
Gain 40+Hours
Per Month

15-Second Daily Notes

Proven & Trusted
Serving 21,000 + Doctors

Feature-Rich
56% Practice Growth

Simple & Secure Transactions 
With the New CTPayments

ChiroTouch 7.1 
Is Here And Is 

Better Than Ever!
Sleeker Design & Greater Efficiency

PLUS

ADVERTISEMENT

BUILDING BETTER PRACTICES

http://chirotouch.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17


844.397.0222  l  ChiroTouch.com

Powerful
Feature-Rich

Scale From 1 to 100
Vast Macro Library

Easy Automated Billing
Achieve full control over your practice

Proven
Community of 21,000 Doctors
Personal One-On-One Training

Dedicated Phone and Chat Support
Fully-Certified and Compliant 

Have peace of mind you’re in good hands

Efficient
Intuitive All-In-One Dashboards

Seamless Patient Flow
Mobility with Native iPad Apps

15-Second Daily Notes 
Gain more time for practice growth

Subscription
$249/month

Easy to start, learn, and use. 

Schedule a free consultation today!

Provider 

Biller CA 

The Best Just Got Better with the  Release

http://chirotouch.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17


BUILDING BETTER PRACTICES

I S S U E  # 1 7 :  O C T O B E R  2 6 ,  2 0 1 8  •  C H I R O E C O . C O M

PLUS
Patient Education Buyers Guide

Step 
with
Caution
MULTI-MECHANISTIC  
PAIN MANAGEMENT
ATTACK RUNNING  
INJURIES
EMPLOYEE  
MANAGEMENT INSIGHTS

Compliant coding is one of the 
biggest challenges you face.

http://ChiroEco.com


http://standardprocess.com/ez-mg?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17


http://standardprocess.com/ez-mg?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17


V O L U M E  6 4 ,  I S S U E  1 7

I N  F O C U S

14 Scenes from The National
BY CHIROPRACTIC ECONOMICS STAFF

C L I N I C A L  CO N C E R N S

17 Maximum control
A multi-modal approach  
to multi-mechanistic pain.
BY JOSEPH V. PERGOLIZZI, JR., MD,  
AND CHRISTOPHER GHARIBO, MD

R E S E A R C H  R E S U LT S

23 Attacking running pain
You begin at the body’s foundation.
BY TIM MAGGS, DC

P R AC T I C E  C E N T R A L

29 The trickiest intersection
Your communication skills can 
manage and motivate employees.
BY MONICA WOFFORD, CSP

W E L L N E S S  A P P R OAC H

41 Put their concerns to rest
If patients can’t sleep well,  
they can’t heal properly. 
BY ROBERT G. SILVERMAN, DC

Chiropractic Economics (ISSN 1087-1985) (USPS 019-178) is published monthly except semi-monthly (twice a month) in January, February, April, May, June, August, September, and October; 20 issues annually. Address: Chiropractic Economics Inc., 820 A1A N, Suite W18, Ponte Vedra Beach, 
FL 32082. Phone: 904-285-6020; Fax: 904-285-9944. Website: www.chiroeco.com. (A Florida Corporation) Postmaster: Please send form #3579 to Chiropractic Economics, PO Box 3521, Northbrook, IL 60065-9955. Periodicals class postage paid at Ponte Vedra, Florida and at additional 
mailing offices. GST #131868416. Subscription Rates: U.S. and possessions, $39.95 one year, Canadian subscribers add $35 per year shipping and handling; overseas subscribers add $60 per year shipping and handling. Students, $19.95, Single copy, $4. Statement: While encouraging the 
free expression of opinion by contributors to this publication, Chiropractic Economics and members of its staff do not necessarily agree with/or endorse the statements made in the advertisements or contributed articles. Chiropractic Economics is owned by Chiropractic Economics, Inc. a 
Florida Corporation, Joseph D. Doyle, President and CEO and Daniel Sosnoski, Editor. Authorization for the use of photographs and/or illustrations is the responsibility of the author(s). All materials submitted for publication shall remain the property of this magazine until published. Change 
of Address: Six to eight weeks prior to moving, please clip the mailing label from the most recent issue and send it along with your new address (including zip code) to the Chiropractic Economics circulation Department, PO Box 3521, Northbrook, IL  60065-9955. For a faster change, go 
to www.ChiroEco.com and click on “Magazine.”

IN  EVERY ISSUE
8 Editor’s Note
10 News Flash
60 StudentDC.com
61 Datebook
62 Ad Index
63 Product Showcase 
64  Marketplace

P E R S O N A L  G R OW T H

45 The MOO factor
Make the most of your  
margin of opportunity.
BY DENNIS SCHONE, DC

M A R K E T I N G  M AT T E R S

49 Plan for growth
5 new patient funnels to drive  
your promotional calendar.
BY BRYAN CITRIN

CO D I N G  K E YS

57 Coding with confidence
First, understand the basics. 
BY KATHY MILLS CHANG, MCS-P,  
AND NICKI BROOKS, CPPM

BUYERS GUIDE
54 Patient Education

PHOTO CREDITS: ADOBE STOCK

34  Step with 
caution  
Compliant coding is one  
of the biggest challenges 
you face.     
By Kaitlin Morrison

4 C H I R O P R A C T I C  E C O N O M I C S   •   O C TO B E R  2 6 ,  2 0 1 8    C H I R O E C O . C O M

http://chiroeco.com


http://deeceelabs.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17


YO U R  O N L I N E  C H I R O P R A C T I C  C O M M U N I T Y

uWebinars
uPodcast
uResource Centers
uVideos
uJob Board
uBuyers Guide

uSurveys
uIndustry Research
uSchool Guide
uStudents
uProducts & Services
uCurrent News

More Resources at ChiroEco.com

 Top Stories
u 5 improvements to your money habits to help you in your practice.   

