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If you haven’t considered serving the 
senior or 65-plus population with 
additional services, or even special-
izing in senior health and wellness, 
this issue may change your mind.

Demographic stats:

• The Baby Boomer demographic 
will increase today’s over-65 
population by almost double in 
approximately the next 25 years 

according to the Centers for Disease Control;
• due to technological and health advances, older 

Americans are now better surviving acute episodes of 
chronic diseases — heart attacks, strokes, mastectomies 
— that ended lives in earlier years and are recovering to 
high-health lifestyles;

• This age group has more disposable income — lots more;
• This age group is also pushing demand for greater   

chiropractic care, as seen in current legislation on the 
books, including increased military coverage for families, 
expanded care for chronic pain patients, etc.

Supplement/anti-aging stats:

• More than three-quarters of U.S. adults (77%) report 
taking dietary supplements, according to the most recent 
CRN Consumer Survey on Dietary Supplements;

• Anxiety and stress are the top health concern in the 2nd 
annual national survey on emerging ingredient categories 
commissioned by Trust Transparency Center, at 30% of 
adults surveyed;

• The world wellness economy is a whopping $3.7 trillion 
according to MarketWatch, and anti-aging is expected 
to rise to $216 billion by 2021, according to Zion Market 
Research;

• According to the 2019 Chiropractic Economics Salary & 
Expense Survey, doctors of chiropractic across the U.S. 
reported that wellness products and services offered 
by chiropractors rose a healthy 33% over last year, 
and anti-aging services and product offerings from          
chiropractors rose by 25%.

Prepare for fall(s)
A large part of servicing the senior demographic for years to 
come will be keeping seniors on their feet.

Chiropractors are the No. 1 line of defense when it comes to 
seniors and injury — or death — from falls. Approximately one 
out of three adults aged 65 and older falls each year, according 
to the CDC. This is extra-concerning when you learn that falls 
are the leading cause of injury-related death for the 65+ age 
group.

DCs are the first line of defense by assisting with better 
posture, strengthening lower backs for balance, restoring full 
ranges of motion, and introducing and reaffirming a general 
approach to staying pain-free during seniors’ Golden Years. 
 
The chiropractic care you supply effectively addresses chronic 
pain and the drivers that cause posture problems as well as 
influence balance — and most importantly can prevent future 
falls. A “Falls Treatment Program” for seniors can consist of 
a balance exercise program that improves strength, reaction 
time and positional awareness; manipulation of the spine, 
feet and ankles to restore arthritic joints; and fine motor skills 
including ankle and hip positioning to avoid backward falls, just 
to name a few strategies.  
 
Combined with other applications, the options are limitless for 
increased senior wellness services.

Establish your authority
“Understanding the relationship between balance, posture and 
lower-back pain is an important connection for patients, the 
general public and other health professionals to make,” writes 
Steven Weiniger, DC, for Chiropractic Economics. “The well- 
established link between back pain and fall risk presents the 
chiropractic profession with another important opportunity to 
move from ‘alternative’ to ‘cultural authority’ for the treatment 
of fall risk in the elderly.”

To your practice’s success,

Richard Vach
EDITOR-IN-CHIEF

BABY BOOMERS ARE SUPER-
CHARGING THE SENIOR MARKET
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For 67 years, Foot Levelers has been using weight-bearing 
methodologies to hand-craft the world’s best custom orthotics.
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Non-weight bearing method places foot 
in a non-functional position. The subtalar 

joint may never reach subtalar neutral 
during stance phase of gait1 

THE RIGHT WAY

Cast Correctly For Great Custom Orthotics
THE WRONG WAY

1 , 2

1. Ball KA, Afheldt MJ. Evolution of foot orthotics – part 1: Coherent theory or coherent practice? Journal of Manipulative and Physiological Therapeutics.  2002; 25 (2).  
2. Ball KA, Afheldt MJ. Evolution of foot orthotics – part 2: Research reshapes long-standing theory. Journal of Manipulative and Physiological Therapeutics.  2002; 25 (2).

Pathologies in structure and 
function are most apparent when  

the body is in the position of 
function (weight bearing)
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New York Chiropractic 
College welcomes 
alumni for ‘A Centennial 
Celebration’
New York Chiropractic College’s (NYCC) 
community of alumni, students, faculty, 
staff and friends gathered at the Seneca 
Falls, N.Y., campus for a homecoming 
weekend 100 years in the making with “A 
Centennial Celebration,” Sept. 20-22.

The celebration began on Sept. 19 
with a presentation by alumnus Joshua 
Kollmann, DC, “Building a Pro Career 
with Elite Athletes.” Kollmann has served 
as chiropractor for the NFL’s Carolina 
Panthers and as part of the PGA Sports 
Medicine Team for close to a decade.

College, community and health 
profession leaders gathered Sept. 20 
at the sold-out President’s Dinner to 
celebrate NYCC’s 100 years of excellence 
in natural health care education.
ChiroEco.com/
NYCC-homecoming-2019

F4CP honored with top 
PR industry award
In September the Foundation for 
Chiropractic Progress (F4CP) received 
an honorable mention from Ragan’s 
Health Care PR and Marketing Awards 
for its “Save Lives, Stop Opioid Abuse, 
Choose Chiropractic” campaign.

Ragan’s Health Care PR and 
Marketing Awards celebrate teams, 
organizations and agencies that 
have redefined the field with their 
groundbreaking work. The awards are 
presented by Ragan Communications, 
a provider of conferences and training 
for PR, media relations and corporate 
communications professionals.

“Being named an honorable 
mention recipient by Ragan in this 
prestigious, highly competitive 
program is equivalent to a film 
receiving an Academy Award 
nomination,” said F4CP Executive Vice 
President Sherry McAllister, DC.
ChiroEco.com/f4cp-pr-award

What doesn’t kill you 
does make you stronger
Scientists at Northwestern University’s 
Kellogg School of Management have 
established a causal relationship 
between failure and future success, 
proving German philosopher Friedrich 
Nietzsche’s adage that “what does not 
kill me makes me stronger.”

The researchers utilized advanced 
analytics to assess the relationship 
between professional failure and 
success for young scientists. They 
found, in contrast to their initial 
expectations, that failure early in one’s 
career leads to greater success in the 
long term for those who try again.

“The attrition rate does increase for 
those who fail early in their careers,” 
lead author Yang Wang wrote. “But 
those who stick it out, on average, 
perform much better in the long term, 
suggesting that if it doesn’t kill you, it 
really does make you stronger.”
ChiroEco.com/stronger
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Of treatments you offer for anti-aging, which 
are most popular with your patient base?

Anti-aging: Help your patients feel younger
Anti-aging products and services are, in a word, huge; a report by Zion Market Research 
predicts that the anti-aging market will be worth more than $216 billion by 2021. That reflects 
a compound annual growth rate of 7.5% since 2016. (More statistical insights in this area are 
available at zionmarketresearch.com.)

People want to spend their money on strategies that will make them look younger. However, 
the pressure to look younger can also spark resistance against a beauty industry that prizes 
youth and urges people, especially women, to fight the signs of aging with every product they 
purchase.

As a chiropractor you’re not in the beauty business, but you have a unique angle on this 
market: Your treatments can help people not only look younger but feel younger. You can 
provide many services that will get them feeling younger — such as help losing weight, relieving 
chronic pain, recommending supplements to help restore their vitality, and addressing injuries 
so they can keep up an active lifestyle.  

When you promote your anti-aging services via social media, focus on how patients will feel 
after treatment. Everyone — no matter what their opinion of the beauty industry — wants to 
feel better!

For more information on social media marketing, visit the Business Tips section of ChiroEco.com.
Each month we’ll ask a new question on our Facebook page.  

Join the conversation at facebook.com/ChiroEcoMag

FACEBOOKQUESTION 

What percentage of your patients are over 65? Do you suggest anti-aging 
treatments to them?

15,515 followers
6 days ago

eBooks
Visit our eBooks page to see the latest specialty 
publications on cutting-edge topics such as CBD, 
PEMF and clinical nutrition.
ChiroEco.com/chiropractic-ebooks

Email Courses
Try one of our eCourses and get up to speed with 
lessons on business and chiropractic sent straight 
to your inbox.
ChiroEco.com/chiropractic-ecourses

Podcasts
We’ve interviewed some of the best minds in 
chiropractic. Listen on the go. 
ChiroEco.com/podcast 

CHIROECO.COM

Use the hashtag #CE65 
for the chance to be 
featured on our Twitter  
@ChiroEcoMag
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summuslaser.com  sales@summuslaser.com  866-595-7749

Summus Medical LaserTM  
represents over 15 years of  
Class IV therapy laser expertise. 
This advanced treatment device delivers red  
and near infrared wavelengths deep into the target 
tissue. Our custom treatment protocols are designed  
by medical professionals to give you the confidence  
to treat pain directly at the source. 

Expanding your patient care to reach 
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Adding a Class IV therapy laser is a turn-key solution that can  
alleviate the pain of running a profitable practice altogether. 

Contact a  
Representative 

Today!
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letschalkaboutchiropractic
SWOOSH. Sometimes life is just a question of “should of’s”. Should I 
start getting adjusted or not? Should I start that exercise program  
or not? Should I eat that or not? Should I meditate or not?

TOP INSTAGRAM POSTS 
Tag #ChiroEcoMag for your chance to be featured

aimsclinic
Did you ‘fall’ for our leaf pun??

ActivatorMethod
Another important reason why some chiropractors prefer Activator 
are the referrals.

eximiuschiropractic
Today we decorated the office for fall.  
Who else decorates for the seasons?

truehealth_chiropractic
Flying from building to building is hard on the back

chiroecomag
Try new things.

anatomywithlove 
One very common cause of tension 
headaches is rooted in the neck, 
resulting from muscle tension and 
trigger points.

drfetteh
#chiropractic #drharoun #corechiropracticcenter #chiropractor

aspinwallchiropractic
Happy 67th Birthday, Aspinwall Clinic! 
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On Oct. 1, The Joint Corp., the nation’s largest 
provider of chiropractic care through The 
Joint Chiropractic network, announced a new 
brand campaign focusing on pain relief and 
highlighting real patients, as well as their 
chiropractic care stories. Called “You’re Back, 
Baby,” the wide-ranging campaign includes 
television, outdoor, print and online ads, 
website platforms, retail channels and social 
media assets nationwide.

“‘You’re Back, Baby’ recognizes our 
patients’ desire to live their lives without 
restrictions,” said Peter D. Holt, president 
and CEO of The Joint Corp. “As our campaign 
demonstrates, whether you’re a dancer, 
a hairdresser, a U.S. Marine or have other 
passions you pursue, chiropractic care 
can be key to a healthy lifestyle. This new 
campaign is a tribute to the real patients 
who come to The Joint seeking pain relief 
and ongoing wellness.”

Last year The Joint Chiropractic introduced 
a significant consumer research initiative to 
understand its customer journey, patient 
mindset and the chiropractic marketplace 
— the first of its kind for the company. The 

results informed a new brand positioning 
and architecture, leading to the development 
of the brand campaign.

The Joint Chiropractic is known for its 
convenient retail setting and concierge-style 
services, including no appointments, no 
insurance hassles, affordable chiropractic 
care, and accommodating hours of 
operations with evenings and weekends.

The Joint Corp. revolutionized access to 
chiropractic care when it introduced its retail 
healthcare business model in 2010. The 
company is making quality care convenient 
and affordable, while eliminating the need 
for insurance, for millions of patients 
seeking pain relief and ongoing wellness. 
With more than 460 locations nationwide 
and over 6 million patient visits annually, 
The Joint Chiropractic is a key leader in the 
chiropractic industry. Named one of the 
Top 200+ Franchises by Franchise Times and 
ranked number 109 overall on Entrepreneur 
magazine’s Franchise 500 list, The Joint 
Chiropractic is an innovative force, where 
health care meets retail.

The Joint Corp. is a franchisor and operator 
of clinics in Arkansas, California, Colorado, 
District of Columbia, Florida, Illinois, Kansas, 
Kentucky, Maryland, Massachusetts, Michigan, 
Minnesota, New Jersey, New York, North 
Carolina, Oregon, Pennsylvania, Rhode Island, 
South Dakota, Tennessee, Washington, West 
Virginia and Wyoming.
— The Joint Chiropractic, thejoint.com
ChiroEco.com/joint-brand

C H I R O P R A C T I C  N E W S

The Joint Chiropractic unveils new brand campaign

DON’T MISS
CON FE R E NCE S

Back in Balance: Dealing with 
America’s Health Epidemic from 
a Neurological Point of View
December 7-8 • Seattle
Presented by Erchonia and 
Northwestern Health Sciences 
University with 12 CEs applied, this 
seminar addresses the most important 
system of the human body, and one of 
the most challenging to understand, 
the nervous system. Trevor Berry will 
explore its many connections to other 
parts of the body. He will also discuss 
the generation of advanced treatments 
for brain diseases, and more.

The Changing Brain — Applying 
the Principles of Neuroplasticity to 
Pain, Posture, Stress and Rehab
December 7-8 • Dulles, VA
Brian Jensen, DC, takes attendees 
through an exploration of the 
relationship between the adaptive 
neurological responses when exposed 
to environmental and subconscious 
stimuli and the effect it has on physical, 
emotional and physiological responses; 
challenges of super-stressful 
environments; hands-on evaluation, 
assessment, treatment; and more. 
Sponsored by Foot Levelers and 12 CEs 
provided by NHSU.

WE B INAR

Wellness Care vs.  
Medically Necessary Care
November 19
Marty Kotlar, DC, CPCO, CBCS, provides 
detailed information on the difference 
between chiropractic wellness care and 
medically necessary care. This webinar 
will educate on insurance payable 
and cash-based services and how to 
transition patients to cash patients.

Learn more at ChiroEco.com/events.

BACKLOG CATCHING UP ON THE LATEST NEWS, TRENDS AND 
INNOVATIONS FROM THE CHIROPRACTIC COMMUNITY
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Individuals who achieve weight loss of 10% 
or more in the first five years following 
diagnosis with type 2 diabetes have the 
greatest chance of seeing their disease go 
into remission, according to a study led by 
the University of Cambridge.

The findings suggest it is possible to 
recover from the disease without extreme 
lifestyle interventions or calorie restrictions.

Type 2 diabetes affects 400 million people 
worldwide and increases the risk of heart 
disease, stroke, blindness and amputations. 
While the disease can be managed through 
a combination of positive lifestyle changes 
and medication, it is also possible for 
the high blood glucose levels that define 
diabetes to return to normal — through 
significant calorie restriction and weight 
loss. An intensive low-calorie diet involving 
a total daily intake of 700 calories (less than 
one cheeseburger) for eight weeks has been 
associated with remission in almost nine 
out of 10 people with recently-diagnosed 
diabetes, and in half of people with 
longstanding disease.

However, there is little evidence to show 
whether the same effect can be achieved 
by people undergoing less-intensive 
interventions, which are more feasible and 
potentially scalable to the wider population. 
To answer this question, a team led by 
researchers at the University of Cambridge 
studied data from the ADDITION-Cambridge 
trial, a prospective cohort study of 867 
people with newly-diagnosed diabetes aged 
40-69 years recruited from general practices 
in the eastern region.

The researchers found that 257 subjects 
(30%) were in remission at five-year follow-up.
— Science Daily, sciencedaily.com
ChiroEco.com/diabetes-remission

H E A LT H  N E W S

Type 2 diabetes 
remission possible with 
‘achievable’ weight loss

BY THE NUMBERS:

ACTIVE AGING
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“Aging is an extraordinary process where you become 
the person you always should have been.”

— David Bowie

Seniors surveyed who are 
“satisfied with their lives.”

