
good healthcare attorney and get it set
up legally and corporately.’ Then, we
will start working with them.”
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Physicians familiar with physical therapy and its benefits might bemore
likely to refer to the physical therapy side of a practice that offers both
PT and chiropractic.
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A symbiotic relationship
So why is a partnership between
chiropractic and physical therapy so
attractive?

Some of the reasons are obvious:
Physicians familiar with physical
therapy and its benefits might be more
likely to refer to the physical therapy
side of a practice that offers both PT
and chiropractic. Insurance companies
that offer poor chiropractic benefits
might reimburse better for PT, which
opens another line of revenue for a
chiropractic practice.

Beyond those reasons are other
explanations that hint at how the two
disciplines complement each other,
both through similarities in philo-
sophical approaches to healthcare, and
through differences in how they
approach the task.

As with any business connection,
the link between a medical office and a
chiropractic practice can begin with a

personal relationship and familiarity.
Adding a physical therapist can give
the chiropractor a new avenue through
which to build connections with
medical doctors.

“Medical doctors will refer to
physical therapists for rehab at a much
higher rate,” says Mark Mandell, DC,
chief executive officer at The Vital
Health Depot. “It’s just a matter of
habit and training. That’s how medical
doctors are trained.”

The referral opens the door. But
experts say the real advantage of
bringing a PT into a chiropractic
practice is what happens after the
physician has made the referral.

That’s because the physician might
not be the only person in this scenario
who lacks chiropractic knowledge; its
benefits may be new to the patient,
too. As a result, a visit to the physical
therapist can be a way for a patient to
become more aware of the benefits

of chiropractic.
And when the patient’s physician

begins to see the difference that
chiropractic has made — both from
PT and from traditional adjustments
— a symbiotic relationship begins
between the medical and chiropractic
practices.

“Offering physical therapy opened
us up to the public,” says Walsh, who
gets more than half of his business
from medical referrals. “Once doctors
refer to your clinic and you get good
results — which you will — and they
know you have a physical therapist,
they’re more open to what you do.”

And, most important, the combined
services can best serve the patient.

“The conjunctive services of using
rehab with chiropractic can help
patients,” Mandell says. “The combined
benefits of the two can often be a
benefit to the same patient instead
of having just one or the other.”



Billingmatters
Of course, physical therapy isn’t the
only way you can diversify your
practice.

Evolving insurance policies and
healthcare approaches have left
chiropractors in recent years looking
for ways to build their businesses,
often by integrating with other
specialties.

“By opening up your practice to

other disciplines, it’s just a better
business model, hands down,” Walsh
says. “If you don’t integrate, I think
you’re going to have a really hard time
five or 10 years down the road. Being a
solo practitioner? I don’t want to say
it’s dangerous, but I’d say it’s really risky
because you’re just so limited.”

Physical therapists, of course, aren’t
the only professionals who can work
within a chiropractic practice and help

a chiropractor diversify.
Acupuncturists, massage therapists,

wellness and nutrition counselors,
fitness trainers, even aestheticians —
all of them offer ways to expand your
reach in your community.

This year, Walsh hired a medical
doctor to supplement the chiropractic
and physical therapy he has offered for
years. He advocates integrated
practices as a way for chiropractors to
tap into more insurance dollars and he
is skeptical about the choice some
chiropractors are making to move
toward a self-pay, cash-based business
model.

“If you accept insurance and you’re
good at what you do, the MDs will
refer to you,” Walsh says. “They’re not
going to refer to you if you don’t
accept the insurance. They all operate
inside the insurance networks. With
today’s economy, people just want to
use their benefits.”

But that doesn’t mean, Windwer
adds, that physical therapy is a panacea
for the troubles associated with dealing
with health insurance companies.

“There are some struggles on the PT
side, too,” Windwer says. “Insurance is
changing. The climate is changing on
every front, so people who have PT
benefits have higher copays and fewer
visits. The same mountains the
chiropractor has to climb, the physical
therapist has to climb.”

Speaking the same language
The chiropractic business model seems
equipped for maximizing efficiency by
partnering with other specialties. But
some characteristics of physical
therapists seem to make them uniquely
suited to be partners for chiropractors.

In addition to what is often a shared
belief in helping patients avoid surgery
or medications, their temperaments
seem to be a good match, too. Mandell
and Walsh both note that chiropractors
are more entrepreneurial by nature,
partly because, historically, the people
attracted to chiropractic see it as a way
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to start their own businesses.
Physical therapists don’t always have

that same goal.
“The large portion of PTs are

employees of hospitals or clinics or
organizations,” Mandell says, “whereas
most chiropractors are self-employed.”

As with any integrated practice,
options abound for how to successfully
set up the ownership of the practice.

Windwer says what has worked for
him is a true partnership, in which the
PT benefits from the success of the
business.

“I own them, but I bring in
partnerships,” Windwer says. “I set
them up, but they have some stake in
the game. That makes it much better
for them — and much better for
me, too.”

Walsh, on the other hand, advocates
chiropractors hiring PTs. The PTs tend
to prefer that arrangement, he says,
although it can frighten chiropractors

to have such a highly paid employee.
According to the APTA, physical

therapists’ salaries average $80,000.1
“Coming out of school, 90 percent

of chiropractors go and open their
own practice. Ten percent become
associates,” Walsh says. “In physical
therapy, 90 percent work for someone,
and 10 percent open their own
[practice].”

Of the 20 physical therapists and 20
physical therapy assistants Walsh has
hired, only one wanted to ultimately
own a practice. “The rest of them, they
just aren’t interested in it,” he says.
“You’re always afraid of what you
don’t know.”

Tools of the trade
Chiropractors sold on the idea of
inviting a PT to join them have more
to consider than the cost of writing a
paycheck.

The trappings of a physical therapist

require, at minimum, 400 to 600 square
feet of space, Windwer notes. That
allotment assumes just one PT and a
smaller practice.

But adding a PT also opens a
practice to an array of products and
equipment that can not only benefit
patients but also give the chiropractor a
unique offering with a local market.

AMY WIMMER SCHWARB is a
writer and editor based in St.
Augustine, Fla. She spent 10 years
as a writer and editor at the St.
Petersburg Times and was most

recently executive editor at Indianapolis
Monthly. Among other feature-writing honors,
her work was recognized in the anthology
Best American Sports Writing 2010. She can be
reached at amy@amyws.com.

Reference
1American Physical Therapy Association. “What
Do Physical Therapists Earn?”
www.apta.org/AboutPTs. Updated Sept. 11,
2012. Accessed March 18, 2013.
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PERSONALGROWTH

aCoMMon ProBlEM Many

ChIroPraCTors sTruGGlE with
is a lack of time. While time is

your most precious commodity, it can
be difficult to manage.

But the real problem is not that
there isn’t enough time; it’s that you’re
probably not managing it accordingly.
Without proper planning, it’s difficult
to be disciplined.

Do you start out the day with good
intentions to be productive but instead
get easily sidetracked?

It’s because you allow yourself to be
overcome by distractions. Distractions
occur when you are not disciplined
with your time and you lack a
schedule to follow.

The most successful chiropractors
are outcome driven. They are efficient
with their time and focus only on
those tasks that result in productivity.
They focus on tasks that move them
closer to their goals.

If you want to take your practice
and life to another level, apply a
concept called “conscious creation.”
Conscious creation is an awareness of
what you love to do and what you are
good at, as well as those things that
don’t inspire you or that you don’t
enjoy. Delegate the things you don’t

want to do. If you want to reach a
certain goal, focus on doing those
things that will help you accomplish it.

Action steps
Identify three to five things you are
really good at and focus 80 percent of
your time doing those daily.

Consider these tips to effective
planning:

Plan your week in advance. Schedule
each task with a precise start and end
time, and don’t allow anything to distract
you during these scheduled times. By
remaining focused on each task and
eliminating distractions, you will become
more efficient and productive. In turn,
this will create more freedom of time.

Those who fail to plan are planning
to fail. If you want consistent,
reproducible results, then failing to
plan your day is not an option.

End each day by planning for the next.
Before leaving your practice or before
you go to bed, take out your journal
and highlight three to five tasks that
need to be completed for the next day.

Put your tasks in order of importance.
Accomplishing your most important

task first will motivate you to be
productive the rest of the day. As soon
as the first item is complete, highlight
it or put a star next to it so you know
you finished it. This builds your
achievement muscle.

Then move on to items two through
five and complete those tasks.
Following this procedure regularly will
help transform you from a talker to a
doer, from a dreamer to an achiever,
and from mediocre to excellent.

Studies have shown that you are
most productive and creative first
thing in the morning. Get up early and
stoke your creative juices.

Planning for success is straight-
forward, but certainly not easy. The
execution requires discipline,
commitment, and planning. If your
passion is strong enough and your
dreams are clear enough, then success
is in your future.

JAY LAGUARDIA, DC, CCWP,
hasmore than 15 years’ experience
as director and CEO of one of the
largest chiropractic practices in the
country. He is also an expert coach

with ProPractice Partners. He can be reached
at 520-575-0207, info@ProPracticePartners.com,
or through ProPracticePartners.com.
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Charting
your course
A failure to plan can lead
to a struggle to succeed.
BY JAY LAGUARDIA, DC , CCWP
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MARKETINGMATTERS

whEn MosT ChIroPraCTors

look aT ThE PaTIEnT

ProTECTIon anD

afforDaBlE CarE aCT (PPACA), they
focus on issues of health insurance
coverage. But others looking at it see
an opportunity to expand their practice.