ChiroEco.com/moneyhabits

u How to spot an email phishing attempt.  
ChiroEco.com/emailphishing

u�How to declutter your life and practice.  
ChiroEco.com/declutter

ChiroEco.com/laserfaq

ChiroEco.com/tools-course

 Social Media
Let’s discuss on Facebook 
facebook.com/ChiroEcoMag

Get the latest tweets from CE 
twitter.com/ChiroEcoMag 

Weekly chiropractic information on Instagram 
instagram.com/ChiroEcoMag 

Real time news and updates on Apple News 
Favorite us on Apple News. 

 Editor’s Pick

Can turmeric help improve allergies?
If you’ve ever had allergies, you 
can well understand just how 
frustrating it can be when your 
patients have symptoms that 
seem to linger for days on end.
They may probably find that 
spicy food, particularly curry, 
can do wonders to help open 
up clogged nasal passages and 
stuffed ears, and sooth sore 
throats. As odd as it may sound, there may actually be some sound 
science behind some of the symptom relief that they can get.
The secret is in turmeric, which is the main spice used in the sauce 
for curry. Turmeric is perhaps the best known of all the medicinal 
herbs in the Ayurvedic tradition. Like many of the other herbs in this 
tradition, it also doubles as a culinary ingredient for not only curry, 
but many other dishes that are popular throughout South Asia.
What is the active ingredient in turmeric that works to fight off 
allergic reactions? Furthermore, what does the research show about 
its usefulness for treating allergies?
ChiroEco.com/turmeric-for-allergies
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It’s no secret that the history of chiropractic in 
the 20th century was often a story of survival. 
The early pioneers of the profession often found them-

selves inside courts and jail cells, accused of “practicing 
medicine without a license.” In the early 1900s, MDs 
didn’t know what to make of chiropractic, but they defi-
nitely wanted the title of “doctor” for themselves.

Admittedly, allopathic medicine during this period 
was often questionable, crude, and deadly. An MD might 

prescribe radium water for arthritis, and 
mercury for syphilis. Listerine, invented by 
Joseph Lister to sterilize medical instruments, 
was thought to cure gonorrhea, dandruff, and 
the common cold.

And if you think the opioid crisis is some-
thing new, consider that for a time Bayer Heroin 
was sold over the counter at drugstores, and 
doctors prescribed it for everything from sore 
throats to PMS. The resulting hundreds of 
thousands of addicts were an enormous social 

problem until heroin was banned in 1924.
So it’s little wonder that there’s always been a segment of 

the population that has its doubts about Western medicine 
and is eager to avoid intersecting with it if safer alternatives 
exist. 

Some early chiropractors advertised themselves as 
offering “drug-free and knife-free care.” Fast-forward about 
75 years and you come to Wilk v. American Medical Ass’n.

Today, DCs and MDs are learning to work together. 
In many cases, of course, it’s still dogs and cats—mortal 
enemies by nature. But some DCs have cracked the code 
on getting MD referrals, and some hospital facilities and 
clinics have one or more DCs on staff. Even corporate 
on-site wellness centers have found that employees aren’t 
just open to chiropractic, they love it.

The decision to work in more collaborative settings, 
however, means working professionally and a large part 
of that involves coding and documentation, judgement 
and demonstration of medical necessity. None of this is 
to imply that you don’t do that already; rather, dogs are 
learning to be a bit more catlike, and vice versa. Which is 
making it possible to play together.

To your success,

Let me know what’s  
on your mind:
904-567-1539
dsosnoski@chiroeco.com
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BY THE NUMBERS 

CHIROECONEWSflash.com 
z THE CHIROPRACTIC PULSE
Integrating chiropractic into multidisciplinary 
settings adds value
A recent study published by the Palmer Center for Chiropractic 
Research investigators and collaborators in the Journal of 
Alternative and Complementary Medicine says patients, health 
care administrators and medical physicians see value when 
chiropractic care is integrated into multidisciplinary settings.

Medical physicians, nursing staff and other health care 
professionals reported their generally favorable impressions of the new service. Many health care 
workers started using chiropractic care themselves after seeing the results achieved with their 
mutual patients. Patient satisfaction scores for chiropractic services were reported as being among 
the highest of all providers. Patients interviewed for the project found it convenient to receive 
chiropractic care in a facility where they go for their other health care needs and were reassured 
that their providers worked together closely and shared records.

To read more, visit ChiroEco.com/multidisciplinaryDC
Source: Palmer College of Chiropractic, palmer.edu

Oakland chiropractor Willard Smith, DC, 
honored at The WAVE
Oakland-based chiropractor Willard Smith, DC, received the 2018 
Service to Humanity Award at The WAVE conference, held at the 
Oakland Convention Center in August. This honor was bestowed on 
Smith for his perseverance and breakthrough representation of African-
Americans in the chiropractic profession.

Smith, 92, served in many professional and civic organizations such 
as the California Chiropractic Association (CCA), the Alameda County 
Chiropractic Society, and he was appointed by then-Governor of California Edmund G. Brown Jr. to 
the State Board of Examiners in 1976, and served for eight years.

Life Chiropractic College West President Ron Oberstein, DC, acknowledged Smith’s advancement 
of diversity in the chiropractic community. “Along with chiropractic, Dr. Smith was active locally, 
serving in local boards, churches, and in the NAACP [National Association for the Advancement of 
Colored People]. He is the first African-American elected to head a major chiropractic association in 
the CCA back in 1990,” Oberstein said. “His contribution to our profession in the state of California 
and to the patients he served for over five decades is unparalleled.”

To read more, visit ChiroEco.com/WillardSmith
Source: Life West, lifewest.edu

Maine Medicare expansion includes chiropractic
Earlier this year, on June 25, Maine Governor Paul LePage 
signed into law a bill that had been progressing since the 
beginning of the state’s legislative session, authorizing 
MaineCare to reimburse evaluation and management 
examinations. Previously, the program only covered the direct 
treatment of vertebral misalignments.

This expansion of coverage appears to have only modest impact on MaineCare funding, as the 
state’s allotted portion of the expense will be approximately $67,000 from the general fund, and 
the federal component will be about twice that amount at $122,000. The executive director of 
the Maine Chiropractic Association informed legislators that this expansion would facilitate MD 
referrals to conservative care and help patients mitigate the risk of addictive pain medications.