Source: National Council on Aging

Americans over age 70 who do not meet 
vegetable intake recommendations

Source: U.S. Centers for Disease Control and Prevention

Projected 65+ population in the 
U.S. by 2060, which would be 
more than double that of 2014

Source: HealthyPeople.gov

  98
million

86% 79%

80%

61%
19minutes
As the result of a fall, an older American 

dies every 19 minutes in the U.S.
Source: U.S. Centers for Disease Control and Prevention

Approximate number of older adults 
who suffer from a chronic disease, 
77% of whom have two or more

Source: National Council on Aging

men women
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PROFITABLE PRACTICE
New data on chronic pain and exercise creates opportunity
New research revealed in a story from National Public Radio in September reaffirmed the opposite of 
what health care providers believed for the longest time — chronic pain sufferers should exercise to 
relieve pain rather than staying immobile.

The news is good for chiropractors who incorporate wellness, exercise, physical therapy or weight loss 
into their practices, since the majority of chiropractic patients are seen for chronic back or neck pain.

While moving was thought to make the pain worse for chronic pain sufferers, researchers now say the 
opposite is true and that with the help of the brain, exercise can help reduce the pain.

“With chronic pain, the body almost gets into this downward spiral where…you get fearful of 
movement, then you don’t move, then you get weak, then you get more pain,” says Douglas Ebner, a physical therapist at Ohio State University 
Wexner Medical Center, speaking to U.S. News and World Report. “Then they don’t want to do anything, and then they get even weaker.”

Now research is showing even the smallest level of exercise for chronic pain patients, built up over time, can alleviate pain with the help of the 
brain. Pairing chiropractic care and exercise is providing research-based alternatives to opioids and other drugs for pain.  
To read more go to ChiroEco.com.

STAFF PICK

YOU NG E R - LOOKING 
S KIN AN D H E ALTHIE R 
JOINTS

Ideal Collagen
Why we love it
It’s a product that offers multiple 
benefits — it is designed to help renew 
youthful skin, work against wrinkles and 
improve skin’s elasticity, and ease joint 
pain. It contains high levels of hydrolyzed 
collagen while also promoting your body’s 
natural production of collagen, which can 
decrease as you age. This formula works 
from within, unlike invasive and expensive 
collagen injections.

Why you should choose this product
It is easy for your patients to take; this 
supplement is consumed as a hot or cold 
drink, by mixing the citrus-flavored powder 
with water. It’s gluten-free and non-GMO, 
containing bovine collagen from pasture-
raised, grass-fed cattle raised without 
pesticides or rGBH.

For more information, visit l-arginine.com.

BACKLOG
S C H O O L  N E W S

Palmer College of Chiropractic receives  
$1 million gift to transform student union

The student union at Palmer College of 
Chiropractic will soon be re-imagined thanks 
to a $1 million gift from Bruce C. Hagen, DC, 
and his wife Bethel M. Hagen. The future 
Hagen Student Union will be a welcoming, 
modern space where students, faculty, staff 
and alumni will gather for years to come.

In honor of their generosity, Palmer College 
has named the student union the Bruce and 
Bethel Hagen Student Union. A dedication 
ceremony was held in August, during Palmer’s 
Homecoming weekend in Davenport, Iowa.

Bruce Hagen, a 1953 Palmer graduate, made 
the decision to become a chiropractor to serve 
others, as he had done with the U.S. Air Force 
during World War II. Originally from Wisconsin, 
the Hagens made their home in Sioux Falls, 
S.D., after graduation. There they raised two 
daughters and four sons while maintaining a 

successful practice. Three of their sons went 
on to become Palmer-graduate chiropractors, 
and their grandson is now attending Palmer’s 
main campus. 

“We’re grateful to Dr. Hagen and his 
wife for this incredibly generous gift that 
will help Palmer continue to deliver a 
leading educational experience for future 
chiropractors,” said Dennis Marchiori, DC, 
PhD, chancellor and CEO, Palmer College of 
Chiropractic. “This gift will play a vital role in 
plans to enhance and modernize our campus.”

“I hope this will encourage others to 
give to the college, because we ought to 
do something above and beyond to make 
it possible for students to have a better 
education,” Bruce Hagen said.
— Palmer College of Chiropractic, palmer.edu
ChiroEco.com/palmer-student-union
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• Receive direct access to Dr. Meletis for answers to CBD questions
• VESIsorb® Technology for improved bioavailability (up to 6x)†

• Solvent-free SMB chromatography extraction provides undetectable THC levels
• 25mg of CBD & 6mg of beta-caryophyllene

TruEase® is today’s best-in-class CBD product, produced under the highest ethical and quality 
standards, sold only through Health Care Professionals. And now, TruEase® gives you something 
more--a renowned CBD expert, Dr. Chris D. Meletis, to provide answers to your CBD questions. 
TruEase® uses patented VESIsorb® technology to provide up to 6X more bioavailability than ordinary 
CBD products†, while TruGen3® continues Douglas Laboratories’ family legacy with our third 
generation and more than half-century of nutraceutical experience. Because of our investment in 
the development and manufacture of this exclusive hemp oil soft gel formula with VESIsorb® (why 
TruEase® is superior to other CBD products), and its increased volume now used in the nutraceutical 
industry, we are pleased to offer TruEase® at a new, lower price. Order yours today.

Still searching for a CBD product that lives up to your standards? TruEase® is today’s best-in-
class CBD product. A TruGen3® exclusive, TruEase® supports normal pain and inflammatory 
responses associated with aging, promotes cognitive function, healthy sleep, optimal skin, heart 
and neurological health†. Its patented VESIsorb® technology offers up to 6X more bioavailability 
than ordinary CBD products†. TruGen3® continues Douglas Laboratories’ family legacy, with our third 
generation and more than half a century of nutraceutical experience. Our products are produced 
under the highest ethical standards and available only through Health Care Professionals.

www.trugen3.com      1-844-387-8436
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TruGen3 Proudly Welcomes 
Dr. Chris D. Meletis as
Chief Clinical CBD Advisor.

Truly the Best CBD Now Comes
With Something More:

A Truly Renowned
CBD Expert.

Call or visit our website today for FREE SAMPLES
and monthly CBD updates from Dr. Meletis

New
Lower
Price!

https://www.trugen3.com/
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T H E  TA K E AWAY 

Create and engage a vibrant 55+ care culture within your practice with these tips, both in- and outside-of-the-box, for patients 
seeking weight loss and greater general health.

HEALTHY AGING  
AND SENIOR FITNESS 
FOR YOUR PRACTICE
How to approach aging strategy  
techniques and offerings for patients
BY JEFFREY TUCKER, DC

TIME TO READ: 10-12 MIN.

THERE ARE SEVERAL RESEARCHERS THAT SHOULD BE PAID ATTENTION TO FOR HEALTHY AGING 

UPDATES — Valter Longo, PhD, from the USC Longevity Center; Dale Bredesen, MD, and his Alzheimer’s 

protocol from the Buck Institute; and Aubrey de Grey, PhD, a biomedical gerontologist. The latter is the 

chief science officer of the SENS Research Foundation and vice president of new technology discovery 

at AgeX Therapeutics Inc. 

As we age, so do our patient bases, and they end up educating us about healthy aging. It’s like 

participating in an experiment to see who has aged well and who has not. Whatever you want to call 

it — neurodegenerative prevention, rejuvenation biotechnology, biohacking or graceful aging — it’s all 

about improvement of longevity and health span. Here are a few practical tips coupled with research 

results to help create and engage a vibrant 55+ (senior) culture within a practice.
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Range of motion and movement
Check each and every patient’s active range of motion (ROM) 
— at minimum cervical, shoulder, thoracic, lumbar and hips. If a 
patient can’t perform full range of motion (remember that active 
ROM and passive ROM should be equal) then say, “Let’s get it 
back and never lose it as you age. If you feel stiff or can’t do full 
range of motion, then get back in here and I’ll help you re-estab-
lish it. That’s part of my healthy aging strategy.”

Use mobilization, manipulation, and all other manual 
techniques to help achieve re-awakening of lost ROM.

Don’t be greedy; tell it like it is
First off, don’t be a greedy doctor. Don’t perform more treatment 
than patients really need, and only provide suggestions and 
products that one personally uses. And tell it like it is! If you see 
a patient who needs to lose weight, stop smoking, de-stress or 
get active, then be that doctor to lay out a plan. Don’t hesitate to 
get involved with your patients’ medical doctors. If you need to, 
refer to MD specialists for clearance before starting an exercise 
program or a fat-loss program, especially if the patient has a 
known pre-existing condition. Ask if there are any activities they 
should avoid. Get a qualified instructor or become that doctor 
who can regress and progress workouts to every patient’s ability 

and needs. Ideally you would be able to train patients in-person 
in your office; if for whatever reason that’s not possible, at 
minimum get some personal training yourself. A good place to 
start is the American Chiropractic Association Rehab Symposium 
in March 2020 in Tempe, Ariz. (ACARehabCouncil.org). 

Exercise training done right leads to stronger muscles and 
bones, which in turn lead to multiple benefits, such as:

�� less degeneration of cognitive function 

�� reversal of muscle wastage 

�� decreased risk of Alzheimer’s 

�� control of diabetes 

Movement and exercise are the key to staying strong, 
energetic and healthy as one gets older. 

Tips for seniors
Seniors, if they can get down and up off the floor, need to learn 
some foam rolling. If they can only stand, then do propriocep-
tion training and joint mobility exercises, especially at the ankle, 

Older people can benefit greatly from simple  
proprioceptive training, joint-by-joint mobility training,  

and gait training, but because of old patterns, they have  
to be approached in a completely different way. 
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10 Reasons To
Choose ChiroTouch

Most-referred  
Over half of customers referred  
by a friend or coach1  

Most customers   
Trusted by 21,000 providers and  
in over 13,000 practices in the U.S.    

Designed for  
everyone   
The only EHR with an all-in-one dash- 
board for the Provider, CA, and Biller  
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happy customers   
Chat support 93%, phone support  
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Thousands have been with  
ChiroTouch for 10+ years  

Most developers,  
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Feature-rich easy  
to use software  
Over half of customers chose  
ChiroTouch for ease-of-use2   

Pre-built Macros  
automate tasks   
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SOAP notes  
in seconds   
90% of customers show improvement  
on charting and SOAP notes3  

World-class  
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Source: TechValidate survey of 2,030 users of ChiroTouch:  1 TVID: 9F7-9BA-2F1    2 TVID: 8A4-85E-E4C    3 TVID: EE5-BD6-9E4 

90% of clients show  
improvement on charting 
and SOAP notes.

Biller Dashboard Provider Dashboard CA Dashboard

 

Talk to a ChiroTouch specialist today  

844.397.0222  C H I R O T O U C H . C O M

ChiroEcoAd_Subscription_092319_ToProd_to.indd   1 9/23/19   4:42 PM

https://www.chirotouch.com/


FEATURESTORY

knee and hip. Next, instruct them in dynamic warm-ups that 
are geared toward keeping upright with better posture and 
maintaining good gait. Patients enjoy learning the techniques 
and usually have the required patience. Working with older and 
de-conditioned populations and doing a little exercise training 
changes lives.  

They should know squat
Patients should be able to do their age in bodyweight squats. 
Then recommend they do the number of bodyweight squats of 
the age they want to live to be. Squats will help patients main-
tain ankle, knee, hip and lumbopelvic mobility, and when they 
do that many in a row (or in sets) there is also a cardio benefit. 
Older patients don’t lose the desire to move, so with an eye 

toward avoiding joint problems and poor movement patterns, 
this will decrease degenerative joint disease. It may take a lot 
of practice and time performing the movement correctly to 
overcome bad patterns. Older people can benefit greatly from 
simple proprioceptive training, joint-by-joint mobility training, 
and gait training, but because of old patterns, they have to 
be approached in a completely different way. Some methods 
include ELDOA, tai chi, CLX bands and yoga as the most useful 
exercise tools for all populations. Work toward keeping the brain 
neurologically “on” and the body “fit.”

Watching the diet
Recommending a Mediterranean Diet, cleanses at least once 
a year, and looking at lab reports to discuss individualized 
supplements are tips for older patients struggling with weight or 
health. For fat loss go to the ketogenic diet. Measure a patient’s 
body composition with a machine, and based on the lean 
muscle mass number in pounds, that’s the number of grams of 
protein patients should consume a day. 

The researcher Longo, who wrote the book The Longevity Diet, 
suggests that we eat mostly vegan (notice the plant-based diet 
movement on the rise?), plus a little fish, limiting meals with fish 
to a maximum of 2-3 per week. 

A protein guide:
Protein below age 65 — keep protein intake low (0.31 to 0.36 
grams per pound of body weight). 

Protein over age 65 — slightly increase protein intake, but 
also increase consumption of fish, eggs, white meat, and 

PROTEIN 

BELOW AGE 65

Recommend low intake 

of 0.31-0.36 grams per 

pound of body weight
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to Calculate Your 
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*Must be a new registrant to receive. Available while 
supplies last.  All rights reserved. CBD CLINIC™, the 
leaf logo™ ,Revolutionary Pain Relief™, are trademarks 
of Abacus Health Products, Inc. Patents Pending. 
Manufactured in the USA. Distributed by Abacus Health 
Products Inc., Woonsocket, RI 02895. © Copyright 2019.

OTC Topical Pain Relief Products  
with menthol and camphor as active ingredients

products derived from goats and sheep 
to preserve muscle mass.

Along with legume protein sources and 
whole grains and vegetables, recommend 
consuming generous amounts of olive oil 
(3 tablespoons per day) and nuts (1 ounce 
per day). Follow a diet with high vitamin 
and mineral content, supplemented with 
a multivitamin buffer every three days. 
Select ingredients that your ancestors 
would have eaten. Confine all eating to 
within a 12-hour period (ex: Start after 
8 a.m. and end before 8 p.m.). Don’t eat 
anything within 3-4 hours of bedtime.

Other tips:
Breathing — Too many people in the 
health profession have made breathing 
a complicated topic and overthink it. Try 
recommending “contemplative breathing” 
— in other words, becoming aware of your 
breath while walking, while in bed, while 
under stress, etc. 

Encourage curiosity — Older patients 

who maintain a good mind generally 
have a curious mind. Brain health is not 
that simple — it includes nutrition, sleep 
and many other factors — but these 
patients still read. They love talking 
about headlines and stories, they seem 
to engage in lots of topics, they talk to 
people, and they stay social. 

Skin care — Healthy aging is a lot 
about aesthetics (I have not been a fan of 
sunscreen my whole life and I’m paying 
the price in wrinkles and dermatology 
visits). Every patient I see with nice skin 
(men and women), I ask them, “What is 
your beauty tip?” The answer has always 
been a daily application of sunscreen on 
the face. Also, do not underestimate the 
power of proper water hydration. Along 
with body composition I check patients’ 
hydration levels. The majority of people 
are dehydrated. 

Modalities — Patients like modalities 
and hearing about the research and 
background on devices such as laser for 

Work toward keeping the brain 
neurologically “on” and the body “fit.”
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joint issues and brain stim; pulse wave (shockwave) therapy for 
tendinopathy, adhesions and fibrotic tissue; pneumatic cupping 
for lymph therapy; muscle vibration and percussion for muscle 
length changes and blood flow; PEMF for driving nutrition into 
the mitochondria, etc. 

Judging success
Increased ROM and positive patient stories (easier getting in and 
out of car, bathtub, up and down stairs, etc.) are indicators of 
success. These are quality-of-life issues, and are really powerful.

Have a strategy and develop manual techniques that won’t 
scare an older patient who has been told they have osteoporosis 
or osteopenia. Blood tests are good biomarkers to focus on, and 
active and passive range of motion. Think outside of the box. If 
patients don’t have free weights at home, figure something else 
out. Start slowly and go slowly in exercises for older patients, 
and above all, be consistent with chiropractic care and exercise 
— it is one of the most effective healthy-aging strategies.  
 
JEFFREY TUCKER, DC, is the current president of the ACA Rehab Council. He 
practices in Los Angeles, Calif., and can be reached at DrJeffreyTucker.com.

