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GETTING YOUR MESSAGE OUT
Whether you are a single-individual DC practice or a multi-doctor clinic, keeping 

ahead of marketing in the ever-changing digital world is a must.
Are you telling your story via your website and social media? How much of your 

outreach is organic vs. paid? Are social media ads reaching your potential local 
clients? What are your goals in the digital marketing realm in regard to number of 
new and returning clients?

Last year Facebook dealt a blow to organic reach, decreasing content in newsfeeds 
from businesses and publishers. Organic marketing on Facebook and other platforms 
has gone largely to pay-to-play. That’s one contributing factor to the health care 
industry last year spending almost 10 percent of its annual budget on marketing— 
approximately 2 percent higher than all types of businesses combined.

Whether its Google My Business, Facebook and Instagram Business Manager, 
LinkedIn Campaign Manager, or other platforms, in this issue we delve into the latest 
online marketing tools and techniques to help grow your business.

We all like to think we have great intuition when it comes to marketing our 
business locally, but instead of relying solely on that intuition, what if you followed 
the data? A successful marketing effort is not measured by an extra patient or two 
walking through the door but hard data—Google Analytics and other tools if it’s a 
digital effort, or calls generated and appointments booked (and more importantly, 
appointments kept) if it’s a more traditional effort. 

Need help outside of your immediate staff? Check out our Marketing Buyer’s Guide, 
featuring the profession’s most comprehensive marketing list.

Marketing and communications go hand-in-hand to attract new business. As a DC 
you need to market your services, but also communicate what you do and why you 
do it—your brand. “Communication is King” in this issue discusses methods for better 
utilizing your advertising budget to attract new business, grow your endorsements, 
and strengthen your brand locally.

Use these marketing and communications tools to reassess your efforts to convey 
your brand and attract the best prospects to your practice.
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“If you build it… 
you may still need 
Google AdWords.” 
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My Toughest Cases Will Give You  
The Best Training in Lab Analysis and Patient Care 

 
By Van D. Merkle DC, DABCI, DCBCN, CCN 

 
I’m Dr. Van D. Merkle. I’ve treated patients with 

serious problems for over 30 years. I have more 
documented cases with objective laboratory results 
than any chiropractor. No one I have heard or seen 
comes close. That’s a bold statement; I don’t make it 
lightly or frivolously. 

 
Saving Lives 

I routinely help patients with cancers, lupus, MS, 
IBS, Psoriasis, CFS, severe pain, CF, Diabetes, 
kidney and liver disease. The results are objective 
third-party laboratory proof.  Lives are truly being 
saved and families and communities are saving 
thousands of dollars because of the work we do. 
There is no denying it. Your patients have these 
problems, too. I will train you to help them, and 
obviously, they will respond even better to their 
adjustments.   

You can wait for symptoms: however, you can 
only have 20% liver, kidney or pancreatic function left 
and have no signs or symptoms of disease!  Do you 
think that some of your patients might have cancer or 
other serious problems?  Remember: diseases and 
conditions will show in the blood long before 
symptoms occur.  

 
One of the things I tell doctors and all patients is 
that “even serious problems sometimes have 
simple, safe, natural, and inexpensive solutions.” 
 
DON’T BE SCARED- I don’t treat cancer, 

lupus, MS or any other diseases but I’m a health 
expert.  SBN nutrition and vitamin therapies optimize 
health and assist the body’s natural ability to fight 
cancer and other disease. 

 
“If a person gets healthy enough, does it really    
matter the name of the disease” 

 
 
 
 
 
 
 
 
 
 
 

Remarkable Cases 
In 35 years of practice, I’ve seen just about 

everything.  A few of my patient cases: 
 
• Tough Case A: My nephew, Jason, at age 13 - 

diagnosed with a brain tumor. A wheel chair was his 
best prognosis. His tumor shrank in half in 3 months, 
(no chemo, radiation or surgery) and he is tumor free, 
alive and well today. Married with 3 children, has no 
impairments and is over 35 yr/o.  

• Tough Case B: Rochelle 48yr/o - diagnosed with 
stage 4 breast cancer, given at most 10 years to live 
with chemo and radiation. Following her SBN 
program: cancer marker CA 27-29 dropped from 185 
down to 29 in 3 months (no chemo or radiation). PET 
scan cleared in 6 months and she is alive and well 
today going on 12 years now, never receiving chemo, 
radiation or drugs. No impairments and tumor markers 
are still less than 25.  (CA 27.29 <38 is clinical 
range).  She is also on no medications. 

• Touch Case C: Walt, 74 yr/o male - stage 4 renal cell 
carcinoma (kidney cancer), given 4-6 months to 
live.  Followed his SBN program and is going on 4 
years with no symptoms, never taking chemo, 
radiation or surgery, and is medication free. 

• Tough Case D: Gina - MS patient in a wheelchair 
prior to seeing me.  Following her SBN program, she 
is now going on 16 years not needing a wheelchair, 
has no impairments and is on no medications. 

• Tough Case E: Cindy - very extreme Lupus patient 
(her uncle and cousin died from Lupus), in wheelchair 
and failing fast. Following her SBN program she is 
alive and well with no disabilities, has not used a 
wheel chair for 25 years. 

• Tough Case F: 57 yr/o male - cholesterol over 1,090 
dropped to 194 in 2 weeks. 

• Tough Case G: 72 yr/o male with Parkinson’s. On the 
SBN program for 4 months, got off all medications. 
Tremors and other symptoms: gone and able to walk 3 
miles a day. 

• Tough Case H: 6 yr/o girl - colon birth defect, colitis, 
and several failed surgeries. Now colostomy 
recommended (for a 6 yr/o girl!). In 3 months on the 
SBN program: normal function of colon and bowel, no 
need for further medical care or colostomy.  Patient is 
going on 14 years old and doing fine, no symptoms, 
and no medications.   

 
 

Think of the lives changed on  
just these few cases. 

 
 

Testimonial from an SBN member: 
“In 2015 your Science Based Nutrition program saved my life AND 

my practice. I became a chiropractor in 2005 due to adjusting and haven 
taken antibiotics for 15 straight years; my SC joints were surgically 

removed in 2009, I suffered a severe whiplash injury in 2008 which led 
to 7 years of pain meds: oxycontin, percocets, cymbalta, valium, 
neurontin, etc. All at the same time, 18 neck injections, visits to 

Cleveland Clinic, 9 neck MRI's, and failed NK surgery in 2014.  I was 
questioning life. Finally in 2015 I received a SBN flier, didn't think it 

would help. I attended one of your seminars in Chicago, half alive taking 
many many meds. After the initial report I WAS 100% PAIN FREE IN 2 
WEEKS!!  So within 6 months I was able to completely get off ALL of 

my pain medications and today I am 100% medication free.  I have taken 
many patients through SBN reporting but my case was truly a miracle. 

Your program and supplements, I believe, literally saved my 
life.  THANK YOU, THANK YOU, THANK YOU for being a pioneer 

in nutrition!” DM, 2018 
 

Patented Reporting System 
SBN members use a patented computerized 

system that I developed. This proven system provides 
the most comprehensive medical and nutritional 
analysis; light years ahead of anything else. Blood, 
hair and urine testing, a patient symptom survey, 
medications, vitals, medication side effects, and 
nutrient deficiencies caused by those medications are 
all incorporated into the SBN report. This SBN 
analysis provides the most comprehensive, beautiful 
color-coded report that is patient ready.  The report 
generates specific diet and customized vitamin 
recommendations based directly on that patient’s lab 
results and other patient factors.  

BTW- I’m not tied to a particular vitamin 
company.  I use products from about 15 different 
companies because no one has the best of 
everything.  My allegiance is to my patients and 
doctors I work with, not a vitamin company.  Results 
are more important than the label on a bottle and I’ll 
tell you what I recommend but you are welcome to 
use whatever you want.   

Why use the SBN computerized system? 
Nobody can remember everything about all of the 
labs: the ranges, interactions, associated symptoms 
and other factors. Plus, no one can remember all of 
the side effects or nutrient deficiencies of 
medications, which is why we have computers.  If 
you want the best, you need Science Based Nutrition. 
There are no other worthy comparisons. 

The SBN computerized system will save you 
considerable time and provide significant additional 
income. My clinic is 100% cash. I have 3 Associates 
all doing far better than the average DC.  I’ll show 
you my patented system after the lecture on Saturday.   

 
SBN Lectures 

After lecturing and teaching advanced laboratory 
analysis and nutrition for 15 plus years, there are 
now several hundred DC’s using our proven SBN 
system, obtaining amazing results.    

Real doctors use laboratory testing. We can help 
you get the best discount lab pricing for Labcorp and 
Quest. I’ll teach you how to become a better doctor 
by testing thoroughly, analyzing properly and 
providing proven diet and nutrition protocols for 
many conditions.  

This lecture will be the most useful nutrition 
lecture you have ever attended and becoming a 
member of SBN will be the best investment for you, 

your patients, practice, and future. Plus, it can aid you 
with your own health problems and lead you to 
optimal health like it has many other SBN members. 

There are millions of people with serious 
health problems looking for help. I’ve lectured for 
the ACA as well as many state conferences and other 
associations.  Every state allows DC’s to do what I’m 
teaching. It works, it is proven. Don’t wait, your 
patients need this now. 
 
Member Advantages 

You will receive a lot more than just laboratory 
testing and analysis by attending an SBN lecture.  You 
will be provided with patient management, marketing, 
and many other tools to help build your nutrition 
practice. Don’t be hesitant about taking on the tough 
cases; if you are an SBN member you have support 
when you need it, but often times the solution is simple 
once proper testing is completed.  I will teach you that 
testing at the SBN lecture. 

You can do this, too.  If you really want to help 
people, save lives, and make an impact then I’d be 
honored to have you join me at an SBN lecture.  We 
have a system that makes this fairly easy, but you 
still have to work at it. The most successful SBN 
members work hard to be the best doctor.  We will 
provide you with the tools to help you succeed, but 
it’s up to you to learn and use the SBN systems, 
marketing and patient management guidelines.  
 
Our upcoming SBN lecture schedule:  
March 2-3 Washington, DC 
March 23-24 San Francisco, CA 
June 1-2 Seattle, WA 
June 8-9 Long Beach, CA 
June 15-16 Minneapolis, MN 
June 22-23 Orlando, FL 
June 29-30 Chicago, IL 
July 13-14 Greenville, SC 
July 20-21 Scottsdale, AZ 
 
Doctors $179, Staff $40, Students $20 
12-hour CEU TCC approved 
Lunch provided Saturday  
 

More lecture dates, registration, sample report, and 
more testimonials at 

www.ScienceBasedNutrition.com

 

Testimonial from an SBN member: “27 years of Zoloft for anxiety and other psycho problems I’ve had are a thing of 
the past. I’ve been doing SBN for about 6 1/2 weeks and I’ve been off Zoloft for about 4 weeks.  I’ve never been able to come 

off the med over 3 – 4 days without horrible problems and instantly have to resume the med.” JW 2018 
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Know your audience 
Social media allows you to apply strategies targeted to specific audiences. With 
analytics from Facebook, Twitter, Instagram and other channels, you can identify who 
is interacting with your page and clicking on your content. Knowing what posting times 
are peak periods for your audience provides superior results and engagement.

Do you know who your competitors are? Knowing your local and regional competitors 
and what they are doing on social media can give you an advantage and assist with 
content ideas when you hit a creative wall.

As a health care provider, this may not happen often, but you always want to monitor 
your social media for any negative reviews or comments that can impact your 
business. Having a set plan in these cases is even better. If you don’t have a PR person 
on staff, comment publicly and correct the situation as soon as possible. Do not ignore 
a negative comment. Consider it a chance to get a win by resolving the problem.

Each month we’ll ask a new question on our Facebook page.  
Join the conversation at facebook.com/ChiroEcoMag

FACEBOOKQUESTION 

What’s the marketing trend you’re most excited about?

15,515 followers
6 days ago

2 critical supplements for your 
patients’ kidney health
Kidney disease may well be one 
of the most unrecognized, serious 
health issues affecting Americans 
today. It affects 30 million 
Americans, and as many as 90 
percent of people who suffer from 
kidney disease likely do not even 
know they have it. It is also the 
ninth leading cause of death in the 
United States and is quickly growing 
in prevalence. 

chiroeco.com/kidneysupp

The new state of health care 
and why it matters to you
Health care is changing in 2019, just 
as it did in the years before it. 
But this year, rapidly-changing 
health care insurance market rules 
and adjustments alongside health 
care industry changes may make 
2019 even more eventful. Keep 
reading to find out more about 
some of the upcoming trends 
to watch for this year. If you’re 
wondering how to approach 2019’s 
wellness fads, we can help with 
that, too. 

chiroeco.com/healthcare2019

Topical analgesics help your 
patients muscle through soft 
tissue shoulder pain
Regardless of the cause, shoulder 
pain can interfere with your 
patients’ activities of daily living, 
such as dressing, bathing or 
showering, or brushing their hair.  
Shoulder pain can also affect 
your patients’ ability to properly 
perform their work, particularly if 
it requires them to spend most of 
their time working on a computer.

chiroeco.com/shoulderpain

eBooks
Visit our eBooks page to see the latest specialty 
publications on cutting-edge topics such as PEMF 
and clinical nutrition.
ChiroEco.com/chiropractic-ebooks

Email Courses
Try one of our eCourses and get up to speed with 
lessons on business and chiropractic sent straight 
to your inbox.
ChiroEco.com/chiropractic-ecourses

Podcasts
We’ve interviewed some of the best minds in 
chiropractic. Listen on the go. 
ChiroEco.com/podcast 

YOUR PRACTICE PARTNER
Issue 2: February 5, 2019    chiroeco.com 

NATURAL 

SOLUTIONS:
Get to the heart 

of the matter
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So I can give more to them
Expand your chiropractic patient base and increase your revenues. 

Highly effective CBD is changing today’s pain care. Known to ease 

symptoms of arthritis, anxiety and chronic pain, it is not mind-altering 

nor habit-forming. Available in professional and retail sizes, CBD is the 

perfect addition to your clinical practice.

Offer CBD to your patients – Call for details

800.445.6457 | lab-blends.com | biotone.com

By

I do it for me...

NEW

http://www.lab-blends.com
http://www.biotone.com


TOP INSTAGRAM POSTS 
Tag #ChiroEcoMag for your chance to be featured

foundation4chiroprogress In collaboration with Utah Chiropractic 
Physicians Association, the Foundation’s first train wrap advertisement 
is live in #SaltLakeCity, UT now through mid-March. This train wrap is 
part of the Foundation’s new marketing campaign,  
“Moving Chiropractic Across America.”drpatrichwennergren Gone to the beach       !!

rocktape Tape on a symptomatic area can alter someone’s pain 
experience. This can be helpful in the early management of many 
injuries. It can enable early active rehab exercises to commence and 
reduce the perceived tissue damage.

drdavetran International Soccer Player, my former fellow Disney Cast 
Member and friend, @d.negre

gomedzone If you are shoveling snow 
today....we got your back!

wellalignedproducts I use chiropractic as my main source of 
healthcare. #wellaligned

melissasproduce #EatTheRainbow, literally 
which produce item would you be grabbing first??? 

     cred: @kids.eat.in.color

health_from_within *No caption needed. 

WE
GOT
YOUR
BACK.

For more information 
on becoming a 
ChiroHealthUSA 
provider, contact:

 

1-888-719-9990
info@chirohealthusa.com
www.chirohealthusa.com

Defending yourself from billing errors proceedings or other regulatory actions can be 
financially devastating. It will likely cost you hundreds of thousands of dollars more than 
your malpractice policy may cover. Are you prepared to fight that battle alone? Now, you 
don’t have to.

CHUSAdefense:

• Pays the defense costs, civil fines, and penalties due to billing errors proceedings, 
HIPAA proceedings, EMTALA proceedings, and Stark Proceedings.

• Provides coverage for unknown prior acts and a broad definition of billing errors.
• Covers you for proceedings brought by commercial payers or government entities.
• Provides from $100,000 - $1,000,000 in coverage.

NAS has substantially reduced the cost of CHUSAdefense for ChiroHealthUSA 
providers and NCMIC malpractice insurance policyholders.

Visit chusadefense.com to learn more.
This policy is arranged by NAS Insurance Services, LLC, coverholder at Lloyd’s.  NCMIC Insurance Services is the agent 
for the CHUSAdefense Audit and Protection Policy. The NCMIC Malpractice Insurance Plan is underwritten by NCMIC 
Insurance Company. In the states of Florida and New York, the NCMIC Malpractice Insurance Plan is issued by NCMIC 
Risk Retention Group, Inc.

For more information 
on NCMIC malpractice 

insurance or 
CHUSAdefense, contact:

 
1-800-808-7931
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In January, the American Chiropractic 
Association (ACA) elected Robert C. Jones, DC, 
of Albuquerque, N.M., as its new president 
in Washington, DC, during ACA’s annual 
meeting, the National Chiropractic Leadership 
Conference (NCLC).

Jones was elected president by his peers on 
ACA’s Board of Governors (BOG), which consists 
of five chiropractors and one public member. 
He replaces outgoing president, N. Ray Tuck, Jr., 
DC, of Christiansburg, Va.

The BOG also elected Michele Maiers, DC, 
MPH, PhD, of Minneapolis, Minn., as ACA’s vice 
president.

Jones was elected to the BOG in 2016 and 
has served as Finance Committee Chair for the 
past year. He also has been an active member 
of several ACA committees and advisory 
boards in the areas of investments, state 
advocacy, and coding. He is a past president of 
the New Mexico Chiropractic Association, sits 
on the Board of Trustees of the University of 
Western States as past chair, and is a graduate 
of Palmer College of Chiropractic in Davenport, 
Iowa. Jones brings a deep understanding of 
integrative health care to his work with ACA; he 
is owner/partner of an integrative primary care 
clinic in the Albuquerque area.

Maiers was elected to the BOG in 2016. She 
is a professor at Northwestern Health Sciences 
University (NWHSU) in Bloomington, Minn. She 
also serves as NWHSU executive director of 
research and innovation and is a principal at 
the school’s Center for Healthcare Innovation 
and Policy. She has been integral to ACA’s work 

in respect to clinical guidelines review and the 
opioid epidemic.

In advance of BOG elections, members of 
the ACA House of Delegates voted to fill two 
open seats on the board:

* Kathy Boulet, DC, of Lewiston, Maine, 
was re-elected to the BOG and appointed 
as a member of the Nominating Committee. 
Boulet has served previously as ACA’s Maine 
delegate and is a past president of the Maine 
Chiropractic Association. She is a pioneer in 
hospital privileges for chiropractors and has 
worked as a consultant in integrative medicine 
with the Central Maine Medical Center.

* Leo Bronston, DC, of Onalaska, Wisc., 
returns to the board. In addition to serving 
previously as a BOG member, he was ACA’s 
Wisconsin delegate for the past 14 years. He 
has been an active member of ACA committees 
and advisory boards in the areas of coding 
and reimbursement, integrative practice, 
and health care technology. Bronston is also 
ACA’s representative to the American Medical 
Association Current Procedural Terminology 
(CPT) advisory panel.

Continuing their service on the ACA Board of 
Governors this year are Karen Konarski-Hart, 
DC, of Little Rock, Ark., and public member 
Steven C. Roberts, Sr., JD, LLM, of St. Louis, Mo., 
who was appointed Finance Committee Chair 
by the new president.

—National Chiropractic Leadership 
Conference, acatoday.org/nclc2019
Read more: ChiroEco.com/ACA2019Election

N E W S

American Chiropractic Association elects 
new president, board members

BACKLOG CATCHING UP ON THE 
LATEST NEWS, TRENDS AND 
INNOVATIONS FROM THE 
CHIROPRACTIC COMMUNITY

DON’T MISS
CON FE R E NCE S

Northeast Regional Convention & Expo
March 21 - March 24
World Golf Village Renaissance 
St. Augustine Resort
The Florida Chiropractic Association (FCA) 
is pleased to provide the chiropractic 
family with the tools to propel your 
practice to new heights at the Northeast 
Regional Convention & Expo. Learn from 
international experts in this intimate 
educational setting with your colleagues  
and internationally known speakers 
focusing on national issues and solutions. 
Can’t make this convention? The FCA 
offers four opportunities at 5-star 
resorts, in the four corners of Florida 
allowing you to accumulate 20 hours of 
the highest quality CE approved in 45 
states. This includes required subjects for 
Florida and many states. 

WE B INARS

Precise and Concise Ortho/Neuro Exam
March 7, 2019 @ 2:00 pm - 3:00 pm
This webinar will cover an ortho/neuro 
examination flow that will help improve 
your efficiency and effectiveness 
in performing your initial patient 
examination. There are no new, earth-
shattering orthopedics to test, but the 
goal is to help you organize what you 
already know into a smooth, precise, 
and concise examination. You will be 
able to immediately start implementing 
this exam system.

Biomechanical Evaluation 
and Systematic Approach to 
Interpreting Lumbar Radiography 
March 21, 2019 @ 2:00 pm - 3:00 pm
In this webinar we will review 
biomechanical analysis of the lumbar spine 
and pelvis utilizing plain film radiography. 
We will also go over a systematic approach 
to evaluating lumbar films and then 
practice that search pattern with various 
case studies.
Learn more at chiroeco.com/events

Members of the ACA Board of Governors are (from left to right), Kathy Boulet, DC; Michele Maiers, DC, MPH, 
PhD (vice president); Steven C. Roberts Sr., JD, LLM; Leo Bronston, DC; Robert C. Jones, DC (president); and 
Karen Konarski-Hart, DC.
Photo credit: Courtesy of American Chiropractic Association
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In December, Parker University held its 
100th commencement ceremony for its 
College of Chiropractic at Irving Bible Church 
in Irving, Texas. This ceremony marked 
the 7,309th student to walk across the 
graduation stage.