To read more, visit ChiroEco.com/mainemedicare
Source: Chiropractic Economics, chiroeco.com 

4.5 
The percentage of the U.S. 
population that did not obtain 
medical care due to the cost. 
Source: cdc.gov

$61,372
The median household income  
in 2017. 
Source: census.gov

10
The percentage of senior adults 
who filled at least one opioid pre-
scription between 2015 and 2016. 
Source: womenshealth.gov
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CHIROECONEWSflash.com 
z THE LEARNING CURVE
Palmer College of Chiropractic and William 
Penn University sign 3+1 agreement
William Penn University 
(WPU) in Oskaloosa, 
Iowa, signed an 
agreement with Palmer 
College of Chiropractic 
(PCC) in Davenport, Iowa, 
allowing qualified students the opportunity to save a year’s worth of time 
and expense while earning their undergraduate and graduate degrees. 
It’s designed to meet the educational goals of William Penn University 
students who exemplify strong academic credentials and a commitment 
to pursue graduate education.

The 3+1 program allows students pursuing a career in chiropractic to 
enroll in William Penn’s biology program. After completing a minimum of 
90 credits of study at WPU, students can then transfer to Palmer College 
to begin their chiropractic education.

After completing the first year of study at Palmer College, a maximum 
of 30 Palmer credit hours are transferred toward a Bachelor of Science 
degree in Biology at William Penn. This agreement allows students to also 
participate in commencement ceremonies at both WPU and PCC.

To read more, visit ChiroEco.com/PalmerPenn
Source: Palmer College of Chiropractic, palmer.edu

Logan University leads chiropractic care  
for the University of Memphis
Logan University and the 
University of Memphis (UofM) 
have teamed up for a new 
partnership wherein UofM 
student athletes now have access 
to on-site chiropractic care.

Representing Logan, Jude 
Miller, DC, MS, CCSP, CME, 
will serve as the team chiropractic physician at UofM. Student athletes 
attending UofM will have an opportunity to receive quality chiropractic 

care while Logan Doctor of Chiropractic students —working under Miller’s 
supervision —will have opportunities to complete rotations, assisting with 
chiropractic care as well as soft tissue work, dry needling, kinesiology 
taping and laser therapy.

“We are honored to be working with the Memphis Tigers, who are 
known to be an elite group of athletes,” said Vincent DeBono, DC, 
dean of the College of Chiropractic at Logan. “I think this partnership 
demonstrates the confidence UofM leaders have in our capabilities to 
augment the already great care its athletes receive with chiropractic care 
to enhance performance as well as treat and prevent injuries.”

To read more, visit ChiroEco.com/UofM
Source: Logan University, logan.edu

New York Chiropractic College unveils  
new mission statement
New York Chiropractic College (NYCC) 
is pleased to share its new mission 
statement: “New York Chiropractic College 
is committed to academic excellence, 
leadership, and professional best practices.”

This revised statement continues 
to reflect the College’s broad range of 
offerings and its commitment to educate 
natural health care practitioners in the fields 
of sports nutrition, applied clinical nutrition, clinical anatomy, diagnostic 
imaging, acupuncture, acupuncture and Oriental medicine, human 
anatomy and physiology instruction, chiropractic, and more.

NYCC President Michael Mestan, DC, MS, EdD, says, “NYCC’s new 
mission statement defines who we are and what we strive to do every 
day. As our culture becomes increasingly aware of the critical importance 
of natural health care, NYCC-educated professionals provide the highest 
level of care and leadership in fields that touch people’s lives and impact 
every aspect of their health and wellness. It is with great enthusiasm that 
we embrace our new mission statement as it encapsulates what we truly 
believe and offer our students and the communities they serve.” 

To read more, visit ChiroEco.com/NYCCmission
Source: New York Chiropractic College, nycc.edu

z WHAT’S HAPPENING IN HEALTH? 
‘Fitcations’ are a great way to shape up
From a three-day bike race to raise awareness of a charitable cause, to adventure travel abroad, 
you can take exercise to a brand-new level on a fitness trip. With no shortage of “fitcation” 
options available any time of year, start with some research, either by destination or by the activity 
you want to explore in depth. It might be a yoga retreat in the mountains, kayaking through 
whitewater, or indulging in a variety of sports at an island destination.

If you want to stay in the U.S., you can look up trips by state at adventurevacation.com, the website of the America Outdoors Association. 
Whether you’re traveling with friends, family or on your own, the association suggests identifying what you’d most like to do or if you’d rather learn 
a new sport. Then calculate your budget and the length of time you’d like to be away.

To read more, visit ChiroEco.com/fitcation
Source: HealthDay News, consumer.healthday.com
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INFOCUS

This year, in Orlando, 
Florida, The National 
by FCA drew some 3,000 

attendees and more than 270 compa-
nies and 432 exhibits to the world’s 
largest chiropractic event. Held on 
August 16–19 at the Hyatt Regency 
Orlando, over 80 notable and inter-
national speakers represented the 
industry, covering national and inter-
national issues, and examining solu-
tions, techniques, neurology science, 
sports, laser therapy, women’s health, 
pediatrics and more. 

The event celebrated multiple 
achievements, including the 123rd 
Birthday of Chiropractic Campaign 
by the Foundation for Chiropractic 

Progress, which raised $123,000; 
a Lifetime Achievement Award 
presented to Scott Haldeman, DC, 
PhD, MD; the Convention Honoree 
Award was given to Paul Lombardi, 
DC; and ChiroHealthUSA awarded 
the largest achievement-based 
scholarship, the Foxworth Family 
Chiropractic Scholarship, to 
Brooke Preston, who is attending 
Northwestern Health Sciences 
University. 

Several national groups were 
also present, including the World 
Federation of Chiropractic, the 
American Chiropractic Association, 
The Chiropractic Summit, the 
Foundation for Chiropractic Progress, 

the Congress of Chiropractic State 
Associations, and the Federation of 
Chiropractic Licensing Boards. Many 
took the opportunity to use The 
National as a meeting place to host 
private meetings.