OLIVE OIL  

AND NUTS

Recommend daily 

consumption of olive oil 
(3 tbsp.) and nuts (1 oz.)

Comfo-Arch™

Only $7.50 per pair
A molded featherweight orthotic

• Deep heel cup for great
hind foot control

ProThotics™

Motion Control
Only $15.00 per pair
For postural alignment

• Structural stabilizer to
prevent pronation and
rolling ankles

Powerstep® ProTech
Only $19.55 per pair
Strong polypropylene shell

• Prevents over pronation
• Stabilizing heel cradle and

Comfort Cushion™

Bintz Company
A family business for over forty years

www.bintzco.com
 630-665-3113

Looking For
An Alternative?

Great Cash Business • Instant Smiles!

2019ADNEWtallCE.pmd 8/22/2019, 2:15 PM1
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T H E  TA K E AWAY 

DCs need to clean up common mistakes and error rates to prepare for potential new Medicare legislation and a coming wave of 
65-and-over patients. The government and other health care providers are recognizing the effectiveness of chiropractic care, but 
this comes with greater responsibility.

THE SILVER  
TSUNAMI
Is your practice prepared for the  
coming 65-and-over patient wave?
BY  RAY  F OXWO R T H ,  D C ,  F I CC ,  M C S - P

TIME TO READ: 9-11 MIN.

TEN THOUSAND PEOPLE ENROLL IN MEDICARE EVERY DAY. By 2020, 64 million will be enrolled, 

and 80 million by 2030. By 2050, MedPAC estimates that people over 65 will represent more than 

20% of the U.S. population.

Today’s aging population is healthier and living longer, and their goal is to continue living in 

their own homes. According to AARP, nearly 90% of people over age 65 want to stay at home for 

as long as possible. They have a mindset of, “Think health, not wealth.” Many in our profession 

still have reservations about treating Medicare patients, but we have never been better 

positioned to take care of this aging generation.
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Viewing Medicare through the right lens
It is not surprising that many in our profession view Medicare 
negatively. The U.S. Office of Inspector General (OIG) has issued 
reports over the last several years defining critical issues related 
to chiropractic billing and documentation. In 2018, the OIG 
Work Report announced the highest rate of improper payment 
(from 2010-15) ranging from 43.9-54.1% for chiropractic services, 
compared with 9.9-12.9% for all other Part B services. As a result 
we have seen a rise in audits for Medicare patients throughout 
our profession.

In a recent interview with my friend R.J. Crawford, DC, he 
shared that many doctors who face the decision to participate 
with insurance and Medicare wonder, “Is it worth it?” This fear is 
due in large part to the stories and headlines across the country 
that make Medicare look worse than the boogeyman when it 
comes to the potential for audit or investigation that could lead 
to career-ending fines and penalties. 

In discussing this with consultants around the country, I 
found there has been an increase in audits, but that it has not 
been limited to Medicare. As one consultant who has worked on 
hundreds of cases over the years stated, “only 24% of the cases 
I have consulted on were initiated by Medicare; the rest were 
undertaken by insurance companies.”

The silver tsunami
The onset of the “silver tsunami” is serious for those responsible 
for protecting the integrity of the Medicare fund. They must 
ensure that those funds are available for the millions of bene-
ficiaries who depend on them, and the millions more who will 
depend on them in the future. 

Part of the problem with chiropractic and Medicare has been 
that each Medicare administrative contractor (MAC) separately 
defined their interpretation of Medicare policy. This left 12 
potentially different interpretations. Medicare sees this as a 
problem. 

“The good news,” said Scott Munsterman, DC, FICC, CPCO, 
an acknowledged expert on the transforming model of health 
care delivery, “is that work has been accomplished behind the 
scenes by Drs. Steve Conway and Michael Jacklitch, who worked 
one-on-one with chief medical directors of all of the Medicare 
contractors to arrive at a consensus in how Medicare policy for 
chiropractic care should be interpreted and implemented.”

Having a universal interpretation puts everyone on the same 
page, and Medicare is now using this universal approach to teach 
chiropractors and “claims reviewers” alike. Without this universal 
approach, chiropractors could have seen policy decisions that 
substantially restricted care for Medicare patients, the largest 
growing population in our country. 

Steve Conway, DC, JD, stated that the most common request 

Highest rate of 

improper payment for 

chiropractic services, 

2018 OIG Work Report

43.9-54.1%

The public wants what chiropractic care offers.  
Other health care providers and payers are  

recognizing the effectiveness of chiropractic care.
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he receives from chiropractors across the country is, “Just tell me 
what to do.” But he spends more time teaching them what not to 
do. Seem counterintuitive? 

“I find that many of us in the profession learn more from the 
mistakes of the past,” Conway says. And he’s right. As he and his 
good friends, Michael Jacklitch, DC, and Munsterman, continue 
to share the universal interpretation of policy from Medicare 
across the country, the error rate for chiropractic services billed 
is decreasing. 

So what are the most common mistakes that Conway shares 
with his audience? 

1. Start-Over Diagnosis: This strategy is often used because 
the doctor was told by an “expert” that if you change the 
diagnosis, then everything starts over and you can keep treating 
the patient. The OIG is concerned about this approach because it 
doesn’t match the start-treat-release process of a true episode 
of care. 

2. No End in Sight: The doctor keeps treating a patient 2-3 
times a week. The patient has pain and/or other functional 
deficiencies that the doctor uses as evidence for treatment. 
Here, there is no end in sight to the patient’s treatment plan — if 
this patient has a “treatment plan” at all.

3. Keep Changing the Goal: I often hear the advice, “If you 

just continue setting mini-goals, and reaching them, then you 
can keep treating the patient.” The problem is that there is no 
“episode of care” with a definitive beginning, middle and end.

4. Maintenance-Only Approach: Unfortunately, some “expert” 
told chiropractors that the way to avoid billing Medicare 
altogether (and to collect directly from patients) is to have 
them sign an ABN form on the initial visit. Of all the problems 
shared by Conway in his lectures, this one has the most serious 
consequences. The OIG views this practice as intentional fraud, 
and they are actively investigating these cases. 

New Medicare legislation
In a November 2018 press release, the American Chiropractic 
Association announced that legislation had been introduced in 
the U.S. House of Representatives that would expand Medicare’s 
coverage of services provided by chiropractors within the scope 
of their license. The bill would allow Medicare beneficiaries to 
access the chiropractic profession’s wide-ranging, non-drug 
approach to pain management, which includes manual manipu-
lation of the spine and extremities, joint mobilization, soft-tissue 
massage techniques, physiological therapies, exercise instruc-
tion and activity advice. 

Access to non-drug approaches to pain management under 
Medicare, as well as private health care plans, has become 
increasingly important in the wake of the national opioid crisis, 
according to the ACA.

With all of this power and positioning comes a great 
responsibility for the entire profession to put what we know into 
practice and resolve our documentation issues once and for all.
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In 1906, statesman Winston Churchill 
said, “Where there is great power, there 
is a great responsibility. Where there is 
less power, there is less responsibility. 
And where there is no power, there 
can, I think, be no responsibility.” 
This statement has never been more 
applicable to our profession as it is today. 
Amid the opioid crisis, chiropractic has 
been acknowledged as a solution for pain 
management by the medical community, 
thereby giving us the power to be paid 
for the broad range of services we 
provide for our Medicare patients (Clinical 
Guidelines Committee of the American 
College of Physicians, 2017).

Meeting public demand
The public wants what chiropractic care 
offers. Other health care providers and 
payers are recognizing the effectiveness 
of chiropractic care. Patient satisfaction 
and experience ratings for chiropractic 

physicians are higher than for any other 
provider type. But, with all of this power 
and positioning comes a great responsi-
bility for the entire profession to put what 
we know into practice and resolve our 
documentation issues once and for all. 

Without continuing efforts to lower 
chiropractic error rates with Medicare, the 
request to expand coverage will fall on 
deaf ears in Congress, CMS and the Office 
of Inspector General. The silver tsunami 
will show up in our offices. Let’s start 
showing up for them and learning how 
we can all improve, standardize Medicare 
policy across the nation, and improve our 
documentation and efforts to educate 
the Medicare reviewers. 

This isn’t just an “us” problem; it’s a 
Congressional problem, a policy problem 
and a Medicare (MAC) problem. It is 
time to stop pointing fingers at all the 
stakeholders. Finding fault is easy, but 
finding a fix is more important — and we 
are on the way as a profession to doing 
just that. 

RAY FOXWORTH, DC, FICC, MCS-P, is 
president of ChiroHealthUSA and a certified 
medical compliance specialist. He maintains 
his practice on NewSouth Professional 
Campus in Flowood, Miss., home to a large 
multidisciplinary spine center, with services 
ranging from chiropractic to neurosurgery. He 
can be contacted through chirohealthusa.com.

Americans  
who will be on 

Medicare by 2030

80 MILLION
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T H E  TA K E AWAY 

Preclinical studies in rodents are yielding promising results with CBD and modulating joint health. It is safe and effective, 
which needs to be proven by larger-scale human studies.

CBD’S INTRIGUING  
ROLE IN JOINT HEALTH
Besides inflammation, CBD impacts arthritis and more
BY  C H R I S  D.  M E L E T I S ,  N D

TIME TO READ: 5-7 MIN.

FOR THOUSANDS OF YEARS, CANNABIS 
HAS BEEN USED BY PEOPLE SUFFERING 
FROM PAIN, including joint-related 
disorders. Today, joint pain is the largest 
medical reason for requesting use of 
the drug.1  

In comparison, it is only relatively 
recently that researchers have started 
to investigate cannabidiol (CBD), a 
non-psychoactive component of 
cannabis, for its beneficial effects on the 
joints. Many of the pre-clinical findings 

confirm what chiropractors and doctors 
are witnessing in clinical practice — that 
CBD is likely an effective option for 
patients with arthritis. 

The endocannabinoid 
system and joint health
Although an extensive discussion of 
the endocannabinoid system is outside 
the scope of this article, it is necessary 
to recap some basic functions of this 
system to understand its effects on 

pain. The endocannabinoid system 
comprises the cannabinoid receptors 1 
and 2 (CB1 and CB2), their endogenous 
ligands known as endocannabinoids, 
and the enzymes responsible for their 
synthesis and degradation. 

The two primary endocannabinoids 
are anandamide and 2-arachido-
noylglycerol (2-AG). It has recently been 
discovered that other receptors such 
as transient receptor potential cation 
channel subfamily V member 1 (TRPV1), 
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peroxisome proliferator-activated 
receptor alpha (PPARα), and G-protein 
coupled receptor 55 (GPR55) play a 
critical role in the endocannabinoid 
system.2 

Although CBD is a phytocannabinoid, 
its effects on joint health and 
inflammation are not primarily mediated 
directly through the traditional 
endocannabinoid receptors CB1 and 
CB2. Rather, it acts through PPARα, TRPV, 
and G-protein coupled receptors.³ CBD’s 
modulation of the endocannabinoid 
system also occurs through its ability 
to inhibit FAAH, the enzyme that 
breaks down the endocannabinoid 
anandamide.4 Additionally, CBD has 
immunoregulatory effects that are of 
special interest in rheumatoid arthritis, 
which is characterized by immune cell 
infiltration into joints.3 For example, 
CBD can dose-dependently suppress 
lymphocyte proliferation.5 It also 
induces regulatory T-cells.3

It’s important to note that CBD does 
not inhibit either the COX-1 or COX-2 
enzymes.6,7 Inhibition of these enzymes 
can lead to gastrointestinal ulcers and 
bleeding (COX-1) or myocardial infarctions 
and cerebrovascular events (COX-2).  

Promising preclinical studies
A number of preclinical studies in rodent 
models have yielded promising results in 
regards to CBD’s ability to modulate joint 
health. Philpott and associates induced 
osteoarthritis (OA) in rats and then 
measured joint pain, inflammation, and 
joint nerve myelination.8 The researchers 
then observed the effects of both ther-
apeutic and prophylactic peripheral CBD 
administration. 

In rats suffering from end-stage 
OA, CBD dose-dependently 
reduced joint afferent firing rate 
and improved weight bearing. CBD 
treatment also decreased acute, 
transient joint inflammation. CBD 

administered prophylactically blocked 
the development of induced joint pain at 
later time points. Furthermore, CBD was 
neuroprotective. In summary, local CBD 
administration inhibited OA pain while 
prophylactic CBD treatment stopped the 
later development of pain and nerve 

damage in joints with OA.
In another rat model of arthritis, 

Hammell and colleagues induced 
arthritis in rats and then administered 
transdermal CBD for four consecutive 
days afterward.9 In a dose-
dependent manner, transdermal CBD 

Although CBD is a phytocannabinoid, its effects on joint health 
and inflammation are not primarily mediated directly through 

the traditional endocannabinoid receptors CB1 and CB2.
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markedly improved joint swelling, 
spontaneous pain, immune cell 
infiltration, and thickening of the 
synovial membrane. The rats’ increased 
sensitivity to pain (hyperalgesia) was 
reduced after CBD administration. 
Additionally, levels of proinflammatory 
biomarkers declined after CBD.

Oral administration of CBD
Costa and coworkers determined the 
effect of oral administration of CBD.10 
The researchers induced inflamma-
tion in rat paws. For three days after 
the onset of acute inflammation, 
the researchers administered 5-40 
mg/kg of oral CBD to the animals. A 
single dose of CBD dose-dependently 
improved edema. Additional daily 
doses led to further reductions. 
Prostaglandin E2 plasma levels, 
generation of oxygen free radicals — 
all markers of inflammation — also 
declined after three doses of CBD.   

A mouse model found similar results 
as the preceding rat studies. CBD 
administered either orally or through 
i.p. after the onset of clinical symptoms 
interfered with the progression of 
arthritis.5 CBD protected the joints 
against severe damage. There was 

also a decline in tumor necrosis factor 
release by knee synovial cells.

Intriguing results
The clinical and the pre-clinical 
research that exists on CBD and joint 
health is intriguing. Given the results 
of the existing studies, it is somewhat 
surprising that larger-scale human 
studies investigating CBD and joint 
health have not been more actively 
pursued. The promising results 
achieved with CBD in clinical practice 
indicate it is safe and effective. 

It should be noted, however, that 
the goal of CBD supplementation is 
balancing rather than overstimulating 
the endocannabinoid system. This is 
why it is recommended for patients 
to start with a lower dosage of CBD 
and work up to a sufficient amount to 
produce optimal results. 

CHRIS D. MELETIS, ND, is an educator, 
international author and lecturer. His personal 
mission is “Changing World’s Health, One 
Person at a Time.” He is widely recognized 
as a world-renowned expert on the science 
of CBD and has authored 16 books and more 
than 200 national scientific articles. He can 
be contacted at drmeletis.com.

The goal of CBD supplementation is 
balancing rather than overstimulating  

the endocannabinoid system.

References can be found online at chiroeco.com
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METABOLISM AND MORE:  
ESTROGEN AND DIM
Estrogen is not necessarily a ‘problem’ with new supplement research
BY  H O L LY  LU C I L L E ,  N D,  R N

TIME TO READ: 5-7 MIN.

T H E  TA K E AWAY

New research on supplementation is guiding wellness practitioners regarding estrogen metabolism. Diindolylmethane (DIM) 
supplements, curcumin and grape seed extract are only a few supplements that research is showing can regulate proper estrogen 
metabolism as well as reduce cancer risk.

ONE OF THE MOST COMMON QUESTIONS HEARD FROM 

PATIENTS is about the potential negative effects of hormones 
— especially estrogen. It sometimes surprises patients when 
they are told that estrogen is not necessarily a problem — it’s 
the paths that estrogen takes in the body that are the problem.