Making the event even more special, 
Parker University invited back the 
original 18 graduates of Parker College of 
Chiropractic from the Class of 1985 to be a 
part of the ceremony. 

There was also a special tribute to the 
founder of Parker University, James W. Parker, 
Sr., DC. A special award was presented to 
his son, and Vice President of the Alumni 
Association, James W. Parker, Jr., DC.

The past Parker University presidents 
were invited to join current President William 
Morgan, DC at the ceremony.

Parker University Past and Current 
President(s):
�� Edward Lessard,DC: 1980-1982 (Yardley, 
Pennsylvania)
��M.T. “Ted” Morter, Jr.,DC.: 1982-1984 
(passed May 2013)
�� James Parker,DC Founder: 1984-1996 
(passed November 1997)
��W. Karl Parker,DC: 1996-1998 (passed 
December 2009)
�� Fabrizio Mancini,DC: 1999-2012 (Dallas)
�� Brian J. McAulay,DC: 2013-2016 (Dallas)
��William E. Morgan,DC: 2016-present 
(Dallas)

—Parker University, parker.edu
Read more: ChiroEco.com/parker100th

 

BY THE NUMBERS:

DIGITAL MARKETING 
Parker University holds 100th 
commencement ceremony, 
presents special award 

Eight alumni from Parker University’s charter 
class of 1985 were recognized and honored at the 
commencement ceremony. (l-r) John Osborne, DC; 
Kurt Adams, DC; Tim Benner, DC; Walter Parish, 
DC; Catherine McGuire, DC; Rick Enlow, DC; David 
Bradley, DC; and David Phipps, DC.
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Marketing is more than print ads.  
Learn the latest stats in online engagement. 

$375 billion

The percentage of Americans 
who will check their smartphone 

before getting out of bed. 
Source: Tech Times

46% 

The best time of day to send emails.   
Source: Experian

4-8

The amount of money expected to be spent on digital advertising by 2021.  
Source: eMarketer 

1,890
The average number of words of content that 

ranks on the first page of search results. 
Source: Backlinko 

63,000
The average number of 

Google searches every single second.   
Source: Google

p.m.
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BACKLOG

Body size—height and weight—may 
influence women’s lifespan far more than 
it does men’s, suggests research published 
online in the Journal of Epidemiology & 
Community Health.

And while physical activity is linked to 
longer lifespans in both sexes, it seems 
the more time men spend physically active 
every day, the better it is for their chances 
of reaching old age, whereas 60 minutes a 
day was associated with the best chance for 
women, the findings indicate.

Average life expectancy has risen over the 
past few decades, but has recently started 
to plateau in some developed nations, with 
increasing levels of obesity and physical 
inactivity thought to be behind the trend.

Previous research has looked at the 
associations between weight (BMI or body 
mass index), physical activity, and reaching 
old age, but most studies have combined both 
sexes, or focused exclusively on men.

Women and men’s lifespans differ, 
which may be influenced by factors such as 
hormones, genes, or lifestyle.

To explore these differences further, 
the researchers analyzed data from the 

Netherlands Cohort Study (NLCS), which 
included more than 120,000 men and women 
aged between 55 and 69 when it began in 1986.

They wanted to see if there were any links 
between height, weight, leisure time, physical 
activity, and the likelihood of reaching the 
age of 90, and if there were any differences 
between men and women.

Some 7,807 participants (3,646 men and 4,161 
women aged between 68 and 70) provided 
detailed information in 1986 on their current 
weight, height, weight when aged 20, and their 
leisure time physical activity.

This included activities such as gardening, 
dog walking, DIY (home improvements), walking 
or cycling to work, and recreational sports, 
which were grouped into categories of daily 
quotas: less than 30 minutes; 30 to 60 minutes; 
and 90 minutes or more.

Participants were then monitored until 
death or the age of 90, whichever came first.

The researchers considered potentially 
influential factors, such as whether the 
participants were current or former smokers, 
how much they drank, their educational 
attainment, and usual energy intake.

Some 433 men (16.7 percent) and 944 

women (34.4 percent) survived to the age of 90.
Women who were still alive by this age 

were, on average, taller, had weighed less at 
the start of the study, and had put on less 
weight since the age of 20 than those who 
were shorter and heavier.

What’s more, women who were more 
than 175 cm (5 feet 9 inches) in height were 31 
percent more likely to reach 90 than women 
less than 160 cm ( 5 feet 3 inches).

No such associations were seen among 
the men.

And when it came to physical activity levels, 
men who clocked up over 90 minutes a day 
were 39 percent more likely to reach 90 than 
those who did less than 30 minutes.

And every extra 30 minutes of daily physical 
activity they racked up was associated with a 5 
percent increase in their chances of turning 90.

But this wasn’t the case for women. Those 
who chalked up more than 30-60 minutes a 
day were 21 percent more likely to reach 90 
than those managing 30 minutes or less.

—Science Daily, sciencedaily.com
Read more at ChiroEco.com/bodysizeandage

H E A LT H

Body size may influence women’s lifespan more than it does men’s
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Hi, I am Bruce Reimer.  I have been successfully training chiropractors to turn their 
�nancial lives around - for over two decades.  I invite you to join the ranks of the 
hundreds of chiropractors that are now a part of the exclusive 5%.

Our unmatched Wealth Generation System provides you the �nancial savvy to make pro�table 
�nancial decisions. You’ll have access to ‘proprietary’ tools to reduce taxes, eliminate debt and 
keep more of your pro�ts.   You’ll learn to engineer a successful and integrated plan of action to 
achieve �nancial success.  

How much time, thought, energy and money have you invested on your �nancial education?  
Almost every decision you make involves money, or the use of money. 

You can choose to retire at 60 or 90.   
We can help you have that choice
For a limited time- Chirowealth is o�ering you a complimentary meeting.

In just 30- minutes… you will discover:

1. How much in taxes you can save this year

2. How to be debt free – the shortest path for you to never be enslaved by debt again.

3. The essential tool you need to optimize your next �nancial decision

Schedule your FREE meeting TODAY:  

• Telephone:   866-392-8217
• Online calendar:   www.speaktodrbruce.com    
• WEBSITE:   www.chirowealth.com

Chirowealth Learning Systems -
Alternative tools for personal & financial freedom

Serving Chiropractors for over 20 years

Will you retire at age 60 or 90?
We can help you have the choice.   

Are you tired of mangled care, out of control 
insurance companies, excessive bureaucracy, 

working 6 months for the taxman and 
4 months for the banker?

PROFITABLE PRACTICE
RockPods 
Become a master fascial manipulator with RockPods. Unique set of eight silicone 
pods, 4 large, and 4 smalls, allow you to grab, pull and push fascia to treat pain, 
mobility and movement dysfunctions.RockPods are a tool, and a tool is nothing 
without training. FMT RockPods certification explores the science of tissue 
gliding, traction and decompression with easy to use myofascial cups. RockPods 
are one of the latest additions to the RockTape tool arsenal to better equip 
each clinician and therapist to deliver superior patient and client outcomes.
Learn more at rocktape.com/rockpods

STAFF PICK
PAIN FOR M U L AS

Nitrofit Limber Pro

Why we like it
It’s easy to forget to stretch. It’s especially 
easy to forget to stretch after sitting in a desk 
chair all day or after you’ve been adjusting 
all day. The limber pro makes it easy to 
remember because it takes the guesswork out 
of how to stretch. We especially love the back 
stretch it provides and how quickly you can 
find relief. 

Why you should choose this product
The Nitrofit Limber Pro was designed to be 
more affordable than the top stretching 
machines while offering more features.  
Compare the top machines side by side and 
see why the Nitrofit Limber Pro is the most 
valuable stretching machine on the market for 
home or semi-commercial use.
Stretching is an exercise that is often 
overlooked by most. Athletes know that 
stretching can help to reduce injury and 
increase performance. As we age our muscles 
get tighter, which places stress on supporting 
ligaments and tendons. Regular stretching 
relieve stress on our bodies, increases blood 
flow and flexibility that diminishes as we age. 
Medvibe is pleased to announce the newest 
addition to our Nitrofit line of health and 
wellness equipment. Introducing the Nitro Fit 
Limber Pro Stretch Machine.

Learn more at nitrofitfitness.com
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Upping your digital 
marketing game
Make 2019 your year for online business growth. 
BY CHRISTINA DEBUSK

TIME TO READ: 13-15 MIN.

FEATURESTORY

In 2018, the average business in the health care industry spent 9 percent of its annual budget on 

marketing, according to data collected by Web Strategies. That number is 2 percent higher than the 

average marketing-related expenses paid by all types of businesses combined.1 Further, this rate is 

expected to remain consistent, if not increase, in the year ahead. 

That said, Web Strategies also shares that digital marketing 
specifically is anticipated to grow 45 percent by the year 2020. 
Though many think of this form of marketing solely as becoming 
more engaged on social media, Smart Insights reports that online 
marketing includes all marketing efforts conducted via:

�� Digital devices such as smartphones, tablets, and computers

�� Digital platforms such as Google, YouTube, and all of the other 
online platforms

�� Digital media, including online advertising, email marketing, and 
messaging

�� Digital data, or insights collected by businesses based on 
audience interaction and profiles

�� Digital technology, referring to interactive websites, mobile 
apps, and any other internet-based technology, such as 
electronic health records (EHRs).2 

With so many online options available for helping you grow 
your chiropractic business, it can be difficult to know where to 

T H E  TA K E AWAY

While you may think you have marketing locked down for your 
practice, mastering the basics means you can continue to grow as 
the field begins to evolve with new fields like artificial intelligence 
and voice search. Learn how to master video content, analytics, 
SEO, and social media to become well-versed in the digital 
marketing mediums of the future. 
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place your efforts (and your marketing dollars) for maximum 
effectiveness in 2019. What makes digital marketing such a 
complicated strategy?

The ever-changing digital marketing landscape
In addition to its many facets, “digital marketing evolves faster 
than any marketing channel out there,” explains Chad Lio, director 
of digital marketing for cannabidiol (CBD) and hemp product 
provider Veritas Farms. Thus, the manner in which it should be 
utilized for best results changes more frequently than the strat-
egies or practices associated with many non-digital marketing 
options, some of which include direct mail, cold or warm calling, 
billboards, and print advertisements.

For this reason, Lio stresses that it’s important to stay current 
with digital marketing trends, as “what worked two years ago may 
not work at all anymore.” For instance, organic social media reach 
is down roughly 60 percent from where it was just 24 months 
ago, according to Lio. If you’re unfamiliar with what this is, the 
Digital Marketing Institute explains that organic reach refers to the 
number of people who have viewed your online posts without you 
having to pay for distribution, such as by purchasing social media 
ads.3 

Lio also states that it’s not only critical to know what is working 
in the digital marketing space, but also to decide whether that 
particular option is right for your chiropractic practice specifically. 
“You need to constantly be learning something new and seeing 
how that applies to your business before taking action,” he says.

With this in mind, what are some digital marketing methods 
worth considering in the year ahead? The first involves growing 
more comfortable with creating and posting online videos.

Get comfortable with video
“Video is bigger than ever and is not optional,” says Lio. Web 
Strategies agrees, indicating that some reports have found that 
online video is expected to see the highest level of growth within 
the digital marketing space. In fact, investments in this area alone 
are anticipated to increase more than twofold by 2021.

Part of what makes videos so compelling to business owners is 
the results they’re able to provide. For instance, marketing service 
provider Single Grain reports that 72 percent of businesses have 
found improved conversion rates solely by adding videos to their 
digital marketing efforts.4  

One way to use videos more frequently is to create a vlog, 
which is essentially a blog in which you regularly post videos 
versus posting written content. You could also use videos to 
share informative interviews with industry experts, such as 
talking with the DCs in your practice about how to lift properly 
or even by sharing tips provided by other professionals in the 
health care realm.

When creating your video marketing strategy, Lio adds that 
there are a couple of questions you can ask yourself to make your 
content more effective: 

1. What types of content am I creating that either stand out or 
haven’t been touched upon? 

2. Am I offering valuable, educational, or entertaining content 
that will help a potential customer make a decision rather 
than just blatantly selling my services? 

 
 
 

OF BUSINESSES HAVE 
FOUND IMPROVED 
CONVERSION RATES 
SOLELY BY ADDING 
VIDEOS TO THEIR DIGITAL 
MARKETING EFFORTS.

72%

FEATURESTORY

 
 
 

ORGANIC SOCIAL MEDIA REACH IS 

DOWN ROUGHLY 60 PERCENT 
FROM WHERE IT WAS JUST 24 MONTHS AGO

 
 
 INVESTMENTS IN VIDEO ALONE ARE 

ANTICIPATED TO INCREASE MORE 
THAN TWOFOLD BY 2021
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FEATURESTORY

By addressing both of these areas, 
you’re more likely to develop content 
that appeals to and engages with your 
prospects, a factor that can ultimately 
increase your bottom line.

Offer online webinars
Another video-based option is to offer 
online webinars. This is a method that 
LiteCure LLC’s Director of Marketing, 
Amanda Hoffmeyer, says has provided 
extremely positive results.

“We’ve converted more sales from 
webinars than all other digital channels 
combined,” says Hoffmeyer, adding that 
they “cost very little and convert at a high 
percentage compared to other vehicles.”

In the case of chiropractic, this could 
involve creating a webinar to address some 
of the most common issues you see within 
your practice. For instance, you could 
create a webinar about home remedies 
for effectively dealing with back pain 
between visits or share how to properly 
treat a common sports injury such as a 
sprain or strain. You could also create a 
webinar that explains how chiropractic can 
help improve overall health and wellness 
in addition to its benefits related to injury 
prevention and treatment. 

Post links to these on your website and 
share them on your social media platforms 
to better educate patients and potential 
patients as to how chiropractic care can 
help them live a happier, healthier, and 
more pain-free life. Incorporate your 
personality in them to give viewers a 
better idea of who you are and why you 
care about your profession. 

Create quality content
Whether you choose to communicate with 
consumers by video or the written word, 
“content is king,” says Chris Cummings, 

Marketing Manager with Foot Levelers, a 
custom orthotics provider. And not just 
any content, but quality content.

What makes content high in quality? 
According to marketing expert Neil Patel, 
quality content is content that is original, 
actionable, engaging, and accurate.4 It is 
also to the point, provides answers, and 
begins with a strong headline.

Cummings stresses that, when creating 
your content, it’s also important that 
it be search engine optimized, which is 
commonly referred to simply as SEO. 
“Good SEO rankings prove your content 
is resonating with your website visitors,” 
Cummings says.

Lyfe Marketing explains SEO is also 
important because it helps improve your 
rank on search engines such as Google 
and Bing.5 This makes it easier for those 
who are online and actually searching for 
your services to find you.

Ideally, your goal should be to get on 
the first page of their search results, as 
many consumers won’t click to page two or 
beyond, according to Lyfe Marketing. This 
requires using keywords in your content 
that others would likely use when doing 
their online search, such as “chiropractor” 
followed by your city and state.

You can also boost SEO by cross-
promoting your content on social media 
and incorporating it into your email 
marketing strategy, says Cummings, 
the latter of which is currently his most 
effective online strategy.

Paid social media ads
Though both video and written content 
can be created with little to no financial 
investment, depending on how much you 
do yourself versus outsourcing, Lio says, 
when it comes to social media, it is crucial 
to have a paid advertising strategy to go 

Incorporate your personality in your posts 
to give viewers a better idea of who you are 

and why you care about your profession. 
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along with your organic strategy to help amplify your reach.
If you’ve never purchased paid ads on social media platforms, 

Sprout Social reports that Facebook is still on top.6 Also, because 
Instagram also uses Facebook Ad Manager, it is a great second 
step if your business exists on this platform as well. However, you 
can also purchase ads on other social media platforms such as 
Twitter, Snapchat, and LinkedIn. 

The key is to remember that each one requires a different 
strategy because each is unique in regard to its usage and best 
practices. For instance, if you’re purchasing an ad on Facebook, 
Sprout Social suggests that you:

�� Choose the right target audience by providing details related to 
their location, age, gender, and more;

�� Test different ad types; options include carousel, video, and lead 
ads; 

��Use remarketing, which involves catering to those who’ve 
interacted with your practice before; and

�� Carefully plan your budget by setting a daily advertising amount.

If you decide to purchase a paid ad on Twitter on the other 
hand, creating a successful campaign involves making your brand 

a promoted account, using branded hashtags to promote your 
services or events, and promoting your tweets. This requires 
developing ads that target your audience via specific keywords 
and utilizing their interests and behaviors. 

Use online reviews for social proof
If you want to up your digital marketing game in 2019, increasing 
your online reviews is one way to achieve this goal, as “social proof 
is the number one differentiator between practices,” says Matt 
Prados, founder of Review Wave.  

“You can run the same online campaigns, the same website, 
the same ads, the same offers, et cetera,” says Prados, “and the 
office with the most reviews will get the most new patients from 
the same exact online campaign.” Consumer surveys confirm this.

For instance, according to a 2018 Local Consumer Review 
Survey conducted by BrightLocal, 86 percent of consumers read a 
company’s online reviews before deciding whether to do business 
with them and 91 percent trust online reviews as much as they do 
a recommendation from a family member or friend.7 This survey 
also found that 57 percent of consumers require a business to 
have at least four stars before even considering using them. 

There are many online review platforms that exist today, 
but Prados says chiropractors should focus on having the most 
reviews on Google, Yelp, and Facebook. Additionally, while there is 
no exact number of reviews to shoot for, ideally, yours should be 
double the number of reviews that exist for your competitors. 

Prados also adds that the results of these reviews should be 
assessed regularly, such as every week, month, and quarter. This 
gives you the opportunity to make any necessary changes to your 
practice to earn higher-level recommendations.

In the end, it’s all about results
Regardless of which digital marketing channels you choose, the 
key is to stick with them long enough to realize whether you can 
achieve true results. “A trend that I see way too much that needs 
to change, is a company diving into a new marketing channel or 
strategy, and just dabbling in it,” says Lio. “Of course, it doesn’t 
work because you’ve barely broken the surface, so you write it off.”

Instead, Lio says effectively utilizing digital marketing strategies 
requires that you go all in and own that strategy if you think it’s 

FEATURESTORY

 
 
 

91%

OF CONSUMERS TRUST ONLINE 
REVIEWS AS MUCH AS THEY DO 
A RECOMMENDATION FROM A 
FAMILY MEMBER OR FRIEND.

 
 
 

OF CONSUMERS REQUIRE A 
BUSINESS TO HAVE AT LEAST 
FOUR STARS BEFORE EVEN 
CONSIDERING USING THEM. 57%

 
 
 

86%

OF CONSUMERS 
READ A COMPANY’S 
ONLINE REVIEWS BEFORE 
DECIDING WHETHER TO DO 
BUSINESS WITH THEM.

 26 CH IROPRAC TIC  ECONOMICS  •  FEBRUARY 22 ,  20 19  CH IROECO.COM

http://ChiroEco.com


* Introductory offer expires 
March. 31, 2019

WORLD’S SAFEST
The

High-Powered Therapeutic Lasers

Proven patient outcomes, faster treatment 
times, and better for your bottom line.

8  ,000
+ 3 year warranty

1901AD
CE

Call: 800.373.0955
multiradiance.com

Combo 

Super Pulsed Lasers

http://www.multiradiance.com


REFERENCES
1 “How Much Should You Budget for Marketing in 2019?” Web Strategies. September 19, 2018. https://www.webstrategiesinc.com/blog/    

     how-much-budget-for-online-marketing-in-2014
2 “What is Digital Marketing? A Visual Summary.” Smart Insights. August 7, 2018. https://www.smartinsights.com/digital-marketing-strategy/what-is-digital-marketing/
3 “The Beginner’s Guide to Facebook Marketing: Master Organic & Paid Reach.” Digital Marketing Institute. Accessed January 3, 2019. https://digitalmarketinginstitute.com/en-us/ 

      blog/beginners-guide-facebook-marketing-master-organic-paid-reach
4 “The Nine Ingredients That Make Great Content.” Neil Patel. Accessed January 4, 2019. https://neilpatel.com/blog/ingredients-of-great-content/
5 “What Does SEO Mean? Here’s Everything You Need to Know.” Lyfe Marketing. November 22, 2017. https://www.lyfemarketing.com/blog/what-does-seo-mean/
6 “Social Media Advertising & Paid Social Guide.” Sprout Social. Accessed January 3, 2019. https://sproutsocial.com/insights/topics/social-media-advertising/
7 Local Consumer Review Survey 2018. BrightLocal. Accessed January 3, 2019. https://www.brightlocal.com/learn/local-consumer-review-survey/

right for your business. Lio also recommends that chiropractic 
practices intent on improving their online marketing efforts in 
2019 focus on replicating successful campaigns or strategies first, 
before you start adding new ones on.

Additionally, take the time to really look at which digital 
marketing options are providing the best results. “Analytics is 
crucial in seeing what is working and needs to be scaled and what 
isn’t and needs to be scaled back on,” says Lio. “As far as greatest 
return, I think that really breaks down to what are your KPIs (key 
performance indicators) that you set for each marketing channel 
that you feel will help drive sales.”

While you may think you have marketing locked down for your 
practice, mastering the basics means you can continue to grow 
as the field begins to evolve with new mediums like artificial 
intelligence and voice search.   

CHRISTINA DEBUSK  is a Chiropractic Economics staff writer who 
specializes in content related to natural health and wellness, personal 
development, and small business marketing. She can be contacted 
through christinamdebusk.com. 

 28 CH IROPRAC TIC  ECONOMICS  •  FEBRUARY 22 ,  20 19  CH IROECO.COM

https://www.webstrategiesinc.com/blog/
https://www.smartinsights.com/digital-marketing-strategy/what-is-digital-marketing/
https://digitalmarketinginstitute.com/en-us/
https://neilpatel.com/blog/ingredients-of-great-content/
https://www.lyfemarketing.com/blog/what-does-seo-mean/
https://sproutsocial.com/insights/topics/social-media-advertising/
https://www.brightlocal.com/learn/local-consumer-review-survey/
http://christinamdebusk.com
http://www.mybreakthrough.com/mdp
http://ChiroEco.com


http://www.cryofosusa.com


THE GAIT CYCLE
It’s not as boring as it seems! 
BY  K E V I N  M .  WO N G ,  D C

TIME TO READ: 7-9 MIN.