The connections, the content  
and the inspiration factor of The 
National can’t be found anywhere else. 
This is the top reason given by 
attendees for coming year after year 
and why this event continues to set 
new attendance records annually.  
Visit TheNationalChiro.com to find 
the most up-to-date information  
for 2019 including dates, speakers, 
conference program and more. See 
you in 2019! 

Scenes from The National
BY CHIROPRACTIC ECONOMICS STAFF
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Clockwise from left page:

1. Richard Brown, DC, secretary general of the World 
Federation of Chiropractic, speaking to thousands of 
attendees during a plenary session, “The Chiropractic 
Solution to the Global Burden of Spine Concerns.”

2. Lou Sportelli, DC, awards the second-ever Lifetime 
Achievement Award to Scott Haldeman, DC, PhD, MD.

3. Drs. Susan Welch, James Chestnut, Scott Walker, 
Fabrizio Mancini, Matthew Antonucci, Sherry 
McAllister and Dan Murphy enjoying a moment 
after presenting “The National Issue of Opioids: 
Conservative Care to Help Patients Avoid Medical 
Errors.”

4. Attendees enjoying the Expo and networking 
between classes.

5. Drs. Jeffrey Tucker and Gregory Doerr leading a 
class on “Being the Expert: Functional Assessment, 
Training and Treatment of Common Upper 
Extremities, Lower Extremities and Spine Injuries.”

6. Drs. Elise Hewitt, Annette Schippel, Karen 
Erickson, Cindy M. Howard, Kristina Petrocco-Napuli, 
Teri Warner, Debra Hoffman and Courtney Conley 
gather after presenting “Our Changing Public Health 
Concerns: How to Avoid Risk and Manage Care.”

2

3

6

4

5
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CLINICALCONCERNS

Maximum control
A multi-modal approach to multi-mechanistic pain.
BY JOSEPH V.  PERGOLIZZI,  JR. ,  MD,  AND CHRISTOPHER GHARIBO,  MD

TIME TO READ: 6-8 MIN.

Pain is one of the most 
frequent reasons for which 
people seek clinical care, yet 

the specialty of pain medicine and 
our understanding of pain mech-
anisms remains in its infancy. It is 
well known that there are different 
pain mechanisms, but this knowledge 
does not always translate into our 
approach to pain control. Chronic 
pain can be defined in biopsycho-
social terms and physiologically is 
multi-mechanistic in nature and 
requires pain control therapy that 
addresses each mechanism; it requires 
a multi-modal approach.

Types of pain
Nociception is one of the more 
familiar types of pain; it occurs when 

you stub your toe or burn your hand. 
Nociceptors on the periphery of the 
body receive input from noxious 
stimuli and transmit it via the neural 
network to the spine and brain; the 
brain “interprets” the pain messages 
and causes the body to respond, for 
example, by removing the hand from 
a hot object. The pain signals travel 
along afferent and efferent pain path-
ways and the neural messages can be 
amplified or blunted along the way.

Neuropathic pain is more chal-
lenging to treat. It can occur when 
the neural network aberrantly and 
maladaptively amplifies pain signals 
from the periphery, which can occur 
with allodynia. Neuropathic pain 
may also be present when the neural 
system sends out pain signals in the 

absence of clear stimuli, which may 
occur with painful diabetic peripheral 
neuropathy or fibromyalgia. 

Chronic conditions
People with chronic pain typically 
have a neuropathic component to 
their pain, that is, they may expe-
rience both nociceptive and neuro-
pathic pain. Chronic pain is generally 
defined by duration; typically, it is 
pain that has persisted for more than 
three to six months, long after the 
original injury has healed. 

In some cases with chronic pain, 
the patient does not know what 
the original cause of the pain was. 
Chronic pain is a maladaptive form 
of pain that often presents as diffuse, 
migratory, intermittent, and may 
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vary in intensity from mild to severe. 
While chronic pain is often defined in 
terms of duration, it is fundamentally 
different from acute pain. 

Acute pain is closely associated 
with an injury or event and follows 
a somewhat predictable trajectory of 
lessening in severity as the patient 
heals. With chronic pain, patients may 
experience ongoing persistent pain 
with no clear resolution; patients may 
suffer chronic pain indefinitely, which 
may be why it is so closely tied to 
depression and even suicide. 

Inflammatory pain
In addition to nociceptive and 
neuropathic pain, patients may 
also experience inflammatory pain. 
Inflammatory pain is related to the 
inflammatory process and includes 
redness, tenderness, warmth and 
swelling around the affected area. 
Inflammatory pain is adaptive, but 

Characteristic Likely pain mechanism

Dull pain, deep pain that can be closely 
localized Nociceptive

Sensations of shocks, “pins and needles,” 
electricity Neuropathic

Pain that shoots suddenly through the 
body, usually without warning Neuropathic

In addition to pain, the paradoxical 
sensation of numbness or loss of feeling Neuropathic

Intermittent pain, migratory pain, or 
diffuse pain Nociceptive or neuropathic

Readily localized pain associated with 
swelling, redness or warmth Inflammatory

Pain that occurs with accompanying 
symptoms of nausea, dizziness, headache, 
or malaise

Visceral (may also occur with 
migraines and other headaches)

Cramping, tugging on internal organs, 
pulling sensations inside the body Visceral

Incidental pain, such as pain with specific 
movements or actions Nociceptive or inflammatory
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when inflammation becomes chronic 
(which may happen with patients with 
osteoarthritis, for example), it can 
cause persistent pain and contribute 
to the chronic pain syndrome as a 
distinct and different pain mechanism. 

Acute inflammatory pain may occur 
with a single noxious event, such as a 
sprain. The inflammation subsides as 
the tissue heals. But inflammation can 
also become chronic inflammatory 
pain. Osteoarthritis is a good example 
of this type of condition.

Visceral pain
Visceral pain involves the organs 
deep in the body and often occurs 
with cancer patients. Visceral pain is 
often perceived as very severe, hard 
to pinpoint and may be accompanied 
by symptoms of nausea, headache or 
malaise. Sometimes visceral pain can 
make the patient feel like something 
is tugging or pulling on an internal 
organ; cramping may also be reported.