There are three major types of estrogen: estrone (E1), 
estradiol (E2) and estriol (E3). That’s a really top-level outline, 

because there are subtypes within those forms as well. The 
key is that estrogen is not just a single hormone — it’s more 
like a big family. And sometimes one of the family members 
can choose a path that is not helpful or healthy. In fact, when 
estrogens metabolize down the wrong pathways, they can 
contribute to endometriosis or cervical, ovarian, or breast 
cancer. 1-5 

Estrogen from outside sources
Complicating the issue even further is the problem of xenoestro-
gens, including estrogen mimics that attach to receptors in the 
body and come from environmental sources like herbicides, 
pesticides and plastics. Fortunately, there is a solution. 6

Your patients have probably heard about the powerful 
health benefits of broccoli and other cruciferous vegetables. 
These vegetables contain a compound that converts to a 
substance called diindolylmethane, commonly known as DIM. 
Getting this compound through diet alone can be difficult. For 
a therapeutic level, you’d need to eat about two pounds of 
broccoli. Supplementation is a much more practical solution, to 
say the least. 

Reduces growth in MCF-7 

breast cancer cells, the 

same cell growth also 

inhibited by curcumin

GRAPE SEED 

EXTRACT
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Clinically-studied supplemental DIM can direct estrogen 
toward a beneficial pathway and help balance the ratio of 
good estrogen metabolites (2-hydroxyestrone) versus bad 
(16-hydroxyestrone). This can help shuttle xenoestrogens and 
spent estrogen out of the body more efficiently. 7-9

DIM research
DIM has some strong evidence behind its use to potentially 
reduce the risk of serious conditions, including breast and 
cervical cancer. In a Canadian clinical study, women taking 
DIM showed an increase in BRCA1 expression — a gene and 
its protein which can help inhibit breast cancer — by 34%.10 
A study at the University of California at Berkeley found that 

DIM had an anti-tumor effect on endometrial cancer cells, 
and other research shows that adding DIM to a regimen 
of dienogest may make the medication more effective 
and help reduce pelvic pain and bleeding in patients with 
endometriosis.11,12

Aside from DIM, two other botanical ingredients 
recommended are curcumin from turmeric, and grape seed 
extract. Both have been shown to work in combination to inhibit 
tumor growth, and each one is powerful separately as well. 13

Curcumin prevents fat deposits in the liver and enhances 
detoxification enzymes superoxide dismutase and glutathione 
peroxidase, making it easier for the body to rid itself of 
estrogen mimics and other unhealthy compounds. 14,15 
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However, because plain curcumin extracts can be difficult for 
the body to absorb, and limit its efficacy, what’s recommended 
is a curcumin blended with turmeric essential oil for enhanced 
absorption, plus the benefits of ar-turmerone, a compound 
present in the oil. 16

Grape seed extract has been shown to partially inhibit 
aromatase, an enzyme that converts androgen into estrogen. 
Understandably, breast tissue typically has higher levels of 
aromatase. A study published in the journal Cancer Research 
showed that grape seed inhibited aromatase activity and 
reduced growth in MCF-7 breast cancer cells — the same cell 
growth also inhibited by curcumin. 17,18 

Additionally, grape has been shown in scientific studies 
to prevent cancer cells from connecting to blood vessels, 
depriving them of oxygen and nutrients. A natural protein 
associated with the development of blood vessel growth is 
vascular endothelial growth factor (VEGF). 19

Supplement choices
There are many grape seed extracts available, and in fact, 
some practitioners and patients may feel like this ingredient 
is old news. Recommended either on its own or in conjunc-
tion with DIM and curcumin is a French grape seed extract 

that is currently showing some exciting results in cellular 
studies. It is tannin-free, which makes it a highly absorbable 
source of oligomeric proanthocyanidins (OPCs) and maximize 
the botanical’s potential.

Proper estrogen metabolism affects virtually every aspect 
of health. If your patients are experiencing difficulties due to 
estrogen mimics, conditions associated with aging, or simply 
have concerns due to past health issues or family histories, 
recommending clinically-studied DIM along with supportive 
botanical ingredients may be one of the best treatment 
choices you can make. 

HOLLY LUCILLE,  ND,  RN,  is a nationally-recognized licensed 
naturopathic physician, author, educator and consultant. She is a 
graduate of the Southwest College of Naturopathic Medicine in 
Tempe, Ariz., where she received the prestigious Daphne Blayden 
Award. She has a private practice in Los Angeles called Healing 
from Within Healthcare and volunteers at the L.A. Free Clinic. Lucille 
lectures throughout the nation, has appeared on national media 
programs, and is the author of Creating and Maintaining Balance: A 
Woman’s Guide to Safe, Natural Hormone Health. She can be reached 
at integrativepro.com/Medical-Advisory-Board/Holly-Lucille.

Aside from DIM, two other botanical ingredients recommended 
are curcumin from turmeric, and grape seed extract. 
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SELF-CARE TOOLS FOR  
PATIENTS AND NBA CHAMPIONS
Send patients home with self-care tools to improve outcomes and relationships
BY  M I C H A E L  A .  CO H E N ,  DAC ,  D C 

TIME TO READ: 4-6 MIN. 

T H E  TA K E AWAY 

Self-care tools are a key offering for chiropractic clinics to develop patients who return to the clinic looser to make treatments 
easier. And patients can now train themselves with the help of technology.

MANY CHIROPRACTORS ARE           
INTERESTED IN GIVING PATIENTS SELF-
CARE TOOLS to continue their care after 
leaving the clinic. Over the years the 
most common is the tennis ball, which 
many athletic trainers also travel with, 
advising their clients to roll around on 
the floor on them to alleviate muscle 
aches and pains.

I started using them in my practice, 
and soon every patient left my office 
with a “tennis ball program.” It was 

a simple, cost-effective way to get 
patients to work on areas of myofascial 
restriction in the comfort of their own 
home. Compliance was good and it 
definitely worked — previously tight 
areas in patients’ erector or gluteal 
musculature would return looser, making 
patients happier and treatments easier.  

But soon the limitations became 
apparent. The tennis ball was far from 
the optimum shape. It was a sphere, so 
you couldn’t apply it directly on the spine 

as the spinous processes had nowhere 
to go — it would just hurt, and it would 
compress and lose shape under load. 

Then the truth dawned — a tennis ball 
is made for tennis!

A self-care tool for the human body
A number of self-care tools have been 
specifically designed for the human 
body. Here are features to look for:

Heatability improves blood and lymph 
tissue perfusion to aid the release of 
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built-up waste and activate the patient’s 
parasympathetic system; cold to reduce 
inflammation, speed-up recovery and 
general pain relief; tools with finger-
shaped nibs provide for deeper tissue 
penetration, and the correct elliptical 
shape to give better body support; and on 
some tools recessed spinal grooves run 
around the center so spinous processes 
can be accommodated, allowing direct 
spinal release work.

Giving patients the power
Like many chiropractors, physical 
trainers are often physically overbur-

dened with treating patients and don’t 
have time for extensive PT. Speaking 
with the head trainer for the Toronto 
Maple Leafs hockey club we found a 
similar situation, and he soon began 
utilizing self-care tools that became a 
take-home hit with professional players. 
Instead of the trainer doing the work, 
they gave the players the product, who 
were then empowered to treat a signifi-
cant portion of their issues themselves. 
Soon enough the entire team was using 
the products, and the word spread to 
other sports teams.

“A couple of our players are using the 

products and really like them,” came 
a call from the trainer of the NBA’s 
Toronto Raptors. “We’d love to try them 
with our team.” 
 
Training the trainers
Being invited to train the trainers of 
professional sports teams is a really great 
experience as the trainers are excited 
by the idea that players can release 
their own tight areas, thus reducing the 
trainer’s physical workload. As manual 
therapists the trainers are also keenly 
interested in feeling the effects on their 
own body aches and pains. 

The tennis ball was far from the optimum shape. It was a 
sphere, so you couldn’t apply it directly on the spine as the 
spinous processes had nowhere to go — it would just hurt, 

and it would compress and lose shape under load.  
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The trainers were impressed with the 
depth of tissue release and the simplicity 
of the entire process — a patient could 
literally just relax for three minutes on a 
specific spot and let the weight of their 
body do the work. So simple.

In addition, the trainers really liked 
the small size and portability of the 
product (they had been used to lugging 
big foam rollers through airports), 
which made it perfect for players to use 
anywhere and anytime on the road. The 
trainers bought in.

The self-care products were made 
part of each player’s personal kit. A 
second order of the products were 

requested by the team, with the trainer 
noting, “the wives took the first batch 
when the players brought them home.”

Now teams from the NBA, NHL, MLB 
and NFL use the self-care tools.

Can chiropractic patients 
train themselves?
Chiropractors know the value of giving 
patients tools they can use between 
sessions to keep tight muscles and 
joints open. While books and seminars 
have been produced regarding patient 
use of the self-care tools, practitioners 
themselves have been the real driving 
force, with the products sold around 

the world.A physiotherapist in Hong 
Kong came up with a great technique 
for releasing psoas musculature. A yoga 
teacher from Burlington came up with a 
simple technique to release calf muscles. 
A protocol was developed for treating 
low-back pain with the patient lying on 
their front with the self-care tool under 
their pubic symphysis to create posterior 
opening of the L5-S1 joint.

Information such as this is now 
collected in self-care phone apps so 
patients can lie back and, using their 
phone screen, click on the body part 
that hurts, and simply follow the videos. 
Patients can now train themselves, with 
technology making it possible so that no 
doctor need ever spend time training a 
patient to use self-care tools.

Putting it in practice
Self-care tools are a key offering for 
chiropractic clinics to develop patients 
who return to the clinic looser to make 
treatments easier. Self-care tools also 
let patients know you care for their well-
being outside the office, which translates 
to longer-standing relationships and 
wellness care. 

MICHAEL A. COHEN, DAC, DC, has been a 
practicing chiropractor and acupuncturist for 
29 years. He believes we have underestimated 
patients’ self-healing abilities, and he 
encourages patients to responsibly explore 
their capabilities in this area. He developed 
the Acuball self-healing tool (acuball.com) 
for muscle and joint pain relief. He can be 
reached at drmacohen@gmail.com.

Chiropractors know the value of giving patients tools they can 
use between sessions to keep tight muscles and joints open.

Dr. Cohen going through stretch and release techniques with professional athletes 
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WELLNESS 
APPROACH

SLEEP QUALITY IMPACT  
ON CHIROPRACTIC CARE
Why it’s important to discuss sleep with patients, even if briefly
BY  TO D D  S I N G L E TO N ,  D C

TIME TO READ: 7-9 MIN.

T H E  TA K E AWAY

Sleep is not only essential to each patient’s health and wellness, it can impact pain levels, inflammation, and ultimately satisfaction with 
chiropractic care. Here are tips for patients to improve their sleep and facts on the consequences of improper preparation for bedtime.

AS HUMANS, WE SPEND A THIRD OF 

OUR LIVES SLEEPING. Without adequate 
sleep, we just don’t function — we begin 
to catch every cold or flu that goes 
around, we stop processing glucose 
normally, and we stop coding short-
term memories into long-term storage. 
Everything goes haywire. 

This is a problem because 35% of the 
adult American population suffers from 
insomnia in one form or another. 1 

A chiropractor works with dozens of 

patients who aren’t sleeping enough 
and are going through life with their 
tank chronically running on empty. If 
these patients don’t get the help they 
need, they will be at increased risk for 
conditions like heart disease, cancer, 
diabetes and high blood pressure. The 
fact of the matter is that chronic sleep 
deprivation is a causal factor in a wide 
variety of chronic health conditions. 2 

As such, it is important that 
chiropractors step in and provide care 

that gets to the root of the problem and 
addresses this aspect of patient health 
and well-being. To get started, here 
are five strategies to pass on to your 
patients who are struggling to get a full 
night’s sleep.

1 Develop a routine
A lot of the time, patients who aren’t 
sleeping well aren’t sleeping on a 

schedule. If patients find a strategy for 
getting to sleep at the same time each 
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WELLNESSAPPROACH

night, they will have a much easier time 
getting the deep and restful sleep the 
body needs. 

Going to bed at the same time each 
night helps the body establish normal 
circadian rhythms that operate in a 
predictable way. Basically, the body loves 
patterns. 3 Advise patients to coordinate 
their sleep/wake cycles with the times 
that the sun rises and sets, at least to 
the extent that they are able. Going to 

bed around 9-10 p.m. allows a patient to 
take advantage of the melatonin that the 
body naturally produces when the sun 
goes down. 4 

Going to bed early also allows the 
body to take full advantage of important 
hormones that are released during 
the first few hours after the onset of 
sleep. Growth hormone, for example, 
is typically secreted about three hours 
after an individual falls asleep, and helps 

to facilitate the recovery and repair that 
happens at night. 5

2 Reduce after-dark screen time
The brain can’t tell the difference 
between the blue light emitted 

from TV screens, computers, and phones 
and regular daytime sunlight. Both send 
a signal through the body’s endocrine 
system communicating that it’s time to 
be awake. 6 
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If a patient spends a lot of time in 
front of a screen before bed, their body 
won’t produce all of the melatonin that 
is normally released when the sun goes 
down. For a lot of people, this is the 
fundamental problem behind many 
sleepless nights. Instead of watching 
TV, recommend that your patients try 
reading a book or taking a warm bath. 
Though this can be a major change for 
some, it can be the thing that makes 
an enormous difference in their level 
of health. 

3 Switch to a firm mattress
Sleeping on a soft mattress 
sounds great, but most chiro-

practors know that this can cause a lot 
of pain and discomfort to develop over 
time. A firm mattress helps to improve 
sleep posture and prevent the aches and 
pains that develop when the body sinks 
into the mattress unevenly. This, in turn, 
helps improve the duration and restful-
ness of sleep. 7 

And, while a firm mattress stabilizes 
the spine and facilitates better-quality 
sleep, pillows can be used for added 
comfort. This really provides the best of 
both worlds. 

4 Go to bed on an empty stomach
Many people don’t realize that 
sleep is an active process where 

the body works to “reset” a variety of 
critical bodily systems and mentally 
code the events of the day into memory. 
To get this work done, the body needs a 
break from the task of digestion. 

If a patient is still digesting a meal 
when they are trying to sleep, the 
sympathetic nervous system will still 
be activated in order to accomplish 
this task. At night, we really want the 
opposite to occur. If a patient can 

manage to eat their last meal by about 
6 p.m., they will be ready for a night of 
sound sleep by 9-10 p.m. Under these 
circumstances, the parasympathetic 

nervous system will be able to kick in 
and perform all of the active recovery 
that the body needs in order to feel 
well-rested. 8

WELLNESSAPPROACH

If a patient is still digesting a meal when they are  
trying to sleep, the sympathetic nervous system will  

still be activated in order to accomplish this task.  
At night, we really want the opposite to occur.
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5 Reduce ambient light 
in the bedroom
Studies show that a dark room 

promotes better quality sleep. If a 
bedroom is dimly lit by screens, lamps, 
bright clock interfaces or other sources, 

this can interfere with a patient’s ability 
to get deep and restful sleep. 9 

For this reason patients should 
eliminate these sources of ambient light 
and sleep in a room that is fully dark for 
the entire sleep period. If a patient isn’t 
going to wake up at sunrise, blackout 
curtains can help to ensure that the body 
continues to sleep deeply throughout the 
entire period they are in bed. 

Encourage sleep
Sleep quality should matter to chiro-
practors because it is essential to each 
patient’s health and wellness. If a patient 
isn’t sleeping well, nothing else they do 
will enable them to achieve an optimal 
level of health. 

Improve patient outcomes and ensure 
effective adjustments by getting to the 

source of the problem. By improving the 
quality of patients’ sleep, an enormous 
difference can be made in patients’ 
health and satisfaction with chiropractic 
care. And happy patients make referrals. 
To improve patient outcomes and serve 
more members of the community, start 
by offering more comprehensive care. 