In Section 10408 of the PPACA,
grants are specifically designated for
“small businesses to provide
comprehensive workplace wellness
programs.”1 For those who qualify, it’s a
great incentive to make wellness an
integral part of their workplace.

As wellness programs become
normalized, even businesses not
applying for grants are likely to include
wellness programs as part of their
benefits to employees.

So what does that mean to you?

Outreach
Businesses applying for these grants
will be looking for providers of

wellness information — and who
better to provide that than you?

The following are three ways you
can make the wellness provisions of
the PPACA work for you:

1. Educate. One of the most common
wellness activities small businesses are
seeking are workshops — fun, insightful,
lunch-and-learn type programs that
address specific issues of concern to
employees.

Contact small businesses and ask to
speak with the person in charge of
their wellness program. If they don’t
have one, it’s a good time to start a
dialogue and offer yourself as an
educator. Make clear, however, that
you will be providing useful health
information, nothing gimmicky.

Make your topics relevant to the
workforce you’re addressing. For
example: Ergonomics are important
for anyone, especially those stuck at a

desk all day.
Incorporate information about

chiropractic in what you present, but
be careful to provide only information
that is interesting to your audience.

To get more outreach from the
event, you can write a short article on
your topic and give it to the employer
(complete with your brief biography
and contact information) to publish in
their company newsletter. This helps
build interest about your presentation,
and subtly advertises your services to
the entire group.

Prepare a simple handout to go
along with your presentation, with
your name and contact information
on the bottom. This helps participants
remember and apply what you teach
them, and it gives them the ability to
get in contact with you later.

If approved, collect contact
information from participants who
may be looking for chiropractic

TH
IN

KS
TO

C
K

A brilliant opportunity
The Patient Protection and Affordable Care Act
spells opportunity for wellness providers.
BY JENNIFER MICHELLE
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services or who would simply like to
speak with you and learn more.

2. Offer in-house chiropractic services.
Set up a table and give adjustments at
the business site. This allows people to
meet you and learn about what you do.
It also gives you additional credibility,
because their employer approved it.

Patients may find this convenience
to be a huge benefit.

In these situations, you will likely be
paid as you normally would, by your
patients’ insurance company. You will
be getting paid while doing outreach,
which is even better.

If you have other specialties, you can
offer those services as well. Whenever
possible, set up a regular time to be at
the business site to offer your services.
People may need to get comfortable with
you first before they come to see you.

3. Form a wellness team. Employers are
going to be seeking a variety of wellness
information for their staff. They may
want to look into chiropractic,
nutrition, fitness, massage, etc.

The more you connect with a strong
network of wellness professionals, the
more you can refer to one another
when employers and patients are
looking for your services.

If you already run a wellness center,
you are perfectly positioned to offer your
group services to employers. However,
even those running a chiropractic-
specific practice can easily form a referral
network of wellness professionals.

When forming your team, don’t
overlook medical services that reach
out to small businesses such as immu-
nization programs and cholesterol
screenings. These are of great interest
to businesses and are a valuable
component to your referral network.

The healthcare landscape is changing.
And a focus on wellness and taking
responsibility for one’s health is taking
root in the business community and
mainstream culture.

For chiropractors looking to reach
more people and expand their
practices, wellness programs are a
brilliant opportunity. Whether you
provide educational activities, offer
your services onsite, or pass referrals
among a network of wellness
professionals, there are myriad ways
the PPACA can work for you.

JENNIFER MICHELLE teaches
health and fitness professionals
how to build thriving businesses
without burning themselves out.
Her consulting uses a connection-

based approach to marketing, which is at the
heart of her books, Banish Burnout and Build a
Thriving Business. To get free chapters, visit
jennifermichellecommunications.com.

Reference
1The Patient Protection and Affordable Care Act,
Section 10408: “Wellness and Prevention
Provisions.” Online source at:
ChiroEco.com/acawellness.
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Two of ThE BIGGEsT IssuEs

faCInG ChIroPraCTors arE ThE

need to get patients and the
challenge of keeping them. The terms
“sustainability” and “retention” are key
for analyzing how your practice is
growing and building.

Regarding sustainability, this comes
from growing your practice with new
patients. New patient recruitment or
patient attraction comes from external
marketing, which includes screenings,
speaking engagements, health fairs,
community involvement, door-to-door
surveys, direct marketing, and so on.

Often, marketing efforts entice
people to come into your practice for
something discounted or free. There
are doctors who are out in their

community every weekend at sports
and entertainment events, almost
anywhere they can hand out their free-
offer ads to get patients in the door.
Getting the word out about your
practice is important and outside
marketing should be utilized, but it
needs to be done with some formality
and class.

Secrets of sustaining
Doctors who volunteer their time at
schools, charities, fundraisers, and
community events will brand themselves
so they are looked upon as community
leaders. Some venues are appropriate
and some are rather questionable. Free
offers and discounts are fine for dinner
or a hot air balloon ride, but for

professional care the public is still
skeptical about free health services.

Better public perception comes from
superior customer and patient services
that create patient satisfaction. There
really is no need to offer discounted
fees or free services to get people into
your practice.

Instead, you want to answer people’s
questions so they understand why you
are out in public. It can help to give
them a questionnaire or posture
evaluation showing what you do and
how you do it so they learn the types
of health problems that chiropractors
work with.

Give potential patients an oppor-
tunity to visit your practice for a “get-
acquainted consultation” to determine if
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Sustain and retain
Master these essentials to ensure longevity in practice.
BY TIMOTHY J. GAY, DC
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chiropractic can help them. If they
decide to become patients, they will
understand why and be willing to pay
for their care. Education is crucial in
helping them decide whether this is the
type of care they need.

Make sure your practice is always
clean and presentable, and that your
staff are well trained and committed to
your mission. The public needs to
know what you do, how you do it, and
most importantly why you do it.

Secrets of retaining
The internal part of building your
practice can be easier, especially if you
concentrate on offering “concierge
service.” For example: If you visit a nice
hotel where the staff are trained, the
smell of the hotel is appealing, music is
playing, and people are excited to be
there, the atmosphere keeps patrons
inspired, involved, and interested.

This is where retention fits into the
picture. You have certain places you
get your hair cut, you have a favorite
restaurant, and fond memories of your
favorite places. This is how retention
works: It draws people’s attention to
the way you and your services make
them feel welcome. What’s more, it
makes them want to tell others. It is
the key to creating a long-term
relationship with your patients.

Involved patients have an expanded
awareness of their health problems and
the outcomes they should expect. Add
a new dimension to their care by
introducing stretching, strengthening,
nutrition, and better compliance in
their care.

When patients understand that
health is a lifestyle, they have more
confidence to tell others about the type
of healthcare they are receiving and the
definition of chiropractic. These
patients are more likely to refer their
family and friends, who may range
from athletes to children, the elderly
and everyone in between.

Sustaining your practice with new
patients and keeping the ones you have
is easier when you stress the importance
of long-term lifestyle care not based on
pain, but on structure and function.

TIMOTHY J. GAY, DC, is a
national speaker, an author, and
the founder of Ultimate Practice.
He has helped thousands of
chiropractors improve their

practices through his straight forward,
experiential speaking style. He can be
reached at 866-797-8366,
ultimatepractice@ultimatepractice.com,
or through ultimatepractice.com.

The public needs to knowwhat you do, how you
do it, andmost importantlywhy you do it.
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ThE TErM “funCTIon” Is a

faMIlIar onE. To walk is to
function. To eat is to function.

To live is to function.
So you might be surprised to learn

that very few people actually train their
bodies to function at its optimal level.
But why don’t they?

While most people understand the
importance of maintaining a healthy
lifestyle, few know exactly how to
achieve it. That’s where dynamic
functional training can help.

“The main concept in this type of
training is movements in all three
planes of human movement, as
opposed to traditional gym training,
which is typically done in one plane,”
says Aaron Salinger, DC. “It prepares
the human body for real life activities
of daily living.”

And it achieves this by training
muscles with three types of contraction:
isometric, concentric, and eccentric.

“When done at maximum intensity,
isometric exercise works primarily the
myofibrils,” says Salinger. “This gives
the muscles strength, and makes them
leaner, without increasing size.
Concentric exercising affects primarily
the sarcoplasm, which gives size to the
muscles. Eccentric training is most
beneficial for core stabilization.”

But functional training is not only a
necessity in achieving overall wellness
in patients. It also may be the key to
taking your practice — and its bottom
line — to the next level.

“The better conditioned a patient is,”
says Michael L. Underhill, DC, CCST,
“the faster they will respond and the
happier they will be.”

As a result, Underhill says this can
translate into more referrals for your
practice and an improved financial
picture.

“Insurance companies seem to know
that helping patients with exercise both

at home and in your practice leads to a
win-win situation,” says Underhill,
“and most of this type of care is
covered under various policies.”

But that’s not all. Michael Bennese,
DC, says that “the beauty of the
training is that it attracts compliant
patients willing to work hard in order
to gain results.”

“It makes practice fun for both the
doctor and the patient,” he says.
“Because of the highly efficient nature
of the training, patients of all shapes
and sizes actually look forward to
exercising their bodies. And it becomes
rewarding for both the patient and the
doctor (and staff) to see the results.”

“I feel that active exercise is often one
of the key missing links to the care of a
patient,” says Underhill. He says once
patients understand that, they will start
coming to your practice looking for
optimal health and will be eager to be
active participants in their own care.

Dynamic functional training
in the clinical setting
BY MELISSA HEYBOER

Innovative Ideas from the Industry Leaders

TH
IN

KS
TO

C
K



CH I RO E CO . COM A P R I L 1 9 , 2 0 1 3 • CH I RO P RACT I C E CONOM I C S �1

But in order for patients to take
notice, doctors have to believe first.
Incorporating this type of training in
your practice may seem difficult, but
the payoff is well worth the preparation.