Awareness of pain 
People with chronic pain typi-
cally experience different types of 
pain from different mechanisms or 
multi-mechanistic pain. The patient 
may be unaware of the different 
mechanisms at play but, if asked to 
characterize the pain, the patient may 
recognize that some of the pain is 
sharp and easy to localize (nociceptive 
pain); other pains can be dull, hard 
to pinpoint, and intermittent (visceral 
pain), while other pain is more “elec-
trical” and comes on suddenly and 
then goes away (neuropathic pain). 
Then there is incident pain with 
certain types of movement (inflamma-
tory pain in the joints, for instance). 
Pain control for such patients must 
address each of the mechanisms in 
order to be optimally effective.

Pain assessment
When assessing a chronic pain 
patient, it is helpful to begin by asking 
the patient to identify all of his or 

her pain sites, starting with the most 
severe or most disabling. Chronic 
pain patients may suffer from pain 
at multiple pain locations and these 
pains may or may not be related to 
each other. 

Then, working site by site, ask the 
patient to rate the pain intensity at 
each site and describe the pain and 
report if specific things make the 
pain better or worse. Many patients 

lack the vocabulary to describe pain 
well but the clinician may be able to 
prompt them to determine what types 
of pain are involved. (See chart.)

Nociceptive pain may respond to 
chiropractic adjustments, lifestyle 
changes (exercise, weight loss, etc.), 
or techniques from complementary 
and alternative medicine (such as 
acupuncture and massage). However, 

http://chiroeco.com
http://chirowealth.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17
http://speaktodrbruce.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17


20 C H I R O P R A C T I C  E C O N O M I C S   •   O C TO B E R  2 6 ,  2 0 1 8    C H I R O E C O . C O M

CLINICALCONCERNS

in patients with multi-mechanistic 
pain, neuropathic pain may still 
persist even if nociceptive pain is 
controlled. 

Treatment of pain
Neuropathic pain may require specific 
treatment such as exercise or relax-
ation techniques. Even then, inflam-
matory pain may still persist and 
may require special treatment, such 
as postural changes (leg elevation) or 
cold therapy to reduce swelling. 

It is useful to consider what will not 
work. If a patient with multi-mech-
anistic pain comes to the clinic and 
gets a chiropractic adjustment, this 
may help his or her nociceptive pain 
but may not address the neuropathic 
component of pain. The patient—not 
differentiating pain mechanisms—may 
feel that the treatment “did not work.” 
In actuality, it may have worked very 
well at what it could do, but it may 
not have been able to relieve neuro-
pathic pain. 

Thus, clinicians should educate 
patients about multi-mechanistic pain 
and the need in some cases for multi-
modal pain therapy. Multi-modal pain 
therapy may involve: chiropractic care 
(nociceptive pain), lifestyle modifica-
tion (nociceptive pain, inflammatory 
pain), cold or hot therapy (inflam-
matory pain), exercise (nociceptive 
and neuropathic pain), cognitive or 
behavioral therapy (all types of pain), 

topical therapy (nociceptive and 
inflammatory pain), and so on. Such 
patients should be educated that there 
may be no single thing they can do to 
eliminate their pain, but rather that 
they must pursue multiple therapies to 
address the multiple pain mechanisms 
involved.

Pain, particularly challenging pain 
that has persisted over many months, 
is often multi-mechanistic in nature 
and requires a multi-modal thera-
peutic approach. Patients who suffer 
from multi-mechanistic pain but only 
receive one type of treatment may be 
left with unresolved pain and not 
understand why. While chiropractic 
care may address much of the pain, 
clinicians must recognize that different 
mechanisms may require other treat-
ments in order to provide the patient 
with maximum pain control. 

JOSEPH V. PERGOLIZZI, Jr., 
MD, studies the causes and best 
treatments for acute and chronic 
pain. He has published more 
than 100 peer-reviewed articles 

in medical journals, has authored book 
chapters on pain, and speaks extensively on 
the subject. He is a co-founder of NEMA 
Research, Inc., in Naples, Fla. His writing 
and information about his products can be 
found at healthydirections.com.

CHRISTOPHER G. GHARIBO, MD, 
is director of pain medicine for the 
Department of Anesthesiology, 
Perioperative Care and Pain Medicine at 
NYU Langone Health in New York, NY.

Quick Tip
The 60 percent rule
Briefly, 60 percent of the people in your clinic return for their next appointment 
because you told them to. People hire you for your opinion, so tell them what is 
best for them. If they need daily or weekly care, tell them so. 

Your clients want a skilled, caring professional who has present-time 
consciousness and is going to tell them the truth in a caring way. Tell them, 
give them a chance to choose, and you’ll be surprised by how many follow your 
recommendations.

— The Center for Powerful Practices, powerful-practices.com
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Attacking running pain
You begin at the body’s foundation.
BY TIM MAGGS,  DC

TIME TO READ: 5-7 MIN.

Running hurts. Plantar 
fasciitis, Achilles tendinitis, 
iliotibial band syndrome, 

patellofemoral pain syndrome, medial 
tibial stress syndrome, metatarsalgia—
some estimates put the number of 
runners who are sidelined by these 
injuries annually at 90 percent.

A 2015 study published in the 
British Journal of Sports Medicine 
found that runners who avoided 
injury were those who landed 
lightest on their feet, sustaining the 
lowest levels of impact loading.1 The 
researchers suggested that runners 
consciously think about landing 
more softly and that they adjust their 
stride so that they land closer to the 
midfoot.

That can be easier said than done. 
Most runners are heel-strikers. In 

fact, there are some indications that 
runners with excessive pronation who 
attempt to transition to a forefoot 
strike pattern might be more suscep-
tible to inner foot and ankle injuries, 
while runners with high arches 
who attempt to transition to a fore-
foot strike pattern frequently suffer 
sprained ankles and metatarsal stress 
fractures.

Custom-made orthotics that use 
viscoelastic materials can help to 
reduce the musculoskeletal impact 
from heel strikes when running. 
This shock absorption can be of help 
particularly when there is instability, 
chronic degeneration or inflammatory 
arthritis in the joints.