CLINICAL 
CONCERNS

GAIT CYCLE USED TO BE A GIGANTIC 

PAIN FOR ME. Like everyone else training 
to become a chiropractor, I was exposed 
to it very early in my curriculum. And I 
recall quite vividly being extremely bored 
with the concept. What was the point?

Today, after two decades of treating 
patients, I have come to see the gait 
cycle in a whole new light. I now use it 
as a tool to help me diagnose issues 
with the feet, ankles, knees, hips, and 
lower back. Part of the art of our craft 
is the ability to recognize patterns and 
presentations quickly that are hallmark 
signs of common occurrences to establish 
comprehensive yet efficient evaluation, 

examination, and treatment protocols. 
Whenever I examine a patient, I do 

a few things when it comes to applying 
these techniques to the gait cycle. 

Simplifying the gait cycle
Gait cycle mechanics can be very 
complicated. I think this is why it was 
so daunting all those years ago. Entire 
books are dedicated to dissecting the 
gait cycle to the nth degree. For our 
purposes, let’s break down this complex 
topic to what’s clinically relevant for us in 
daily practice.

To put it simply, gait cycle is the way 
someone walks around. To the casual 

observer, there might be very little to 
notice. The trained eye, however, can 
make distinct observations about the 
health of a patient’s gait cycle. Recall 
that we have three arches under each 
foot: the medial longitudinal, lateral 
longitudinal, and transverse (metatarsal) 
arches. The way these arches are 
supported by the plantar fascia 
determines in large part whether the gait 
cycle is healthy or unhealthy.

T H E  TA K E AWAY

Gait cycle mechanics can be very 
complicated and often overlooked 
by many DCs.. But examining a 
patient’s gait cycle is critical to giving 
a comprehensive exam and effective 
treatment suggestions. Paying attention 
to gait cycle may make the difference in 
getting your patients out of pain.

 30 CH IROPRAC TIC  ECONOMICS  •  FEBRUARY 22 ,  20 19  CH IROECO.COM

http://ChiroEco.com


http://www.ineedeclipse.com


CLINICALCONCERNS

Gait cycle is divided into the stance (60 percent) and the swing phase (40 percent). Most of this discussion focuses on the stance 
phase because the weight-bearing that occurs here reveals many of the deficiencies or problems that translate into pain in the lower 
extremities and spine.

The stance phase has three parts: heel strike, mid stance (foot flat) and toe-off. Let’s look at what happens during each one.

Heel strike
This part of the stance phase is when 
a person first puts their foot on the 
ground. For most humans, the heel 
(or calcaneus) is the first part of the 
foot that strikes. During this phase, the 
calcaneus bone touches the ground 
and inverts. The foot supinates and the 
ground force begins its transfer from the 
heel to the ankle. The force also begins 
its journey up the axial kinematic chain 
through the leg.

On average, a human’s foot strikes 
the ground with approximately five Gs 
of force, assuming they have healthy 
arch support, and their foot absorbs 
30 percent of the ground shock, as it 
should normally.

When patients complain of heel pain 
when they walk or stand, this is a helpful 
part of the gait cycle to observe. You can 
do so by looking at the angle or position 
of their calcaneus as it hits the ground. 
This can help you understand whether 
there might be a heel spur, Achilles 
tendon issue, calf issues, or the ever-
famous plantar fasciitis pain.

Mid stance
This is my favorite phase because this 
is where we can see the most drastic 
effects of foot and ankle issues. The mid 
stance is when we see most of the foot 
touching the ground. As the foot starts 
to bear more weight, it begins to pronate 
at the subtalar joint. Concurrently, we 
see the tibia and femur bones internally 
or medially rotating. These motions 
allow the foot to conform to the surface 
on which it’s standing. In essence, this 
stage of the gait cycle permits the foot 
to grip the ground for maximum traction 
or contact.

If the patient’s foot is pronating 
excessively and the three arches collapse 
and overstretch the plantar fascia, the 
patient will appear to have very flat feet. 
Not only will the feet flatten out and the 
arches fall toward the ground, but also 
the tibia and femur bones will over-rotate, 
potentially creating medial ankle or knee 
and lateral hip stress. This also is where 
we see other signs of excessive foot 
pronation, such as foot flare, knock knees 
and medially bowing Achilles tendons.

Toe-off
The final portion of the stance phase 
has the foot moving from the pronated 
position back to supination. At this 
point in the gait cycle, the toes will 
dorsiflex at the metatarsal phalangeal 
joints. If the plantar fascia is working 
normally, it actually will tighten and 
start bringing non-weight-bearing shape 
back to the arches. The tibia and femur 
bones will return to external rotation.

The forefoot (ball of the foot) really 
becomes the focus in the toe-off 
phase. Stress from weight-bearing 
puts pressure on the metatarsal or 
transverse arch and can cause it to fall 
over time. When the transverse arch 
collapse is coupled with the collapse 
of the lateral and medial longitudinal 
arches, the foot goes through physical 
changes. This is where you observe 
bunions, corns, callouses, hammer 
toes, and hallux valgus.

HEEL STRIKE MID STANCE TOE-OFF

On average, a human’s foot strikes the ground 
with approximately five Gs of force.
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Putting it all together
So what does this all mean? It doesn’t take much time 
to watch someone walk and, with an understanding 
of what to look for throughout the phases of the gait 
cycle, you can quickly diagnose problems. Whether the 
patient is deficient in one phase or multiple phases, 
picking out the excessive pronation or supination and 
stress to the lower extremities becomes quite easy.

I realize some of you may not think of the feet and 
the walking cycle as being important. In fact, you 
may even think it’s boring, but hopefully what I have 
presented here will encourage you to take the next 
step toward understanding your patients’ pain—and 
that’s the first step toward treating their pain. 

KEVIN M. WONG, DC, is an expert on foot analysis, walking 
and standing postures, and orthotics. He discusses spinal and 
extremity adjusting at speaking engagements. He can be 
contacted through orindachiropractic.com.

Too much fried food may shorten your life
Fried chicken, french fries and chicken-fried 
steak might be delicious, but treating yourself to 
such fare regularly could be deadly, a new study 
warns.

Women who eat more than one serving 
a week of fried chicken or fried fish have an 
increased risk of heart disease and death, 
researchers report.

“Overall, we found that total fried 
food consumption is related to higher 
risk of all-cause death, and also death 
from cardiovascular disease,” said senior 
researcher Dr. Wei Bao. 

“Poor decisions lead to poor outcomes. We 
have the opportunity to help ourselves live 
healthier and longer with lifestyle changes,” 
said Guy Mintz, MD cardiovascular health and 
lipidology at Northwell Health’s Sandra Atlas 
Bass Heart Hospital.

“It is time we own what we eat and realize 
our dietary choices have consequences.”

—HealthDay, healthday.com
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FROM THE MOMENT I GRADUATED I HAVE TREATED 

NEUROPATHOLOGY. I have discovered, however, that many 
patients do not know chiropractors treat neuropathy. 
Only a small percentage of people truly understand what 
chiropractors do and that we treat more than back pain. 
Our goal is to educate the public that treating conditions 
such as degenerative disc disease and idiopathic peripheral 

neuropathy are the 
essence of what we do.

To treat idiopathic 
peripheral neuropathy 
doctors must 
understand its 
symptoms, which 
include numbness or 
altered sensations, such 
as feeling like a bunched 
sock is under the toes. 

Idiopathic (the underlying cause of nerve damage is unknown) 
peripheral neuropathy (damage to the nerves in the legs and 
arms) typically begins in the longest nerves first, usually in 
the toes and feet. These can be debilitating to the patient. 

This condition can have significant symptoms, yet some 
patients notice no symptoms at all. The Cleveland Clinic 
estimates that 25 to 30 percent of Americans will be affected 
by peripheral neuropathy. They estimate 30 to 40 percent 

CLINICAL 
CONCERNS

T H E  TA K E AWAY

You can be a game changer with patients suffering from 
peripheral neuropathy. There are many natural options 
chiropractors can offer to help provide relief, such as 
adjustments, laser therapy, and supplements. There is an 
opportunity to become a leader in offering patients a long-term 
solution to neuropathy. 

YOU CAN CHANGE 
THE GAME
Treating peripheral neuropathy 
with chiropractic.
BY  E R I C  KA P L A N ,  D C ,  F I A M A

TIME TO READ: 6-8 MIN.
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of peripheral neuropathy cases are 
idiopathic in nature. 

Utilizing laser, LED therapy, and 
electroanalgesics has been shown to 
have a tremendous success rate—some 
studies show up to a 90 percent success 
rate, especially when you supplement the 
patients with nitric oxide. 

The basics of peripheral neuropathy
Symptoms of peripheral neuropathy can 
include numbness, tingling, pain, and 
oversensitivity to touch. Strange altered 
sensations may be present. Patients 
describe the feeling they have as a sock 
bunched under their toes even though 
they are not wearing a sock. 

Others report it feels as if they are 
walking on leather or rocks or have 
something wrapped around their feet. 
Sometimes a stimulus that normally is 
not painful is perceived as painful, such 
as a sheet touching a foot.

Some people do not notice any 
symptoms at all. These patients do not 
realize they have lost sensation in their 
feet as the loss has been so gradual that 
it seems normal. They have no abnormal 
or strange sensations in their feet, but 
may lose balance gradually or develop a 
painless sore on their foot that normally 
would be expected to be painful.  

Peripheral neuropathy can lead to 
loss of balance, weakness, hammer toes, 
and foot deformity, which may require 
the use of a cane, walker, or foot braces, 
if severe. The condition typically worsens 
as a person ages. 

Loss of sensation in the feet can be 
serious. A person can develop a foot 
sore they do not feel, even if it becomes 
severely infected. This can lead to 
amputation of toes or legs and, in rare 
cases, death. 

The loss of balance associated with 
peripheral neuropathy also is very 
serious, as it puts a person at higher 
risk of falls. Falls can have catastrophic 
consequences. This is why diagnosis and 
treatment protocols are so important.

Falls are the most common cause of 
injury in elderly adults (age 65 and older). 
As many as one third of elderly adults 
fall each year and the risk of falling 
triples if you have a neurologic disorder 
such as peripheral neuropathy. 

Twenty to 30 percent of older people 
who fall suffer moderate to severe 
injuries, such as hip fractures and head 
traumas. These injuries can be life-
altering and even deadly. According to 
the Centers for Disease Control and 
Prevention, falls kill more than 18,000 
older adults each year.

Why we fall
Balance is the ability to maintain the 
body’s center of mass over its base of 
support. A properly functioning balance 
system allows humans to see clearly 
while moving, identify orientation with 
respect to gravity, determine direction 
and speed of movement, and make 
automatic postural adjustments to 
maintain posture and stability in various 
conditions and activities. 

Balance depends on the coordination 
of input from multiple sensory systems:

�� Visual: Provides information on the 
verticality of the body and spatial 
location relative to objects.

�� Proprioception: Provides information 
from skin (touch) and joints (pressure 
and vibratory senses).

�� Vestibular: Our sense organs that 
provide information on direction, 
motion, equilibrium, and spatial 
orientation.

Our bodies need to integrate this 
sensory input and translate that into 
motor output to the eye and body 
muscles. Maintaining balance depends 
on information received by the brain 
from three peripheral sources: eyes, 
muscles and joints, and vestibular 
organs. All three of these sources send 
information to the brain in the form 
of nerve impulses from special nerve 
endings called sensory receptors. 

Peripheral neuropathy is a disorder 
of the motor, sensory, and autonomic 
nerves. So, in addition to aging, 
peripheral neuropathy patients are at a 
greater risk of falling because numbness, 
decreased sensitivity to touch, and 
muscle weakness can have significant 
adverse effects on their balance. 

CLINICALCONCERNS

 
Peripheral 
neuropathy 
is a disorder 
of the motor, 
sensory, 
and 
autonomic 
nerves. 
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Evaluation and diagnosis
To diagnose a peripheral neuropathy as 
idiopathic, you must first evaluate for 
treatable causes of peripheral neuropathy:

�� An electromyography (EMG) test 
can evaluate for a demyelinating 
peripheral neuropathy. 

�� Blood work that includes hemoglobin 
A1C to evaluate for pre-diabetes; a 
vitamin B12 blood test (with the goal 
being a number greater than 400); a 
thyroid-stimulating hormone (TSH) 
test to rule out hypothyroidism; and a 
serum protein electrophoresis test are 
all advised.

If the peripheral neuropathy is 
idiopathic, all of these lab tests will 
be normal.

Excessive alcohol use, based on 
patient history, also can determine 
peripheral neuropathy.

Monitor feet for any sores or cuts, 
and give care vigilantly if a wound is 
discovered. 

Treatment options
Here are several suggestions to prevent 
and treat peripheral neuropathy:

��Use medications to help neuropathic 
pain. These include Neurontin 
(Gabapentin), Lyrica (Pregabalin) 
and Cymbalta (Duloxetine). These 
medications only help with pain; 
they do not correct numbness or 

balance problems and do not slow the 
progression of neuropathy as we age. 
They also carry the risk of dizziness, 
which can increase fall risk even further.

�� Shun excess vitamin B6. Doses 
greater than 100 mg per day are toxic 
to the nerves and actually cause 
nerve damage. 

�� Avoid falls—eliminate throw rugs, have 
a night light, or use a cane or walker for 
safety. Most falls occur inside the home.

�� Don’t smoke; limit alcohol intake.

�� Apply laser treatment, which may help 
temporarily with pain, but does not fix 
numbness or cure neuropathy.

�� Take available supplements, such as 
alpha lipoic acid, although they are 
uncertain to be of benefit. 

�� Exercise is a must! Regular exercise, 
such as walking, improves circulation, 
helps control weight, and helps 
maintain balance. Strengthening 
exercises for the back, legs, and 
core improve balance. A 2012 study 
of balance disorders in diabetic 
peripheral neuropathy patients 
showed that patients could achieve 
better balance and stability through 
progressive balance training. The study 
recommended that training be gradual 
and persistent so as to have long-
term effects on the patient. Clinical 

studies also have shown that Tai Chi 
helps stabilize gait, improve balance, 
and reduce falls among people with 
peripheral neuropathy.

Idiopathic peripheral neuropathy 
is very frustrating when it is found in 
a patient who is otherwise healthy. 
Knowledge about the condition is 
important. Ruling out treatable causes 
of peripheral neuropathy is imperative. 
Knowing that peripheral neuropathy 
increases the risk of falls can lead a 
person to be more careful and help 
prevent a fall. Medication treatment can 
help with neuropathic pain symptoms, 
but as chiropractors we know treating 
the symptoms alone will not be a cure. 

We must detect the regions of 
kinesiopathology subluxations, while 
treating these pathophysiologies 
with chiropractic care to remove 
the nerve interference, with laser to 
assist in stimulating the cells and with 
electroanalgesics to reduce symptoms 
while healing nerves and increasing 
circulation. This, combined with 
proper nutrition and supplementation, 
actually positions chiropractors and the 
chiropractic profession to be the leaders 
in both disc and neuropathy treatment. 

ERIC KAPLAN, DC, FIAMA, is the lead 
instructor of the Chiropractic Peripheral 
Neuropathy Certificate Program at Parker 
University. He can be contacted at parker.edu.

CLINICALCONCERNS

Why are you on social media in the first place?
If your answer is a resounding “Uhh…” or “Everyone else is on it,” you might have a problem. The concept of SMART 
goals has been around for decades, but they are so important to your social media presence today. In short, practices 
should set goals that are specific, measurable, achievable, relevant, and time-bound.
An example of a good SMART goal for social media marketing would be something like “We’ll increase our Twitter 
response rate by 25 percent by the end of the first quarter.”
�� Specific: We’ve specifically identified the social channel (Twitter) and a metric (response rate).
��Measurable: The response rate can be measured from the Google analytics dashboard.
�� Achievable: We didn’t make an outlandish goal of say, a 100 percent increase in 10 days.
�� Relevant: Our goal will have an impact on our overall social media presence, making it very relevant.
�� Time-bound: The goal has to be met by the end of the first quarter.

—Sprout Social, sproutsocial.com
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WHEN I TALK TO OTHER DOCTORS 

ABOUT MARKETING THEIR PRACTICES, 

I AM SURPRISED AT THE AMOUNT OF 

MONEY SPENT ON ATTRACTING NEW 

PATIENTS, especially because many of 
them don’t even have the systems in place 
to track the success of converting potential 
new patients into actual new patients. 

When someone offers a great new 
marketing idea they claim was successful in their practice, I 
want some numbers. How many calls did it generate? How 
many appointments were booked? Of those booked, how 
many patients kept the appointment? You might be surprised 
to learn that a number of patients who book an appointment 
never show. 

If you’re not sure your marketing efforts are effective, and 
you have multiple team members marketing your practice, you 
should listen for differences in how they handle the calls to 
develop best practices. 

T H E  TA K E AWAY

When it comes to marketing, your instincts might say it was 
a success, but do you have the data to back it up? It doesn’t 
take a large budget to market your practice successfully, but 
it does take time to gather the data, patience to watch it all 
come together, and a commitment to make it a priority all 
year long.

MARKETING 
MATTERS

MARKET 
SMARTER,  
NOT HARDER
Why you should check your intuition at 
the door and follow data instead.
BY  RAY  F OXWO R T H ,  D C ,  F I CC ,  M C S - P

TIME TO READ: 6-8 MIN.
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In my opinion the most successful marketing calls start 
with a script. Using a script ensures we are sending consistent 
messages to our potential new patients. Then, find out how 
much revenue was generated. This doesn’t mean how much 
you billed, but how much you collected. 

There is a big difference in the two. Your instincts might say 
it was a success, but do you have the data to back it up?

Profile your ideal patient
When it comes to attracting new patients, lean on what you 
know, not what you think you know. Don’t get me wrong. I 
rely on my gut instincts when walking through a dark parking 
garage, but when it comes to attracting new patients, I want to 
make decisions based on data and not intuition. 

For starters, who are your ideal patients? How far do they 
live from your practice? What type of insurance do they have? 
Are they single or married? Do they have children? You may be 
surprised by the answers to these questions. How do you know 
who to market to, if you don’t know who your ideal patient is? 

The answers to these questions will steer you in the right 
direction of where to focus your efforts.

Train staff to take new patient calls
Next, you need to find out what happens when potential new 
patients call your office. I don’t mean what you’ve told your 
staff to do, but actually what is happening on the calls. Is your 
staff trained to handle potential new patients over the phone? 
How do they answer the never-ending stream of calls from 
patients who simply want to know how much it will cost to see 
the doctor? Are your front desk staff botching new patient calls 
without your knowledge? 

And I don’t mean that in a negative way; but I’ve had a 
few staff over the years who intentionally pushed away 
patients who wanted a later afternoon appointment, 
so that they did not have to work more hours to 
accommodate the request. 

 Not only could poor marketing efforts prevent you from 

growing your practice, but it also could be a compliance 
concern. It is impossible to quote a price for a new patient visit 
over the phone—or is it? The truth is we have staff members 
who have no knowledge of what type of insurance the person 
on the other end of the line has, or if they have insurance that 
covers chiropractic at all. 

And without a crystal ball, they have no way of knowing 
what type of exam will take place. Will the patient need X-rays? 
Will they be adjusted on the first visit, or need additional 
therapies? When we teach our staff to be evasive, we slam the 
door on potential new patients every day. Or worse, we answer 
the question honestly, but by doing so, potentially expose the 
practice to unnecessary risk.

It’s not uncommon for some staff, when under pressure 
from the voice on the other end of the line, to quote a cash fee 
for patients without insurance. Often, this fee far exceeds the 
discounting guidelines outlined by state and federal regulators. 
If you think everyone is doing it so it must be OK, think again.

Commonplace is not the same as legal or compliant. Many 
practices across the country are using a discount medical plan 
organization (DMPO) to answer the question of what it costs 
to see the doctor legally and compliantly, and with higher 
conversion rates than those who continue to be evasive. 

Put yourself in your patient’s position. How would you feel 
if you had a problem and knew how to fix it, but didn’t know if 
you could afford it? You make call after call, and you still can’t 
get this simple question answered, but the friendly person who 
answers the call assures you they can help you if you will just 
come into the office. You’d be frustrated, too.

Putting it together
Once you have the data for your ideal patient and you have 
trained your staff to convert callers to new patients effectively, 
how do you track how well your marketing is working to set up 
your practice for success?

1. Referral source. Make sure that your EHR software has 
specific referral source choices that correlate to your 
current marketing campaigns. Each week pull a report 
to see where your new patients are coming from. You 
should also pull a report for all new patients without 
a referral source listed. This report will hold your staff 
accountable and ensure a referral source is listed for 
each new patient, which is essential to tracking your 
marketing success.  

2. Google Analytics. You can create a free account and set it 
up on your website, or have someone do it for you. After 
it’s installed, you’ll know who is visiting your website, 
where they’re coming from (Facebook, Google, Pinterest, 
etc.), which pages they visit most, which pages they 
abandon, and other data that can be used to tweak your 
marketing plan. Even if you’re not sure how to use Google 
Analytics yet, get it installed and dive in. You can learn as 
you go. The key is having the data there to pull from. 

MARKETINGMATTERS

Put yourself in your 
patient’s position. How 

would you feel if you had 
a problem and knew how 
to fix it, but didn’t know 

if you could afford it? 
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3. Google Reviews. Potential new 
patients love reviews: 84 percent 
of people trust online reviews as 
much as they trust advice from 
their own friends, and 90 percent 
of mobile searches happen on 
Google. To ensure that you have 
plenty of five-star reviews, ask 
patients to review you on Google. 
In follow-up emails, include a link 
to help them complete a review 
of your practice. Respond to all 
negative reviews quickly. Most 
patients weigh their decision to 
use you not only on the number 
of five-star reviews you have, but 
also on how well you handled the 
negative reviews. 