Bennese recommends hands-on
training from the get-go.

“Initial training on how to use the
equipment is necessary,” he says. “A
chiropractor should find a company
willing to provide hands-on training
and certification with ongoing
seminars, workshops, and webinars.
Training should also include a plan of
action and support from day one.”

To satisfy the three types of
exercises — isometric, concentric, and
eccentric — Bennese recommends the
following types of machines:

Concentric: “Efficient concentric loading
requires activities performed on a
whole body vibration machine capable
of oscillating in the X, Y, and Z axis,
which is what the body is naturally
designed to do.”

Isometric: “To perform safe, but
maximal and measurable isometric
loading, you would need a device that
allows the patient to put load on the
machine as opposed to the machine
putting the load on the patient. The
machine would need software to
measure the patient’s force output at
each session.”

Eccentric: “Muscles act as springs during
eccentric contractions. Most eccentric
movement contractions allow us to
store kinetic energy, which is then used
during concentric contractions. This
process occurs throughout the body
and is known as the stretch shortening
cycle. There are machines available that
can safely accomplish this type of
eccentric anaerobic core training.”

As for space requirements, Salinger
says nearly any size room will get the
job done. “An open rehabilitation area
would be the best option for this type

of training, but nearly any space can
work.”

Underhill does recommend,
however, having your equipment in a
room where every patient can see what
is going on. “This often stimulates
interest and conversation,” he says,
“and can essentially be part of your
internal marketing plan.”

Dynamic functional training is more

than just a new modality to add to
your practice. It’s a way of life. And,
according to Salinger, “It creates a new
type of health that will keep patients
coming back.”

MELISSA HEYBOER is the
associate editor of Chiropractic
Economics. She can be reached at
mheyboer@chiroeco.com or 904-
567-1540.

Provide your patients with strength,
balance, bone health, and fall
prevention with five- to 10-minute
sessions, once or twice a week while
in their street clothes. It sounds too
good to be true, but it’s not.

BStrong4Life’s combination of high
intensity concentric, eccentric, and
isometric exercises provide
measurable and sustainable
outcomes. Under clinical supervision,
this program can reach an enormous
population unable or unwilling to
approach high intensity training or
consider chiropractic until now. The
data-driven protocols appeal to
individuals of all ages, but are
specifically ideal for those over 50
with particular benefit for woman with
bone density issues.

The BStrong4Life protocols, known as
CORE4, represent the latest advances
in strength, bone health, and agility
training, utilizing equipment and
techniques originally designed for the
high performance athlete. By
combining whole body vibration,
eccentric core training, and optimal
skeletal loading with a focus on safety
and efficiency, these highly effective
exercises can be targeted to an older
population in great need of functional
strength, stability, and bone health.
The BStrong4Life System optimizes
the natural stimulation-recovery cycle
— the key to a program that yields
real results and satisfaction.

Clinically, chiropractors are perfectly
suited for this model since structural

assessment and proper posture are
essential to success. The BStrong4Life
business model is also ideal for
chiropractic as it serves two key roles.
First, it is an excellent long-term
maintenance and retention program
for existing patients as they transition
out of pain-relief care. Second, and
equally as important, is the ability to
differentiate your practice in your
community by creating a new portal
of entry for those looking for all the
benefits of “dynamic functional
training.”

If you are ready to take your practice
to the next level and offer your
patients a truly state-of-the-art
dynamic functional training and rehab
facility, then now is the time for you to
become a BStrong4Life Center.

For more information, call 866-515-4907
or visit BStrong4life.com.

EDITORIAL SERIES SPONSORED BY BSTRONG4LIFE

Expand your rehab services
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Chiropractic Economics is pleased to present the profession’s most comprehensive Rehab Products directory. The information
in the resource guide was obtained from questionnaires completed by the listed companies. Companies highlighted in RED
have an advertisement in this issue.

Rehab Products

8 Weeks to Wellness
215-968-1661
8wwdr.com

20/20 Imaging
866-734-6234
2020imaging.net

A2Z Health Store.Com
888-303-3131
a2zhealthstore.com

Access Equipment Corp.
888-463-1381
usedchiropractictable.com

Activator Methods Int’l
800-598-0224
activator.com

Acuball
866-444-2255
acuball.com

Advanced Back
Technologies Inc.
877-398-3687
extentrac.com

Advanced Rehab
Consultants LLC
866-914-2003
advancedrehabconsultants.com

Allman Products Inc.
800-223-6889
allmanproducts.com

Amrex
310-527-6868
amrex-zetron.com

Anabolic Laboratories
800-445-6849
anaboliclabs.com

Ann Unicare Inc.
800-378-5367
annunicare.com

Antos & Associates LLC
386-212-0007
antosdmebrace.com

AquaJogger
800-922-9544
aquajogger.com

August Point Wellness Center
858-349-5057
augustpoint.com

Austin Medical Equipment Inc.
800-382-0300
austinmedical.com

Avicenna Laser Technology Inc.
888-284-5273
avicennalaser.com

Back Support Systems
800-669-2225
backsupportsystems.com

BackProject Corp.
888-470-8100
backproject.com

Ball Dynamics Int’l LLC
800-752-2255
fitball.com

Banner Therapy Products Inc.
888-277-1188
bannertherapy.com

Beautiful Image
954-535-5358
beautifulimagellc.com

Bennett X-Ray
800-972-9776
bennettxray.net

BioEx Systems Inc.
800-750-2756
bioexsystems.com

Blue Spring Int’l
866-470-4930
doctorspainformula.com

BML Basic
800-643-4751
bmlbasic.com

Body Core
888-330-7080
backbuilder.com

Body Logic
214-378-6100
ebodylogic.com

Bodyline Comfort Systems
904-262-4068
bodyline.com

BodySite.com
561-247-3839
bodysite.com

BodyZone.com
770-922-0700
bodyzone.com

BQ Ergonomics LLC
303-991-8802
bqergonomics.com

BrainCore Therapy
800-491-6396
braincoretherapy.com

Brookdale Medical
Specialties Ltd.
800-655-1155
brookdalemedical.com

Bryanne Enterprises Inc.
877-279-2663
bryanne.com

BStrong4Life
866-515-4907
bstrong4life.com

CDM Sport
800-538-4811
cdmsport.com

Cert Health Sciences
866-990-4444
spinemed.com

Chattanooga
800-592-7329
chattgroup.com

CHI Institute
800-743-5608
soundvitality.com

China-Gel Inc.
800-898-4435
chinagel.com

Chiro Design Group
512-301-0821
chirodesigngroup.com

Chiro One Source
866-318-3251
chiro1source.com

Chiroflow
800-308-3069
chiroflow.com

ChiroInnovations
800-667-1969
chiroi.com

ChiroPlanet.com
888-364-5774
chiroplanet.com

ChiropracticOutfitters.com
952-270-0258
chiropracticoutfitters.com

ChiroSlumber
888-958-2008
chiroslumber.com

Clinical Health Services Inc.
888-249-4346
clinicalhealthservices.com

Clinically Fit
866-983-6767
thextensor.com

CommVantage
866-399-4009
commvantage.com

Core Products Int’l Inc.
800-365-3047
coreproducts.com

Cozy Hold
800-559-2699
cozyhold.com

Creative Comfort Inc.
855-842-6154
creativecomfortstore.com

Cryoderm
800-344-9926
cryoderm.com

CuraMedix
877-699-8399
curamedix.com

Current Solutions
800-871-7858
currentsolutionsnow.com

Custom X-Ray Digital
Equipment Sales & Services
602-439-3100
customxray.com

Cypress Creek Marketing
800-549-5773
wondawedge.com

Davidson Therapy Products LLC
888-589-4081
slingprom.com

Davlen Associates Ltd.
631-924-8686
davlendesign.com

Decompression Success
586-630-4040
decompressionsuccess.com

Delmar Health Care
800-347-7707
delmarhealthcare.com

Doctor Hoy’s Natural
Pain Relief Gel
480-357-4300
drhoys.com

Dr. Pete Gratale’s
Power Centering
powercentering.com

Dynatronics
800-874-6251
dynatronics.com

Electromedical Technologies
888-880-7888
electromedtech.com

Erchonia
888-242-0571
erchonia.com

Excercise To Heal LLC
866-432-5356
exercisetoheal.com

Excite Medical
813-210-1000
excitemedical.com

Fitness Plus Equipment
866-360-0858
fitnessplusinc.com

Fitter Int’l Inc.
800-348-8371
fitter1.com

FlaxUSA
701-884-2732
flaxusa.com

Foot Levelers Inc.
800-553-4860
footlevelers.com

Game Ready
888-426-3732
gameready.com

General Physiotherapy Inc.
800-237-1832
g5.com

Gensco Laboratories LLC
866-608-6284
genscolabs.com

GMP Fitness
888-467-3488
gmpfitness.com

Graston Technique
888-926-2727
grastontechnique.com

H2O Massage Systems
866-783-0668
h2omed .com

Harlan Health Products Inc.
800-345-1124
harlanhealth.com

Hausmann Industries Inc.
888-428-7626
hausmann.com

Healthways
800-327-3822
healthways.com

Healthy You
800-826-9946
healthyyouweb.com

Hill Laboratories Co.
877-445-5020
hilllabs.com

HydroMassage
800-699-1008
hydromassage.com

IMPAC Inc.
503-581-3239
impacinc.net

Inform for Life
800-234-8325
informforlife.com

Ingen Technologies Inc.
800-259-9622
ingen-tech.com

Integrity Life Sciences
813-935-5500
integritylifesciences.com
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International Medical
Electronics Ltd.
800-432-8003
magnatherm.net