TODD SINGLETON, DC, is an author, speaker 
and consultant who has been a chiropractor 
for more than 25 years. He ran the largest 
MD/DC/PT clinics in Utah before switching 
to an all-cash nutrition-based model in 
2006, and now spends his time training 
other chiropractors how to successfully 
implement nutrition-based systems in their 
offices. For more information call 801-903-
7141 or visit DoctorSingletonsArticles.com.

The brain can’t tell the difference between the  
blue light emitted from TV screens, computers,  

and phones and regular daytime sunlight. 

35%
Adult Americans who 

suffer from insomnia in 

one form or another
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THE LAW OF 
ATTRACTION (FOR 
MORE PATIENTS)
5 steps to increasing flow  
through the front door
BY  C L AU D I O  G O R M A Z

TIME TO READ: 9-10 MIN.

MARKETING
MATTERS

T H E  TA K E AWAY 

The law of attraction (LOA) represents the theory of influencing similar energies 
and powers of the universe to achieve one’s goals. LOA manifests through your 
thoughts — so if you can inspire patients, you will create a practice featuring 
loyalty, repeat and additional services, and an eagerness to refer.

HOW DO YOU STAND APART IN YOUR CAREER, BUILD PATIENT 
LOYALTY, and create long and lucrative business streams and 
relationships? Attracting more patients is comparable to fishing 
— if you don’t have the proper lure, you won’t attract those 
patients you really want. Notice, I said “want,” not just take 
whatever comes along. 

Here are vital steps for attracting and keeping devoted and 
staunch patients:

1. Develop a plan
Highly successful people live by a powerful axiom: “A goal is 
just a dream if you don’t have a plan and see it to fruition.” To 
use a sports analogy: It is not enough to merely want to run 
a marathon. You must formulate and commit to a program 
of frequent and regular “road work” (a.k.a. running), superior 
nutrition, a disciplined rest schedule, and so on.

Discipline and follow-through are essential to converting 
dreams into reality. Hence, you too must commit to an 
equivalent regimen to create a prosperous practice.

ADVERTISEMENT
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MARKETINGMATTERS

2. Develop intentionality
Sustained and lasting professional success doesn’t happen by 
accident. Whether you are a top-tier athlete or an exceptional 
chiropractor striving to shine, you need a workable and robust 
strategy.

The law of attraction (LOA) represents the theory of 
influencing similar energies and powers of the universe to 
achieve one’s goals. Specifically, LOA manifests through your 
thoughts, thus drawing the thoughts and ideas of like-minded 
people who correspond in their situations and circumstances. 

To illustrate: the comedic actor Jim Carrey recounted writing 
a $10 million check to himself for “acting services rendered” 
long before he was famous, as a struggling actor. He gave 
himself five years from that date to “make it” in Hollywood. It’s 
no secret he reached his goal. He would go on to star in movies 
like “The Mask,” “Dumb and Dumber,” “How the Grinch Stole 
Christmas,” and many others.

Therefore, your energy and your promotional efforts must 
be laser-focused on your goal.  Do not let outside influences 
distract you; have a clear vision of how “success” looks. Chart 
your progress; and, make adjustments as needed to keep you 
on course.

3. Inspire
Inspiration draws, compels and motivates people to seek 
you out on a visceral level. Inspiration is literally the glue that 
brings and holds together people of different backgrounds but 
similar interests. Political groups, sports teams, fraternities, 
etc., are all energized by that common bond.

 Do you want to inspire patients? Then be conscious of what 
your message “should look like.” In other words, if inspiration 
was a place, how would you know when you have arrived? 

Additionally, ask yourself, “Why are you in business?” And 
don’t say for the money. Deep, rich pools of loyal patients 

(who continually refer others to your practice) aren’t built on 
financial self-interest. Plus, consumers can see dollar signs in 
your eyes. 

In all my years in marketing, I have found one fact, in 
particular, to be true. If you can inspire patients, you will create 
a practice featuring loyalty, repeat and additional services, and 
an eagerness to refer.

Strive to instill a sense of instinctual trust and camaraderie. 
Therefore, your content must deliver a deeply perceptive 
message; your patients must feel that you’re one of them 
and “get” them. Hence, your promotional efforts must aim to 
allure, motivate and galvanize people to see you as the “only” 
solution.

By no means am I suggesting any manner of manipulation; 
mainly, because it just doesn’t work over the long haul. 

Inspire with ‘why’
To summarize, think about the many ads you have seen. Very 
likely, you saw a promotional piece featuring a brief introduc-
tion, and an immediate segue into what they do and how they 
do it. Often, ads are presented in this general format: “Check 
out our 2019 sedan; it gets 40 miles per gallon, has a backup 
camera, and it’s priced at $$.” Do you want to buy it?

Or, perhaps a phone dealer: “Come take advantage of our 
summer sale; we have a great selection of 512-GB phones, 
sleek designs, for only $$.” Will you buy one? Or, “We’ve been 
in business since 2005 — back pain relief and sports injury 
treatment, and a free consultation.” 

Do you feel inspired? Do you feel that this provider “gets” you?
Variations of those ads above are presented to consumers 

numerous times daily; and, the concept works reasonably well 
on a transactional basis. “How” and “what” ads depend on 
time, price and scarcity manipulation to generate sales; alas, 
you become a commodity.

Deep, rich pools of loyal patients (who continually refer 
others to your practice) aren’t built on financial self-interest. 

Plus, consumers can see dollar signs in your eyes.
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MARKETINGMATTERS

To be clear, your “how” and “what” statements are crucial to 
the totality of your business message. However, to inspire, you 
must lead with why you do business — raving fans are created 
through “whys.” Take Harley-Davidson, for example. The 
company’s “why” statement is so compelling (“We fulfill dreams 
through the experiences of motorcycling…”), that their client 
base is instinctually drawn and loyal to the product. In fact, on 
any given warm day, you will see people walking around with 
a Harley-Davidson tattoo on their body — including some who 
don’t even own the product.

4. Develop your vision
As mentioned, your vision (aka your “why”), is what inspires 
people to follow you. Besides your promotional content, add a 
mission statement that clearly states your “why.” For example:

�� Google: Our mission is to organize the world’s information 
and make it universally accessible and useful. 

�� Teach for America: One day, all children in this nation will 
have the opportunity to attain an excellent education.

Learn to identify and articulate your “why”; feature that 
message front and center. Incorporate your alma mater, 
group alliances, sports affiliations or military background — 
remember, concise and stirring is the ideal.

5. Establish yourself as an expert
Now, demonstrate why you’re the superior option. 

Take the Disney Corporation; specifically Disneyland, 
for example. In 1955, Walt Disney opened the doors to 

Publishing allows you to spotlight your expertise  
by elaborating on how and what you will do for  
your patients in the process of healing them.
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MARKETINGMATTERS

“the happiest place on earth” — an 
audacious statement, wouldn’t you 
agree? Well, not if you can deliver. Years 
before opening, Walt Disney traveled 
near and far, visiting every available 
amusement park. He took careful 
notes and documented everything. 
Then it hit him; he wasn’t going to go 
into the amusement park industry. 

He was going to go into the “magical 
experience” industry.

He was going to transport and 
transform adults, bogged down by 
life’s pressures, into happy-go-lucky 
kids, without a care in the world, via 
this wondrous experience. Every ride, 
attraction and shop in Disneyland 
is designed to deliver adventure, 
thrills and awe. That is why, in spite of 
pressures from the economy, travel 
costs and growing competition, year 
over year, Disney’s attendance figures 
continue to grow.

You must do the same as Disney; 

prove yourself the undisputed 
fibromyalgia or sports injury expert, 
for example. Your entire brand must 
exude your “why.”

Media matters
Your website, waiting room(s), your 
blogs, etc., must deliver your vision. 
Then, provide patients with quantifi-
able evidence that you “get” them, and 
that you are the go-to doctor in town, 
by publishing your knowledge. Create 
a book, informative pamphlets, case 
studies and so on. Publishing allows 
you to spotlight your expertise by 
elaborating on how and what you will 
do for your patients in the process of 
healing them. 

As your reputation grows, consider 
launching an online radio program. 
Share it with your patients and visitors 
in your waiting room(s), and also make 
recordings of it available as podcasts.

Deep, rich pools of “A-caliber” patients 
are built on inspiration and medical 
talent — arouse in them a deep sense 
that this doctor “really gets me!” 

CLAUDIO GORMAZ is a medical marketing 
strategist and freelance writer for the last 
two decades. He develops robust branding 
platforms, enhances reputation campaigns, and 
cultivates fruitful and predictable advertising 
messages. He can be contacted at 951-294-
2274, at summitmarketingstrategies.com, or at 
info@summitmarketingstrategies.com.

“Why”
Learn to identify and 

articulate your “why,” and 
feature that message  

front and center.
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CHIEF, COOK AND 
BOTTLEWASHER
The many roles of the CA  
and how to train for growth
BY  R O B E R T  K I P P,  D C ,  A N D  T I M OT H Y  K E L LY,  D C

TIME TO READ: 5-7 MIN.

T H E  TA K E AWAY 

Chiropractic assistants (CAs) are often the unsung heroes of a practice, handling 
or juggling duties smoothly in a sometimes-chaotic office. But have you trained 
them on the “why”? 

OFTEN WHEN WE LOOK AT THE CONSTRUCT OF A CHIROPRACTIC 
PRACTICE, WE GRAVITATE TO THE DOCTOR AS THE HUB, or 
center of the practice. What if we took a step back and looked at 
all the members of the team? Even if it’s a team of two. 

Is one member more important than the other? We would 
argue an emphatic no! The supporting team members are 
equally important in their roles and without them, chaos would 
most certainly ensue. To see this in a different light, compare 
the chiropractic office to any professional sports team where 
all players have their roles and must execute those roles for 
the team to be successful. In this view, we could now look at 
the doctor as the captain of the team. The CA, a most vital part 
of the team, carries out their assignments and responsibilities 
at the direction of the captain, and the office flows.

PRACTICE 
CENTRAL
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Clear communication
Now here’s the million-dollar question 
— has the captain presented the assign-
ments and responsibilities clearly? Or, 
is there just an expectation of under-
standing the role of the CA?

In many practices, there oftentimes 
exists an expectation that the team 
should know what to do, when to do 
it and how to do it. We frequently see 
offices in organizational turmoil simply 
because these expectations are never 
really discussed. A question to ask as the 
doctor, or team captain, is “Have I clearly 
defined the role of this team member, 
and am I providing adequate training?”

A typical day
Let’s look at a typical day in the life of 
a front desk manager in a chiropractic 
office. At any given point the doctor 
expects them to handle the flow of the 
office, answer the phone, collect money, 
verify insurance, enter everything in the 
computer, hold a baby while the mom gets 
adjusted, schedule the new patient who’s 
calling, make sure the reception area is in 
order, pull charts and get the mail out. And 
that is just the morning shift!  

Now consider other team members. 
The billing manager, the new patient 
advocate, the back office manager, the 
scribe and all the others. Each and every 
one provides a vital service to the team’s 
success. They are the unsung heroes! 
Let’s face it: Without the team, life in the 
office could legitimately fall apart. And 
without the proper direction and training 
for the team, the same result would 
likely occur.

Find the ‘why’
The understanding of each one of these 
roles must begin with establishing, and 
owning, the “why.” The why of chiro-
practic, the why of the practice mission, 
and the why of the practice vision. These 

need to be a part of the team members’ 
mindset, because without them, all the 
training in the world could be rendered 
fruitless due to a lack of ownership.  

Take for a moment the titles of the 
different CA roles that we’ve mentioned. 

Would ownership of the role and  
position be more likely from a “front 
desk manager” or a “front desk CA”? 
A team member can always be taught 
the necessary steps to accomplish 
an assigned task, but to assume an 
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2. How to be debt free – the shortest path for you to never be enslaved by debt again.

3. The essential tool you need to optimize your next �nancial decision

Schedule your FREE Discovery Call TODAY:  

• Telephone:   866-392-8217
• Online calendar:   www.speaktodrbruce.com    
• WEBSITE:   www.chirowealth.com

Chirowealth Learning Systems -
Alternative tools for personal & financial freedom

Serving Chiropractors for over 20 years

PRACTICECENTRAL

Let’s face it: Without the team, life in the office could 
legitimately fall apart. And without the proper direction and 

training for the team, the same result would likely occur.
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PRACTICECENTRAL

How Do You Spell

R I S K  M A N A G E M E N T ?
This is Nina.

She first discovered NCMIC 14 years ago when she 
purchased malpractice insurance. From starting 
her practice, to receiving guidance from the claims 
advice hotline, to benefiting from NCMIC’s financial 
products and business insurance, Nina appreciates 
the support NCMIC has provided through all the 
stages of her career.

At NCMIC, you can’t spell risk management without 
WTCOOO—We Take Care of Our Own®.

Nina and more than
40,000 DCs know … 
you can trust NCMIC! 

“We Take Care of Our Own” is a registered service 
mark of NCMIC Group, Inc. and NCMIC Risk Retention 
Group, Inc.   ©2019 NCMIC NFL 3124-190553

www.NCMIC.com

ownership of that task always requires the why.  
The supporting team members in a chiropractic practice 

should start with a strong philosophical foundation — then 
we can look to the training it takes to be successful in the 
role. Successful team training can be broken down into three 
main requirements: Explain the procedure in detail, support 
the procedure with the “why,” and train with repetition. This 
simple formula is one that can make the difference between an 
amazing, low-stress practice and a mediocre one.  

As the captain of the team, the doctor must first examine 
and establish the “why” to be shared with the team. Once that 
has been accomplished, a detailed list of procedures should 
be outlined in order to create organization. Next, dissect the 
procedures to the smallest detail. Finally, train on them outside 
of patient hours in order to establish ownership.

Although this process may seem like a daunting task, 
it is completely necessary in order to create a lower-
stress environment in the practice. Further, by creating an 
environment where everyone knows what is expected, a door 
for massive growth is opened.  

ROBERT KIPP, DC, is a managing director of Power CA’s. He has been in 
private practice for 18 years and continues to operate a successful cash 
practice in Southport, Conn. He can be reached at pcachiro.com.

TIMOTHY KELLY, DC, is a managing director of Power CA’s. He is a 
magna cum laude graduate of New York Chiropractic College and an 
international speaker, and holds certifications in Wellness and Pediatrics 
through the ICA. He can be reached at pcachiro.com.

As the captain of the team, the doctor must first examine 
and establish the “why” to be shared with the team. 
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CLINICAL 
CONCERNS

ACTIVE AGING AND  
MYOFASCIAL RELEASE
IASTM is a rapidly-growing technique for young and older patients
BY  J O N AT H A N  M U L H O L L A N D,  D C ,  CC S P,  C S C S

TIME TO READ: 8-10 MIN.

T H E  TA K E AWAY 

When working on older athletes it is crucial to spend some time doing some form of myofascial work. Instrument assisted 
soft tissue mobilization (IASTM) can produce a healing response from the body by breaking up scar tissue or restricted 
fascial connections.

MANY OLDER FOLKS ENVISION THEIR 
“GOLDEN” YEARS AS A CHANCE TO 
RELAX, pick a retirement community to 
settle in, and catch up on their TV viewing.  
However, for many people their activity 
level actually increases as they age.  

Over the past three decades, the 
number of older athletes has grown at 
an extraordinary rate. And it’s not just 
in the stereotypical retirement sports 

like golf, tennis and pickleball. It’s now 
commonplace to see older athletes 
competing in Ironman-length triathlons, 
long-distance cycling, and even 
ultra-marathons.  

In fact, it’s not uncommon for 
“masters” athletes (40 years and older) 
to make up a majority of finishers. 
For example, at the New York City 
Marathon, male masters athletes make 

up approximately 50% of the finishers. 
At the most recent Ironman World 
Championship Triathlon in Hawaii, 
masters athletes accounted for 55% of 
all finishers. 