4. Consistency is key. Often, we 
abandon a marketing effort far too 
soon, before it has had time to be 
successful. Give your marketing 
efforts three to six months before 
calling it quits. Not everyone 
needs a chiropractor today (most 

do, but they don’t realize it yet). 
Using multiple low-cost advertising 
streams (print ads, yellow pages, 
Google ads, Facebook, postcards, 
etc.) will help keep your clinic’s 
name “top of mind” when 
potential new patients repeatedly 
see it. When it comes time to 
select a chiropractic clinic, they 
pick the one they are most familiar 
with—yours! 

5. Delegate. It’s easy to neglect 
marketing when you get busy, only 
to rush back in when things get 
slow. Assigning the responsibility 
of marketing your practice to the 
right person is a great way to keep 
it a priority, and I’ll let you in on a 
secret: It’s not you. Pick someone on 
your team who is more passionate 
about marketing your services 
than delivering them. For many of 
us, promoting our own services 
seems self-serving. And the reality 
is, while you may have excellent 
technical skills, if you’re like me, 

you would rather have a raving 
fan who works for the practice at 
most events instead of one of your 
doctors, unless the event includes 
presentations where your doctors 
may be on the agenda.

It doesn’t take a large budget to 
market your practice successfully, but 
it does take time to gather the data, 
patience to watch it all come together, 
and a commitment to make it a priority 
all year long. As author Karen Lamb once 
said, “A year from now, you’ll wish you 
had started today.” 

So, stop making excuses and start 
marketing your practice today. 

RAY FOXWORTH, DC, FICC, MCS-P, is 
president of ChiroHealthUSA and a certified 
medical compliance specialist. He maintains 
his practice on NewSouth Professional 
Campus in Flowood, Miss., home to a large 
multidisciplinary spine center, with services 
ranging from chiropractic to neurosurgery. He 
can be contacted through chirohealthusa.com.

MARKETINGMATTERS
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COMMUNICATION IS KING
3 ways to better use your advertising budget.  
BY  C L AU D I O  G O R M A Z

TIME TO READ: 7-9 MIN.

EVERY BUSINESS PROFESSIONAL 

FACES THE ONGOING CHALLENGE 

OF CONTINUALLY ATTRACTING NEW 

BUSINESS. When you consider the 
increasing costs for doing business, how 
do you attract more qualified prospects 
without breaking the bank?

There are three time-tested strategies 
to help overcome these real-world 
challenges and squeeze every drop 
of profitability from your promotional 
campaigns: Focus first, create your story, 
and grow your endorsements. 

Focus first
First, focus your communication effort 
and give it the importance it deserves. 
The ability to convey your message 
quickly and efficiently too often is 
ignored in scores of advertising pieces, 
websites, blogs, and articles.

Fact: If you can’t state what you 
do in a concise, targeted, persuasive, 
and interesting way, your promotional 
effort will fail.

It’s not enough merely to write an 
advertising piece. You don’t want to 

attract all-comers; your advertising only 
should attract the best prospects. Plus, 
it should reaffirm the confidence level of 
your current patients.

Let’s begin with your ad itself. As 
stated, identify specific ailments you 
can treat and send targeted messages 
to those elite prospects. Increase your 
return on investment by eliminating 
generalized promotional pieces. 

Conduct an inventory of your 
current patients and get a clear idea 
of their needs. Many practices have 

T H E  TA K E AWAY

If you can’t easily explain why you do what you do, if you can’t express benefit and value in your services, and if you’re not engaging and 
interesting, you’re wasting your promotional money. There are several strategies you can implement today to increase your patient base: 
Focus first, create your story, and grow your endorsements.

MARKETING 
MATTERS
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one treatment that predominates over 
others. Hence, if the bulk of your practice 
caters to senior patients, you’re likely 
treating relief of acute or chronic pain, 
pinched nerves, lack of flexibility, etc.

Upon determining your ideal 
patient, approach the creation of 
your promotional message from this 
perspective: Your patients have a 
problem they don’t want, and there’s a 
solution they want, but don’t have.

The first thing your ad viewers should 
see is their disorder named and an 
immediate solution to their specific 
ailment addressed. You will deliver your 
message through commanding headlines 
and informative, captivating subheads.

To illustrate, I will cite a highly 
successful campaign from one of our 
clients who was a child psychologist. 
Your headline must address the problem 
your patients want to solve. For example, 
“Are you sick and tired of the yelling, 
screaming, and belligerent attitude of 
your child?”

Your subheadings must engage your 
reader and state the result your patient 
wants. Such as: “Learn the secrets to 
gaining and maintaining complete control 
of your child in less than 60 seconds!”

Decades of marketing studies 
demonstrate that 80 percent of all 
consumers only read headlines, so 
don’t minimize their importance. It is 
your headline that must capture and 
keep their attention. This is doubly 
important because these same studies 
point out that readers of your ads only 
will give you a precious few seconds to 
grab their attention before they move 
on and never return.

Enhance your website by creating 
specific landing pages that immediately 
address particular ailments and 
corresponding treatment options. On the 
rest of your site, you should demonstrate 
specific benefits, provide patient 
appreciation offers, and increase patient 
confidence with raving testimonials. 
Always include calls to action. 

Create your story
This brings us to the next important 
strategy—your story. If you don’t place 
enough importance on the things you 

say (the messages in your promotional 
pieces, your website, blogs, targeted 
emails, etc.), it doesn’t matter how much 
money you invest; your entire platform 
will be ineffective.

Your story is elevating your status 
and brand. Present something awesome 
to your patients that no one else is 
delivering—become a bona fide expert 
in their mind.

Begin by injecting your expertise and 
professional perspective in monthly or 
weekly journals, or in breaking news 
stories, in real-time, to generate media 
coverage by tapping into public discourse.

Create synergistic relationships that 
benefit both the media and you; become 
their ally. Publications, regional and 
community television, local television 

channels and radio stations, national 
magazines, and local cable programs 
always are looking for experts to quote 
when big stories break. 

Your goal is to create and establish 
relationships with those writers, 
producers, and commentators. Provide 
them expertise when they have an 
immediate need. These things just don’t 
happen randomly; you need to form 
bonds that let the media know you’re an 
available, competent, informative, and 
reliable resource.

To maximize the promotional value of 
your notoriety, send your current patients 
a copy of the magazine with your articles 
highlighted, times and dates of upcoming 
shows on which you will be featured, 
and any pertinent information about you 
being featured as an expert in the field. 
Make available any printed material in 
your waiting area and on your website.

Additionally, now would be a great 
time to discuss a time-proven strategy 
that surpasses all forms of advertising 
and promotion: your written voice.

This would include writing targeted 
books, special reports, and detailed 
treatment-centered manuals, etc., 
whereupon you speak directly to 
patients in each niche (avoid medical 
jargon). Your mission is to become 
a leading expert by using smarter 
promotional campaigns.

Consumers are much more 
sophisticated as a result of social media 
and the internet in general. They have 
many more options than ever before. 
You want to position yourself as a 
highly sought-after expert with a high 
degree of competence.

Consumers naturally see authors as 
authorities on the subject of their book; 
as such, writing is the perfect vehicle to 
catapult your status in town. Books can 
influence your patients and prospects 
unlike any other form of communication. 
Plus, your book can deliver bulletproof 
marketing advantages that last for years.

Grow your endorsements
Now, consider the business advantages 
of relationship marketing. This tactic lets 
you enhance business through your rela-
tionships with others. Essentially, you and 

Decades of 
marketing 

studies 
demonstrate 

that 80 percent 
of all consumers 

only read 
headlines, so 

don’t minimize 
their importance. 

MARKETINGMATTERS
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a non-competitive professional endorse one another 
to each other’s clientele. The approach of garnering 
endorsements to build one’s business has been 
around, in one form or another, for millennia.

In a nutshell, these endorsements use the 
influential prowess of two professionals to harness 
the synergy from the interaction of two practices. 
When done correctly, the relationship creates the 
ultimate use of marketing leverage. 

A logical way to begin looking for endorsement 
associates would be to conduct an inventory of 
your current business relationships, such as social 
media influencers, college alumni, friends, fraternal 
organizations, chambers of commerce, and so on. 
Now, scan the field, then find out who is selling 
or providing a non-competitive product or service 
that would benefit your ideal client base. Note that 
you only will want to spend your time and energy 
on businesses that can track all of their past and 
present clients accurately.

Before you approach any professional, make 
certain you can accurately track your clients as 
well to make your future endorsement ally feel 
comfortable with the endorsement strategy. After 
all, they are going to be giving you limited access 
to their client base. Put your best foot forward. 
Invite them for a tour of your facility, show off your 
website, introduce them to your employees and 
sales force, etc.

It’s all about communication
If your website is pretty, but overwhelming, if you 
can’t easily explain why you do what you do, if you 
can’t express benefit and value in your services, 
and if you’re not engaging and interesting, you’re 
wasting your promotional money.

There are several strategies you can implement 
today to increase your patient base. If you are in the 
industry long enough, you realize there are some 
truths to marketing. The most important? It all boils 
down to fantastic communication. 

CLAUDIO GORMAZ is a medical marketing strategist and 
co-founder of Steven VonLoren Marketing Strategists. He 
is also a highly accomplished freelance content writer. He 
has worked with the medical community for nearly three 
decades. As a writer, he converts your complex story into 
memorable narratives. He can be contacted at 951-294-2274, 
gormazca@gmail.com, or through StevenVonLoren.com.
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LET IT GO
Learning, movement, and the Feldenkrais Method.
BY  L AV I N I A  P LO N KA  A N D  N A N CY  H A L L E R ,  M A

TIME TO READ: 5-7 MIN.

The Feldenkrais Method of Somatic Education works in collaboration with health, 
wellness, and medical modalities and professionals to enhance client care and self-
responsibility. One of the beneficial ways Feldenkrais intersects with chiropractic 
is kinesthetic learning, resulting in patients with improved posture, balance, and 
ability to move with more ease. 

Feldenkrais lessons before an 
adjustment also can assist by helping 
a patient relax and let go of holdings 
that make adjustments difficult. After 

a chiropractic adjustment, Feldenkrais 
lessons provide support and education 
that can help patients’ adjustments 
stick. It can become a symbiotic process 

that blends neurological, spinal, and 
kinesthetic experience to everyone’s 
advantage. 

T H E  TA K E AWAY

Feldenkrais lessons before an adjustment can assist by helping a patient relax and let go of holdings that make adjustments difficult. 
After a chiropractic adjustment, Feldenkrais lessons provide support and education that can help patients’ adjustments stick. It can 
become a symbiotic process that blends neurological, spinal, and kinesthetic experience to everyone’s advantage. 

TECH
TALK
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People can experience two 
opportunities within the method:

1. Feldenkrais Awareness through 
Movement group class: An investigation 
into proprioception from the moment 
you lie down. The invitation to connect 
thinking, sensing, and even the emotions 
with movement is the aim of every 
lesson. Instructions are given verbally, 
without demonstration, with an 
emphasis on attention. 

“Notice your contact with the floor. 
What parts of your spine are present to 
your awareness? Is one shoulder heavier 
than the other? Are there parts that rest 
more comfortably than others?” The 
movement is slow; so slow that watching 
a class has been compared to watching 
grass grow. The motto is “less pain, 
more gain.” 

The teacher guides the class through 
a series of movement sequences 
designed to bring greater clarity to 
habits and self-image, while offering 
possible options for improved 
functioning. People have described 
awareness through movement as 
moving Zen, Tai Chi lying down, and 
mindful movement. Feldenkrais 
emphasized that his work was not 
just for “… flexible bodies. It’s flexible 
brains I’m after.” Some movements are 
exquisitely simple, while others offer 
opportunities to challenge coordination 
and improve mental agility.

2. Feldenkrais individual sessions, 
called Functional Integration lessons: 
The emphasis still is on movement, but 
now, the experience is tailored to you. 
From the minute you walk in the door, 
the Feldenkrais practitioner works with 
your movement, thinking, sensing, and 
emotions around the issue you have 
brought to your appointment. The 
work usually is done on a Feldenkrais 
table, although the movement can also 
happen on the floor, as well as when 
standing and sitting, depending on the 
needs of the client. 

A Feldenkrais table is wider than a 
massage table and can be firmer so 
there is room to move and receive 
sensory feedback. In many cases, the 
practitioner does the moving of clients’ 

limbs, joints, etc., while the client’s 
job is to attend to the sensations. The 
practitioner attends to where there 
is resistance, discomfort, freedom, 
or restriction in either movement or 
breath, guiding the client’s awareness. 
In this way, the practitioner facilitates a 
learning process for the client, who do 
and that we treat more than back pain. 

This enables a person’s nervous 
system to absorb kinesthetic 
information that can result in changes 
in pain and the ability to move more 
easily. The process and intention 
always remains focused on the client’s 
growth and understanding. Feldenkrais 
practitioners work with each person to 
provide self-directed information and 
do not claim to fix anyone. They teach 
people how to reorganize themselves to 
improve on their own. 

Feldenkrais taught 
contemporary ideas
Terms such as neuroplasticity, brain 
map, and neural network have entered 
the contemporary vernacular. Yet Moshe 
Feldenkrais, who developed his self-
named method, was teaching principles 
around these ideas more than 50 years 
ago. He firmly believed that learning 
never stops, that health really is defined 
by a person’s resilience, and that the 
brain and the body are not separate, but 
a unified system. Change one thing and 
you change everything. 

Depending on the issues, lessons are 

tailored to serve an extremely varied 
population. Because of the neurological 
connection, Feldenkrais lessons are 
extremely helpful with many aspects of 
chronic pain, injury rehabilitation, and 
neurological difficulties. 

Working with special needs children is 
a niche specialty for many practitioners. 
Seniors also embrace Feldenkrais 
lessons as a way to maintain quality 
of life and move more effectively. On 
the other end of the spectrum are high 
performers, such as musicians, dancers, 
and athletes who include Feldenkrais 
lessons as part of their regimen to 
maintain peak performance. 

Becoming a Feldenkrais practitioner
Feldenkrais practitioners generally train 
well over 900 hours during the course 
of three to four years. The times in 
between training segments are for study, 
practice, and integration. A Feldenkrais 
training involves what Feldenkrais 
called “experiential anatomy.” Students 
learn hundreds of movements that 
provide a kinesthetic experience of their 
structure, musculature, and functions. 
There are more than 1,000 awareness 
through movement lessons that explore 
breathing, reaching, turning, balance, 
and more. 

Feldenkrais practitioners are 
certified in the U.S. and Canada by the 
Feldenkrais Guild of North America. 
They are, in turn, regulated by the 
International Feldenkrais Federation. 

LAVINIA PLONKA is the author of 
several books and audio programs about 
the Feldenkrais Method. She teaches 
internationally and maintains a private 
practice in Asheville, N.C. 

NANCY HALLER, MA, has been a Guild 
Certified Feldenkrais Practitioner for more 
than 20 years in the Seattle area. She 
authored the Feldenkrais chapter in the 
textbook Integrative Pain Management 
(Handspring Publishing, 2016). 

For more information and to find practitioners 
in your region, visit feldenkrais.com.

TECHTALK

 
The movement is slow;  
so slow that watching a 
class has been compared to 
watching grass grow. The 
motto is “less pain, more 
gain.”  
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IN A HAZE 
Clearing up confusion about hemp.  

BY  H O L LY  LU C I L L E ,  N D,  R N

TIME TO READ: 6-8 MIN.

IF YOU DON’T HAVE PATIENTS WHO 

ALREADY ARE USING HEMP OIL OR 

CANNABIDIOL SUPPLEMENTS IT WOULD 

BE A SURPRISE, AS THEY HAVE BECOME 

VERY POPULAR. Perhaps you’ve been 
recommending them for a while 
now, or, like many others, have been 
trying to do a crash course on the 
virtues and pitfalls of cannabis-based 
supplementation.

If you have questions, imagine the 
world for your patients. They may 
wonder if hemp supplements will make 

them feel drowsy or make them “high,” 
or put them in danger of failing drug 
tests, which may discourage them 
from even bothering to try it. As their 
practitioner, you can reassure them 
and steer them in the right direction. 
First, you can assure them that 
supplemental hemp and marijuana are 
not the same thing.

The difference between THC and CBD
While Cannabis sativa is the source 
plant for both, differences between 

WELLNESS 
APPROACH

T H E  TA K E AWAY

Hemp phytocannabinoids have 
amazing potential. You can clear up 
your patients’ questions—and treat 
the physical and emotional aspects 
of pain—by recommending a hemp 
supplement with a full spectrum of 
cannabinoids, including CBD. It is a 
perfectly complementary approach that 
can safely, easily, and effectively fit into 
a treatment protocol.
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them are key. Cannabis is known for two 
phytocannabinoids; delta-9-tetrahydro-
cannabinol (THC), and cannabidiol (CBD). 
Each compound has very different 
medicinal properties.

THC is the compound in marijuana 
that provides the high people 
experience when they smoke it. And, in 
specialized applications, it absolutely 
has medicinal value. But THC is not part 
of a tested, quality hemp supplement. 
In fact, by law, hemp supplements only 
can have 0.3 percent THC. Instead, the 
compound patients are responding to is 
cannabidiol (CBD).

Cannabidiol doesn’t cause cognitive 
impairment. It simply calms nerves and 
relieves pain by interacting with the 
receptors and signaling compounds 
in the body known collectively as the 
endocannabinoid system.

Our scientific understanding of the 
endocannabinoid system really only has 
become established in the last 25 years 
or so. It encompasses cannabinoid 
receptors that receive signals and our 
own fat-soluble, naturally-occurring 
compounds that carry them. 

The cannabinoid receptors, primarily 
CB1 and CB2, are involved with 
inflammation, pain, stress, immune 
responses, bone and joint health, and a 
host of other neurological and physical 
concerns.1 

The endocannabinoid system
The endocannabinoid system—the 
body’s own cannabinoids—have a 
variety of signal carriers, but at this 
point, two of the most studied are 
anandamide (AEA) and 2-arachidonoyl-
glycerol (2-AG). These ligands are lipid 
compounds that interact with receptors 
in the mind and body to keep overall 
health in a state of homeostasis. 
Endocannabinoids can be metabolized 
by enzymes, however, and be in short 
supply for many reasons.2-4 

For starters, the endocannabinoid 
system requires a sizeable intake of 
omega-3 and other healthy fats. Of 
course, omega-3s provide their own 
anti-inflammatory power, but if a 
patient doesn’t get enough of them, 
their own endocannabinoid system also 
won’t readily respond to inflammation 

or stress. The entire process of fighting 
inflammation and pain is highly 
synergistic and connected—and it 
requires all of its elements working in 
top form. Beyond nutrient deficiency, 
aging and acute injuries can deplete 
the body’s own natural balance of 
cannabinoids, too. 

Hemp can protect endocannabinoids
Cannabidiol and other phytocannabi-
noids from hemp appear to preserve 
and protect the body’s own endo-
cannabinoids, with pretty dramatic 
results. That’s why, no doubt, you have 
patients who are interested in it. All at 
once, the scientific, public, and legal 
environments (for the most part) seem 
perfectly in-tune for an awakening 
about the benefits of nutrients from 
cannabis as well.5,6 

Hemp oil cannabinoids appear to be 
natural pain fighters due to their ability 
to reduce inflammation. In fact, it is one 
of the major reasons people become 
interested in hemp oil. The reasons 
why the compounds from hemp oil 
fight pain still are under investigation. 
Clinical research of patients with 
osteoarthritis (OA) and rheumatoid 
arthritis (RA) may provide some insight.

British researchers found that the 
synovial tissue between the joints of 

 
Cannabidiol doesn’t cause 
cognitive impairment. It 
simply calms nerves and 
relieves pain by interacting 
with the receptors and 
signaling compounds in the 
body known collectively 
as the endocannabinoid 
system. 
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these patients had elevated levels of 
endocannabinoids compared to those 
without either form of joint disease. 
In the cases of those with OA and RA, 
the body seemed to flood joint tissue 
with endocannabinoids to reduce 
inflammatory damage. In this case, 
the side effect of that also may be the 
body’s attempt to relieve pain.7 

But over time, any chronic condition 
can wear down a person’s supply of 
endogenous cannabinoids. Since hemp 
helps preserve endocannabinoid levels, 
it makes sense that it would have a 
pain-relieving effect.

CBD can help alleviate stress
Further research showed that changes 
in the endocannabinoid levels might 
also relate to the way we perceive 
pain, including feelings of anxiety and 
depression that often accompany joint 
conditions and a sense of immobility.3,7

Here again, CBD can help. It, along with 
other non-THC phytocannabinoids from 
hemp, can alleviate stress in general.

Clinical work investigating the effects 

of CBD and specific regions of the brain 
confirm the compound’s ability to 
change the blood flow in those sections 
associated with social anxiety disorder 
(SAD). This preliminary work led to a 
clinical trial in Brazil that compared CBD 
to a placebo in volunteers diagnosed 
with SAD along with healthy volunteers 
as a control group.8,9 

This study featured a simulated 
public speaking test, as people with 
social anxiety tend to feel overwhelmed 
with a sense of negative self-evaluation 
and public speaking is one of the most 
feared events for just about everyone. 
The researchers wanted to see how 
quickly a supplemental dose of CBD (a 
large dose in this case, 600 mg) would 
work to alleviate anxiety symptoms. 