JTECH Medical
801-478-0680
jtechmedical.com

Judah Manufacturing Corp.
800-618-9793
judahmanufacturing.com

K-LaserUSA
866-595-7749
k-laserusa.com

Kinesio USA
855-488-8273
kinesiotaping.com

Kustomer Kinetics Inc.
800-959-1145
kustomerkinetics.com

Laser Health Products
727-804-7754
laserhealthproducts.com

Laser-Therapy
877-527-3750
coldlasertherapy.us

Lashaw Distributors Ltd.
invertrac.com

Lifeline USA
800-553-6633
lifelineusa.com

LifeTec Inc.
800-822-5911
lifetecinc.com

LiteCure
877-627-3858
litecure.com

Lloyd Table Co.
800-553-7297
lloydtable.com

Lordex - SomaTrac
281-395-9512
somatrac.com

Lord’s Int’l
800-222-6372
lords-international.com

Lotus Brands Inc.
262-889-8561
lotusbrands.com

LSI Int’l
800-832-0053
lsiinternational.com

LZR7
888-333-7511
lzr7.com

Massage Warehouse
800-910-9955
massagewarehouse.com

Mastercare AB
770-850-9150
mastercare.se

Matlin Manufacturing Inc.
334-448-1210
matlinmfg.com

Mavidon
800-654-0385
mavidon.com

Medco Sports Medicine
800-556-3326
medcosupply.com

Medi-Stim Inc.
800-363-7846
medi-stim.com

Medical Electronics Inc.
866-633-4876
meditronics.net

Medistik-Natureteq Inc.
877-469-4006
medistik.com

Meditech International Inc.
888-557-4004
bioflexlaser.com

MedX Corp.
800-876-6339
medxonline.com

MedX Health
888-363-3112
medxhealth.com

Mettler Electronics Corp.
800-854-9305
mettlerelectronics.com

Meyer Distributing Co.
800-472-4221
meyerdist.com

Michael’s Chiropractic Equipment
800-322-2162
thomastables.com

Miridia Technology Inc.
888-647-4342
miridiatech.com

Mirion Technologies Inc.
800-307-7909
instadose.com

Morgan Professional Products
800-403-5295
morganprofessionalproducts.com

Mueller Sports Medicine
800-356-9522
muellersportsmed.com

Multi Radiance Medical
800-373-0955
multiradiance.com

MyoNatural
866-276-6058
myonatural.com

Neck Orthotic Inc.
586-727-7557
neckorthotic.com

Neuro Resource Group
972-665-1810
nrg-unlimited.com

BUYERSGUIDE
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Neuromechanical Innovations
888-294-4750
neuromechanical.com

New Reality Inc.
925-443-2254
newreality.com

Newlife Laser Centers
801-604-3312
newlifelasercenters.net

Noromed Inc.
800-426-0316
noromed.com

NZ Manufacturing Inc.
800-886-6621
nzmfg.com

Oakworks
800-916-4603
oakworks.com

ObusForme
888-225-7378
obusforme.com

OPTP
800-367-7393
optp.com

Pain & Stress Center
800-669-2256
painstresscenter.com

Parker Laboratories Inc.
800-631-8888
parkerlabs.com

Patterson Medical Holdings Inc.
866-472-4476
pattersonmedical.com

Perfecta Products Inc.
330-549-1900
maxfreezepro.com

Performance Health/Biofreeze
800-246-3733
biofreeze.com

Performance Health/Thera-Band
800-321-2135
thera-band.com

Perspectis Inc.
866-586-2278
backvitalizer.com

Pettibon System Inc.
888-774-6258
pettibonsystem.com

Phases Rehab
800-231-0518
phasesrehab.com

Pivotal Health Solutions
800-743-7738
pivotalhealthsolutions.com

Pneumex Inc.
800-447-5792
pneumex.com

Polar Products Inc.
330-253-9973
polarsoftice.com

Posture Perfect Solutions Ltd.
604-985-0634
evolutionchair.com

PostureCo
866-577-7297
postureco.com

PrescriptionBeds.com
800-457-6442
prescriptionbeds.com

Prince of Peace Enterprises Inc.
510-723-2428
popus.com

ProMassagers.com
702-334-0454
promassagers.com

ProMed Products
800-542-9297
promedproducts.com

Quantum Products Inc.
800-307-7909
chiro-suppliers.com

Rehabilicare.com
800-213-4013
rehabilicare.com

Rehabilitation Management Specialists
866-734-2202
123rehab.com

Remington Health Products
888-333-4256
drinkables.com

Rich-Mar
888-549-4945
richmarweb.com

Richard Wolf Medical Instruments Corp.
800-323-9653
richard-wolf.com

ROMfab
818-787-6460
quickgym.com

RS Medical Direct
866-557-6758
rsmedicaldirect.com

Safety Tubs LLC
972-641-1500
safetytubs.com

ScripHessco
800-747-3488
scriphessco.com

Serola Biomechanics Inc.
800-624-0008
serola.net

Sidmar
800-330-7260
sidmar.com

Sigma Instruments
724-776-9500
sigma-instruments.com

SOAPware Inc.
800-455-7627
soapware.com

Sombra Professional Therapy Products
800-225-3963
sombrausa.com

Soothing Touch
505-820-1054
soothingtouch.com



�� CH I RO P RACT I C E CONOM I C S • A P R I L 1 9 , 2 0 1 3 CH I RO E CO . COM

BUYERSGUIDE

SpiderTech/Nucap Medical
416-494-1444
spidertech.com

Spinal Reflex Institute Int’l
877-259-5520
spinalreflex.com

Spinetronics
866-500-8725
spinetronics.com

StimTrainer-Inc.
678-799-7612
stimtrainer.com

StopNeckPain.com
800-995-8865
stopneckpain.com

Sunset Park Massage Supplies
813-835-7900
massagesupplies.com

Sweetwater Natural Products LLC
888-666-1188
sweetwaternaturalproducts.com

Synergy Therapeutic Systems
800-639-3539
synergyrehab.com

The Anteater
724-827-2167
anteateradjust.com

The Vital Health Depot
866-941-8867
thevitalhealthdepot.com

TheLaserlift.com
719-201-8581
thelaserlift.com

TheraLase
866-843-5273
theralase.com

Therapeutica Inc.
800-348-5729
therapeutica.com

THOR Photomedicine Ltd.
877-427-3229
thorlaser.com

Topical BioMedics
845-871-4906
topricin.com

TPK Inc.
800-433-4653
backsaverwallet.com

Tranquil Touch LLC
800-903-5340
theraposition.com

Trigenics Institute
of Functional Neurology
416-481-1936
trigenicsinstitute.com

Trojan Tables
877-231-8833
trojantables.com

Varier USA
888-258-2648
varierusa.com

Ventura Designs
913-239-8465
posturepro.com

Waterwise Inc.
800-874-9028
waterwise.com

White Sky LLC
888-884-4256
haloposture.com

XelvaGEN Inc.
888-390-8838
xelvagen.com

Yamuna Body Rolling
800-877-8429
yamunabodyrolling.com

YOLO Medical Inc.
877-738-8119
yolomedical.com

Young Innovations
888-279-9904
envypillow.com

Zimmer Medizin Systems
800-327-3576
zimmerusa.com

The information in the Buyers Guide was obtained from questionnaires completed by the listed companies. Chiropractic
Economics strives for accuracy in all reports but is not responsible for errors or omissions. For the complete buyers guide of
services these companies provide, and to view all of our other complete buyers guides, visit ChiroEco.com/buyersguide.
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CODINGKEYS

ThE MaJorITy of DoCTors of

ChIroPraCTIC arE sMall

BusInEss ownErs, TyPICally

with two to five employees. Many do
not employ certified coders or have an
entire “revenue integrity” department
to help them handle their transition to
ICD-10-CM coding. Chances are you
fall into this category, too.

According to the National Board
of Chiropractic Examiners (NBCE),
about 55 percent of chiropractors
employ one or more chiropractic
assistants (CAs).1 Nearly 30 percent of
those CAs are employed full time. It is
unlikely that many DCs will be able to
delegate the duties of compliance with
ICD-10-CM.

Services that focus on coding
specific to the chiropractic profession
are sparse. At least three different
agencies offer certification exams for
coding and chiropractic, but they differ

greatly in their intent and application.
It is not because of lack of need.

For example: According to the
NBCE, nearly 75 percent of the
reimbursement in chiropractic
practices requires the submission of a
claim form, and the proper codes must
be selected. Furthermore, the typical
DC spends close to 45 percent of his
or her time in business management
and documentation, and the remaining
55 percent actually caring for patients.

Clearly, an understanding of
insurance coding is critical to a
practice that wishes to remain viable.
But who, with just a few employees,
has the time to both train staff and
keep up with all the coding changes
that are coming? Notwithstanding the
abovementioned challenges, with the
right strategy, most DCs should be able
to successfully manage the transition.

As a profession, chiropractic has

struggled at times to prove itself as an
approach to healthcare on par with
mainstream medicine (though many
would argue that DCs don’t want to be
lumped in with their allopathic
counterparts). In order to participate
in today’s systems of coding and
reimbursement, DCs must be willing
to use the standardized diagnoses
found in approved code sets.

The only escape from the
impending ICD-10-CM transition is to
drop out of the insurance game and
operate on a cash-only basis. But a true
cash-based practice poses other
challenges that can outweigh any
perceived benefits.