Taking care of the body
An active, older population tends to see 
an increase in musculoskeletal injuries. 
As anyone over the age of 50 knows, 
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your body doesn’t recover as well from 
hard exercise like it did in your 20s. Your 
muscles get sore quicker, and your joints 
stiffen up easier. As these athletes age it 
is crucial to get regular “bodywork” done 
from a professional. They need someone 
well-trained to loosen up their joints and 
relax their overworked muscles. That is 
where chiropractors become involved. 

As powerful as a chiropractic 
manipulation can be, it is equally 
important to also address your patients’ 
soft-tissue problems. In particular, when 
you are working on older athletes, it is 
crucial that you spend some time doing 
some form of myofascial work. There is 
a wide variety of myofascial techniques 
and approaches, and many of them can 
be effective.  

IASTM
One technique that has been growing 
rapidly for years is instrument assisted 
soft tissue mobilization (IASTM).

Traditionally IASTM was primarily 
known for one thing — pain and 
bruising. Even today, many practitioners 
use these soft-tissue tools extremely 
aggressively. They think if you aren’t 
bruising your patient, or at least leaving 
them covered in petechiae, you aren’t 
doing the job correctly — the “no pain, 
no gain” approach. 

This aggressive approach can be 
problematic, particularly when you are 
working on an older population. They 
tend to have complicating factors that 
can make aggressive myofascial work 
problematic. For example, their skin may 
be more fragile than someone younger. 
Or they may be on blood thinners that 
make them extremely susceptible 
to severe bruising. Either way, an 
aggressive approach may not be ideal 
for this population.

The brain and pain
Luckily our treatment philosophies are 
starting to change. We now understand 
that pain is much more complicated 
than we previously realized. Pain isn’t 
exclusively due to a tight muscle or 

inflamed joint. The recent research on 
pain science has started to cement the 
concept that the brain probably plays 
the most important role in experiencing 
and understanding pain. 

We know that the brain of someone 

A custom fit pillow as part 
of your care plan

Measure and fi nd the right pillow
for every patient

  Made in The Netherlands

Exclusively

sold through 

Chiropractors

and PTs

Thijs van der Hilst - physical therapist & co-founder

“I’m looking forward to 
working with you!”

More information and free registration on www.pillowise-usa.com/chiro

CLINICALCONCERNS

As these athletes age it is crucial to get regular ‘bodywork’ 
done from a professional. They need someone well-trained 
to loosen up their joints and relax their overworked muscles.
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CLINICALCONCERNS

in pain is constantly “on guard” and always feeling 
threatened. Conversely, if we can somehow decrease the level 
of threat their brain is experiencing, perhaps we can also 
decrease their pain. So if our goal as a clinician is to “decrease 
the threat” our patient is experiencing, perhaps we shouldn’t 
be causing our patient more pain in the office. Instead, 
maybe we are better off using a more gentle, “neurosensory” 
approach to treating patients in pain.  

How can you use a tool to increase the novel sensory input 
flooding your patient’s brain, in hopes of modulating their pain 
experience and improving their motor output?  What can we do 
for someone in pain to decrease the perception of threat their 
brain is experiencing?

Non-aggressive IASTM
IASTM strokes can potentially decrease pain, increase range of 
motion, and improve stability or motor control. But these strokes 
do not have to be aggressive or leave patients bruised or sore.  

Two effective strokes are “feathering” and “down-regulation”:

Feathering — With this stroke you are trying to stimulate 
the free nerve endings called interoceptors. There are 
approximately seven times more interoceptors in the body 
than any other type of mechanoreceptor. These interoceptors 
are located throughout the body, but we are going to target 
those in the skin and fascia. When the interoceptors are 
stimulated, it results in an activation of an area of the brain 
(insula) associated with pain perception and a sense of well-
being. When these interoceptors are stimulated, pain seems 
to decrease.

These receptors respond best to very light touch. If you 
press too firmly with the tool, the stroke will not be as 
effective. So the next time you have a patient in pain, try using 
only a pressure of 1-3 out of 10. Remember, it should be your 
patient who is “grading” the amount of pressure you’re using, 
as some people have a high pain tolerance and others are 
hypersensitive. Lightly feather the tool back and forth over the 
painful area for approximately 30 seconds, as the interoceptive 
nerve endings tend to fatigue after about 30 seconds. After 
the 30 seconds I usually recommend to “ripple” upstream and 
downstream from the problem spot. It’s always a good idea to 
check the areas above and below the painful area.

Down-Regulation — This stroke can be used on any 
hypertonic tissue that needs to be relaxed or inhibited. 
Common areas for this stroke are the upper traps and 
sub-occipitals, the calves and the pectorals major/minor. With 
this stroke you are trying to target the Ruffini endings located 
in the superficial tissues. When Ruffini mechanoreceptors are 
stimulated, it results in a lowering of sympathetic nervous 
system activity (Van den Berg & Capri, 1999).  

55%
Approximate number of 
masters [senior] athletes 

finishing at the most recent 
Ironman World Championship 

Triathlon in Hawaii

If you can lower sympathetic nervous system  
activity, it should result in a decrease in fascial tone.  

This leads to a relaxing of the local tissues in addition  
to a more global, whole-body relaxation.
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If you can lower sympathetic nervous system activity, 
it should result in a decrease in fascial tone. This leads to 
a relaxing of the local tissues in addition to a more global, 
whole-body relaxation. Ruffini endings respond best to slow, 
steady, moderately deep pressure. A patient should grade this 
pressure as a 4-6 out of 10.

Once the hypertonic muscles that need treatment have 
been identified, take the IASTM tool and start sliding the tool 
slowly across the tissue. Use lotion if there is trouble keeping 
the tool movement steady. Again, direction doesn’t matter. 
Start at one end of the muscle(s) and using a pressure depth 
of 4-6 out of 10, slowly slide the tool across the tissue. Take 
approximately 30 seconds per stroke. Do 2-3 passes with the 
tool if needed. As was the case with the first stroke, it’s always 
a good idea to quickly check the tissues above and below the 
area you’re targeting.  

Less can be more
The “less is more” approach to IASTM can be challenging for a 
lot of chiropractors. It’s hard to resist the urge to grab a tool 
and start aggressively digging into the soft tissues.

Keep an open mind and try these strokes, and aging athletes 
will thank you. And they also won’t miss being too bruised and 
sore to train the next day. 

JONATHAN MULHOLLAND, DC, CCSP, CSCS, is a sports chiropractor 
and strength coach who has helped athletes of all levels with injury 
recovery and performance enhancement. He earned his degree from 
Northwestern Health Sciences University in 2000. In addition to running 
his own private chiropractic practices, Mulholland has also acted as the 
chiropractic consultant for the United States Olympic Training Center in 
Lake Placid, N.Y. He can be contacted through rocktape.com.
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HISTORY
Founded in 1973 by Thomas A. Gelardi, 
D.C., Sherman College of Chiropractic 
was named after Lyle Sherman, D.C., a 
pioneer in the development of modern 
chiropractic. The college’s 80-acre 
campus is located in Spartanburg, SC, 
a suburban college town in the foot-
hills of the Blue Ridge Mountains.

Tuition:  
$119,378 (14 quarters)

Contact Info: 
sherman.edu
800-849-8771

Graduation Rate:  
not provided

Testing Rate:  
not provided

SHERMAN COLLEGE  
OF CHIROPRACTIC 
Spartanburg, S.C. • President: Edwin Cordero, D.C.
Sherman College of Chiropractic prides itself on its vision of “Adjusting the World 
for a Better Future” and is committed to growing the profession with highly skilled, 
successful doctors of chiropractic. The college’s mission is to educate and prepare 
students to become doctors of chiropractic focused on the analysis and adjustment 
of vertebral subluxation. 

As part of Sherman College’s comprehensive chiropractic curriculum, technique 
classes begin in the first quarter of study, and students learn from passionate, expert 
faculty in a hands-on, highly individualized learning environment that makes for 
extraordinary success among graduates. The college embraces technology, with all 
students receiving iPads (at no additional tuition cost) with access to the latest tools, 
transforming the curriculum and enhancing learning.

Embedded in the curriculum is a Graduation Plus 10 (G10) practice success program 
that helps students explore the practical aspects of establishing and growing 
their practices as chiropractic entrepreneurs, along with providing a game plan for 
eliminating student loan debt within the first 10 years after graduation. Sherman 
College students graduate from this 14-quarter program with the knowledge, skills 
and passion to enjoy success and make a meaningful impact on the health and lives 
of their future patients.

SCHOOLDIRECTORY CORRECTION: The below text is the corrected 
listing from the recent Schools Issue
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PRO Colostrum-LD®_ A Foundational Food
to restore a healthy GI tract and create the perfect immune response
Pro Colostrum-LD® helps quell inflammation in the body. It helps provide the immune system with
beneficial bacteria, antibodies to fight infection, growth factors to promote growth and development,
and heals a leaky gut. Colostrum’s immunoglobulins, antibodies, lactoferrin, polypeptides, growth
factors and various other health-enhancing bioactives cannot be obtained from vitamins, minerals,
other single-supplement products, herbs, or plants.  

Build Your Business with Pro Sovereign Laboratories
 ZERO out of pocket costs builds your patient base, practice income, and patient referrals
 Complimentary Introductory Kits for Initial Patient Care 
 Subscription ordering service to help patients stick to protocols
 You refer our products and we take care of the rest
 Ongoing coaching and clinical literature to keep you informed

Contact our Professional Sales Team at
480.553.7768 or email us at info@ProSovLabs.com

To register online for your free trial pack,
visit www.sovlabs.us/affiliates

These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure or prevent any disease.

Photo courtesy of our Sedona Chamber of Commerce

CE PRO Food Program Ad.qxp_91019  9/10/19  11:11 AM  Page 1

https://www.sovereignlaboratories.com/
https://www.sovereignlaboratories.com/


PRODUCTSHOWCASE 

To search for more products, or to submit a product, go to ChiroEco.com and click on “Products and Services.”
*These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure or prevent any disease.

SINUS HELP
Adult Sinus Support is formulated to support three key body systems to create 
balanced respiratory health. Vitamin C, quercetin and bioflavonoids may promote 
healthy immune system function, while N-acetyl cysteine, stinging nettle, and 
bromelain promote both sinus and bronchial function. Barberry root extract 
promotes a balanced digestive ecology to support healthy gut flora.
888-453-5058 • reddremedies.com

POSTURE PERFECTER
The iPosture device was created to serve as an aid to improve posture, which 
benefits your health and enhances your appearance. Worn as a pendant, clipped to 
clothing or adhered directly to the skin, the iPosture immediately begins improving 
a user’s posture by vibrating intermittently when the user slouches and continuing 
to vibrate until posture is corrected.
800-710-1076 • iposture.com

EDUCATIONAL SEARCH ENGINE
CE Cruncher is a search engine for chiropractic continuing education, news, 
information, humor and more. You can search for a seminar, register for the class 
and find a hotel, making the process of finding continuing education easier and 
faster. CECruncher.com also assists continuing education providers in marketing 
their seminars to more than 10,000 chiropractors.
813-313-9377 • cecruncher.com

LIP THERAPY
Designed to moisturize, prevent dryness and restore dry lips, each 0.15-ounce 
stick of Pure Ratios CBD Lip Balm contains 20 milligrams of high-potency, full-
spectrum CBD oil, and is infused with rosebuds, elderflower and calendula to 
enhance its soothing effects.
619-955-1339 • pureratioscbd.com
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SELF-MASSAGE TOOL
The Body Back Buddy is designed to release trigger points, break up painful knots, 
and relieve muscle aches and pains. Its innovative design allows people of all 
ages and sizes to massage hard-to-reach places effectively. Made of a powerful 
polypropylene blend, the Back Buddy is 100% sourced and made in the U.S.
800-285-8957 • bodyback.com

COOLING CREAM
Zero Below from Zen Organics is an herbal pain-relieving cream designed 
to penetrate rapidly to sooth sore muscles and joints. Its ingredients include 
MSM, a nontoxic ingredient, which helps reduce inflammation. Formulated 
with only nontoxic ingredients, Below Zero is recommended for therapeutic 
spot treatment.
800-298-9019 • zenorganics.com

PERSONAL COACHING
90 Days of Breakthrough is a three-month coaching program designed to 
get you on your way to increased practice growth and profitability. You’ll 
work with a personal coach who can customize the program based upon 
your practice goals, expectations and philosophy, enabling you to grow at 
your own pace.
800-723-8423 • mybreakthrough.com

CHIROPRACTIC FOR KIDS
Help young children learn the importance of spinal care by including Bennie 
the Backbone products in your waiting area. The product line includes hard- 
and soft-cover books, an activity book, and an activity book on CD.
978-549-1941 • benniethebackbone.com
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ANTI-AGING
Chiropractic Economics is pleased to present the profession’s most comprehensive Anti-Aging list.  
The information below was obtained from questionnaires completed by the listed companies.  
Companies highlighted in RED have an advertisement in this issue. 

BUYERSGUIDE

3 CARE THERAPEUTICS
888-372-3421
omega3care.com

A.C. GRACE CO.
800-833-4368
acgrace.com

ACCUFLEX TABLES & LASERS
573-745-1086
accuflextables.com

ACUINTERNATIONAL SUPPLIES INC
888-322-8468
acuinternational.com

ADVANCED MUSCULOSKELETAL 
THERAPIES
770-612-8245
themiraclewave.com

ADVANCED PHOTONIC 
SYSTEMS LLC
800-210-5060
advancedphotonicsystems.com

ALT-MED LABS INC.
800-876-7722
altmedlabs.com

ANABOLIC LABORATORIES
800-445-6849
anaboliclabs.com

ANESTHALL TOPICAL ANALGESIC
800-994-3776
purplecream.com

APEX ENERGETICS INC.
800-736-4381
apexenergetics.com

AQUA DETOX USA
704-951-4553
aquadetoxusa.com

ASPEN LASER SYSTEMS
877-817-0365
aspenlasers.com

AVANT WELLNESS
949-682-8268
lz30laser.com 

AYUSH HERBS INC.
800-925-1371
ayush.com

BANNER THERAPY PRODUCTS INC.
888-277-1188
bannertherapy.com

BASELINE NUTRITIONALS
800-869-5060
baselinenutritionals.com

BEAUTIFUL IMAGE
800-800-0838
beautifulimagellc.com

BELLECORE LLC
800-867-7414
bellecore.com

BERMAN PARTNERS LLC
860-707-4220
bermanpartners.com

BIOACTIVE NUTRITIONAL INC.
800-288-9525
bioactivenutritional.com

BIOCELL TECHNOLOGY LLC
714-632-1231
biocelltechnology.com

BIOPHARMA SCIENTIFIC LLC
877-772-4362
superfoodsolution.com

BIOPHOTAS INC.- CELLUMA
714-838-1956
biophotas.com

BIOPROTEIN TECHNOLOGY 
800-280-2456
bioproteintech.com

BIOTICS RESEARCH
800-231-5777
bioticsresearch.com

BIOTONE
800-445-6457
biotone.com

BIOVI LLC
888-982-4684
biovibrands.com

BLIND SPOT MAPPING
530-949-1353
blindspotmapping.com

BLUE SPRING INT’L
866-470-4930
doctorspainformula.com

BODYSITE.COM
561-247-3839
bodysite.com

BODYZONE.COM
770-922-0700
bodyzone.com

BONVITAL INC.
239-481-1002
nutribonvital.com

BRAIN BRILLIANCE
843-709-9113
brainbrillianceinc.com

BRAINCORE THERAPY
800-491-6396
braincoretherapy.com

BRITISH INSTITUTE OF 
HOMEOPATHY
609-927-5660
bihint.com

BRYANNE ENTERPRISES INC.
877-279-2663
bryanne.com

BSTRONG4LIFE
866-515-4907
bstrong4life.com

BUCKEYE NUTRITIONALS
330-665-1003
buckeyenutritionals.com

CAO GROUP
801-495-5545
caogroup.com
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CARLSON LABORATORIES
847-255-1600
carlsonlabs.com