CBD from hemp virtually eliminated the 
anxiety, cognitive impairment (the feeling 
of losing your place in the speech), and 
overall discomfort for those in the test 
group. Although this was a limited trial, 
given the side effects of conventional 
medications prescribed for anxiety and 
stress, the fact that CBD worked so 

 

CBD from hemp 

virtually eliminated 

the anxiety, cognitive 

impairment (the feeling 

of losing your place in 

the speech), and overall 

discomfort for those in 

the test group.  

t
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dramatically well in such a short time, and 
for such an overwhelming fear for so many 
people, is very impressive.9 

Hemp phytocannabinoids have 
amazing potential. You can clear up 
your patients’ questions—and treat 
the physical and emotional aspects 
of pain—by recommending a hemp 
supplement with a full spectrum of 
cannabinoids, including CBD. It is a 
perfectly complementary approach that 
can safely, easily, and effectively fit into 
a treatment protocol. 

HOLLY LUCILLE,  ND, RN, is a nationally 
recognized licensed naturopathic physician, 
author, educator, and consultant. She is 
a graduate of the Southwest College of 
Naturopathic Medicine in Tempe, Arizona, where 
she received the prestigious Daphne Blayden 
Award. She has a private practice in Los Angeles 
called Healing from Within Healthcare and 
volunteers at the L.A. Free Clinic. Lucille lectures 
throughout the nation, has appeared on national 
media programs, and is the author of Creating 
and Maintaining Balance: A Woman’s Guide to 
Safe, Natural Hormone Health.
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PRESERVING 
THE MIND
How treating inflammation can 
also help cognitive-related diseases. 
BY  T E R RY  L E M E R O N D

TIME TO READ: 3-5 MIN.

REGULAR ADJUSTMENTS AND INTEGRATIVE TREATMENT 

CAN ADDRESS MANY OF THE HEALTH CHALLENGES OF 

YOUR PATIENTS, BUT WHEN QUESTIONS ABOUT COGNITIVE 

IMPAIRMENTS OR ALZHEIMER’S DISEASE CROP UP, HOW CAN 

PRACTITIONERS GUIDE THEIR PATIENTS TO AN UNDERSTANDING 

OF NUTRIENTS THAT COULD HELP SAVE THEIR MINDS?

In the past, we have tended to view the brain as a chemical-
based natural computer; and if we simply adjusted the 
chemical balance, all would be well. But that certainly isn’t the 
whole picture—inflammation is a major cause of cognitive-
related diseases. Because practitioners are well-versed in 
how inflammation affects physical health, it is perfectly 
appropriate for them to discuss with patients how it can 
affect the mind as well.

Curcumin: The power player
Not surprisingly, one of the best nutrients for preserving the 
mind is one you may already be familiar with for treating 
acute joint pain, chronic arthritis, and any number of common 
complaints—curcumin (Curcuma longa).

In experimental models of Alzheimer’s disease, curcumin 
was able to reduce beta amyloid levels and shrink the size of 

accumulated plaques that interfere with neural processing by 
over 30 percent.1 

Other studies have shown that curcumin plays a role in 
regenerating neurons, creating new brain cells, and refreshing 
cells that may have once been considered irretrievable.2,3 

Curcumin also boosts levels of brain-derived neurotrophic 
factor (BDNF), a must for neural plasticity, learning, and emotional 
resilience. The amygdala, cerebral cortex, and hypothalamus 
typically have the highest levels of BDNF, but stress can really 
affect their levels.4-6 

While curcumin and turmeric are certainly well-publicized, there 
is a lot of confusion regarding the type of curcumin that works 
best. A clinically-studied form that shows remarkable absorption 
and blood retention is when curcumin is blended with turmeric 
essential oil, which is also a source of beneficial turmerones.7

Natural boosters
Two other botanicals that help preserve neural connections 
are the concentrated plant oils from rosemary (Rosmarinus 
officinalis) and Spanish sage (Salvia lavandulifolia). 

Rosemary oil can neutralize dangerous free radicals that 
destroy brain cells. Once it crosses the blood-brain barrier, it 

T H E  TA K E AWAY

Inflammation is a major cause of cognitive-related diseases. 
As a chiropractor, you are well-versed in how the role of 
inflammation affects physical health, and it is perfectly 
appropriate for you to discuss with patients how it can affect 
the mind as well. 

WELLNESS 
APPROACH
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does not activate until free-radical stress occurs, so it’s safe and 
doesn’t act indiscriminately.8 

Both rosemary and Spanish sage inhibit the activity of 
acetylcholinesterase and preserve acetylcholine, a messenger 
in the brain that supports memory and learning. This is similar 
to how prescription drugs work, but without the serious 
adverse effects. 9-11

In a study in New Zealand, sage oil improved focus and other 
symptoms in patients with Alzheimer’s. While more research 
needs to be done, no significant side effects have been reported 
for either of these plant oils.12 

Vitamin D for the brain
Aside from these botanicals, one of the best nutrients for the 
brain (and one many of your patients are probably familiar with 
for bone and joint health) is vitamin D.

Compared to people who have optimal levels of vitamin D, 
having low levels of vitamin D at age 65 makes someone twice as 
likely to experience mental decline. But vitamin D3 can stem the 
tide. In fact, a Dutch study found that patients with Alzheimer’s 
disease but high serum levels of vitamin D3 scored significantly 
higher on cognitive testing than those with low levels of the 
nutrient.13 

Another clinical study, published in the journal Neurology, 
tracked adult volunteers age 65 and older for six years, their 

vitamin D levels, and their elevated risk of dementia. At the end of 
the study, they found that even moderate deficiencies in vitamin 
D increased the risk to 53 percent. For Alzheimer’s, the risk was 
69 percent—and that was for those who were only moderately 
deficient. For anyone with severe deficiencies, the risk of dementia 
was 125 percent, and the risk of Alzheimer’s was 122 percent. 
Vitamin D is absolutely essential for the brain.14-16

Additionally, research at the UCLA School of Medicine published 
in the Journal of Alzheimer’s Disease showed that vitamin D works 
with curcumin to protect the brain from damaging inflammation 
and clear the brain of amyloid plaques by stimulating a type of 
immune cell called a macrophage to more aggressively seek out 
and clean up beta-amyloid fragments in the brain. Curcumin and 
vitamin D work synergistically—they strengthen one another’s 
impact—and are a potent protective force for the brain.17-19

Your patients appreciate the holistic treatment you provide. 
If any of them are concerned with cognitive health, the nutrients 
outlined here can help them preserve their well-being in body 
and mind. 

TERRY LEMEROND is a natural health expert with more than 45 years of 
experience. He has owned health food stores, founded dietary supplement 
companies, and formulated more than 400 products. A published author, 
he has appeared on radio and television, and is a frequent guest speaker. 
He can be contacted through euromedicausa.com. 

WELLNESSAPPROACH
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ARE YOU 
IGNORING 
THIS PART OF 
YOUR OFFICE?
The importance of properly training 
your chiropractic assistants.
BY  K E L LY  W E B B

TIME TO READ: 3-5 MIN.

MOST CHIROPRACTORS WOULD AGREE THAT A GOOD 

CHIROPRACTIC ASSISTANT (CA) CAN BE THE DIFFERENCE 

BETWEEN AN EFFICIENT, EFFECTIVE OFFICE WHERE PATIENTS 

FEEL SAFE AND AT THE CENTER OF THEIR OWN CARE AND 

AN OFFICE RULED BY CHAOS, FLOODS OF PAPERWORK, AND 

NEGLECTED PATIENTS.  

Just like chiropractors, chiropractic assistants need 
compassion, a strong work ethic, and a good moral compass to 
excel in their field. And just like chiropractors, good chiropractic 
assistants are born through education, experience, and 
professional and personal development.

As a chiropractor, you likely face three major obstacles when 
it comes to finding and keeping a qualified CA:

�� Finding appropriate training;

�� Increasing lawsuits because of poorly-trained CAs; and 

�� Lack of appropriate regulatory oversight.

There is a strong argument for appropriate regulatory 
oversight for CAs. The question this raises, however, is “what is 
appropriate?”

T H E  TA K E AWAY

Chiropractic assistants are health care professionals—just like 
you. They need training, responsibility, and opportunities to 
grow. Accountability and oversight programs like the CCCA or 
the voluntary certifications some states offer are a good way to 
balance patient protection with reasonable regulation.  

PRACTICE 
CENTRAL
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Regulating CAs
U.S. licensing boards are split on CA certification. Some boards 
choose to license or register chiropractic assistants, while 
others hold the supervising DC accountable for their CA’s 
actions. On the one hand, anyone who has therapeutic contact 
with patients presents an opportunity for negligence or abuse.  

Patient protection—the licensing board’s raison d’etre—is 
at risk.

However, no good licensing board wants to tie practitioners’ 
hands and limit patient access through over-regulation.

Which leaves us with the question: How does a chiropractor 
train and oversee their CA?

Proper training is key
There exists a wealth of training out there, both in person and 
online, for CAs to learn the foundational knowledge necessary 
to provide you the support your practice needs. Sifting through 
those options, however, can be daunting.

Options include the Certified Chiropractic Clinical Assistant 
program (CCCA) offered by the Federation of Chiropractic Licensing 
Boards (FCLB) or through your state’s chiropractic board. This 
voluntary certification includes vetting and identification of quality 
CA education, an independent exam created by the National 
Board of Chiropractic Examiners and administered on-demand. It 

also encompasses supervised clinical practice, CE accountability, 
and recognition for qualified CAs.

With growing concerns about patient safety, the discussion 
of CA regulation is an increasingly loud one.  Insurance 
companies, lawmakers, and patient advocates are calling 
for standardization, minimum parameters of care, and 
accountability for these key health care employees.

The bottom line is, chiropractic assistants are health care 
professionals—just like you.  They need training, responsibility, 
and opportunities to grow.  Accountability and oversight 
programs such as the CCCA or the voluntary certifications 
some states offer are a good way to balance patient protection 
with reasonable regulation.  

By helping your CAs earn professional recognition, you 
demonstrate to them and to your patients that you take your 
CA’s responsibilities seriously.  

Make sure your CA is trained as a health care professional to 
treat your patients well. 

KELLY WEBB has been with the Federation of Chiropractic Licensing 
Boards for more than 14 years. She is responsible for coordinating the 
PACE continuing education program, developing and maintaining the 
FCLB websites, and assisting with writing and correspondence needs 
of the Federation.

PRACTICECENTRAL

The bottom line is, chiropractic assistants are 
health care professionals—just like you. 
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ONE OF THE FIRST THINGS YOU LEARN 

WHEN GOING INTO BUSINESS FOR 

YOURSELF IS TO PRICE YOUR SERVICES 

HIGH ENOUGH TO EARN A DECENT 

LIVING WHILE STILL BEING LOW 

ENOUGH TO ATTRACT YOUR TARGET 

MARKET.  

Yet, this is one area where many 
sports DCs struggle, according to 
Spencer Baron, DC and founder of 
Doctors of Chiropractic: Sports (DoCS), 
especially when it comes to deciding 
what to charge athletes and, sometimes, 
entire sports teams. 

In fact, after spending 19 years 
as team chiropractor for the Miami 
Dolphins and treating athletes with the 
Miami Marlins and Florida Panthers, 
Baron—who is currently the DC for Nova 
University in Davie, Fla.—reveals there is 

one mistake he has seen his colleagues 
make over and over when it comes to 
setting their rates. 

The critical pricing mistake
This mistake involves providing 
chiropractic care to certain athletes and 
teams without asking for any type of 
payment in return. 

“If you think that you’re going to do 
treatment on a pro athlete because 
they’re going to endorse you, that rarely 
happens,” says Baron. Plus, offering 

your services totally free of charge can 
ultimately hurt your business more than 
help, as Baron says he’s seen firsthand 
that many patients don’t come back 
after receiving services for free.

Another problem with this approach is 
that it can create hard feelings if you’re 
giving an athlete free services, yet see 
them out and about and spending major 
amounts of cash on other things.

Then there’s the issue of liability. 
In the late 1990s, Baron says one of 
the nation’s top quarterbacks at the 
time wanted an adjustment. Initially, 
everything was going well but then he 
heard the player go “Ugh!” before sitting 
up and yelling, “You broke my rib!”

Out of the corner of his eye, Baron 
said he could see everybody turn 
toward him and the room fell totally 

THE #1 MISTAKE SPORTS DCS MAKE
Where you can go wrong when setting rates for athletes and teams.
BY  C H R I ST I N A  D E B U S K

TIME TO READ: 7-9 MIN.

T H E  TA K E AWAY

The biggest mistake you can make is not 
charging athletes for your services. Learn 
how to set the correct rates for every 
level of athlete. 

PRACTICE 
CENTRAL
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silent. After what seemed like an 
eternity, the quarterback said he 
was just kidding, but for the couple 
of seconds before, all Baron could 
think of was a Miami Herald headline 
which read “Chiropractor Breaks Star 
Quarterback’s Ribs” and having to 
move to some remote country because 
he knew he would be blackballed for 
life. “That’s when I realized I needed 
to be paid really well for this,” he says. 
He had the highest level of malpractice 
insurance, the most sophisticated 
level of training in sports injuries, and 
advanced adjusting procedures—plus 
business acumen and social skills.

In the end, if you don’t charge for 
your services, your patients will value 
you less. One way to correct this, 
aside from talking about how great 
you are, is to measure the difference 
in what you do. For instance, if you 
have an athlete who just took a cross-
country flight and now has back pain, 
have them touch their toes, do the 

adjustment, and then have them touch 
their toes again. This highlights the 
value of your care instantly.

Alternatively, shoot a range of motion 
or gait analysis video on your patients’ 
phone so they can literally see what is 
wrong, such as if their head shifts to 
the right because they’re trying to avoid 
pain on the left. Then shoot another 
post-treatment to show them how 
chiropractic helped. Because it is on 
their phone, they will likely show their 
friends and possibly even post the video 
on social media, also making this a great 
marketing tool.

Pricing based on level of athlete
Once you realize charging for your 
services is a must, the next step is 
to determine your specific rates. 
Determining your rates should reflect 
the amount of services you provide, 
the value of the service, and the 
environment you practice in, which 
means where you practice and the 
economic environment play a role. 
However, your services and charges 
should be the same regardless of if 
the patient is a peewee athlete or a 
professional one.  

Setting pro-athlete rates
Baron shares that there are two ways to 
get paid when working with pro athlete 
patients: via health insurance or workers’ 
compensation. 

When he first started out, Baron said, 
“If the player was injured and carried off 
the field, that was workers’ comp. Anything 
else was health insurance.” Nowadays, the 
same type of rule generally applies, but it 
is ultimately up to the head athletic trainer 
to make the final call. 

Treating pros also means you may 
sometimes be asked to see a visiting 
athlete or a whole team. While some 
sports DCs have offered this service 
free of charge in the past, Baron warns 
that this can present issues with liability 
while decreasing your credibility at the 
same time—in addition to decreasing the 
value of our profession.

That’s why, in instances like this, Baron 
suggests you itemize your charges based 
on travel time, the energy required to set 

up and take down your table, the types of 
services the team wants, and how many 
athletes they want you to treat. You can 
set a separate fee to cover travel time 
that the athlete or team is responsible 
for. If insurance is not used you might 
determine a team fee as well. 

It’s also important to keep in mind 
that their insurance may not cover your 
charges. That’s why Baron is always 
clear with visiting teams that they are 
responsible for any balance their policy 
doesn’t pay. A DC must consider 
a few factors:

1. If you are in-network with the 
team’s insurance policy, it may 
strictly prohibit billing for any 
outstanding balances.

2. Several pro teams are self-
insured and use a third-party 
administrator (TPA); therefore, 
check with the director of player 
health benefits for answers to 
the “balance billing” question.

3. Some pro teams have no problem 
with the club picking up costs 
per visit that are not covered by 
their athletes’ insurance. They 
may request you send in the 
explanation of benefits (EOB) 
so they can cover deductibles, 
copays and, possibly, other 
non-covered treatments.

Charging collegiate athletes
Colleges typically offer sports DCs yearly 
stipends. Therefore, when determining 
what that stipend would need to be in 
order to make it worth your time, Baron 
suggests sports DCs consider:

�� The distance from your home or office 
to the university.

��How many people you’ll treat, which 
varies based on whether you’re 
treating one sports team or teams for 
all of their sports.

��Whether you’ll be able to refer athletes 
to your office for follow-up, which 
could translate to providing other 

 
In the end, 
if you don’t 

charge for your 
services, your 
patients will 

value you less. 
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PRACTICECENTRAL

services not typically offered in the 
team’s training facility.

��Whether treatments need to be 
applied daily, such as before a huge 
event, requiring athletes to have 
greater access to you.

There are insurance considerations as 
well, since most collegiate athletes have 
two separate policies: one from their 
parents and one from the university, the 
latter of which usually picks up whatever 
the primary insurance does not. 

As far as the rates themselves, 
“charge the amount that is typical for 
you or in your area,” says Baron, who 
also suggests setting rates in the 90th 
percentile because you’re delivering a 
higher level of expertise and skill. Your 
liability is a whole lot greater when 
you’re treating a higher-level athlete, so 
consider this as well; maybe get a better 
malpractice policy with a minimum of 
$1-$3 million or higher.

Also think about why they are asking 
you to be their sports DC. Are you the 
best in the area? Did someone refer you? 
Use this to leverage your negotiations for 
a higher stipend.

For high schoolers
When it comes to working with high 
school athletes, the incentive is really 
to get referrals, says Baron, as there 
are very few high schools that retain 
chiropractors. Most hire an athletic 
trainer instead.

That said, if the school is in a 
low-income neighborhood and the star 
player is working hard, has talent, and 
is trying to get their family in a better 
situation, you may decide to consider 
hardship care and work out a nominal rate 
or a barter (like sharing a photo of you 
together on their Instagram). But beware: 
You cannot do this with college athletes 
due to extremely strict NCAA rules.

In the end, Baron warns: “Do not do 
anything for nothing. Period.” Instead, 
have value in what you do so athletes, 
athletic trainers, coaches, and their 
teams will realize your value too. 

CHRISTINA DEBUSK is a Chiropractic 
Economics staff writer who specializes 
in content related to natural health and 
wellness, personal development, and small 
business marketing. She can be contacted 
through christinamdebusk.com. 
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Big pharma marketing helped trigger opioid crisis
Aggressive direct marketing to doctors by pharmaceutical companies is tied to spur-
ring the ongoing epidemic of opioid abuse in the United States, a new study claims.

A county-by-county analysis showed that opioid use increased in places where 
drug makers focused their marketing efforts, explained lead researcher Scott 
Hadland, MD. 

“The counties that had the most opioid product marketing from pharmaceutical 
companies were the counties that subsequently one year later had more opioid 
prescribing and had more opioid overdose deaths,” Hadland said.

Drug company spending didn’t need to be lavish to have an effect on opioid 
prescribing, either.

Pharma companies gained as much influence buying a meal for a doctor while 
talking up their product as they did paying loads of cash to influential docs in the 
form of speaking or consultation fees, the researchers found.

Opioid OD deaths grew by 18 percent with every three additional marketing 
payments made to physicians per 100,000 people in a county, researchers said.

—JAMA Network Open, jamanetwork.com
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WHILE THE INTERNAL REVENUE 

SERVICE’S (IRS) OWN FIGURES REVEAL 

ONLY ONE OR TWO PERCENT OF ALL 

TAXPAYERS HAVE THEIR RETURNS 

AUDITED EACH YEAR, one of the more 
nerve-wracking aspects of taxes for 
many chiropractic professionals and 
practice managers continues to be the 
possibility of being audited.

In reality the IRS, once a large, 
inefficient federal bureaucracy, is 
changing to become more streamlined 
and, most importantly, is catching more 
tax offenders. Today, the IRS enforces 

tax law in a number of ways, including 
the increasingly more common 
correspondence (examination by mail) 

audits and the dreaded field (face-to-
face) audit examinations.  

Even in the face of federal budget 
cuts, agents in back offices are being 
replaced by computers with complex 
algorithms that cast a wide net, one 
that pulls many law-abiding people into 
the chaos of an audit. The result is that 
many chiropractic practices—and their 
principals—are being scrutinized far 
more often than the numbers indicate. 

According to the latest figures, 
the IRS audited almost 1.1 million tax 
returns, approximately 0.5 percent of 

ARE YOU AFRAID OF AN IRS AUDIT?
How to build a strategy to avoid risk.
BY  M A R K  E .  B AT T E R S BY

TIME TO READ: 7-9 MIN.

T H E  TA K E AWAY

Every chiropractor should have a 
strategy for avoiding audits as well 
as for dealing with an IRS auditor. A 
fallback position if those strategies fail 
also should be in place. Setting these 
strategies should take away the fear of 
an IRS audit.

FINANCIAL
ADVICE
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all returns filed in 2016. The majority 
of audits conducted during 2017 (70.8 
percent) were via correspondence. The 
remaining 29.2 percent were field audits. 
Little noted was the fact that of the 
more than 1.1 million audits conducted, 
almost 34,000 resulted in additional 
refunds totaling more than $6.6 billion.

A smaller target
Any chiropractor who hopes to survive 
and thrive under the new algorithm-
based IRS would be well-advised to 
follow a few guidelines:

�� Always be prepared for scrutiny. 
Understanding the tax rules and 
potential red flags is essential to 
knowing what information should be 
saved and for how long.

�� Be ready to move quickly. Information 
Document Requests (IDRs) and 
face-to-face audits now move on a 
shockingly fast timeline, making an 
already prepared plan of action a 
necessity. Build a relationship with an 
accountant who can step in quickly if 
you get the dreaded IRS audit notice.

�� Remember consistency is key. 
Inconsistencies in paperwork 
happen even to honest people 
when the accounting is not handled 
professionally. The IRS, however, 
increasingly is viewing even small 
discrepancies as fraud until proven 
otherwise.

�� Expect no mercy. IRS agents are being 
allowed no wiggle room and no grace. 
This attitude is being passed on to 
the chiropractors and chiropractic 
practices with which they deal.