Despite some of the fear-mongering
associated with ICD-10-CM diagnosis
coding, it may actually be a blessing in
disguise for chiropractic. The new
system will require practitioners to
document in greater detail. This means

THIN
KST

OCK

The ICD-10-CM challenge
Even though headaches for chiropractors lie ahead with the new coding
system, there are advantages for those who embrace the change.
BY EVAN M. GWILL IAM, DC, CPC , NCICS , CCPC , CCCPC
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DCs will no longer have to force their
medical knowledge into codes (ICD-9-
CM) that don’t really represent their
findings.

While ICD-10-CM was created with
a different healing model in mind than
the one most chiropractors use, it also
frees providers to report what they
really see. Problems can be described
more accurately.

For example: The commonly used

ICD-9 code 739.1 (non-allopathic
lesions, cervical region), may have 56
options in ICD-10-CM, from S13.100A
to S13.181S. The new codes will
provide information about the specific
spinal level, whether it is a subluxation
or dislocation, and whether the
encounter is the initial or a follow-up
visit. This level of detail is unavailable
with ICD-9-CM.

Correct documentation of

chiropractic treatment is a focus of
the work plan of the HHS Office of
Inspector General (OIG) because of
lackluster documentation provided by
chiropractors in past audits. DCs will
have no choice but to improve. Better
documentation is better for the
profession.

In addition, statistical analysis will be
more reliable and validate chiropractic
even more as doctors learn to select the
proper codes. These changes can drive
new laws and regulations that should
favor chiropractic.

One advantage of being a small and
focused business is that there are fewer
codes to consider than those used by
large multidisciplinary clinics or
facilities. A simple desktop computer
should be sufficient to hold all the data
required by most solo practitioners.
Books and seminars specific to ICD-
10-CM and chiropractic are becoming
more plentiful as the deadline
approaches.

ICD-10-CM will challenge chiro-
practic as much as it will the rest of
the healthcare world. Despite the
burden caused by this transition,
chiropractors should be able to
document more accurately, report more
accurately, and hence be reimbursed
more accurately. The providers will
have to step up their game, and help
may be hard to find, but ultimately
chiropractic will benefit.

EVAN M. GWILLIAM, DC, CPC,
NCICS, CCPC, CCCPC, is director
of education and consulting for
the ChiroCode Institute, teaches
seminars around the country on

behalf of Cross Country Education and Target
Coding, and is on the editorial board of
ICD10Monitor.com. He frequently lectures on
ICD-10 coding at national conventions. He
can be contacted at DrG@ChiroCode.com.

Reference
1Christensen MG, et al. (2010) NBCE Practice
Analysis of Chiropractic 2010. A report by the
National Board of Chiropractic Examiners.
Greeley, CO.
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MONEYMANAGEMENT

DEBT Is a Tool ThaT hElPs you

GET an EDuCaTIon, oPEn a

practice, purchase a home, and
acquire those things you may not
currently be able to afford. And most
of the time, you’re using it as a means
to improve the quality of your life.

Or so you think.
While it’s evident that the strategic

use of debt can help many get ahead in
life, once you have it, it becomes a
burden that can add stress and erode
your quality of life.

Debt essentially makes you a slave to
bankers and financial institutions that
“own you” until your debts are paid.

The sooner you can free yourself
from this bondage, the better.

Getting ahead
There are many programs that focus

on paying down debt as quickly as
possible. While following these programs
will get you to zero debt, there is a cost
— the ability to build wealth.

You only have a 30- to 40-year
window to create the bulk of your
estate. Every year you wait to put
money away for your future is another
year lost. A dollar put away this year
will be worth more 30 years down the
road than a dollar put away next year.

But here’s the dilemma: Should you
direct all your excess money toward
paying off your debt now so in a few
years you’re debt free but devoid of
liquid assets? Or do you slow your
debt payoff and redirect the additional
money toward building liquid wealth
so you can take advantage of the
maturity value of money?

The answer is both.

Most chiropractors, even those with
moderate-size practices, have $50,000
to $100,000 or more that is being lost
each year. This is money that can be
captured and directed toward building
substantial wealth while concurrently
eliminating debt.

You may think there is no way this
much money is being drained out of
your practice each year, but you’d be
surprised.

How do you go about identifying
and capturing these lost dollars? Start
by doing a thorough analysis of your
cash flow.

You will find that there are three
main areas that are draining away your
wealth:
�Debt
�Taxes
�Inefficient money management

Discerning debt management
Avoid common mistakes that erode your wealth.
BY BRUCE REIMER
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Those willing to examine these
three areas and make a few adjust-
ments will accelerate their debt payoff,
slash their taxes, and immediately
capture lost wealth.

Once you do that, the captured
wealth can be safely directed to take
advantage of the maturity value of
money by expanding the timeframe
in which you are building wealth.

In as little as five to seven years, this
money can accumulate to the point
that you can wipe out all remaining
debt, freeing up all the money you
were paying those institutions.

But you may ask, “Won’t I lose the
maturity value of money if I direct all
my captured wealth toward paying off
my debt?” Not if you have placed your
money in an asset that allows you
access to that money while preserving
its maturity value.

Paying off debt while building a
storehouse of wealth can be accom-
plished at the same time. Only after
you have a clear picture of where you
stand financially, and where your
money is going, can you identify those
areas that can be improved.

Time is of the essence. The window
of opportunity you have closes a little
bit every day. That’s a good reason to
take the first step right now.

BRUCE REIMER founded
Chirowealth Learning Systems in
1998 to empower chiropractors to
create a relaxed, safe, and
prosperous financial environment

for their families and themselves. The system
is a personalized wealth coaching process
that’s affordable to DCs willing to look for
new direction and accountability in the
wealth-building process. He can be reached
at 866-392-8217, ext. 3 or through
chirowealthblog.com.

to complete a creative cash flow
management worksheet, visit

ChiroEco.com/reimerworksheet.

MONEYMANAGEMENT
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alThouGh MosT ChIroPraCTors

arE all-Too-faMIlIar wITh

the necessity of continuing
education, many ignore the impact of
education on their practice’s employees
— a major asset of the practice. As is
the case with other practice assets, a
chiropractor usually has quite a bit of
money invested in hiring and training
workers.

When it comes to smarter workers,
everyone benefits thanks in large part
to tax laws. The practice prospers
with smarter, better-trained employees
— and a tax deduction if you foot the
bill for employee education and
training costs. The employees, along
with the practice’s principal(s), can
reap tax deductions for the education
bills they foot.

Smarter workers are often rewarded

with higher pay, promotions, and more
opportunities. When suppliers,
equipment manufacturers, dealers, or
distributors provide training or
education for a practice’s employees,
everyone benefits.

Get smart on the basics
A practice that trains a new worker or
an existing worker for new duties
incurs what our tax laws consider
“ordinary and necessary” tax
deductible business expenses. It is
when expenditures are made for
training or education conducted by
others, or outside the practice, that
many of the tax rules kick in.

It matters little whether a chiropractor
is self-employed, an employee of his or
her own practice, or simply an
employee; tax deductions and unique

write-offs abound for anyone willing to
look for them — or seek direction from
an expert. In fact, under those tax rules,
many educational and training expenses
incurred by a practice are both tax
deductible by the practice and tax-free
to the recipients.

A practice can deduct the cost of
“ordinary and necessary” expenses paid
for employee education and training —
even in cases where those amounts are
paid to others. The practice may also
deduct the cost of education for the
practice’s principals so long as the
education or training “maintains or
improves skills required in the trade or
business,” or the education is required
by law or regulations for maintaining a
license to practice. Not only chiro-
practors, but professionals in many
fields routinely deduct the cost of

Smarter education
By taking advantage of tax incentives to upgrade
the skills of your employees, everyone benefits.
BY MARK E. BATTERSBY
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continuing education.
Of course, expenses incurred to meet the minimum

requirements of an individual’s present trade or business, or
those that qualify them for a new trade or business, are not
deductible. This is true even if the education maintains or
improves skills presently required in the present employment.

Footing the bill
An oft-neglected provision of the tax law permits every
chiropractor to claim a tax deduction for expenditures made
for educating or training employees. This is an ideal fringe
benefit for any employee — or principals of their own
practice. And, best of all, it is deductible by the practice
and tax-free to the recipient.

In general, an employer with an educational assistance
plan can deduct up to $5,250 of educational assistance
provided to an employee each year. Without an educational
assistance plan, or if educational assistance exceeds the
$5,250 threshold, the amounts qualify as a tax deduction if
they are so-called “working-condition” benefits. A working
condition benefit is a service or property such that, if an

employee paid for it, the amount paid would have been
deductible as a personal business expense.

An educational assistance program is a separate written
plan that applies only to a practice’s employees. These
expenses usually include the cost of books, equipment, fees,
supplies, and tuition.

The cost of a course or other education involving sports,
games, or hobbies, is usually not included unless required as
part of a degree program or unless it has a reasonable
relationship to the practice.

Although the tax law requires an actual “plan,” the rules
do not require an employer to immediately fund the plan’s
educational benefits. In fact, most practices with a plan
pay the educational benefits out of the operation’s general
assets. Naturally, the benefits paid to plan participants
cannot be conditional on their making contributions to
the educational assistance plan or limited to a select few
within the practice.

No educational assistance plan or program is permitted
to pay more than 5 percent of its benefits to principal
shareholders, or to an employee who received more than
$110,000 in pay for the preceding year (unless the employee
was not in the top 20 percent of employees). Also, the

Training and education are vitally
important for every practice to
ensure its success and continued
profitability.
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practice must provide “reasonable” notice concerning the
availability and terms of the plan to all eligible employees.