Feet are the foundation ... of pain
Ninety-nine percent of feet are normal 

at birth, but problems develop quickly. 
By the first year, 8 percent develop 
foot troubles, and that number jumps 
to 41 percent at age 5 and 80 percent 
by age 20.2 By age 40, nearly everyone 
has a foot condition of some sort. 
Many foot conditions eventually 
contribute to health concerns farther 
up the kinetic chain, especially the 
generalized condition of “back pain.” 
Spotting a potential problem origi-
nating in the feet can prevent other 
injuries from affecting a patient’s 
health and lifestyle.

Running can lead to a number of 
different injuries, some stemming 
from sudden trauma and others devel-
oping over time due to microtrauma 
produced by biomechanical errors, 
structural asymmetries, tissue weak-
nesses, or excessive external loads. 
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Runners often will attempt to treat 
pain through stretching or exercises 
targeting the area that hurts, though 
the source of the pain might actually 
be elsewhere along the kinetic chain. 
In many cases, that source is an 
imbalance in the feet.

Look at back pain, for example. For 
the following conditions, the feet and 
lower extremities can have a major 
impact on lumbar spine function:

Metatarsalgia. This is foot pain that 
involves the metatarsal bones in the 
forefoot. The patient complains of 
pain on the bottom of the ball of the 
foot. Metatarsalgia may be due to a 
number of factors: overuse of the foot 
during sports, improper footwear, 
excessive weight, or foot subluxations, 
to name a few. Pain in the forefoot 
often leads to altered gait, which in 
turn can produce stress and pain in 
the pelvis and low back.

Excessive pronation or arch collapse. 
When either of these conditions 
is present, a torque force produces 
internal rotation stresses to the leg, 
hip, pelvis, and low back.3 The result 
is recurring subluxations and eventual 
ligament instability affecting the 
sacroiliac and lumbar spine joints.

Fixed supination or high-arched foot. 
The foot that is “fixed” into excessive 
supination—or which has a very high-
arched (“cavus”) foot—is unable to 
move into pronation at heel strike. 
This results in a foot that is more 
rigid and hits the ground harder. The 
supinated foot is also a tighter, stiffer 
foot that doesn’t flex and bend to 
accommodate variations in terrain. 
The poor absorption of shock and 
lack of flexibility can work together to 
cause biomechanical disorders, such 
as sacroiliac joint and lumbar facet 
irritation.4

Heel pad atrophy. As the human body 
ages, the fat pad that cushions the heel 
gets thinner. The central portion of 
the heel is most painful to palpation. 
The heel pad no longer feels thick and 
rubbery when palpated, and it may 
have a flat appearance. Atrophied heel 
pads provide less protection from 
heel-strike shock. This shock can 
aggravate and perpetuate low-back 
pain, especially in patients with 
degenerative changes in the lumbar 
discs and facets.

Heel spurs. A heel spur is a 
degenerative outgrowth of bone (a 
type of osteophyte) on the calcaneus. 
A heel spur demonstrates that 
there has been chronic tension on 
the plantar fascia at the calcaneal 
insertion. Whether it is currently 
symptomatic must be closely 
investigated, since some heel spurs are 
not associated with pain. However, 
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we must realize that this is an indicator of abnormal 
biomechanical function.

A significant factor in reducing pain caused by excessive 
biomechanical forces is frequently overlooked by prac-
titioners: the use of orthotics to decrease those external 
forces. Custom-made functional orthotics are appropriate 
for treating these conditions and will contribute signifi-
cantly to a cost-effective program of care.

Custom-made functional orthotics are used to align and 
support the foot and ankle complex in a more near-normal 
physiologic position for a weight-bearing foot to prevent 
dysfunction and improve the function of movable body 
parts.5 They are indicated to:
u�Create a symmetrical foundation by blocking pronation 

or supporting supination.
u�Provide heel-strike shock absorption.
u�Inhibit serial biomechanical stress up the kinetic chain.
u�Enhance neuromuscular re-education.

Orthotics designed specifically to cushion the impact 
load incurred from running can reduce pain triggers all 
along the kinetic chain. Shock-absorbent heel cushioning is 
especially helpful. 

What to do
No one wants to tell a patient to stop running, especially if 
it’s someone who has finally found the motivation to lead a 
less sedentary life. A responsible practitioner will evaluate 
the impact of patient lifestyle, physiology and clinical 
condition to define the individual stress level acting upon 
the kinetic chain. 

TIM MAGGS, DC, has been in practice nearly 40 years, 
and is the developer of the Concerned Parents of Young 
Athletes (CPOYA) network, with the goal of offering 
every middle and high school athlete a biomechanical 
exam prior to each sports season. The network, in 

partnership with Foot Levelers, provides training, resources, 
networking opportunities and more for DCs interested in working 
with youth athletes. Maggs can be contacted at runningdr@aol.com 
or through CPOYA.com.
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The trickiest intersection
Your communication skills can manage and motivate employees.
BY MONICA WOFFORD, CSP

TIME TO READ: 6-8 MIN.

You’ve probably traversed 
at least one intersection 
where you’re unsure how 

people navigate it safely. Most of the 
people make it through, sometimes 
there’s a bump or two, and some-
times you pray for safety and then are 
grateful for PIP insurance. 

In a figurative sense, those same 
intersections exist in your practice. 
You might not be sure how people 
do it. You might not be sure how to 
navigate through the place where your 
message got misunderstood, when it 
seemed so clear to you. 

You struggle with how to maneuver 
through the many interpretations 
because what they heard seems 
different from your intended message. 
And you’re completely befuddled 
when you find yourself at the intersec-
tion of making your meaning match 

your message and aligning both with 
the main culture of your practice. 

Leadership communication
The point where meaning, theme 
and message meet up is confusing 
for most, and it can feel like a crazy 
roundabout in the road for others. 
There is no right or left, just circles. 
Some get lost in them and continue to 
feel misunderstood, while others keep 
bringing up the same issues and ques-
tions, never taking a detour toward 
the right direction. 