Employment tax bugaboos
Lawmakers, as well as the IRS, are 
aware that noncompliance with 
employment taxes, such as withholding 
income, Social Security, and Medicare 
taxes, is a growing problem. In fact, as 
of December 2016, more than 1.4 million 
employers owed approximately $45.6 
billion in unpaid employment taxes, 

interest, and penalties.  
Employment taxes, including 

withheld income, Social Security and 
Medicare taxes, account for nearly 
70 percent of all taxes collected by 
the IRS. The IRS Trust Fund Recovery 
Penalty is a weapon that allows the IRS 
to assess a civil penalty against any 
responsible person who willfully fails to 
pay a practice’s withheld employment 
taxes. A responsible person can be 
the chiropractic practice’s manager or 
bookkeeper, its principal(s), its payroll 
service, its accountant—or all of them. 
What’s more, the rules also make it a 
crime to willfully fail to collect or pay 
these taxes to the government.

In addition to employment 
taxes being a large target for IRS 
auditors, taxable wages for worker 
misclassification and fringe benefits 
were among the most frequently 
misreported, leading to the highest 
wage adjustment amounts on average. 
Worker classification issues arise when 
employers misclassify employees as 
independent contractors or other 
nonemployees and fail to withhold and 
pay employment taxes.

Partnership versus partners
The Bipartisan Budget Act of 2015 
replaced the old rules governing 
partnership audits with a new 
centralized program that, in general, 
assesses and collects tax at the 
partnership level rather than from 
individual partners. Under the 
new rules that kicked in this year, 
any income tax resulting from an 
adjustment is assessed and collected 
at the partnership level, not from the 
partners. It is a similar story with any 
penalty, addition to tax, or additional 
amount related to an adjustment, which 
is determined at the partnership level.

The new rules outline the procedure 
a chiropractic partnership can use to 
opt out of the centralized partnership 
audit program. Only an eligible 
partnership, one that has 100 or fewer 
“eligible” partners, may opt out of the 
centralized partnership audit regime.

An eligible partner is any person who 
is an individual, regular C corporation, 

 
Many 
chiropractors, 
even those with 
no intent to 
commit fraud, 
often fall short 
when it comes to 
documentation 
and paperwork. 
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eligible foreign entity, S corporation, or 
the estate of a deceased partner. Unlike 
other sections of tax law, a husband 
and wife are not treated as a single 
partner for these purposes. 

Poor documentation is 
a death sentence
Many chiropractors, even those with no 
intent to commit fraud, often fall short 
when it comes to documentation and 
paperwork. Because the law requires 
every taxpayer to retain the records 
used when preparing tax returns, even 
a chiropractor or his or her practice 
that pays its taxes dutifully may be 
penalized for lacking documentation.  

The IRS appears increasingly 
determined to find and audit small 
businesses and professional practices. 
Once sent only to those suspected of 
failing to comply with tax laws, the IRS 
now is sending Information Document 
Requests in record numbers as a 
screening tool.

Taxpayer rights
The Taxpayer Bill of Rights, part of 
the IRS Restructuring and Reform 
Act of 1998, requires the IRS to 
provide a written statement detailing 
the taxpayer’s rights and the IRS’s 
obligations during the audit, appeals, 
refund, and collection processes.

Among the most important of the 
rights given every taxpayer whose 
returns are targeted for an audit is 
the right to decide to be represented 
by a tax professional or to attempt 
to answer the IRS’s questions alone. 
Another important consideration for 
everyone and every chiropractor or 
practice being audited is where to hold 
that meeting.

Should the meeting be in the 
accountant’s office where all of 
the working documents are easily 
accessible? Should it be at the 

chiropractic practice, the place where 
all the records are kept, to demonstrate 
to the IRS auditor that there is 
nothing to hide and that the practice 
is a legitimate one? Or should the 
chiropractor, the chiropractic practice’s 
manager, and/or its representative 
trudge down to the IRS office armed 
only with the specific documents and 
information requested by the IRS 
auditor? Not too surprisingly, there is no 
one right answer.

Hurry and get it over
The IRS’s Small Business/Self-Employed 
Fast Track Settlement program (SB/
SE FTS) was created to provide an 
expedited process for resolving 
disputes with small businesses and 
professional practices. SB/SE taxpayers 
who currently have unagreed factual or 
legal issues in at least one open year 
under examination can work together 
with SB/SE and the Office of Appeals 
to resolve outstanding disputed 
issues while the case still is in SB/
SE jurisdiction. Once an application is 
accepted, the IRS’s goal is resolution 
within 60 days.

Having the last word
Until a chiropractor agrees with the 
IRS, the appeals process remains open. 
Most importantly, from the initial 
screening for accuracy that each return 
receives up to when the final appeal 
has been exhausted, mistakes in the 
favor of the taxpayer are discovered in 
about 25 percent of all cases.

Honesty and clarity go a long way 
toward preventing, dealing with, and 
surviving an IRS audit. Naturally, every 
chiropractor should have a strategy for 
avoiding audits as well as for dealing 
with an IRS auditor. A fallback position 
if those strategies fail also should be in 
place. Setting these strategies should 
take away the fear of an IRS audit. 

MARK E. BATTERSBY is a tax and financial 
adviser, freelance writer, lecturer, and author 
located in Philadelphia. He can be reached at 
610-789-2480.

Disclaimer: The author is not engaged in 
rendering tax, legal, or accounting advice. Consult 
your professional adviser about issues related to 
your practice.
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You are probably always interested in learning how 
to get better results for your patients. You want them 
to be able to be as active as possible, have full range 
of motion and enjoy a full life. 

Of course you know about nutrition, and probably 
incorporate at least some nutrition into your practice. 
But why do we say that chiropractic plus nutrition is 
the key to better results for your patients? 

The basic premise of chiropractic is that if you 
remove interference to the nervous system, the 
nervous system will heal the body. You learned how 
to identify the exact subluxation, and correct it with a 
precisely delivered vertebral adjustment. 

But too often these days, even though you give the 
best adjustments, the correction doesn’t seem to 
hold as well as it used to. So, what has changed?

D.D. Palmer talked about primary subluxations from 
an injury or accident, and secondary subluxations 
caused by toxicity, nutritional deficiency and stress. 
Many of the patients we see today are afflicted by 
recurring or secondary subluxations. That means 
the adjustments won’t hold as well, and your patient 
won’t be out jogging or exercising. 

Evolution of a Precise Testing System

When a serious illness in 1991 
threatened his life, Freddie Ulan, 
DC, CCN tried every treatment 
modality available to get well. No 
system he tried could cure him, or 
even arrest his decline. Building 
on his knowledge of the great 
healing pioneers, such as D.D. 

Palmer; Royal Lee, DDS; and George J. Goodheart, 
Jr., DC—he accomplished this seemingly impossible 
task and got well. 

Nutrition Response Testing®

Today, Ulan Nutritional Systems (UNS) trains 
practitioners from all across the country in Nutrition 
Response Testing, the precise system Dr. Ulan 
developed. Thousands of practitioners are 
successfully using this system, helping patients lead 
more active lives, and booming their practices too. 

Online Nutrition Response Testing Course

You may like the idea of nutrition for helping patients, 
but feel like you just don’t know enough about it.

That’s why UNS developed the 
Online Nutrition Response 
Testing Course. You can 
begin your journey with this 
course from your home or 
office. No travel costs or time 
taken away from the practice.

For only $195, you will get 
unlimited access to this video 
series course, along with downloadable guides, 
charts and easy-to-follow references.

Call 866-418-4801
or go to http://bit.ly/chiroecocourse

1170 NE Cleveland St. 
Clearwater, FL 33755

866-418-4801
www.unsinc.info

Chiropractic Plus Nutrition is the Key 
to Better Results for Your Patients

Chiropractic Plus Nutrition is the Key 
to Better Results for Your Patients

© 2019 Ulan Nutritional Systems, Inc. All Rights Reserved. Nutrition Response Testing is a registered trademark owned by Freddie Ulan. The Ulan “U and Leaves” is a Trademark owned by Ulan Nutritional Systems, Inc.
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SCIENCE RECENTLY HAS DISCOVERED 

THAT THE HUMAN BRAIN IS AMAZINGLY 

RESILIENT AND CAN REORGANIZE AND 

FORM NEW NEURAL CONNECTIONS AND 

PATHWAYS BETWEEN INTACT NEURONS TO 

COMPENSATE FOR DAMAGE AND FUNCTION 

LOSS. This adaptive mechanism is 
termed neuroplasticity. Because 
of their belief in the body’s innate 
recuperative power, homeopathic 
doctors are capable of leading the 
way in treating patients suffering from 
previously thought untreatable brain 
injuries, diseases, or disorders.

Diet and nutrition
Nutrition and homeopathic care always 
have been complementary, so what 
dietary and nutritional recommendations 
should the homeopathic community give 
to the brain-injured patient to aid the 
brain’s innate healing? The best way to 
ensure brain healing is to eat foods that 
add supportive nutrition to the brain, while 
eliminating foods that may be damaging. 
The ketogenic diet is a low-carb, moderate 
protein, high-fat diet that puts the body 
into a metabolic state known as ketosis 
(fat burning). This diet may be helpful for 
brain injury recovery and support.

Other diets that support brain health 
include the Mediterranean and Okinawan. 
Whether the patient chooses the Okinawan 
diet—one of the factors in the lives of 
high-functioning centenarians—or the 
Mediterranean diet, which has some 
evidence for being “a potential strategy 

EATING FOR 
BRAIN SUPPORT
What to eat to support the brain’s innate healing ability.
BY  DAV I D  C H R I ST E N S O N  

TIME TO READ: 7-9 MIN.

T H E  TA K E AWAY

If the saying, “You are what you eat” is 
accurate, then ingesting healthy, brain-
supporting foods and supplements 
should go a long way in boosting the 
brain’s self-healing ability.

RESEARCH
RESULTS
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RESEARCHRESULTS

to reduce cognitive decline in older age,” 
is discretionary. Because both emphasize 
vegetables, fruits, and fish as a source of 
protein and low glycemic load, both would 
be rich in polyphenols and the healthier 
polyunsaturated fats and would have 
antioxidant and anti-inflammatory benefits.1   

The most important point, however, is 
to eat foods that are non-inflammatory 
and do not cause allergic reactions in the 
brain or body. Two of the most common 
allergic foods for most people are gluten 
and dairy. Recommended foods for brain 
health and healing are good fats; green and 
colorful vegetables; dark fruits and berries, 
such as cranberries and wild blueberries; 
good protein sources such as organic eggs 
(pasture-raised), poultry, beef (grass-fed), 
and wild salmon and fermented foods, such 
as sauerkraut and kimchi, that promote 
gut health. Many herbs and spices also are 
known to have healing properties.

Brain support supplements
Experts in the area of brain support 
agree that a multitude of nutritional 
supplements aid brain health and 
cognitive function. Renowned medical 
doctor Mark Hyman is a firm believer 
that vitamins and minerals are essential 
for brain health. He recommends taking 
a high quality, high potency, highly 
bioavailable broad-spectrum multivitamin 
that contains all the basic essential 
vitamins and minerals: calcium (600 to 
800 mg daily) and magnesium (400 to 600 
mg a day); vitamin D3 (2,000 to 4,000 units 
a day); omega-3 fatty acids (EPA and DHA 
in a ratio of 300/200; 1,000 mg twice a 
day) and probiotics as the foundation for 
a healthy brain. 

Because specific B vitamins are so 
important for the brain and nearly every 
other function of the body, Hyman also 
recommends methylation nutrients: folate 
(800 mcg), B6 (50 mg), and B12 (1,000 mcg 
daily). Often, special activated forms of 
these nutrients are needed to be most 
effective for brain health.  2 

The above list of supplements is 
considered foundational; they are 
important for overall health, as well as 
for brain health. Additional supplements 
aid in cellular repair, cell energy, and cell 
protection—zinc plays an important role 
in axonal and synaptic transmission; 

acetyl-L-carnitine (ALC) is considered a 
cognitive enhancer with neuroprotective 
benefits, including support for 
age-related memory issues; and fish oil 
also is highly recommended for brain 
restoration and repair.

For more cellular protection and 
support, these supplements often are 
recommended: 

�� Alpha lipoic acid, which decreases 
inflammation and helps detoxify the 
brain from heavy metals and other 
toxins 

�� PQQ, which stimulates the growth of 
new mitochondria in aging cells 

�� CoQ10, which works well in 
combination with PQQ 

�� Phosphatidylserine, which has been 
proven clinically to improve mental 
focus and memory

��N-acetyl cysteine, which is a 
glutathione precursor and a potent 
antioxidant

��Uridine, which increases the 
production of synaptic proteins

Due to the gut-brain axis (GBA)—
defined as bidirectional communication 
between the central and the enteric 
nervous systems that link emotional 
and cognitive centers of the brain with 
peripheral intestinal functions—studies 
suggest that daily use of probiotics, as 
well as the intake of fermented foods, 
may be very helpful to both the gut and 
the brain.  

Brain support herbs
Herbs have been used for centuries as 
nature’s healing agents and commonly 
are prescribed in capsule form, in 
tandem with vitamin supplements, 
during nutritional counseling. A virtual 
smorgasbord of herbal supplements 
believed to support brain function are 
available in the marketplace. Interestingly, 
many of these seem to be herbs 
traditionally used in Ayurvedic medicine: 
turmeric, bacopa, gotu kola, jyotishmati, 
and ashwagandha.  

Experts in the 
area of brain 
support agree 
that a multitude 
of nutritional 
supplements 
aid brain health 
and cognitive 
function
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Turmeric is an antioxidant and anti-
inflammatory that supports circulation, 
and is antibacterial and antiseptic. 
“Epidemiologic studies show a 4.4-fold 
lower incidence of Alzheimer’s disease 
(AD) in Southeast Asian countries where 
turmeric commonly is used as a dietary 
spice. Other studies indicate that the 
non-steroidal anti-inflammatory property 
of turmeric is associated with a reduced 
risk of AD.”3

Traditionally, bacopa has been used to 
improve memory and cognitive function, 
as well as enhance mood, learning ability, 
and overall brain health. Bacopa now has 
been introduced in the Indian market 
for treatment of memory and attention 
deficit disorders.3

Gotu kola is another Indian staple. In 
the Ayurvedic system of medicine, gotu 
kola is one of the important rejuvenating 
herbs for nerve and brain cells and is 
believed to be capable of increasing 
intelligence, longevity, and memory. 3

Lesser known, jyotishmati is a 
treasured medicinal herb revered for its 
effects on the brain and has been used 
for centuries in Ayurveda for sharpening 

memory and improving concentration 
and cognitive function.3 Jyotishmati 
extracts were found to protect neuronal 
cells against H2O2-induced toxicity 
in part by virtue of their antioxidant 
properties and their ability to induce 
antioxidant enzymes.

Lastly, ashwagandha has been used 
to calm the body and help it adapt to 
stress. In the central nervous system, 
ashwagandha has been reported 
to increase memory and learning.3 
Ashwagandha currently is being given 
serious clinical study as a possible anti-
Alzheimer’s agent.

Other common household herbs 
associated with increased brain function 
and neuroprotective properties include 
parsley; sage; oregano; rosemary; 
cinnamon; and even peppermint. Also, 
panax ginseng is thought to be effective 
for brain support.

If the saying, “You are what you eat” 
is accurate, then ingesting healthy, brain-
supporting foods and supplements 
should go a long way in boosting the 
brain’s self-healing ability. 

 

RESEARCHRESULTS

DAVID CHRISTENSON is a health care 
consultant for Photobiomodulation-Advanced 
Modalities and the founder and CEO of 
Neurocare Systems, bringing advanced 
state-of-the-art medical grade and LED light 
therapy equipment to medical practices for the 
treatment of neurological disorders. A lifelong 
advocate for pharmaceutical alternatives, over 
the last decade he has formulated numerous 
lines of award-winning advanced apoptogenic 
natural neurological supplements and currently 
is developing an advanced brain support 
program for clinical implementation. He can 
be contacted at 800-900-4045 or through 
neurocaresystems.com.
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 78 CH IROPRAC TIC  ECONOMICS  •  FEBRUARY 22 ,  20 19  CH IROECO.COM

http://neurocaresystems.com
http://drhyman.com
http://ChiroEco.com


SUCCESSFUL
CHIROPRACTORS

HAVE
FUN.

1-888-719-9990
info@chirohealthusa.com
www.chirohealthusa.com

Call us. Our team loves to have fun! 

Our doctors dance 
the night away knowing 
their practices are doing 
things the right way 
with ChiroHealthUSA. 

We’ll show you the steps.  
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THERE IS AN OLD ADAGE YOU MIGHT HAVE HEARD: “MAY 

YOU LIVE IN INTERESTING TIMES,” the gist of which is that 
it sounds like a blessing but is actually a curse. 

Indeed this is an interesting time to be a chiropractor. 
Healing in the 21st century has undoubtedly opened 
many new doors to the practitioner and patient alike. 
Unfortunately, the typical new chiropractor enters practice 
followed by a significant amount of debt.

What’s more, new DCs are expected to make a sizeable 
investment in equipment, a lease or mortgage on office 
space, capital to ensure survivability over the first 12 
months as collections grow and, last but not least, support 
themselves and their families during the practice startup 
period. To attempt this while saddled with a six-figure 
student loan debt is a potentially fatal endeavor.

Thirty years ago at my “grand opening” a well-meaning 
guest approached me and looked me square in the eye. 
“Don’t give credit, young man,” she sternly directed. I 
smiled and thought she was overstepping the boundaries 
of etiquette a bit. She went on to give me a list of “do’s and 
don’ts,” most of which I quickly forgot.

I had graduated from chiropractic school with what I 
thought at the time was a sizeable debt—well into five 
figures. I remember a cartoon a classmate had shared 
showing a couple of old gents in rockers on a porch, one 
leaning over to the other and shouting in his ear, “Yeah, 
Frank, just a couple more loan payments to go .... ” We 
laughed nervously, thinking far into the future.

Today’s graduates often face huge debts into the six 
figures. I have consulted many young doctors in the early 

STUDENT
DC

T H E  TA K E AWAY

You, the individual doctor of chiropractic, are ultimately responsible for the amount of debt you choose to assume. Don’t make 
it harder on yourself than it needs to be. Reach out to those who have gone before. Avoid the counsel of those with a vested 
interest in your debt. Make financial decisions that will be good for yourself and your family in the coming years of practice life.

LIVING IN INTERESTING TIMES 
Make good financial decisions from the start.
BY  P E R RY  C H I N N ,  D C

READING TIME: 6-8 MIN.
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Active Influence
Innovative Braces Designed to  
Aid in Postural Rehabilitation
The Aspen Vista® MultiPost Therapy Collar
Designed to help address symptoms associated with Forward Head Carriage or "Text Neck."  

This conservative treatment option offers: 
• A unique compression bladder that helps patients achieve cervical neutral
• A complimentary hot/cold therapy pack to aid in the reduction of inflammation and muscle spasm
• Convenient and therapeutic support from the comfort of home

Code L0180 Approved | Patented Design

To place an order or for more information, contact your
local Aspen Sales Representative or call 855.357.8750

About Aspen Medical Products
With 25 years of research driven design and development, 
Aspen is committed to providing patients with effective 
solutions for their unique spinal conditions and helping 
them get back to the activities they care about. 
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stages of their practice. The usual strategies for opening a practice seem trivial in 
comparison to managing the loan repayment process. At first, deferrals and payment 
plans make the initial trauma workable, but they can’t avoid the inevitable reckoning.

My younger brother followed me to chiropractic school. He became an excellent 
adjuster with a great personality. He was loved by many and known for his quick, 
booming laugh.  

Later, one of his classmates asked me how my brother had died. This was a tough 
question to answer, although the clinical details were straightforward: heart failure 
complicated by liver failure, aggravated by ethanol poisoning. These were etiological 
factors for which only my brother could ultimately be held accountable.  

I said the truth anyway: “It was his student debt that killed him.” There was silence 
on the phone. An answer too brutal in its truth to comfortably entertain. My brother, 
the ray of sunshine in the midst of five siblings, was dead at 50 years old.

Back to his student loan debt: What had started as $100,000 or so of indebtedness 
had, over the years, turned into over half a million. Eventually he had to default. The 
embarrassment, shame, and impossibility of any repayment process ate at him. He 
ceased practice, taking employment in a large company with a decent salary, but the 
specter of debt followed him to his grave.

I will never forget the day of his death. The shock, the pain, the abject waste of 
it all. Part of me still believes it was the debt that brought his early death, and the 
reasonable part of me knows it was his path and his decision. Eventually I know I will 
come to peace with it.

We all know that our profession has a problem. We cannot afford the tremendous 
debt that follows new doctors into practice. Our educational institutions have an 
insatiable thirst for tuition dollars. Classroom seats must be filled, and salaries paid 
to instructors and administrators. And yet we also have a responsibility to those 
coming into colleges with stars in their eyes, who are choosing to believe that any 
amount of debt will be worth it in the end.

You, the individual doctor of chiropractic, are ultimately responsible for the 
amount of debt you choose to assume. Don’t make it harder on yourself than it needs 
to be. Reach out to those who have gone before. Avoid the counsel of those with a 
vested interest in your debt. Make financial decisions that will be good for yourself 
and your family in the coming years of practice life. 

PERRY CHINN, DC, is a 1986 Life University graduate, and has been practicing in the Puget 
Sound area of Washington State for 30 years, most recently in downtown Seattle. He is the 
author of Symphony of Wellness and Soaring Beyond Fear. He can be reached at drpchinn@
gmail.com or through perrychinn.com.

 
You, the individual 

doctor of chiropractic, 
are ultimately 

responsible for the 
amount of debt you 

choose to assume. 

STUDENTDC

Fasting may improve overall health
In a University of California, Irvine-led study, researchers found evidence that fasting affects circadian clocks in the 
liver and skeletal muscle, causing them to rewire their metabolism, which can ultimately lead to improved health 
and protection against aging-associated diseases. The study was published recently in Cell Reports.