Advantages and limitations
With an IRS-approved educational plan, payments for
educational expenses, even for graduate-level courses, are
excludable from the gross income of the employee. What’s
more, employees may be able to exclude as “working
condition fringe benefits,” any amounts that are not
excludable under the basic plan. In addition, all payments
made by a practice are tax deductible as ordinary and
necessary business expenses.

Despite the latitude given the practice, there are restric-
tions placed on educational assistance plans. Educational
assistance does not include payments for tools or supplies
that an employee gets to keep after completing the course
or employee meals, lodging, or transportation.

Employee essentials
An employee itemizing his or her personal deductions can
deduct expenses paid for work-related education. The
deduction is the amount by which qualifying work-related
education expenses plus other job and certain miscellaneous
expenses are greater than 2 percent of the employee’s
adjusted gross income. An itemized deduction reduces the
amount of income subject to tax.

For the self-employed, expenses for qualifying work-
related education — or continuing professional education —
are deducted directly from self-employment income. This
reduces the amount of income subject to both income tax
and self-employment tax.

Work-related education expenses may also qualify for
additional tax benefits, such as the tuition and fees
deduction, or the American opportunity and lifetime
learning tax credits.

What qualifies as work-related?
The cost of qualified work-related education can often be
deducted as personal business expenses by an employee.
This is education that meets at least one of the following
two tests:
�Education required by an employer or by law in order to

keep present salary, status, or job. Of course, the required
education must serve a bona fide business purpose of the
employer.

�Education that maintains or improves skills needed in the
individual’s present work.

However, even if the education meets one or both of the
above tests, it is not qualifying work-related education if it:
�Is needed to meet the minimum educational requirements

in the individual’s present trade or business, or
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�Is part of a program of study that will qualify for a new
trade or business.

Any individual can deduct the costs of qualifying work-
related education as a personal business expense even if the
education leads to a degree.

The fact that a person is already employed does not mean
the minimum requirements for qualification in that
employment have been met. If new education requirements
are established after an individual has met the minimum
requirements, that individual will be treated as continuing to
meet those qualification requirements. In other words,
expenses incurred in meeting the new requirements will be
tax deductible.

A change in duties is not a “new trade or business” if
the new duties involve the same general work as that
involved in the present employment. Thus, changing from
an elementary to a secondary school teacher or from a
teacher in one subject to a teacher in another does not
result in a new trade or business. Also, a change in duties
from classroom teacher to principal is not a change in
trade or business.

Education paysmore than it costs
Training and education are vitally important for every
practice to ensure its success and continued profitability.
Training and educational expenses, whether paid for by the
practice or employer, by a supplier or equipment distributor,
subsidized or sponsored by an industry group or profes-
sional association, can be considered fringe benefits because
they are generally tax-free to the recipient.

The practice’s employee or principal enjoys an offsetting
tax deduction for educational expenses that are not covered
by the practice. Thus, everybody profits, especially the
practice that benefits from better educated and better
trained employees. The practice can claim a tax deduction
for educational expenses, all the while providing its
employees with a valuable, tax-free fringe benefit.

Regardless of who foots the bill for education, however,
the rewards of smarter, better-trained employees are
something every practice can reap. What’s more, both
practice and employee can reduce the cost of that education
with tax breaks. Education is an excellent fringe benefit that
every practice can offer to attract and retain employees.

MARK E. BATTERSBY is a tax and financial advisor,
freelance writer, lecturer, and author located in suburban
Philadelphia. He can be reached at 610-789-2480.

DISCLAIMER: The author is not engaged in rendering tax,
legal, or accounting advice. Please consult your professional advisor
about issues related to your practice.
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ChIroPraCTors Can

participate as certified Medicare durable
medical equipment (DME) suppliers,
and while the pathway to certification
has become more complicated, you can
still enjoy the benefits. Any rumors
that chiropractors cannot participate in
the Medicare DME system are false.

In fact, the clinical and financial
rewards are both significant and easy to
enjoy, provided you know how to do
things the correct way. There may be
no easier way to help patients and
achieve financial success in chiropractic
today. And there are many chiro-
practors who are enjoying great success
by participating in the Medicare DME
system.

At the end of September 2012, a

decision was made to change how
chiropractors operate as DME providers
in the Medicare system. (According to
Medicare, there are currently between
500 and 600 chiropractors involved in
Medicare DME.)

Considering there are an estimated
55,000 active chiropractic licenses in
the U.S., you can see that chiropractic
does not have a significant partici-
pation in this government healthcare
program.

The change made in September was
significant. Prior to that point, chiro-
practors could be certified as Medicare
DME suppliers by filling out three
application forms correctly, paying an
application fee, and sometimes having
an unannounced site visit to the
practice facility.

Provided that you documented the

necessity of the DME supply, such as a
lumbar brace, and had the correct
paperwork in place, the Medicare DME
certification process was straight-
forward, and took anywhere from four
to eight weeks.

As of September, chiropractors have
to go through accreditation, which can
take from two to four months, and has
a significant increase in administrative
costs. Also, all chiropractors who are
currently DME certified also must be
accredited by June 30, 2013, or lose
their Medicare DME certification.

This is a substantial change with
which to comply. But those who secure
accreditation can enjoy the perks of
having achieved a high level of
compliance with current government
regulations. This holds true whether
you are a solo practitioner or in a

Still in the game
If you think that chiropractors have been barred
from the Medicare DME program, think again.
BY JAMES C. ANTOS, DC, DABCO
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group practice.
There is a great deal of minutia, and

sometimes frustrating regulations that
you must adhere to when seeing
patients. There are so many, in fact,
that you may not be aware of them all.

As ignorance is no excuse for
noncompliance, this risk is greatly
reduced by achieving accreditation.
These requirements are not only
necessary for compliance with Medicare

DME standards but also apply to general
practice procedures that many govern-
ment and third-party payers require.

In addition, your ability to pass a
surprise audit will be greatly enhanced.
In this age of increasing government
regulation, this alone is a good reason
to be accredited even if you don’t
pursue Medicare DME certification.

In the not-too-distant future, it is
possible that all healthcare offices may

be required to have accreditation to be
able to see patients. The process won’t
be easier or cheaper than it is now.

So, the answer to the rumors that
chiropractors cannot be DME certified
by Medicare is that chiropractors can
indeed be certified, it just takes a little
more time and effort to go through
the process.

In this time of decreasing revenues,
adding DME to your existing patient
load can add clinical benefits, increase
patient compliance, and enhance
revenue.

JAMES C. ANTOS DC, DABCO,
is a consultant with Antos and
Associates LLC, which provides
DME certification consulting and
DME product assistance. He can

be contacted at 386-212-0007 or through
antosdmebrace.com.

Quick Tip
The genius of gingerols
Ginger root is a strong COX-2
inhibiting anti-inflammatory herb
that has historically been used for
arthritis and rheumatism. In a study
of patients with rheumatoid
arthritis, osteoarthritis, and
muscular discomfort, the majority
of those who received ginger
experienced, to varying degrees,
relief of pain and swelling. Another
double-blind trial found ginger
extract to be effective at relieving
osteoarthritic hip and knee pain.

Ginger’s potent anti-inflammatory
compounds are called gingerols. In
two clinical studies involving patients
who responded to conventional drugs
and those who didn't, physicians
found that gingerols gave 75 percent
of arthritis patients and 100 percent
of patients with muscular discomfort
relief from pain and/or swelling.

Source: The Baseline of Health Foundation
JonBarron.org
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as you nEar GraDuaTIon, you’ll

lIkEly Grow InCrEasInGly

concerned about taking your
first steps in the real world outside
school. To better assess your options,
consider the responses given by new
DCs to a recent survey by the
American Chiropractic Association.

Almost 30 percent of new DCs open a
solo practice with no staff members.
Any experienced chiropractor will tell
you without hesitation that you should
never practice alone. At the very least
you should have a chiropractic
assistant (CA).

A staff member in the practice can
help protect you against claims of
wrongdoing and malpractice. In such a
case, you’ll want someone else to be
able to support your version of events.

If you are a female DC, there are
safety issues to consider, too. Just as
importantly, working as a doctor is
hard enough without having to do
your own billing and scheduling on
top of providing patient care.

About 20 percent of new graduates work
as associates.While getting experience
is wise, most associateships fail. You’ve
heard of “associate jail”? Most of the
reports are true. You can certainly
benefit from being an associate to a
good mentor doctor. But 90 percent of
the doctors who start out in an associ-
ateship will tell you horror stories.

If you are thinking about becoming

an associate, you need to know how to
find a good position. One in which a
mentor will guide and teach you. You
can get this information from a new-
practice coach.

Almost 20 percent of new DCs open a
solo practice with a CA. This is a wise
choice because these doctors have a
CA to help and support them from
the start.

Whenever you establish a solo
practice, you should work with a new-
practice coach or consultant. There are
hundreds of things you need to know
when starting a practice, otherwise you
risk paying the “dumb tax,” i.e., the
money you waste by doing things
wrong.

Starting a new practice without a
CA and expert advice virtually
guarantees you’ll pay a hefty dumb tax.

Approximately 10 percent joined an
existing practice with a more experienced
doctor.Many times, this is a good
option — but most of the time it isn’t.
The doctors who join an experienced
practitioner as an independent
contractor (IC) have usually made a
big mistake.

Be aware that IC arrangements have
a tendency to blow up, with both
doctors going their separate ways (and
usually with a loss of friendship). Such
arrangements need an agreement
carefully laid out in advance for a
successful outcome.