CBD CLINIC
303-223-0863
cbdclinic.co

CELL SCIENCES SYSTEMS LTD.
800-872-5228
alcat.com

CHINA-GEL INC.
800-898-4435
chinagel.com

CHOPRA CENTER ONLINE STORE
800-858-1808
store.chopra.com

CHROMOGENEX US
508-816-7711
ilipo.com

CLEARLIGHT INFRARED SAUNAS
800-798-1779
infraredsauna.com

COGENT SOLUTIONS GROUP
859-259-0300
cogentsolutionsgroup.com

COLLAGEN MD
800-346-2922
collagenmdprofessional.com

COLLAGENTEX
450-622-4004
collagentex.com

CONTINENTAL VITAMIN COMPANY
800-472-4221
MeyerDC.com/cvc-labs

CONTROL 
800-699-0527
control-bar.com

CORGANICS
866-939-9541
reliefcream.com

CRYODERM
800-344-9926
cryoderm.com

CURAMEDIX
877-699-8399
curamedix.com

C’EST SI BON CO. 
888-700-0801
bestchlorella.com

DACREMA BOTANICALS
484-838-8778
dacremabotanicals.com

DAIWA HEALTH DEVELOPMENT
866-475-4810
dhdusa.net

DAVINCI LABORATORIES 
OF VERMONT
800-325-1776
davincilabs.com

DEE CEE LABORATORIES INC.
800-251-8182
deeceelabs.com

DESERET BIOLOGICALS
800-827-9529
desbio.com
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DESIGNS FOR HEALTH
800-847-8302
designsforhealth.com

DIAMOND-HERPANACINE 
ASSOCIATES
888-467-4200
diamondformulas.com

DOUGLAS LABORATORIES
800-245-4440
douglaslabs.com

DR. H REJOINT
201-875-8055
drhrejoint.com

DR. STAN GUBERMAN
800-333-9942
drguberman.com

DRUCKER LABS
888-881-2344
druckerlabs.com

DYNAMIC HEALTH LABS INC.
800-396-2114
dynamic-health.com

DYNATRONICS
800-874-6251
dynatronics.com

EDGE SYSTEMS CORP.
562-597-0102
edgesystemscorp.com

EDOM LABORATORIES
800-723-3366
edomlaboratories.com

ENERGIQUE INC.
800-869-8078
energiqueherbal.com

ENLIVEN ESSENTIALS
516-306-6589
enlivnessentials.com

ENVIROMEDICA 
(PRESCRIPT ASSIST)
800-257-3315
prescript-assist.com

ENZYME FORMULATIONS
800-614-4400
loomisenzymes.com

ENZYME PROCESS CO.
800-521-8669
enzymeprocess.co

ENZYME SCIENCE
855-281-7246
enzyscience.com

ENZYMES INC.
800-637-7893
enzymesinc.com

ERCHONIA
888-242-0571
erchonia.com

ESSENTIAL FORMULAS INC.
972-255-3918
essentialformulas.com

ESSIAC 
561-585-7111
essiac-canada.com

EUROMEDICA
866-842-7256
euromedicausa.com 

FENIX NUTRITION
855-527-4464
fenixnutrition.com
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FIRST PRIORITY MEDICAL CENTER
877-398-7171
firstprioritymanufacturing.com

FLEXCIN INT’L INC.
800-505-0575
flexcin.com

FOREST HERBS RESEARCH
+643-548-2741
kolorex.com

FUNCTIONAL REMEDIES
303-981-6893
cbdrx.com

FUTURE PEPTIDES
347-855-4713
futurepeptides.com

GEMATRIA PRODUCTS INC.
760-931-8563
gematria.com

GOLDEN SUNSHINE USA INC.
800-798-3977
pain-terminator.com

GREEN ROADS WORLD
833-462-8922
greenroadsworld.com

HEALTH LOGICS
888-402-1600
health-logics.com

HEALTH SECRETS USA
313-561-6800
healthsecretsusa.com

HEALTHWISE
800-395-8931
healthwisenri.com

HEALTHY YOU
800-826-9946
healthyyouweb.com

HIMALAYA HERBAL HEALTHCARE
800-869-4640
himalayausa.com

HOPE SCIENCE
866-628-8725
hopescience.com

HUMAN TOUCH LLC
866-369-9426
humantouch.com

HYALOGIC
866-318-8484
hyalogic.com

ICA HEALTH LLC
866-921-5882
icahealth.com

IHEALTH PRODUCTS INC.
800-930-6493
ihealthproducts.com 

IN LIGHT MEDICAL
888-455-4116
inlightmedical.com

INTEGRATIVE THERAPEUTICS
800-931-1709
integrativepro.com 

INTERCEUTICALS INC.
781-631-9154
interceuticals.com

INTERNATIONAL ACADEMY OF 
MEDICAL ACUPUNCTURE 
800-327-1113
iama.edu

INVISA-RED
770-792-1873
invisa-red.com
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BUYERSGUIDE
JOHARI DIGITAL
858-657-9226
joharidigital.com

JUVENON
800-588-3666
juvenon.com

KARUNA CORP.
800-826-7225
karuna.com

KIBOW BIOTECH, INC.
888-271-2560
www,kibowbiotech.com

KING BIO 
800-543-3245
safecarerx.com

LASER FAT LOSS BUSINESS
773-665-4005
laserfatlossbusiness.com

LEGACY FOR LIFE
877-557-8477
legacyforlife.net

LIFE EXTENSION
866-585-1435
lifeextensionretail.com/epartner

LIFETEC INC.
800-822-5911
lifetecinc.com

LIGHTFORCE THERAPY LASERS
877-627-3858
lightforcelasers.com

LIPO-LIGHT
877-788-5476
lipolightpro.com

LOGOS NUTRITIONALS LLC
800-556-5530
logosnutritionals.com

LSI INT’L
800-832-0053
lsiinternational.com

LYPOSSAGE
877-346-1156
lypossage.net

LZR7
888-333-7511
lzr7.com

MASSAGE WAREHOUSE
800-910-9955
massagewarehouse.com

MASTER SUPPLEMENTS INC.
800-926-2961
master-supplements.com

MATRIX HEALTH PRODUCTS
360-816-1200
matrixhealth.com

MEDI-STIM INC.
800-363-7846
medi-stim.com

MEDICARDIUM
808-573-8166
medicardium.com

MEDINATURA
844-633-4628
medinatura.com

MEDIRAL INT’L INC.
303-331-6161
mediral.com

MEDTRAK/IN BALANCE
888-239-6436
medtrakonline.com

MEDZONE CORPORATION
866-633-9663
ipainzone.com

MEMBRELL LLC
800-749-1291
membrell.com

METAGENICS
800-877-1703
metagenics.com

MOUNTAIN STATES 
HEALTH PRODUCTS
800-647-0074
mhpvitamins.com

MT. CAPRA PRODUCTS
800-574-1961
mtcapra.com

MULTI RADIANCE MEDICAL
800-373-0955
multiradiance.com

MUSHROOM WISDOM
800-747-7418
mushroomwisdom.com

MYO TECHNOLOGIES INC.
910-509-7192
myoinc.com

MYO-BREATHE LLC
800-803-1535
myo-breathe.com

MYONATURAL
866-276-6058
myonatural.com

N.E.T. INC.
800-888-4638
netmindbody.com

NATURAL WELLNESS 
CENTERS OF AMERICA
949-600-6515
nwcnaturals.com

NATURES RITE
888-465-4404
mynaturesrite.com

NATURETECH
800-865-1475
naturetech.com

NEUROCARE SYSTEMS
800-900-4045
neurocaresystems.com

NEWMARK
866-963-9675
new-mark.com

NEWTON HOMEOPATHICS
800-760-5550
newtonlabs.net

NEXT GENERATION THERAPEUTIC
303-589-4517
ngtlasers.com

NORDIC NATURALS
800-662-2544
nordicnaturals.com

NOVOLIFE
866-759-3746
novolife.net

NULEAN INC.
800-948-5307
newpatientsuccess.com

NUTRA SUMMA
866-866-3993
nutrasumma.com
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F4CP Membership Has its Privileges:  
Free WebMD, Vitals.com and AASP Directory Listings

We are connecting your practice 
to patients and other healthcare  

professionals in historic ways

All Foundation for Chiropractic  
Progress (F4CP) members now  
receive complimentary Doctor 

 Directory listings with WebMD,  
Vitals.com and the American 

Academy of Spine Physicians (AASP) 
to further enhance visibility for 

your practice and the chiropractic 
profession. We are helping  

connect patients to the  
care that they  

deserve.

24,000+ 
F4CP Members Who 
Share the Purpose  

of Progress for  
our Profession 

Join the

Be The Change You Wish to See in the Profession  
Membership with the F4CP makes it easy for you to inspire your patients, 
build your practice and advance the profession.

To learn more or to become an F4CP member, visit  
www.f4cp.org/chirostrong

Chiropractic Economics 2019-8.375x10.125.indd   1 7/31/19   8:06 PM

https://www.f4cp.org/chirostrong


NUTRACEUTICS CORP.
877-664-6684
nutraceutics.com

NUTRALIFE HEALTH 
PRODUCTS INC.
877-688-7254
nutralife.com

NUTRI LIFESCIENCE
941-757-9918
nutrilifescience.com

NUTRI-SPEC
800-736-4320
nutri-spec.net

NUTRI-WEST
800-443-3333
nutriwest.com

NUTRILITE
800-253-6500
nutrilite.com

NUTRITIONAL FRONTIERS
412-922-2566
nutritionalfrontiers.com

OMEGABRITE
800-383-2030
omegabrite.com

OPTIMAL HEALTH SYSTEMS
800-890-4547
optimalhealthsystems.com

OPTP
800-367-7393
optp.com

ORGENETICS INC.
714-990-0900
orgenfamily.com

ORIGINAL MEDICINE
800-622-8986
original-medicine.com

OXYRUB PRO 
888-349-0397
meyerdc.com/oxyrubpro

PAIN & STRESS CENTER
800-669-2256
painstresscenter.com

PERFORMANCE HEALTH/
THERA-BAND
800-321-2135
thera-band.com

PERFORMANCE HEALTH/
THERA-PEARL
877-732-7509
therapearl.com

PERSPECTIS INC.
866-586-2278
backvitalizer.com

PHARMAX/SEROYAL
888-737-6925
seroyal.com

PHION NUTRITION
480-556-0210
phionbalance.com

PHYSIOLOGICS
800-765-6775
physiologics.com

PILLOW OF HEALTH
630-338-1327
pillowofhealth.com

PIVOTAL HEALTH SOLUTIONS
800-743-7738
phschiropractic.com

POSTURE MEDIC 
877-215-1124
posturemedic.com

PREMIER RESEARCH LABS
800-325-7734
prlabs.com

PREVENTION PHARMACEUTICALS
888-677-5453
omax3hcp.com

PROGENA PROFESSIONAL 
FORMULATIONS
505-292-0700
progena.com

PROGRESSIVE LABORATORIES INC.
800-527-9512
progressivelabs.com

PROMED PRODUCTS
800-542-9297
promedproducts.com

PROTHERA INC.
888-488-2488
protherainc.com

PROTOCOL FOR LIFE BALANCE
877-776-8610
protocolforlife.com

PULSED ENERGY TECHNOLOGIES
818-982-2021
pulsedenergytech.com

RENUA MEDICAL INC.
888-923-6438
renuamedical.com

REZUME BY CRYODERM
954-978-9290
cryoderm.com

RICHMAR
888-549-4945
richmarweb.com

ROMFAB
818-787-6460
fastexercise.com

SARATI INT’L
800-900-0701
sarati.com

SCIENCE BASED NUTRITION
937-433-3140
sciencebasednutrition.com

SCIMERA BIOSCIENCE
855-724-6372
scimera.com

SCRIPHESSCO
800-747-3488
scriphessco.com

SEDONA LABS
888-816-8804
sedonalabspro.com

SIERRASIL HEALTH INC.
877-743-7720
sierrasil.com

SINGLETON SYSTEMS
801-983-6888
nutrition4chiros.com

SLENDERRAY
800-916-7536
slenderray.com

SOLUTIONS4
877-817-6074
solutions4.com

SOZA WEIGHT LOSS
877-551-7692
sozapartner.com

BUYERSGUIDE
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SPINAL TOUCH FORMULAS
800-421-5443
spinaltouchformulas.com

STANDARD ENZYME CO.
770-537-4445
standardenzyme.com

STANDARD PROCESS INC.
800-558-8740
standardprocess.com

STEM CELL INSTITUTE OF AMERICA
800-391-6040
americastem.com

STOCKTON ALOE1 INC.
866-691-0201
aloe1.com

STONE AGE WELLNESS
888-368-8933
stoneagewellness.com

SUMMUS
866-595-7749
k-laserusa.com

SUN CHLORELLA USA
800-829-2828
sunchlorellausa.com

SUNLIGHTEN
877-292-0020
sunlighten.com

SYSTEMIC FORMULAS CORP.
800-445-4647
systemicformulasmedia.com

TANGUT USA
888-982-6488
tangutusa.com

TENSNET
877-341-8367
tensnet.com

TEXAS BEAUTY INSTITUTE
877-496-8838
texasbeautyinstitute.com

THE SPA EXCHANGE LLC
952-938-2652
thespaexchange.com

THERALASE
866-843-5273
theralase.com

TRANSFORMATION ENZYME CORP.
800-777-1474
transformationenzymes.com

TRIELEMENTS
888-876-3240
trielements.com

TRUGEN3
844-387-8436
trugen3.com

TRUWELL HEALTH & WELLNESS
866-878-9355
truwell.net

UAS LABORATORIES
800-422-3371
uaslabs.com

VERVITA PRODUCTS LLC
616-453-2306
vervitaproducts.com

VIATREXX BIO INC.
888-337-8427
viatrexx.com

VIBE FOR HEALTH
866-520-4270
vibeforhealth.com

VITAL NUTRIENTS
888-328-9992
vitalnutrients.net

VITAMIN RESEARCH PRODUCTS
800-877-2447
vrp.com

WAI LANA 
800-624-9163
wailana.com

WEI LABORATORIES INC.
408-961-9223
weilab.com

WEIGHT LOSS PRODUCTS
727-826-0946
hcgmax.com

WEIGHT-A-MINUTE INT’L
605-388-3755
weightaminute.com

WELLNESS BELTS INC.
705-241-1481
wellnessbelts.com

WELLNESS WATCHERS 
GLOBAL AND GREENS FIRST
866-410-1818
greensfirst.com

WHOLE-ISTIC SOLUTIONS
866-814-7673
whole-isticsolutions.com

WISE ESSENTIALS
800-705-9473
wiseessentials.com

WISE WOMAN HERBALS 
541-895-5172
wisewomanherbals.com

WORLD NUTRITION INC.
800-548-2710
worldnutrition.net

WR MEDICAL ELECTRONICS CO
800-321-6387
therabathpro.com

WUJI FIRGROVE LLC
866-968-9854
wujilife.com

YAMUNA BODY ROLLING
800-877-8429
yamunabodyrolling.com

YASOO HEALTH INC.
888-469-2766
yasoo.com

YOLO MEDICAL INC.
877-738-8119
yolomedical.com

YOUNG INNOVATIONS
888-279-9904
envypillow.com

ZYCAL BIOCEUTICALS INC.
888-779-9225
zycalbio.com

COMPANY LISTINGS 
HIGHLIGHTED IN RED 

have an advertisement in this issue. 

For the complete listing of services 

these companies  provide, and to view 

our complete online directory, visit 

ChiroEco.com/buyers-guide
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DATEBOOK

For the complete listing of events visit 
chiroeco.com/events.