This is the trickiest intersection 
in leadership, and more specifically 
in leadership communication. One 
way to resolve the confusion of that 
communication roundabout is to 
bring in an outside consultant who 
has what one might call an aerial view 
of the situation and players. Hiring 

a consultant is like having a traffic 
cop with extraordinary navigational 
tactics, along with the directions to 
your destination. 

With their expertise you can 
choose to take the main route, use an 
alternate route, or follow that other 
thoroughfare that parallels the main 
road. Let’s examine these options 
more closely. 

Taking the main route
The main focus of your practice is 
always on your patients. It’s usually 
the doctor who provides care and 
treatment, but it can also be the staff, 
and every team member is expected 
to provide exceptional service. These 
players are all important and may vie 
for top priority; however they can 
present logistics issues, too.

People facilitate the delivery of your 
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culture. What type of culture do you 
wish to be known for in town? What 
kinds of feelings do you want patients 
and team members to experience 
when they drive by your location or 
see your ad? 

A consultant can guide you to 
find what you’re truly after (which is 
what led you into business in the first 
place). While you focus on patients, 
the consultant can help discover for 
you the primary directive, the main 
direction, and the main culture you 
want for your business. This is more 
easily facilitated by someone outside 
of your business but who has industry 
experience and can help you see what 
you’ve been missing while you’ve been 
focused on treating patients. 

Use meaning
A consultant who is experienced 
working with business owners can 
also lend guidance on crafting your 

message. With a focus on business 
building and leadership development, 
a skilled consultant is your guide on 
the side. 

If you’re feeling frustration over 
your lack of skills in managing team 
members, or failing to acknowledge 
the amazing actions employees are 
taking in your office, this can add an 
element of stress to the messages you 
are inadvertently sending to patients 
and other team members. 

Are you conveying clear messages, 
even unconsciously, that maintain 
your desired culture? If you lack 
clarity and are going in all directions 
in your day-to-day business, the 
answer is likely no. If that’s the case, 
then your staff will be going in circles 
in the roundabout, without a sense 
of direction. If confusion has reigned 
for a while, they’ll be wasting effort 
trying to keep from getting in trouble 
(or fired).

Much as you would use a shortcut 
to avoid that tricky intersection, 
employ a consultant to assist you with 
finding the appropriate words, the 
right amount of emotional intelligence 
in your leadership, and consistent 
actions that support your message. 
During times of high patient volume, 
increases, rapid change, or significant 
staffing adjustments, hiring this type 
of expertise takes the pressure off of 
you as the leader and helps align team 
members with the same message, a 
clear direction, and less stress and 
frustration for all parties—including 
your patients.

Follow message
As should be clear, your ability to 
sustain your business depends on a 
strong foundation built on a clear 
idea of where everyone is going and 
how you’re going to get there. Many 
a leader and many a business have 
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begun down this road, run across 
a shiny object or a stressful, high-
traffic day, and gone off course. This 
deflates the enthusiasm of the team 
and undoes much of the efforts they 
put forth. 

A professional consultant or exec-
utive coach provides guard rails 
that help you stay the course, stay 
in your lane and gain speed in the 
right direction. Their follow up keeps 

you accountable and on message. 
Their involvement, even when team 
members change, adds to the consis-
tency of your efforts and actions.

The intersection of main, meaning, 
and message is tricky. Navigating that 
three-way intersection, while being a 
good leader and treating patients, is 
more than most doctors prepare for in 
their technical training. 

A consultant is a resource and 
making use of one is not a sign that 
there is something wrong or that you 
don’t know what you’re doing, but 
rather is a sign of tremendous interest 
in building an even stronger practice. 
Much as you wouldn’t expect to know 
all the landmarks and back roads of a 
new town into which you’ve moved, 
even if you’re an expert driver, it’s 
good to have a navigator who can 
point out the shortcuts and get you 
there safely and quickly. 

This is the value of a consultant in a 
chiropractic practice. Or, you could 
continue driving and never stop and 
ask for directions, and at some point 
possibly find yourself lost and frus-
trated with how you got there. 

MONICA WOFFORD, CSP, is a 
leadership advisor who speaks 
and coaches professionally and 
owns a training firm. As CEO of 
Contagious Companies, Inc., she 

works with chiropractic practices, health 
care, retail, and other industry leaders to 
develop their skills. For more information, 
she can be contacted at 866-382-0121, or 
through contagiouscompanies.com.

Quick Tip
Is vegetarian healthier? 
Some people do better with small 
amounts of meat in their diet—
although a balanced vegetarian 
diet appears to offer protection 
against cancer and heart disease. 
Other factors in the diet, however, 
affect health to a greater degree 
than whether or not you eat meat. 
Eating small amounts of meat, 
chicken, or fish probably comes 
down mostly to a personal choice. 
You can include meat in your diet 
without any significant health 
problems—with the following 
proviso: Keep the amount small.  

— The Baseline of Health Foundation 
JonBarron.org
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Compliant coding is one of the biggest challenges you face.
BY KAITLIN MORRISON

TIME TO READ: 9-11 MIN.

C 
oding compliance is an important issue for chiropractors today, with Medicare and other payers 
cracking down on fraudulent and non-compliant coding practices. As a result, chiropractic 
offices are facing increased scrutiny as many practices struggle to stay compliant and avoid 
violations. 

The environment that chiroprac-
tors practice in has certainly changed. 
More than a few doctors have 
committed fraudulent billing, bringing 
negative attention to chiropractic care. 
New technology has made the process 
of investigating noncompliance cases 
easier as electronic healthcare record 
(EHR) software facilitates the review 
of patient records and histories. 

The Office of Inspector General 
(OIG) is diligently working to protect 
the taxpayer dollars in the Medicare 
Trust Funds and is increasingly 
concerned with uncovering cases of 
fraud. Because of the OIG’s greater 
observation and closer investigation 
of chiropractic billing and coding 
practices, it’s arguably more important 
than ever for chiropractic clinics to 
invest more effort in compliance. 

How can your practice achieve and 
maintain standards of excellence that 
are beyond reproach? Taking insurers’ 
concerns seriously, practicing careful 
documentation, coding correctly and 
seeking solid justification through 
medical necessity can help. 