Some 10 percent join a multidisciplinary
practice. This can lead to a good
outcome. Working with other medical
professionals is enlightening. You learn
a lot, and your patients can be taken
care of in a “one-stop shop.” Be careful,
though, as many multidisciplinary
practices are formed to bypass existing
laws (e.g., to bill Medicare for non-
Medicare reimbursable fees).

Takeaway lessons
Research practice consultants as you go
through school and think for yourself;
don’t follow the crowd. Often, when
one student selects a consulting firm,
his or her friends join the same one.
Instead, investigate at least three to
four. Look into online practice-starting
firms, too. There’s no substitute for
experience, and no excuse for paying
the dumb tax.

The roadsmore traveled
BY PETER G. FERNANDEZ, DC

studentDCcom
Home Colleges Career Development Financial Preparation Job Search Practice Startup Checklists Resources

Click it!

The online resource for future doctors of chiropractic.

STuDENTDC

800-553-4860
footlevelers.com

Brought to you by your industry leader

PETER G. FERNANDEZ, DC, has
been a practice consultant for
almost 30 years. He has written
18 books and more than 200
articles on starting a practice, and

has consulted in the opening of more than
3,000 new practices. He can be contacted at
800-882-4476, DrPete@DrFernandez.com, or
through DrFernandez.com.
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Academy of Lymphatic Studies
800-863-5935
July 24–28, Minneapolis
Oct. 23–27, Portland, Ore.

Apex Energetics
800-736-4381
May 4, Chicago
May 16, Colorado Springs, Colo.
May 17, Westminster, Colo.
May 18, Tampa, Fla.
May 18–19, Charlotte, N.C.
May 18–19, Irvine, Calif.
May 22, Fort Collins, Colo.
May 23, Englewood, Colo.
June 6, Dallas
June 6, Rochester, N.Y.
June 6, Syracuse, N.Y.
June 22, Santa Monica, Calif.
June 22–23, Denver
June 23, Del Mar, Calif.

Back School of Atlanta
800-783-7536
May 17–18, Concord, N.H.
May 18–19, Atlanta
June 28–29, Oceanside, Calif.
July 27–28, Chesterfield, Mo.
July 27–28, Miami
Aug. 3–4, Orlando, Fla.
Aug. 9–10, Los Angeles
Sept. 20–21, New Haven, Conn.
Oct. 4–5, Houston
Oct. 16–18, Atlanta
Oct. 19–20, Portland, Maine

Biotics Research Corp.
800-231-5777
May 4, Bethesda, Md.
May 18, Windsor Locks, Conn.
June 8, Charlotte, N.C.
July 13, Houston
Oct. 26, Bethesda, Md.

BodyZone LLC
770-922-0700
May 17–19, Atlanta
June 8–9, Phoenix
June 13–16, Boca Raton, Fla.
Aug. 3–4, Fredericksburg, Va.
Aug. 22–25, Orlando, Fla.
Oct. 4–5, Raleigh, N.C.
Oct. 26–27, Chesterfield, Mo.

Breakthrough Coaching
800-723-8423
May 4, Gulfport, Miss.
May 18, Raleigh, N.C.
June 8, Newark, N.J.
June 15, Orlando, Fla.
July 27, Dallas
Aug. 18, Oak Brook, Ill.
Sept. 21, Orlando, Fla.
Sept. 28, Pittsburgh
Oct. 19, Newark, N.J.
Oct. 26, Gulfport, Miss.

California Chiropractic Association
916-648-2727
May 30–June 2, San Diego

California College
of Natural Medicine
800-421-5027
May 3, Online Certificate Program
May 5, Online Certificate Program
May 10, Online Certificate Program
May 16, Teleseminar
May 17, Online Certificate Program
May 24, Online Certificate Program
June 6, Teleseminar
June 7, Online Certificate Program
June 7–8, Chicago
June 14, Online Certificate Program
June 21, Online Certificate Program
June 28, Online Certificate Program
June 29–30, Irvine, Calif.
July 5, Online Certificate Program
July 12, Online Certificate Program
July 18, Teleseminar
July 19, Online Certificate Program
July 26, Online Certificate Program
Aug. 2, Online Certificate Program
Aug. 8, Teleseminar
Aug. 9, Online Certificate Program
Aug. 16, Online Certificate Program
Aug. 23, Online Certificate Program
Sept. 6, Online Certificate Program
Sept. 13, Online Certificate Program
Sept. 20, Online Certificate Program
Sept. 27, Online Certificate Program
Oct. 4, Online Certificate Program
Oct. 11, Online Certificate Program
Oct. 18, Online Certificate Program

CATS Workshops
705-792-1315
May 12–13, Winnipeg, Ontario
May 13–14, Kingston, Ontario
Sept. 28–29, Toronto

Cleveland Chiropractic College
800-969-2701
May 4–5, Overland Park, Kan.
May 18–19, Salt Lake City
June 1, Overland Park, Kan.
June 1–2, Rockford, Ill.
June 1–2, Pittsburgh
June 22–23, Overland Park, Kan.
July 13–14, Overland Park, Kan.
July 27, Overland Park, Kan.
Aug. 14, Overland Park, Kan.
Sept. 21, Overland Park, Kan.
Oct. 11–13, Overland Park, Kan.

Daybreak Geriatric Massage Institute
317-722-9896
June 14–16, Miami
Sept. 13–15, Pittsburgh
Oct. 18–20, Worcester, Mass.

Erchonia Corporation
888-242-0571
May 4–5, Indianapolis
June 15–16, Dallas
June 15–16, Kalamazoo, Mich.
June 29–30, Reno, Nev.
July 13–14, Coeur d’ Alene, Idaho
July 13–14, Atlanta
July 27–28, Manchester, N.H.

DATEBOOK
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Aug. 3–4, Portland, Ore.
Sept. 14–15, Dallas
Sept. 21–22, Seattle
Sept. 21–22, Tampa, Fla.
Oct. 12–13, Scottsdale, Ariz.
Oct. 19–20, Scottsdale, Ariz.

F/D Enterprise LLC
800-441-5571
June 22–23, Philadelphia
July 20–21, Norfolk, Va.
Sept. 14–15, San Jose, Calif.
Oct. 5–6, Atlanta

Foot Levelers
800-553-4860
May 4–5, Erie, Pa.
May 4–5, Phoenix
May 4–5, Chicago
May 18–19, Baltimore
May 18–19, Wilmington, Del.
May 18–19, Hartford, Conn.
May 18–19, Davenport, Iowa
May 18–19, Salt Lake City
June 1–2, Rockford, Ill.
June 1–2, Pittsburgh

Impulse Adjusting Systems
888-294-4750
May 4–5, New Orleans
June 1–2, Detroit
Aug. 10–11, Philadelphia

Integrative Therapeutics
800-931-1709
May 16, Webinar
May 30, Schaumburg, Ill.
June 4, Portland, Ore.
June 5, Seattle
June 13, Louisville, Ky.
June 26, San Francisco
July 25, Webinar

Kinesio Taping Association
888-320-8273
May 4, Rancho Cucamonga, Calif.
May 10–11, Canton, Ohio
May 11, Burien, Wash.
May 11–12, Albuquerque, N.M.
May 18, TBD, Texas
May 18, Oswego, Ill.
May 18, Warm Springs, Ga.
May 18–19, Lexington, Mass.
June 1, South Lake Tahoe, Calif.
June 1–2, Denison, Texas
June 15–16, Weslaco, Texas
June 22–23, Providence, R.I.
June 29, Jacksonville, Fla.
June 29–30, Midland, Texas
July 13, Spokane, Wash.
July 13, Weslaco, Texas
Aug. 3, Denison, Texas
Aug. 3, Midland, Texas
Aug. 3–4, Baltimore

Aug. 3–4, Allen, Texas
Aug. 17–18, Miami
Aug. 24–25, Rockville, Md.
Sept. 14–15, Philadelphia
Sept. 21, Miami

Logan College of Chiropractic
800-842-3234
May 9–10, Chesterfield, Mo.
May 18, Chesterfield, Mo.
May 18–19, Chesterfield, Mo.
June 13–16, Chesterfield, Mo.
June 15–16, Chesterfield, Mo.
June 22–23, Chesterfield, Mo.
July 6–7, Chesterfield, Mo.
July 13–14, Chesterfield, Mo.
July 20–21, Chesterfield, Mo.
July 27–28, Chesterfield, Mo.
Aug. 3–4, Chesterfield, Mo.
Aug. 10–11, Chesterfield, Mo.
Aug. 17–18, Chesterfield, Mo.
Sept. 21–22, Chesterfield, Mo.
Sept. 28–29, Chesterfield, Mo.
Oct. 5–6, Chesterfield, Mo.
Oct. 12–13, Chesterfield, Mo.
Oct. 19–20, Chesterfield, Mo.
Oct. 26–27, Chesterfield, Mo.

MyoVision
800-969-6961
Aug. 18, Seattle

Neuromechanical Innovations
888-294-4750
May 4–5, New Orleans
June 1–2, Detroit
June 8–9, Toronto
Aug. 10–11, Philadelphia

Options for Animals College
of Animal Chiropractic
309-658-2920
July 31–Sept. 1, Wellsville, Kan.

Palmer College of Chiropractic
800-452-5032
May 4–5, Davenport, Iowa
July 20–21, Davenport, Iowa
Aug. 8–10, Davenport, Iowa
Aug. 24, Davenport, Iowa

Probiotic Symposium
866-216-6127
Oct. 24–26, San Antonio

Professional Applied Kinesiology
315-451-1152
May 4, Waterloo, N.Y.