DECEMBER
DEC. 14-15
THE CHANGING BRAIN. 
APPLYING THE PRINCIPLES OF 
NEUROPLASTICITY TO PAIN, 
POSTURE, STRESS AND REHAB
Dulles, VA
Sponsor: Foot Levelers
540-345-0008
FOOTLEVELERS.COM

DEC. 14-15
BACK IN BALANCE: DEALING 
WITH AMERICA’S HEALTH 
EPIDEMIC FROM A NEUROLOGICAL 
POINT OF VIEW
Denver
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

DEC. 14-15
LIMITLESS
Cleveland
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

DEC. 14-15
MASTERY: AN INTEGRATIVE 
APPROACH TO 
FUNCTIONAL HEALTH
New Brunswick, NJ
Sponsor: Erchonia
888-242-0571
ERCHONIA.COM

JANUARY, 
2020
JAN. 16-17, 2020
ISCHEMIC COMPRESSION 
AND NEURAL FASCIAL 
CHIROPRACTIC ADJUSTMENTS
Chesterfield, MO
Sponsor: Logan University
800-842-3234
LOGAN.EDU

JAN. 23-24, 2020
CEAS I: ERGONOMICS ASSESSMENT 
CERTIFICATION WORKSHOP
Santa Rosa, CA
Sponsor: The Back School of Atlanta
800-783-7536
THEBACKSCHOOL.NET

FEBRUARY
FEB. 6-8, 2020
CEAS I ERGONOMIC ASSESSMENT 
CERTIFICATION WORKSHOP
San Bernardino, CA
Sponsor: The Back School of Atlanta
800-783-7536
THEBACKSCHOOL.NET

APRIL
APRIL 1-3, 2020
PARKER SEMINARS
Las Vegas
Sponsor: Parker Seminars
888-727-5338
PARKERSEMINARS.COM

APRIL 24-25, 2020
CEAS I: ERGONOMICS – PRACTICAL 
APPLICATIONS CERTIFICATION 
PRACTICUM WORKSHOP
St. Augustine, FL
Sponsor: The Back School of Atlanta
800-783-7536
THEBACKSCHOOL.NET

MAY
MAY 8-9, 2020
CEAS I ERGONOMICS ASSESSMENT 
CERTIFICATION WORKSHOP
Milwaukee (Big Bend), WI
Sponsor: The Back School of Atlanta
800-783-7536
THEBACKSCHOOL.NET

AUGUST
AUG. 27-28, 2020
CEAS I: ERGONOMICS ASSESSMENT 
CERTIFICATION WORKSHOP
Henderson, NV
Sponsor: The Back School of Atlanta
800-783-7536
THEBACKSCHOOL.NET

AUG. 27-28, 2020
CEAS I: ERGONOMICS 
ASSESSMENT CERTIFICATION
Honolulu
Sponsor: The Back School of Atlanta
800-783-7536
THEBACKSCHOOL.NET

Big RewardsLow Cost
SAVE TIME! Optimize off ice eff iciency 

and revenue with Synergy Exercise Rehab System!

C o m p r e h e n s i v e  O f f i c e  R e h a b  S y s t e m

The Smart Addition To Your Practice.
Besides function, high quality & cost effectiveness,
Synergy offers the most TURN-KEY, practical exercise
rehab program on the market.  Every System is
complete with hand-welded chrome-plated stations,
storage brackets, deluxe cords and attachments,
REAL TIME DVD’s of targeted areas and common 
injury protocols in 3 phase progressions, daily tracking
forms, exercise scrip pads, with rehab codings for
easy implementation.

“We have two Synergy Total
Body Systems.  Patients love
it!  They are getting results.
I especially like the Synergy
Kyphosis Program!”  
Timothy Odom, DC - Dallas, TX

“I have two Synergy Stations
and they produce for me
everyday!”
Martin Slaughter, DC - Starke, FL

Buy 12 Get 3 FREE!
Treating chronic neck pain?  

Synergy Cervical Program can help!

“Home exercise with advice or training is recom-
mended in the treatment of acute neck pain for
both long and short-term benefits.”

JAMA - May 2013, Vol. 289, No. 19

JMPT - January 2014, Vol. 37, Issue 1

“I have been using Synergy cervical and it has helped
me fantastic. I am a veteran and have a herniated
neck with a lot of arthritis....  Thanks to you and your 
Cervical Program, I can move pretty pain free.”  

THANK YOU, Michael

Special:  Buy 12 Headgears Get 3 Free  
Bonus C-Cords Only $6 ea.

www.TargetExercises.com/shop 
www.SynergyRehab.com

For a FREE Catalog,
Call 1.800.NEW FLEX (639.3539)

All this... in just a few feet of space!
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VISIT CHIROECO.COM/WEBINAR-LISTINGS

Watch Now ChiroEco.com/CellularMetabolism

Watch Now ChiroEco.com/RM-webinar

ARE YOU A VISUAL LEARNER?
EXPAND YOUR KNOWLEDGE WITH OUR WEBINARS

LLLT: DISCOVER THE MOST 
RESEARCHED AND VALIDATED 
MODATLITY OF MODERN TIME
SPEAKER: JEROME RERUCHA, DC, BX, 
CSCS, CHPS

Benefits of the Erchonia PL-Touch in 
a chiropractic practice = Maximize 
treatment protocols by treating the area 
of involvement (acute or chronic), central 
nervous system (spine/subluxations), safety 
pin cycle (brain), Merrick chart (visceral 
somatic/somatic visceral).

INTEGRATING 
REGENERATIVE MEDICINE 
INTO YOUR PRACTICE

Learn how ketosis 
works and how to 
achieve physiologic 
states of ketosis.

Learn the different kinds of stem cells 
in use in Regenerative Medicine and the 
importance of compliance.

SPEAKER:  
MIKE CARBERRY, 
DC

SPEAKER:
JAQUEL 
PATTERSON, 
ND MBA

ADVANCED CELLULAR 
METABOLISM – METOSIS AND 
METABOLIC FLEXIBILITY

SPEAKER:  
SHAYNE MORRIS, 
PHD MOLECULAR 
BIOLOGY, CNS

CBD TO SUPPORT PAIN AND 
INFLAMMATION, ADRENAL 
FATIGUE, AND ANXIETY 

SPEAKER:  
DR. CHRIS D. 
MELETIS, NP

Watch Now ChiroEco.com/LLLTwebinar

Watch Now ChiroEco.com/rts-ostinol

Sponsored by:

Sponsored by:

Sponsored by:

WATCH NOW!
ChiroEco.com/cbdpain/

In this informative webinar, Dr. Meletis will help 
separate the hype from the science, providing 
the understanding to help patients thrive. This 
webinar will provide clinicians critical insights 
and mechanism of action on how CBD and the 
endocannabinoid system help with pain,  
anxiety, adrenal support, and more.

HOW DO WE GROW  
DE NOVO BONE AND 
CARTILAGE TISSUE?
BREAKTHROUGH IN STEM CELL 
ACTIVATION: THE FIRST ORAL 
PROTEIN COMPLEX FOR TISSUE 
REGENERATION

In this webinar you’ll learn:
• Introduction to the principles  
  of “Osteoinduction”
• Epidemiology and pathology
• What is in bones that makes them regrow
• Overview of osteoinductive protein complex
   – Inflammatory modulating effects of BMPs
   – BMPs and stem cell signaling
   – Principles of bone and cartilage regeneration
• Literature review and clinical trials

https://www.chiroeco.com/webinar-listings/


No Commitment 
& Full Support: 
• Complete instruction manual 
• Unlimited phone consulting 
• No contract, quit anytime

Only $199 
per month

Mention code CEMD2 
William Owens, DC  716-228-3847
Get your FREE Consultation Play 
Book & access to our podcast at: 
www.MDReferralProgram.com

Get PI Referrals from MD’s
for only $199.00 per Month!

Get your FREE consultation Play 
Book & access to our Podcast at: 
www.MDReferralProgram.com

825,447+ 
Referrals to DC’s in 47 states.

Be one of our doctors averaging 
22 NEW cases per month!

• MD Primary
• MD Specialists

• Hospitals
• Urgent Care

No Commitment & Full Support:
Complete Instruction Manual
Unlimited Phone Consulting
No Contract    Quit Anytime

Win through Clinical Excellence!

Mention the code

TACMD01
When calling 

William Owens, DC
716-228-3847

This program is designed for 
the doctor with NO TIME.  I 
am one of them and have 
been able to use the fun-
damentals taught in the 
MD Referral Program to 
generate referrals from 26 
different medical providers.  
They include 4 surgical of-
fices, 11 PCP offices, 7 pain management offic-
es, 1 (ENT) ear nose throat, 2 neurologists and 
1 endocrinologist.  This program is so powerful 
that I actually get referrals from an ENT and en-
docrinologist!  There are opportunities every-
where and MDs are looking to refer to the right 
chiropractor.  Dr. Bill Owens will help you to be-
come that chiropractor without changing your 
technique or philosophy.  Thanks Bill.

I have become a more pro-
fessional doctor and learned 
a great amount regarding 
working within the medical 
system.  Residents from one 
of our local medical teaching 
hospitals rotate through my 
office to experience Chiro-
practic on a first hand basis.  I 
have learned how to communicate with adminis-
trators and doctors in hospitals and practices and 
send and receive referrals regularly.  Dr. Bill Owens 
is one of the top instructors in our field.  If you want 
referrals from medical professionals, I recommend 
the MD Referral Program enthusiastically.

I just started using the MD Re-
ferral Program and focusing 
on communicating with the 
medical professionals in 
my community in a way that 
THEY understand.  I have 4 
PCP offices and 1 spine sur-
geon referring on a regular 
basis.  Understanding what 
their needs are and using the right vocabulary 
has been the missing link.  I highly recommend 
building your practice through medical referral 
for chiropractic care.  
Anyone can do this… Call Dr. Bill Owens. 

Be one of our doctors averaging 
22 NEW cases per month! 

Get PI 
Referrals 
from:
• MD Primary 
• MD Specialists 
• Hospitals 
• Urgent Care 

Looking for MD Referrals?

TESTIMONIAL
This program is designed for the doctor with NO TIME.  
I have been able to use the fundamentals taught to generate 
referrals from 26 different medical providers. They include 
four surgical offices, 11 PCP offices, seven pain management 
offices, one (ENT) ear nose throat, two neurologists and one 
endocrinologist. Dr. Bill Owens will help you to become that 
chiropractor without changing your technique or philosophy. 
Thanks Bill. 

–Kenneth Bahoora, DC – NV 

MARKETPLACE T O  P L A C E  A N  A D  C A L L  9 0 4 - 2 8 5 - 6 0 2 0

Become Certified 
in Functional Medicine

This Scientifically-Proven Training Program Will Help You:

Get outstanding clinical results using 
a proven system to methodically 
diagnose and treat chronic patients

Attract new patients who only want 
you to treat them

Reduce reliance on shrinking insurance 
payments in Functional Medicine

Our comprehensive 24/7 Online Training Program is convenient, 
practical, affordable, cost-effective, and best of all,

100% GUARANTEED!
clinicalrounds.com

or call 887-328-4035 for free details

P

P

P
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ADVERTISERINDEX
Nutri- West 

 Announces 3 New 
Energy Support Products

RIBOSE-ATP RENEW
Ribose-ATP Renew is a convenient 
and tasty chewable that contains a 
high-powered substrate (ribose) for 
energy, along with synergistic nutrients, 
that can fuel the demands of high-ener-
gy consuming organs such as the brain, 
heart and gut.

800.443.3333
www.NutriWest.com 

info@nutriwest.com

COMPLETE ENERGY
Complete Energy provides critical redox 
agents for the energy-producing Kreb’s 
cycle (Co-Q 10 and PQQ) with synergy  
and additional ingredients high in PQQ 
levels, that support energy levels and 
healthy aging.

NRG RENEW
NRG Renew is a formula of adaptogenic 
herbs with the diverse ability to help 
organisms “adapt” or maintain homeo-
stasis in various systems (immune, CNS, 
endocrine) including the energy-produc-
ing mitochondria, and offers exceptional 
support for sports activities. 

CONTACT YOUR NUTRI-WEST DISTRIBUTOR 
FOR INFORMATION ON HOW THESE  

ENERGY PRODUCTS WILL BENEFIT YOUR PATIENTS!
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BrainCore Therapy ..................................................................................................................53
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Professional Co-Op ................................................................................................................ 63
Relief & Recovery ................................................................................................................... 86
S.A.M. ........................................................................................................................................... 86
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Singleton Systems ...................................................................................................................57
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WE STRIVE 
TO SHARE.

Ray Foxworth, DC, FICC, MCS-P
President and CEO

1-888-719-9990
info@chirohealthusa.com
www.chirohealthusa.com

Articles, 

Webinars, 

Scholarships,

Member Benefits,

Risk Management, 

Compliance Assistance,

Foundation and Association Support, 

and more.

So, the next time a colleague 

asks you what’s different about 

ChiroHealthUSA, you can answer 

“EVERYTHING!”



AIRFLEX II 
Air-controlled manual flexion and distraction 
with adjustable height, optional Auto-Flex, 
Air-Drops and Auto-Distraction.

Variable-Speed Motorized Flexion with lateral 
movement and optional manual drops.

Starts at $5350

Starts at $5495

Air-Drop AFT 
Variable-Speed Motorized Flexion with  
4 standard Air-Drops. Optl. Distraction

Air-Drop HA90C 
Chiropractic Drop Table with  

4 standard Air-Drops and Breakaway
Starts at $5895

HA90C 
Chiropractic Drop Table with  

4 optional Manual Drops
Starts at $2475

Starts at $8750

AFT

hill_back2basic_ad.indd   2 9/23/19   4:09 PM

https://hilllabs.com/


Air-Flex 
Air-controlled manual flexion 
and distraction with adjustable 
height, optional Auto-Flex,  
Air-Drops and Auto-Distraction.

Starts at $4795

HF54 Plus Hands-Free Ultrasound 
A better treatment with less staff time.
Includes Interferential, Premod, Russian, optional 
hand-held soundhead and light therapy.

only $2985

Hill IFC Interferential  
Four Channel Electro-Therapy  

with Premod, Russian and TENS.  
Treat two areas or two patients at the same time. 

only $995

See Video! 
HillLabs.com/hf54

New!

1-877-445-5020 • HillLabs.com

Deluxe Anatomotor $5495 
Roller Massage with Variable-Speed Long-Axis 
Traction. Proven and Effective. Cervical and Lumbar 
Spinal Traction, Roller Massage, Passive Range of 
Motion, Heat and Vibration

Anatomotor S/T  
$2450 

When Traction is not required, the Stationary-Top 
Anatomotor gives the same quality of massage 

and spinal mobilization in a 6’3” space with  
optional heat and vibration

Deluxe Anatomotor $5495 
Roller Massage with Variable-Speed Long-Axis 
Traction. Proven and Effective. Cervical and Lumbar 
Spinal Traction, Roller Massage, Passive Range of 
Motion, Heat and Vibration

Anatomotor S/T  
$2450 

When Traction is not required, the Stationary-Top 
Anatomotor gives the same quality of massage 

and spinal mobilization in a 6’3” space with  
optional heat and vibration
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NOW IN 

Foot Levelers

Kiosk
The 

© 2019 Foot Levelers, Inc
www.FootLevelers.com
800.553.4860 

SPANISH

GET YOURS FREE!

Good for your practice and  
GREAT for the environment! 

Dr. Eric Luper  
of Menands, NY

“It’s great because the patients can scan themselves 
with easy-to-follow directions. Patients see it. They 
get right on. And they get very excited about it.  
I would highly recommend it!”

Dr. Philip Kogler  
of Monroe, WA

“While admittedly I was reluctant to purchase 
the Kiosk, I will say I have sold more Foot 
Levelers than I EVER have previously.  15 pairs 
(in a little more than a month).  I don’t think I 
have sold that many in the past 6 years.”

CE_KisokSpanish.indd   1 8/26/19   5:02 PM

https://www.footlevelers.com/
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