The circadian clock operates within the body and its organs as intrinsic time-keeping machinery to preserve 
homeostasis in response to the changing environment. And, while food is known to influence clocks in peripheral 
tissues, it was unclear, until now, how the lack of food influences clock function and ultimately affects the body.

“We discovered fasting influences the circadian clock and fasting-driven cellular responses, which together work 
to achieve fasting-specific temporal gene regulation,” said lead author Paolo Sassone-Corsi. “Skeletal muscle, for 
example, appears to be twice as responsive to fasting as the liver.”
—University of California - Irvine
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PRODUCTSHOWCASE 

To search for more products, or to submit a product, go to ChiroEco.com and click on “Products and Services.”
*These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure, or prevent any disease.

BONE SUPPORT
Age-related bone and muscle loss are facts of life; and Dr. Ni’s OC2 offers frame 
support for the unique needs of adults over age 35. This supplement starts with 
calcium, vitamin D3, and magnesium to support high-quality bone growth and 
density. Then it goes further to add creatine—fuel for working muscles to help you 
exercise longer and more easily to maximize your strength.* 
boneandmuscle.com

SCRATCH-OFF MARKETING
Each deck of BackScratcher Cards features 60 different designs with short 
educational messages. On the back, patients use what they’ve learned to 
complete a sentence; choosing from four possible answers, they scratch off 
the one they think is correct. The amusing answers engage patients and the 
scratch-off provokes critical thinking and a new understanding of chiropractic 
and true health.
719-488-6663 • patientmedia.com

CBD TOPICALS
CBD Clinic offers its professional series of topical analgesics that combine 
menthol and camphor with CBD hemp extract from the Cannabis sativa L. plant; 
CBD is THC-free and non-psychoactive. The company’s formula was developed 
after years of research, with a mission to deliver powerful, safe topical pain relief 
that is fast, strong, and long-lasting.
303-223-0863 • cbdclinic.co

SUPPORT FOR WOMEN
Femarelle Recharge offers women relief from many of the symptoms associated with 
menopause, such as hot flashes, night sweats, sleeping problems, and mood swings. 
According to the company, this non-hormonal supplement delivers results similar to 
those of hormone therapy, but without the side effects.*
972-3973-1111 • se-curepharma.com
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SERVICE CART
The MEDI-SPA Service Cart is a 
patented workstation that fits in 
almost any workspace. Constructed 
of lightweight, durable stainless 
steel, it’s not only easily portable, but 
also dependable, strong, and sturdy. 
Versatile enough to be effective in 
a variety of applications, its design 
can be specially adapted for efficient, 
within-reach use by chiropractors, 
massage therapists, physical 
therapists, and other practitioners.
800-678-6824 • touchamerica.com

YOUR NEW 
CHIROPRACTIC WEBSITE
Online Chiro aims to make creating and 
setting up a beautiful new website easy. No 
setup fees, no contracts, no obligations, no 
hidden charges—just a quality, attractive, 
mobile-ready website tailored to your practice 
with a library of customizable content. The 
company offers different monthly pricing 
plans to fit any budget, from stand-alone 
websites to fully-loaded marketing platforms 
with SEO, reputation tracking, and more.
888-932-5560 • onlinechiro.com

WAITING ROOM 
ENTERTAINMENT
UPshow’s Social TV platform provides your 
office reception area TVs with customized 
entertainment and marketing content for 
less than the price of cable. Social TV allows 
patients to view social media-powered 
content feeds, providing a dynamic, real-time 
viewing experience that makes wait time fly 
by. It also includes a simple digital signage 
tool to showcase your promotions, events, 
staff bios, announcements, and more.  
855-787-7469 • upshow.tv/health

SEO FOR YOUR SITE
ChiroMatrix Premium Service helps 
maximize your website’s return on 
investment, principally focusing on search 
engine optimization (SEO). With unique 
content, optimized meta data and a wide 
range of other SEO best practices, Premium 
is designed to increase the amount of 
organic traffic that visits your website and 
improve your website’s ranking on search 
engine results pages (SERP), over time.
800-462-8749 • chiromatrix.com
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2 Imagine
480-657-8506
2imaginethis.com

2nd Cousin Inc.
413-232-3219
healthnewspodcast.com

3DRX Inc.
360-909-3709
3drx.com

A2Z Health Massage 
Therapy Schools
888-303-3131
a2zhealthstore.com

Access Equipment Corp.
256-245-8390
chirocity.com

aDIO Productions
800-461-2346
adioproductions.com

Advanced Back Technologies Inc.
877-398-3687
extentrac.com

Advanced Medical Integration
888-777-0815
amidoctors.com

Advanced Rehab Consultants LLC
866-914-2003
advancedrehabconsultants.com

America’s Top Chiropractors
248-691-1800
americastopchiropractors.com

Anatomical Models International 
877-208-9372
bagofbones.us

Assistants for Chiropractic 
Excellence (A.C.E.)
734-320-5058
chiropracticassistants.com

Axsen LLC
866-462-9736
chiropracticwebdesign.com

Back Talk Systems Inc.
800-937-3113
backtalksystems.com

BackProject Corp.
888-470-8100
backproject.com

Bax-U
866-866-2225
bax-u.com

Beyond Transformations
727-826-0946
beyondtransformations.com

Bibbero Systems Inc.
800-242-2376
bibbero.com

BioPharma Scientific LLC
877-772-4362
superfoodsolution.com

BML Basic
800-643-4751
bmlbasic.com

BodyPartChart
888-712-4278
bodypartchart.com

BodySite.com
561-247-3839
bodysite.com

BodyZone.com
770-922-0700
bodyzone.com

Breakthrough Coaching
800-723-8423
mybreakthrough.com

British Institute of Homeopathy
609-927-5660
bihint.com

Bryanne Enterprises Inc.
877-279-2663
bryanne.com

BStrong4Life
866-515-4907
bstrong4life.com

Business Industrial 
Chiropractic Services
404-518-4338
bics2020.com

Cash Practice Inc.
877-343-8950
cashpractice.com

Catchfire Coaching
817-939-8435
catchfirecoaching.com

Chiro Advance Services Inc.
715-635-5211
chiroadvance.com

Chiro Destiny
877-740-1177
chirodestiny.com

ChiroDesign Group
512-301-0821
chirodesigngroup.com

ChiroMatrix
800-426-8749
chiromatrix.com

ChiroMedia.com
866-460-4207
chiromedia.com

ChiroPlanet.com
888-364-5774
chiroplanet.com

Chiropractic Business Academy
888-989-0855
chirobizacademy.com

Chiropractic Leadership Alliance
800-285-2001
subluxation.com

Chiropractic Marketing 360
888-929-3633
chiropracticmarketing360.com

ChiropracticOutfitters.com
952-270-0258
chiropracticoutfitters.com

MARKETING
Chiropractic Economics is pleased to present the profession’s most comprehensive marketing list.  
The information below was obtained from questionnaires completed by the listed companies.  
Companies highlighted in RED have an advertisement in this issue. 

BUYERSGUIDE
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Our Industry leading 
brain health/detox package 
Time of day sachets for Easy patient compliance

•
Patients report incredible results

•
profitable platform: practices have generated over 

$15 million in sales using our Detox packages

www.systemicformulas.com

Call us at 1-800-445-4647 and ask 
about our new customer discount! 
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ChiroVision 
800-438-9355
chirovision.com

CJ3 Consulting
512-474-1895
cjmertz.com

Clinic Artwork
715-575-4119
clinicartwork.com

CommVantage
866-399-4009
3dpractice.com

ConCentro Laboratories LLC
520-876-0308
neuropathyusa.com

Concierge Contact Center
877-827-4152
conciergecontactcenter.com

Contact Reflex Analysis
616-669-5534
crawellness.com

Cox Technic Resource Center Inc.
800-441-5571
coxtrc.com

Crabtree Clinic Doctor Inc.
866-999-5859
clinicdr.com

Creating Wellness
888-589-9355
creatingwellness.com

Cryoderm
800-344-9926
cryoderm.com

Davlen Associates Ltd.
631-924-8686
davlendesign.com

DC Doors Int’l
866-375-6786
dc-doors.com

Demandforce
800-246-9853
demandforce.com

Discover Wellness Inc.
760-208-1895
drstevehoffman.com

DoctorPromo
516-867-8237
doctorpromo.com

Douglas Laboratories
800-245-4440
douglaslabs.com

Dr. Kelley Mulhern
985-789-1517
dr-kelley.com

DrBarbaraEaton.com
907-444-9043
drbarbaraeaton.com

DrFernandez.com
800-882-4476
drfernandez.com

Dynatronics
800-874-6251
dynatronics.com

Essiac 
561-585-7111
essiac-canada.com

eyeQuest Networks Inc.
770-933-1800
eyequestnetworks.com

EZnotes
312-212-1602
eznotesinc.com

Feeling Pretty Remarkable
416-750-1500
feelingprettyremarkable.com

Five Star Management
800-224-4876
myfivestar.com

Foot Levelers Inc.
800-553-4860
footlevelers.com

Foot Professional LLC
208-375-7431
footprofessional.com

Forte Holdings Inc.
800-456-2622
emr4chiro.com

Foundation for 
Chiropractic Progress
866-901-3427
f4cp.com

Functional Medicine Masters 
888-777-3020
functionalmedicinemasters.com

Futrex
301-791-9220
futrex.com

Gallery Medica
818-761-1355
gallerymedica.com

Get MD Referrals
716-228-3847
mdreferralprogram.com

Get The Big Idea Coaching 
& Seminar Programs
877-251-0181
getthebigidea.com

GMC Success Academy
949-699-0080
gmcsuccessacademy.com

GMP Fitness
888-467-3488
gmpfitness.com

BUYERSGUIDE

 88 CH IROPRAC TIC  ECONOMICS  •  FEBRUARY 22 ,  20 19  CH IROECO.COM

http://chirovision.com
http://cjmertz.com
http://clinicartwork.com
http://dpractice.com
http://neuropathyusa.com
http://conciergecontactcenter.com
http://crawellness.com
http://coxtrc.com
http://clinicdr.com
http://creatingwellness.com
http://cryoderm.com
http://www.davlendesign.com
http://www.dc-doors.com
http://demandforce.com
http://drstevehoffman.com
http://doctorpromo.com
http://douglaslabs.com
http://dr-kelley.com
http://DrBarbaraEaton.com
http://drbarbaraeaton.com
http://DrFernandez.com
http://drfernandez.com
http://dynatronics.com
http://essiac-canada.com
http://eyequestnetworks.com
http://eznotesinc.com
http://feelingprettyremarkable.com
http://myfivestar.com
http://footlevelers.com
http://footprofessional.com
http://emr4chiro.com
http://f4cp.com
http://functionalmedicinemasters.com
http://futrex.com
http://gallerymedica.com
http://www.mdreferralprogram.com
http://getthebigidea.com
http://www.gmcsuccessacademy.com
http://gmpfitness.com
http:// ChiroEco.com/stressoverload
http://ChiroEco.com


ParkerSeminars.com  |  888.727.5338  |    ParkerSeminars    @ParkerSeminars

UPCOMING  
SEMINARS

DALLAS, TX 
October 4-6, 2019

LAS VEGAS, NV 
February 6-8, 2020

STAY UP TO DATE ON PARKER SEMINARS EVENTS

Learn more at ParkerSeminars.com

18-7244 DAL19 Chiro Eco Issue 3.indd   1 1/22/19   9:15 AM

http:// ChiroEco.com/stressoverload


Health Visions Inc.
888-480-1350
healthvisions.com

Healthways
800-327-3822
healthways.com

Healthy Habits Management
877-581-448
healthyhabitsmc.com

HydroMassage
800-796-7493
hydromassage.com/eco

ICA Health LLC
866-921-5882
icahealth.com

Image One
800-536-3030
imageoneads.com

Inception Chiropractic 
Websites
920-857-1106
inception-chiropractic-websites.com

Innate Legacy
925-855-1635
wardsuccess.com

Inphonite LLC
800-350-7693
inphonite.com

Inselman Coaching
888-201-0567
inselmancoaching.com

Integrated Practice 
Solutions Inc.
703-738-6898
get-ips.com

International Chiropractic 
Pediatric Association
800-670-5437
icpa4kids.com

JTECH Medical Industries
800-985-8324
jtechmedical.com

Jublilant Marketing 
Solutions
866-625-8724
jubilantsolutions.com

Kent Health Seminars
888-574-5600
davidkent.com

Koren Enterprises
800-537-3001
korenpublications.com

Lawyers PI Program
631-786-4253
lawyerspiprogram.com

Legacy for Life
877-557-8477
legacyforlife.net

Life Systems Software
800-543-3001
lifesystemssoftware.com

LifeTec Inc.
800-822-5911
lifetecinc.com

Lighthouse 360
512-730-4488
Medical.lh360.com

Lipo-Light
877-788-5476
lipolightpro.com

Living Well Labs
800-540-1674
livingwelllabs.com

Madeira Chiropractic 
Wellness Center Inc.
877-623-3472
madchirowellness.com

Mally Enterprises Inc.
563-823-5555
fromthedeskofdrmitchmally.com

Market Domination Services
877-204-8739
marketdominationservices.com

Marketing Velocity
423-271-3549
marketing-velocity.com

Massage Warehouse
800-910-9955
massagewarehouse.com

MDs for DCs
561-512-4341
mdsfordcs.com

MicroLight Corp.
281-433-4648
microlightcorp.com

Miridia Technology Inc.
888-647-4342
miridiatech.com

More Chiro Patients
732-928-8135
morechiropatients.com

Morgan Professional 
Products
800-403-5295
morganprofessionalproducts.com

Morter HealthSystem
800-874-1478
morter.com

Mountain Man Digital
413-884-5016
mountainmandigital.com

MPower Media
888-232-9862
mpowermedia.com

Mudlick Mail
678-218-5946
mudlickmail.com

Multi Radiance Medical
800-373-0955
multiradiance.com

Muscle Up Marketing
800-516-4480
chiromarketingmuscle.com

My Receptionist
800-686-0162
myreceptionist.com

Myogauge Corp.
888-696-3539
myogauge.com

MyoVision
800-969-6961
myovision.com

National Health Education 
Society Inc.
800-241-7705
voiceforhealth.com

Natural Touch Marketing
800-754-9790
naturaltouchmarketing.com

NeuroInfiniti
877-391-9662
neuroinfiniti.com

NZ Manufacturing Inc.
800-886-6621
nzmfg.com

OnlineChiro.com
888-932-5560
onlinechiro.com

OPS Medical Systems
800-430-0048
opsmedical.com

Optimal Health Systems
800-890-4547
optimalhealthsystems.com

Orchid Medical Spa Software 
800-570-0500
medicalspasoftware.com

OUM Chiropractor Program
800-423-1504
oumchiropractor.com

Pacific College of 
Oriental Medicine
800-729-0941
pacificcollege.edu

Patient Call
877-643-9314
patientcall.com

Patient Media Inc.
719-488-6663
patientmedia.com

Performance Health/
Biofreeze
800-246-3733
biofreeze.com

Perspectis Inc.
866-586-2278
backvitalizer.com

Petty, Michel & Associates
414-332-4511
pmaworks.com

Physician Wellness Program 
and Lifestyle Nutrition
800-699-8106
physicianwellnessprogram.com

Pivotal Health Solutions
800-743-7738
phschiropractic.com

Point of Light Records
949-436-2718
peterkater.com

Posture Perfect 
Solutions Ltd.
604-985-0634
evolutionchair.com

PreventiCare Publishing
912-897-3040
preventicare.com

BUYERSGUIDE

FMT ROCKPODS & ROCKFLOSS
Myofascial Cupping & Compression Band Flossing Certification

ROCKPODS CUPPING SET
Unlock myofascial manipulation with versatile and 
easy to use silicone pods.

Become a master fascial manipulator with 
RockPods! This unique set of eight silicone 
pods (4 large, 4 small) allow you to grab, 
pull and push fascia to treat pain*, mobility 
and movement dysfunctions.

ROCKFLOSS FLOSSING BANDS
Supercharge stretching with a radical, reusable band.

RockFloss uses the science of compression 
and fascial shearing to help ‘unstick’ 
muscles and joints so they move better and 
with less pain*. *Not clinically proven for all injuries.
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BUYERSGUIDE
Professional Survey Services
858-722-5920
professionalsurveyservices.com

Profitable Practice Strategies
412-765-2065
profitablepracticestrategies.com

Progressive Laboratories Inc.
800-527-9512
progressivelabs.com

Pulse Software LLC
908-289-9613
chiropulse.com

Ren Scott Creative Marketing
813-872-8350
renscottcreativemarketing.com

Renua Medical Inc.
888-923-6438
renuamedical.com

S.A.M. LLC
800-752-3263
morenewpatients.com

Schofield Management Services
800-554-3260
mochihchu.com

Science Based Nutrition
937-433-3140
sciencebasednutrition.com

Sense Technology Inc.
800-628-9416
pulstar.us

ShawneTV
877-759-4599
shawnetv.com

Sigma Instrument Methods
888-860-9492
sigmamethods.com

Sigma Instruments
724-776-9500
sigma-instruments.com

Singleton Systems
801-983-6888
nutrition4chiros.com

Smart Practice
800-522-0800
smartpractice.com

Social4Chiros
480-895-3500
social4chiros.com

Spinal Aid Centers of America
727-723-0040
spinalaid.com

Spinal Reflex Institute Int’l
877-259-5520
spinalreflex.com

Standard Enzyme Co.
770-537-4445
standardenzyme.com

Standard Process Inc.
800-558-8740
standardprocess.com

Stevens Consulting Group
636-938-4486
drew-stevens.com

Stoneybrook Publishing Inc.
800-736-3632
stoneybrookpublishing.com

Suna System
727-826-0946
sunasystem.com

Supertech
800-654-1054
supertechx-ray.com

Synergy Therapeutic Systems
800-639-3539
targetexercises.com

Target Coding
800-270-7044
targetcoding.com

Target Information 
Management Co.
800-258-0258
targetinfo.ws

TextMD
412-324-8311
gettextmd.com

The Family Practice Inc.
866-532-3327
thefamilypractice.net

The Masters Circle
800-451-4514
themasterscircle.com

The Parian Co.
650-557-0071
pariancompany.com

The Perfect Patient 
Funnel System
800-497-5849
perfectpatientfunnel.com

TheWriterWorks.com LLC
302-933-0116
thewriterworks.com

TLC4Superteams
215-657-1701
tlc4superteams.com

Totally Booked Practice
888-243-2661
totallybookedpractice.com

TPK Inc.
800-433-4653
backsaverwallet.com

Trusted Voice
877-558-6423
trustedvoice.com

Universal Companies
800-558-5571
universalcompanies.com

Ventura Designs
888-713-2093
posturepro.com

Visual Odyssey Inc.
800-541-4449
neuropatholator.com

Watt Media Inc.
800-250-8233
watt-media.com

We Got Your Phone
410-591-4336
wegotyourphone.com

Weight Loss Products
727-826-0946
hcgmax.com

Wellness Way
888-450-3333
wellnessway.com

Yasoo Health Inc.
888-469-2766
yasoo.com

Yodle
512-730-4488
yodle.com

For the complete 
listing of services these 
companies  provide,  
and to view our complete  
online directory, visit  
chiroeco.com/buyers-guide.

Get The Best Value 
In Online MarketingIn Online Marketing

3 MONTHS FREE
WEBSITE SERVICES

Attract New Patients
with No Setup Fees, 

Contracts, or Worries.

Call 855-767-1942
Visit CE.ChiroSavings.com

Expires 3/31/19

New Customers Receive
3 MONTHS FREE
WEBSITE SERVICES

Call
Visit CE.ChiroSavings.com

New Customers Receive

STOP BY AND SEE US AT THE

PARKER VEGAS SHOW

2/21– 2/23  BOOTH #510

ChiroEcon#3.indd   1 1/18/19   9:43 AM
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Oct 31- Nov 3
Naples Grande
Beach Resort

NAPLES

June 20-23
The National

Doral

MIAMI

April 11-14
The Edgewater
Beach Resort

PANAMA 
CITY

August 22-25
Hyatt

Regency Orlando

ORLANDO

March 21-24
World Golf Village

ST. 
AUGUSTINE

Each event offers:
+ CEs Approved in 45 States*
+ 20 hours of CE with all requirements for the state of FL 
+ The ability to create a customized learning experience from the many options available to you
+ Specialty/Diplomate hours while acquiring CE
+ World-Renowned Speakers with Years of Experience
+ Explore and Shop the Largest Expos
+ Training for your Staff
+ Complimentary Luncheons and Receptions
+ First Class Locations and Family-Friendly Resorts 
+ Convenient weekend schedule
+ Same Registration Fees
+ Location Close to the Coast for Beach Access and Family Fun

*Approval anticipated in all but AZ, CA, OK, TN, WI

THENATIONALCHIRO.COM

KEPT SECRET
CONVENTIONS BY FCA

New Location
For 2019

The Florida Chiropractic Association invites DCs, staff and members of the 
chiropractic industry to attend one of the five CE opportunities available in 
2019. It’s one of the best kept secrets, each convention is created with you in 
mind! Focusing on national issues, policies, services and products, CEs are 
offered in intimate breakout sessions as well as large panel settings. Enjoy a 
tax-deductible vacation in first class resorts while you earn CEs for license 
renewal. Bring your staff for a team building experience, join us to make new 
connections, find inspiration and re-energize with world class education!

Plan to join us more than once 
to experience it all!