Target Coding
800-270-7044
May 7, Webinar
May 14, Webinar
May 23, Webinar
June 13, Webinar

For a searchable list of more seminars and show dates or to submit your event, visit ChiroEco.com/datebook.



�0 CH I RO P RACT I C E CONOM I C S • A P R I L 1 9 , 2 0 1 3 CH I RO E CO . COM

ADINDEX

Advanced Photonic Systems..........................................................................................................75
Advanced Rehab Consultants .......................................................................................................94
American Chiropractic Neurology Board .....................................................................................95
Beautiful Image ................................................................................................................................55
Bintz Company.................................................................................................................................78
BIOTONE...........................................................................................................................................19
Bodyline Comfort Systems.............................................................................................................63
BStrong4life ................................................................................................................................60-61
California College of Natural Medicine ........................................................................................90
Cash Practice ...................................................................................................................................88
Cell Science Systems Ltd. ...............................................................................................................38
Chart Talk..........................................................................................................................................24
ChiroCapital .....................................................................................................................................84
ChiroPlanet .......................................................................................................................................82
ComfortFit Labs...............................................................................................................................80
Core Products International ..........................................................................................................6-7
Dee Cee Laboratories....................................................................................................................4-5
Douglas Laboratories ......................................................................................................................39
Eon Systems.....................................................................................................................................94
Erchonia ..............................................................................................................................................11
Essential Formulas Inc. ...................................................................................................................64
Florida Chiropractic Association.....................................................................................................91
Foot Levelers Inc. ........................................................................................................15, 33, 50, 100
Foundation For Chiropractic Progress .....................................................................................Insert
Future Health Inc. .................................................................................................................CoverTip
GW Heel Lift Inc..............................................................................................................................89
HealthSource Chiropractic..............................................................................................................67
Hill Labs................................................................................................................................77, 98-99
HydroMassage ................................................................................................................................28
ICA Health LLC ................................................................................................................................95
Impac Inc. .................................................................................................................................44-45
Inada Family .....................................................................................................................................58
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Roscoe Medical ...............................................................................................................................49
Schiek ................................................................................................................................................95
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Sigma Instruments ..........................................................................................................................68
SOMBRA ..........................................................................................................................................29
Spenco ...............................................................................................................................................71
Standard Process............................................................................................................................2-3
Synergy Therapeutic Systems........................................................................................................47
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Texas Chiropractic College .............................................................................................................74
The Markson Connection...............................................................................................................54
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Daily supplement
PuraCell from World Nutrition Inc. is a powerful
blend of minerals, herbs, enzymes, and chlorella
that can be used as a “gentle daily” or “quick 30-
day” flush. It’s designed to deliver thorough
coverage on a vast array of toxicity concerns,
and in a gentle manner.
Call ��0-��1-11�� or visit worldnutrition.info.

Marketing kit
LightForce Compass Marketing Toolkit from
LiteCure Medical aims to provide practices
with strategic resources to help ensure a
successful laser therapy program
implementation. Built into a powerful
Compass-exclusive iPad app, numerous
resources ensure both positive clinical and
implementation outcomes. Compass materials include a patient
waiting room DVD, office banners and signage, Web page
templates, and more.
Call �0�-�0�-0�0� or visit lightforcelasers.com.

Protein powder
Klean Isolate from Klean Athlete is a pure whey
protein powder that contains no flavoring,
sweeteners, or other artificial ingredients. It can
easily be added to any beverage to enhance
daily protein and amino acid intake. Klean
Isolate is part of the Klean Athlete line of
nutritional supplements.

Call �00-���-���0 or visit kleanathlete.com.

Organic soap
TheraNeem Naturals Liquid Soap from Organix-
South is made with certified organic oils and
contains no harsh detergents that might
compromise the skin and hair. It’s packaged in
16 fl oz. bottles and comes in two varieties:
unscented and soothing lavender. This soap is
free of parabens and sulfates, and it is cruelty
free and vegan.
Call ���-���-���� or visit organix-south.com.

Microcurrent system
Model 900 from Beautiful Image
LLC is a cosmetic microcurrent
system. Beautiful Image’s onsite
training and VIP event helps
ensure its clients are thoroughly

trained in techniques and marketing. This helps enable you to be
able to prosper in the wellness industry by offering your clients a
safe and affordable alternative to plastic surgery.
Call ���-���-���� or visit beautifulimagellc.com.

Liver function support
LivCo from MediHerb, and sold exclusively
through Standard Process, is designed to help
aid in toxin elimination, support healthy liver
function, protect tissue integrity, and provide
antioxidant protection. LivCo contains
schisandra, rosemary, and milk thistle. These
statements have not been evaluated by the
Food and Drug Administration.
Call �00-���-�0�1 or visit standardprocess.com.

Software
Platinum System is marketed as the
No. 1 fully automated, paperless EHR
system for chiropractors in the world.
Platinum System uses electronic keys
to build entire and complete phrases

for great detailed SOAP notes within seconds. Then, it will do all the
billing automatically, including insurance.
Call ���-�0�-���� or visit platinumsystem.com.

Imaging device
3D BodyView from Foot Levelers is
marketed as the first true color 3D
imaging device to be released in the
chiropractic profession. This imaging
system produces a 3D volumetric image
in true color to enable you to show
patients levels of asymmetry throughout the body and relative
relationships between different components of the foot.
Call �00-���-���0 or visit footlevelers.com.

For a comprehensive, searchable products directory, go to ChiroEco.com and click on “Products and Services.”
To submit your products, go to ChiroEco.com/products and fill in the required information.

PRODUCTSHOWCASE
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Call for your space today!

904-285-6020
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Jeff Pruitt, Ext. ���

Joel Morris, Ext. ���
audra McDonie, Ext. ���

Classifieds: Tina farber, Ext. ��1
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NAME ON CREDIT CARD

PHONE #

CC #

CIRCLE ONE: VISA MC EXP. DATE

Check off the issues you want your ad to run in.

*Add 2 weeks from mail date for arrival date

ISSUES ADDEADLINE MAIL DATE*
� 9 May 7 May 29
� 10 May 23 June 14
� 11 June 11 July 1
� 12 June 25 July 19
� 13 July 16 August 5
� 14 August 1 August 23
� 15 August 19 September 9
� 16 September 5 September 27
� 17 September 24 October 15
� 18 October 10 November 4
� 19 October 28 November 18

CHIROPRACTORS - PLACE YOUR $60 CLASSIFIEDADTODAY
$60 flat rate for 25 words, $1 for each additional word. Doctors only for help wanted, practice or equipment for sale ads.

Go to ChiroEco.com/myad and fill out our secure form or fill out the form below and fax it to 904-285-9944.

Ad heading: � Associate Wanted
� Practice for Sale
� Equipment for Sale
� Financial Services
� Career Opportunities
� Practice Ownership

HEADLINE:

AD COPY:

Ads that run here, are also on our website: ChiroEco.com

PRACTICE FOR SALE

PRACTICES FOR SALE in AL, AR, CA,
CO, GA, KY, IL, MI, NC, NJ, NM, PA, SC,
TN, TX, VA. I have new doctors who want
to buy your practice $300.00 for Practice
Analysis. For more info Contact Dr. Tom
Morgan, VolumeDC@aol.com, 770 748-6084,
www.VolumePractice.com

ESTABLISHED PRACTICE IN ATMORE,
AL., DC must retire due to illness. Please call
Dr. Surles Evenings at 251-294-1892.

BUYING OR SELLING A PRACTICE. Visit
our website for information on selling and
current listings nationwide. The Paragon Group
www.eparagongroup.com or call 1-800-582-1812.

EQUIPMENT FOR SALE

INFRARED COLD LASERS $575 New
Infrared Cold Lasers. Priced thousands below
cold lasers with similar specs. Three 808nm
diodes/200mW (combined output). Recharge-
able. Animal Use Only. Quickly treat joints,
wounds, muscles, and pain. Lots of extras.
Acupuncture red laser (650nm/5mW), Dr.
Daniel Kamen, D.C.’s animal chiropractic
technique DVDs (horse and dog). Professional
carrying case, user manual, charts, points,
and treatment formulas. Call 800-742-8433
www.vetrolaser.com

VT (RUTLAND): GREAT EQUIPMENT
AVAILABLE LASERS, PT EQUIP, TABLES,
BRIMHALL PERCUSSOR & ADJUSTER, X RAY
MACHINE, FOOT BATHS, OFFICE GEAR. CALL
MARIE @802.779.5521

X-RAY EQUIPMENT & STATIONARY
TABLE FOR SALE Alphatek AX 300SE
Processor, Cassettes Green 8X10, 14X17,
14X36, View Box 14X36. www.DrJHubbard.com
or 1-800-624-7671 for more info.

FUNCTIONAL MEDICINE

BecomeanExpert inFunctionalMedicine
Go to:

www.FunctionalMedicineUniversity.com
Subscribe for free clinical cases
Go to: www.clinicalrounds.com

LOWER BACK PAIN RELIEF
• Comfortable
• Portable
• Easy to use
• Designed for patient in-home use

30 Day conditional
money back guarantee

LASHAW DISTRIBUTORS LTD
9631 Bakerview Dr.
Richmond B.C.
Canada V7A2A2
Tel: (604) 270-4263
Fax: (604) 277-2154

Toll Free: 1-800-667-7795
www.invertrac.com
invertrac@invertrac.com

C.O.D. or prepay by check

To place an ad, call Tina at 904-567-1551, fax this form to 904-285-9944, or e-mail your ad to tfarber@massagemag.com
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