THE BEST

Brand New
Location

http://www.thenationalchiro.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue3


DATEBOOK
FEBRUARY
FEB. 21-22
CEAS I ERGONOMICS ASSESSMENT 
CERTIFICATION WORKSHOP
Savannah, GA
SPONSOR: The Back School of Atlanta
800-783-7536

FEB. 21-23
PARKER SEMINARS LAS VEGAS
Las Vegas
SPONSOR: Parker Seminars
888-727-5338

FEB. 23-24
FMT BLADES & BLADES ADVANCED
Arlington, TX
SPONSOR: RockTape
408-912-7625

FEB. 23-24
FMT BLADES & BLADES ADVANCED
Portland, OR
SPONSOR: RockTape
408-912-7625

FEB. 23-24
FMT BLADES & BLADES ADVANCED
Albuquerque, NM
SPONSOR: RockTape
408-912-7625

FEB. 23-24
FMT BLADES & BLADES ADVANCED
Bolivar, MO
SPONSOR: RockTape
408-912-7625

FEB. 23-24
FMT BLADES & BLADES ADVANCED
Santa Cruz, CA
SPONSOR: RockTape
408-912-7625

 
 
 
 
 
 

MARCH
MAR. 2
CDAHK AGM 2019 AND CONFERENCE
Hong Kong
SPONSOR: CDAHK
852-3594-7844

MAR. 2
ACTIVATOR METHODS 
INTERNATIONAL SEMINAR
Pasadena, CA
SPONSOR: Activator Methods International 
LTD
602-224-0220

MAR. 2-3
FOUNDATIONAL 
LABORATORY ANALYSIS
Arlington, VA
SPONSOR: Science Based Nutrition
937-433-3140

MAR. 2-3
FMT BASIC & PERFORMANCE
Las Vegas
SPONSOR: RockTape
408-912-7625

MAR. 2-3
FMT BASIC & PERFORMANCE
Brooklyn, NY
SPONSOR: RockTape
408-912-7625

MAR. 2-3
FMT BASIC & PERFORMANCE
Littleton, CO
SPONSOR: RockTape
408-912-7625

MAR. 2-3
FMT BLADES & BLADES ADVANCED
Vestavia Hills, AL
SPONSOR: RockTape
408-912-7625

MAR. 2-3
THE 3 R’S OF CHIROPRACTIC: 
REDUCE, RESTORE & REHAB
Roanoke, VA
SPONSOR: Foot Levelers 
540-345-0008

MAR. 2-3
POSTURE & BALANCE ASSESSMENT, 
REHABILITATION AND MOTOR 
CONTROL EXERCISE
Portland, OR
SPONSOR: University of Western States
503-256-3180

MAR. 7
WEBINAR: PRECISE AND CONCISE 
ORTHO/NEURO EXAM
Online
SPONSOR: Foot Levelers
540-345-0008

MAR. 9-10
MANAGEMENT OF THE 
FUNCTIONAL PATIENT
St. Louis, MO
SPONSOR: Foot Levelers
540-345-0008

MAR. 9-10
ADJUSTING THE EXTREMITIES AND 
THE SPINE THE WONG WAY
San Diego
SPONSOR: Foot Levelers
540-345-0008

MAR. 9-10
FMT BASIC & PERFORMANCE
Fairlawn, OH
SPONSOR: RockTape
408-912-7625

MAR. 9-10
FMT BLADES & BLADES ADVANCED
Farmingdale, NY
SPONSOR: RockTape
408-912-7625

MAR. 9-10
FMT BLADES & BLADES ADVANCED
Fernandina Beach, FL
SPONSOR: RockTape
408-912-7625

MAR. 9-10
FMT BLADES & BLADES ADVANCED
Carlsbad, CA
SPONSOR: RockTape 
408-912-7625

 94 CH IROPRAC TIC  ECONOMICS  •  FEBRUARY 22 ,  20 19  CH IROECO.COM

http://ChiroEco.com


We feel your pain…and acknowledge 
the frustration that comes after 
you’ve invested in a point-of-sale 
analgesic, only to discover it’s now 
on a retailer’s shelf. 

Helix Professional Pain Relief is an
exciting innovation in topical analgesia
that delivers cooling pain relief from 
our optimized formula of menthol 
(7.4%), while its smooth consistency 
allows for easy application. It also 
contains arnica, ilex, and aloe… plus 
tangerine oil for a fresh citrus fragrance.

Helix products are sold only into professional 
channels by Parker Laboratories, now 
celebrating its 60th year of "professional only"
sales. So while your patients experience relief 
from pain, you'll benefit from a point-of-sale  
product Parker Laboratories will never place 
on retailer's shelves. 

Visit helix4pain.com

Bottom Line BENEFITS for
Patient and Practice

WHY COMPETE WITH CHAIN PHARMACIES AND BIG-BOX RETAILERS?

©2018 Parker Laboratories, Inc.                              Helix and The sound choice in patient care are trademarks of Parker Laboratories, Inc. AD 51-01-2 REV 1

Visit us at 
Parker Seminars

Booth #331

AD_51-01-2_REV_1_ChiropracticEconomics_Issue 3_1-17-19.qxp_Reseller Ad - Chiropractic Economics - Issue 3   1/17/19  9:42 AM  Page 1
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DATEBOOK
MARCH (CONT’D)

MAR. 15
PRACTICE XCELERATOR
Atlantic City, NJ
SPONSOR: Foot Levelers
540-345-0008

MAR. 15
PRACTICE XCELERATOR
Phoenix
SPONSOR: Foot Levelers
540-345-0008

MAR. 15
FMT BLADES
El Dorado Hills, CA
SPONSOR: RockTape
408-912-7625

MAR. 15-16
CEAS I ERGONOMICS ASSESSMENT 
CERTIFICATION WORKSHOP
San Jose, CA
SPONSOR: The Back School of Atlanta
800-783-7536

MAR. 16
ACTIVATOR METHODS 
INTERNATIONAL SEMINAR
Overland Park, KS
SPONSOR: Activator Methods International LTD
602-224-0220

MAR. 16
BIOMECHANICS, IMAGING AND CARING 
FOR THE HIGH SCHOOL ATHLETE
Atlantic City, NJ
SPONSOR: Foot Levelers
540-345-0008

MAR. 16-17
NEW CHARRETTE’S EXTREMITIES: 
A 21ST CENTURY APPROACH
Phoenix
SPONSOR: Foot Levelers
540-345-0008

MAR. 16-17
FMT BASIC & PERFORMANCE
El Dorado Hills, CA
SPONSOR: RockTape 
408-912-7625 
 

MAR. 16-17
FMT BLADES & BLADES ADVANCED
Tulsa, OK
SPONSOR: RockTape
408-912-7625

MAR. 21
PRACTICE XCELERATOR
Dearborn, MI
SPONSOR: Foot Levelers
540-345-0008

MAR. 21
WEBINAR: BIOMECHANICAL 
EVALUATION AND SYSTEMATIC 
APPROACH TO INTERPRETING 
LUMBAR RADIOGRAPHY
Online
SPONSOR: Foot Levelers
540-345-0008

MAR. 21-24
NORTHEAST REGIONAL 
CONVENTION & EXPO
St. Augustine, FL
SPONSOR: Florida Chiropractic Association
407-654-3225

MAR. 23
ACTIVATOR METHODS 
INTERNATIONAL SEMINAR
Columbus, OH
SPONSOR: Activator Methods International LTD
602-224-0220

MAR. 23-24
FOUNDATIONAL LABORATORY 
ANALYSIS
San Francisco
SPONSOR: Science Based Nutrition
937-433-3140

MAR. 23-24
FMT BASIC & PERFORMANCE
Pinehurst, NC
SPONSOR: RockTape
408-912-7625

MAR. 23-24
FMT BASIC & PERFORMANCE
Baltimore
SPONSOR: RockTape 
408-912-7625

MAR. 23-24
FMT BLADES & BLADES ADVANCED
Kansas City, MO
SPONSOR: RockTape 
408-912-7625

MAR. 23-24
FMT BLADES & BLADES ADVANCED
Moorhead, MN
SPONSOR: RockTape
408-912-7625

MAR. 30-31
FMT BLADES & BLADES ADVANCED
Clifton Park, NY
SPONSOR: RockTape
408-912-7625

MAR. 30-31
FMT BLADES & BLADES ADVANCED
Abilene, TX
SPONSOR: RockTape
408-912-7625

MAR. 30-31
FMT BLADES & BLADES ADVANCED
Nashua, NH
SPONSOR: RockTape
408-912-7625

APRIL
APR. 3-5
ERGONOMICS: PRACTICAL 
APPLICATIONS CERTIFICATION 
PRACTICUM
St. Augustine, FL
SPONSOR: The Back School of Atlanta
800-783-7536

APR. 12-13
CEAS I ERGONOMICS ASSESSMENT 
CERTIFICATION WORKSHOP
Chicago
SPONSOR: The Back School of Atlanta
800-783-7536

APR. 26-27
CEAS II: EXPANDED ERGONOMICS 
ASSESSMENT SKILLS 
CERTIFICATION WORKSHOP
Chicago
SPONSOR: The Back School of Atlanta 
800-783-7536
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Starting at $99/month.
Schedule your free demonstration today.

Call 888-306-1257     /     PayDC.com     /     info@paydc.com

Fully integrated for ease-of-use, compliance, and 
to get you paid with a 99% Claims Acceptance Rate.

© 2019 Advanced Provider Solutions, LLC

Chiropractic EHR 

Fully Integrated Billing

Unlimited Clearinghouse

Patient Portal

Unlimited Premier Support

SOAP Notes/Documentation

Scheduling & Text Reminders

Preloaded Templates/Macros

Compliant Care Plan Wizard

Parker Seminar Feb 21-23
Stop by booth #501 to learn 
more, get a live demonstration, 
and to  register for great prizes.

WHERE SUCCESS
HAPPENS
Clinics who are serious about success 
are switching to PayDC Practice Management Software.

http://www.paydc.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue3


CONTACT YOUR DEDICATED SCRIP-HESSCO REPRESENTATIVE

Karen Jordan - AZ, NM, UT (800) 258-4444
Doug Schultz - CA, NV, WA, OR, HI, ID, AK (800) 258-4444
Chad Bruen - FL (800) 541-4434
Tim Soots - GA, SC, NC (800) 466-2307
Larry Knutson - IL, IA, KS, MI, MO (877) 636-2225
Jeff Woehler - IN, OH, KY (877) 393-2225
Kevin Baltzer,  - NJ, NY, PA, CT, VA, MD, DE, RI, MA, ME,
            NH, VT (877) 919-2225 
Mike Anderson – ND, SD, NE, MN (877) 438-1383
Michael Fernandez - TX, OK, LA (877) 747-2225
Brenda Cassell - WV, VA (800) 586-2448
Steve Forster - WI, CO, MT, WY, AL, TN, MS, AR, Intl. (877) 346-4400
Paul Marietta - Nat’l X-Ray Mgr (877) 717-2225

WHY SPEND TEN$ OF THOU$ANDS OF DOLLAR$ MORE FOR A 
CLASS IV LASER THAT GIVES YOU LESS!

• 36w peak power and 26w continuous power
• 650, 810, 910 and 980nm for optimum therapeutic values
• Comparable in features, quality, and RESULTS to lasers  
 costing $25,000 or more!
• Simple touch screen setup in seconds
• INTELITECH software allows you to choose skin type,   
 pain levels, and much more
• Learning curve in minutes and not hours
• Dozens of preset protocols or make and save your own
• Everything is furnished, manual, phone 
 consultation, goggles, marketing and much more

Accuflex Tables and Lasers is proud to 
announce that SCRIP – HESSCO is the sole 

and exclusive distributor of the MEDRAY laser.

(573) 745-1086 • drg4000@att.net • www.medraylaser.com

Introducing the MEDRAY, the most 
remarkable, easiest to use and BEST 
PRICED FOUR WAVELENGTH CLASS 
IV LASER ON PLANET EARTH

Never before has a company introduced such a 
feature loaded FOUR wavelength Class IV laser 
at such a remarkable price. Accuflex Tables & 
Lasers has designed the MEDRAY with our new 
INTELITECH software that takes laser therapy 
into another realm. 36w peak power with con-
tinuous working power of 26w continuous,one 
of the strongest lasers made, and includes 
650, 810, 910 and 980 nm for maximum 
healing and pain relief. 

Featuring:

$15,995
$12,995*

*Special Limited Time

Call Dr. Gary Huddleston personally at 573-745-1086 anytime or your Scrip- 
Hessco rep to discuss the MEDRAY or go to www.medraylaser.com to order

Accuflex.indd   14 1/25/19   9:08 PM

http://www.medraylaser.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue3


MARKETPLACE T O  P L A C E  A N  A D  C A L L  9 0 4 - 2 8 5 - 6 0 2 0

HELP PATIENTS AND BOOST REVENUE WITH
 

NEUROPATHY LIGHT 
THERAPY TREATMENT

For more information:
rob@energiamedical.com

860-707-4220
energiamedical.com

ENERGIA HAS A FULL LINE OF PRODUCTS TO SUPPORT YOUR PRACTICE. 

Tens of thousands 
of individuals have 
experienced significant 
relief from the pain, tingling, 
numbness, inflammation 
and swelling that often 
occurs in neuropathy. 
There is no known cure but 
there is symptomatic relief 
with light therapy.

• Treat patients in office 
or sell to them for at 
home treatments. 

• Can be used with other 
treatment modalities or 
standalone. 

• Huge market 
opportunity: An 
estimated 20 million 
people in the United 
States have some 
form of peripheral 
neuropathy.

Southern Coastal NC 
Chiropractic Practice for Sale

Excellent, well established Chiropractic practice for sale! 
Doctor is retiring after 30 years in practice. Located in 
southern coastal NC close to beaches. This is a great 

place to raise a family, work and retire! If you like golf, 
boating, outdoors, sun and fun then this is the place for 

you! Doctor has an excellent reputation in the community, 
great patient base and excellent location.  

TECHNIQUES INCLUDE: Diversified, Spinal Decompression, 
Impulse Activator, Leander Flexion/Distraction, Cold 

Laser, Acupuncture, Nutrition and Functional Medicine. 

Live your dream right here! Turnkey, Doctor will transition. 

Practice is ready to roll!

$335,000 
(If good credit, may be able to 

help with SBA loan process)

For more info contact: 
Chris Gianini, CPA 

636-946-9438 
cbgcertified@yahoo.com
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What you do helps 
people. Tell them.

hunterhealthusa.com
™

Refresh your practice with contemporary 
patient education. 

PRACTICES FOR SALE
in AZ, CA, FL, GA, LA, MS, 

NJ, NY, OK, SC.
I have new doctors who want 

to buy your practice. 
$300.00 for Practice Analysis. 

For more info contact  
Dr. Tom Morgan,  

volumeDC@aol.com, 
770-748-6084,

www.VolumePractice.com

978.725.0000
Tick@lymelaser.com

HELP Your 
lyme Patients!

• All Natural
• Safe Technologies
• Cash Business

Become Certified 
in Functional Medicine

This Scientifically-Proven Training Program Will Help You:

Get outstanding clinical results using 
a proven system to methodically 
diagnose and treat chronic patients

Attract new patients who only want 
you to treat them

Reduce reliance on shrinking insurance 
payments in Functional Medicine

Our comprehensive 24/7 Online Training Program is convenient, 
practical, affordable, cost-effective, and best of all,

100% GUARANTEED!
clinicalrounds.com

or call 887-328-4035 for free details

P

P

P

THERAPEUTIC MASSAGER
applies pressure to treat 

muscle dysfunction

7 STRATEGICALLY PLACED BALLS
for full-body massage

ERGONOMIC DESIGN
enhanced leverage for easy use

THERACANE.COM
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MARKETPLACE T O  P L A C E  A N  A D  C A L L  9 0 4 - 2 8 5 - 6 0 2 0

standardprocess.com/hemp-oil-complex

NEW

Hemp Oil Complex™

3-in-1 Benefit for Whole Body Support

©2019 Standard Process Inc. All rights reserved. LN1386 01/19
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VISIT CHIROECO.COM/WEBINAR-LISTINGS

Chiroeco.com/medicare-billing-codes-webinar/

Chiroeco.com/financial-policy-webinar/

Healthy feet are vital for mobility. In 
a lifetime, the average person walks 
approximately 100,000 miles. But all too 
often, we do not place the same emphasis 
on looking after our feet as we do on other 
parts of our body. This one-hour webinar 
presentation with guest Mark Charrette, DC, 
will cover the basic neurology, indicators, 
and adjustments for the typical foot.

FROM THE GROUND UP: 
ADJUSTING THE  TYPICAL FOOT
SPEAKER: MARK CHARRETTE, DC

ChiroEco.com/foot-webinarChiroEco.com/CBD-webinar

ARE YOU A VISUAL LEARNER?
EXPAND YOUR KNOWLEDGE WITH OUR WEBINARS.

DON’T LET THESE UNUSUAL 
MEDICARE BILLING CODES TRIP 
YOU UP IN 2019!
SPEAKER: KATHY MILLS CHANG

7 STEPS TO A COMPLIANT 
FINANCIAL POLICY
SPEAKER: KRISTI HUDSON

HARNESSING THE INNATE 
POWER OF CBD IN 
CLINICAL PRACTICE —
PAIN AND BEYOND

With only three spinal chiropractic 
manipulative treatment (CMT) codes that are 
covered under Medicare, selecting Medicare 
billing codes should be one of the simplest 
tasks we have, right? Wrong! Unfortunately, 
audits conducted by KMC University 

continually reveal significant errors around these three common services: physical medicine 
CPT codes 97014, electrical muscle stimulation, 97010, hot/cold packs and the spinal CMT 
codes 98940-98942.

This webinar will provide an understanding of the 
basics of developing financial policies and a fee system 
based on facts and figures rather than intuition and 
misinformation. Sound financial policies are necessary 
to improve the business aspect of your practice and 
pave the way for patients to pay, stay and refer others. 
As a result of attending this class, you’ll also learn how to avoid the most common triggers 
of audits and investigations. It is widely known that the Office of Inspector General (OIG) and 
Medicare are cracking down on healthcare fraud and abuse, but what most chiropractors are 
unaware of, is how successful these efforts have been.

ChiroEco.com/costs-of-goods-or-services-sold

COSTS OF GOODS   
OR SERVICES SOLD 
SPEAKER: MICHAEL CARBERRY, DC
In this webinar, Michael Carberry, DC,  will 
share his expertise in marketing, business 
basics such as overhead and production, 
and how to expand a business.

Dr. Meletis has written and lectured 
extensively on the topics of hemp-derived 
CBD in clinical practice.  He will share his 
experience and research findings relative 
to our very own innate endocannabinoid 
system and how CBD interacts, potentials 
and supports the endocannabinoid system. 

You’ll learn:
- General information and background on 
CBD from Hemp
- How CBD interacts with the human body:  
The Endocannabinoid System
- Benefits of CBD incorporated in clinical 
practice and human physiology
- What to look for when buying a CBD 
product

Tuesday, 
February 26, 2019

2 PM EST

Sponsored by:

REGISTER TODAY!

SPEAKER: CHRIS D. MELETIS, ND
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Manual 90C 
(not pictured)

from $2475

AFT 
Strictly automatic flexion 
with adjustable height, 
manual or air-drops. Many 
standard features and  
options to choose from.

Starts at $5350

Air 90C 
Deluxe chiropractic drop 

table with adjustable 
height, four air-drops. 

air-breakaway, power foot 
strips and much more.

only $5895
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Air-Flex 
Air-controlled manual flexion 
and distraction with adjustable 
height, optional Auto-Flex,  
Air-Drops and Auto-Distraction.

Starts at $4795 Anatomotor  
Traction-Massage

Basic Roller Table - $2250   
With added Complete Traction,  

Heat and Vibration - 

$5495

Hill DT
Purchase outright  
OR “On-Demand”:  
Set-up is just $3995, then pay only for  
the treatments you use. On-Demand includes:

• The Hill DT Decompression Table 
• Expert Training at your location 

• Easy entry into your own Decompression Practice!

Call now: 616-813-9370 www.HillDTSolutions.com

S O L U T I O N SS O L U T I O N S

hill_back2black1_w-anat.indd   3 1/24/19   10:30 AM

http://www.hilldtsolutions.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue3


hill_back2black-AF2.indd   2 1/24/19   10:09 AM

http://www.hilldtsolutions.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue3


Air-Flex 
Air-controlled manual flexion 
and distraction with adjustable 
height, optional Auto-Flex,  
Air-Drops and Auto-Distraction.

Starts at $4795

The AIRFLEX ll features all of the ground-breaking 
air-powered innovations of its predecessor 
plus, dynamic new features that truly place the 
AIRFLEX II in a class by itself. The stunning new 
touchscreen is the virtual command center for 
nearly all of the table’s advanced functionality.   

Check out these features:

Target Touch™

Delivers nearly instant flexion 
balancing and easy patient 
set-up.

Air-Powered Auto-Flexion

With motor-free, AI-monitoring 
and dynamic control of auto- 
flexion functions.

High-Capacity Air Supply

The AIRFLEX II has a 100% 
more efficient compressor (110V, 
base) and a 100% larger air tank 
(Auto-Functions).

Smart Lock

Completely eliminates any 
need for manual flexion locking 
handles.

Self-Diagnostic

Provides automatic airflow 
testing and real-time status 
reports of all table systems.

New Smart-Valve Manifold

New AIRFLEX II valves are 
rated at 10 million cycles with 
no rewiring needed if replace-
ment is ever necessary.

Sleep Mode

Automatically resets and 
replenishes all air functions 
between each patient.

Modular Components

AIRFLEX ll base is easy to 
service and can be upgraded 
to auto-functions, any time.

Programmable Logic 
Controller

In place of a static circuit 
board, the PLC offers dynamic 
control of all table systems.

Starts at $5495
(Shown with added options)
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• Quick
• Easy to use
• Engaging
• Educational
• Cloud-based

Foot Levelers

Kiosk
The 

REVOLUTIONIZE
YOUR PRACTICE

Providing the BEST to you,
so you can provide the BEST to your patients

 FootLevelers.com |  F  L  V

800.553.4860 

The best way to order the world’s 
#1 custom orthotic, InMotion®

CE_#3_kiosk.indd   1 1/28/19   8:31 AM
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