Confronting compliance
For the conscientious doctor of chiro-
practic, correct coding can seem like 
a minefield—chiropractors are often 
viewed with suspicion by insurers 
because of the small number of bad 
actors who’ve given the entire profes-
sion a compromised reputation. Other 
doctors have struggled to keep their 
compliance up to speed as health care 
regulations have changed and coding 
standards have evolved. 

How did we get here? The answer, 
unfortunately, is rampant fraud on 
the one hand and innocent misunder-
standings on the other. Even though 
many chiropractors are deliberately 
trying to avoid compliance mistakes, 
the game itself has become more 
complicated. 

Scott Munsterman, DC, CEO of 
Best Practices Academy, points out 
that payers are watching chiropractors 
closely for coding errors. Clinicians 
of every profession, he adds, struggle 
to properly code and risk making 
mistakes in the process. 

 “We have to always keep in mind, 

our small chiropractic businesses are 
subject to the very same laws that 
encumber health systems, hospitals, 
and medical clinics,” Munsterman says. 

Without the same resources to stra-
tegically address compliance issues, 
chiropractic clinics face daunting 
odds in their attempt to consistently 
keep up with the changing compli-
ance landscape. It’s easy for errors 
to happen when you’re tasked with 
focusing on so many different aspects 
of running your clinic at once. Without 
some kind of compliance strategy, 
doctors can quickly become lost. 

The documentation dilemma 
Mark Sanna, DC, president and CEO 
of Breakthrough Coaching, notes that 
individual chiropractors can have a 
documentation error rate almost of 
95 percent, which has now caused the 
OIG to subject physicians with error 
rates above 85 percent to added scru-
tiny. Starting in January 2019, these 
providers will be subject to pre-au-
thorization reviews of their treat-
ment plans before they can actively 

Step with 
caution
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treat each patient. Chiropractors 
impacted by this change will need to 
be adequately prepared, but ultimately 
this also means that every chiropractor 
should be vigilant about proper docu-
mentation and avoiding errors. 

“At its most recent meeting, the 

Chiropractic Summit, an organiza-
tion composed of the leadership of 
38 national and state organizations, 
said that bringing down chiropractic’s 
error rate was designated the profes-
sion’s highest priority,” Sanna says. 
He is a member of the Chiropractic 
Summit and a board member of the 
Foundation for Chiropractic Progress.

Every chiropractor, according 
to Sanna, should know what their 
Medicare status is and continually 
check their Comparative Billing 
Report. This can help you stay ahead 
of the game and know how you’re 
doing with your documentation. 

And Medicare is highly specific 
about the kind of chiropractic care 
that’s covered and how it should be 
documented. Acute care is covered; 
maintenance care is not. So anything 
billed to Medicare must have the 
Acute Treatment (AT) modifier, and 
it must also appropriately justify 

this with the right documentation. 
Anything else is considered to be 
maintenance care and will be rejected. 

Medical necessity requires that a 
specific and identifiable diagnosis 
can be made and that the injury or 
illness actually does cause a loss of 
function for the patient. Documenting 
that is essential to having your claim 
accepted and paid by Medicare and 
other payers. 

“Many chiropractors remain 
confused about the documentation 
process,” Sanna adds. “The crux of the 
chiropractic documentation dilemma 
lies within the fact that Medicare has 
never clearly defined the point of 
transition of patient care from acute to 
maintenance care.” 

That, he says, is where the errors 
start. It only adds to the confusion 
chiropractors have when they go to 
document and bill for the care they 
already provided to patients. 

Meet the experts
Scott Munsterman, DC, is 
CEO of Best Practices 
Academy in Brookings, SD. 

bestpracticesacademy.com

Mark Sanna, DC, is president 
and CEO of Breakthrough 
Coaching in Vernon, NJ.  

mybreakthrough.com

Diane Barton, DC, is the 
owner of Medical Compliance 
Specialists in Homewood, Ill. 

medicalcompliancespecialists.com
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Due diligence
Documentation—along with proper 
coding and billing—is critical in 
the quest of achieving compliance, 
says Diane Barton, DC, of Medical 
Compliance Specialists. She points to 
Medicare’s Comprehensive Error Rate 
Testing (CERT) program, which takes 
a statistically valid, random sample 
of claims from providers to assess 
whether they were reimbursed prop-
erly under Medicare rules.

“Based on errors found during 
CERT review audits, chiropractors 
continually demonstrate major issues 
with improper or lacking docu-
mentation, medically unnecessary 
services, improper coding and billing, 
and lacking proper signatures. These 
results are nothing new,” Barton says. 

Practicing due diligence is one 
important way for chiropractors to 
stay ahead. Medicare Administrative 
Contractors (MACs) are payment 

processors who also audit for compli-
ance in the claims they process, 
meaning that payments are being 
closely scrutinized for errors. CERT 
contractors and MACs collaborate to 
strive for low error rates. Chiropractic 
claims are being actively audited and so 
it’s essential for practices to document 
thoroughly—even if their coding and 
billing is done perfectly from the start. 

“Proper and thorough documenta-
tion is there to demonstrate medical 
necessity of care, it documents the 
doctor’s treatment and care provided 
to the patient for claim reimburse-
ments and it sets the line of defense 
if ever audited, investigated or sued,” 
Barton adds.

Without this documentation, it is 

arguable that there’s little that can be 
done later to defend the chiropractor 
from a lawsuit. It’s a position all too 
many DCs find themselves in, where 
it’s simply too late to go back and fix 
documentation after the fact. 

Creating a compliance program
A chiropractic compliance program 
can help you stay on track and 
demonstrate that you’re a chiropractor 
who’s interested in coding, billing, and 
documenting correctly. Unfortunately, 
as mentioned, the compliance envi-
ronment is constantly changing and 
can be difficult to keep up with. 
It takes a consistent and prepared 
approach to recognize and adapt to 
these changes.

Chiropractic claims are being actively audited 
and so it’s essential for practices to document 
thoroughly.
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Barton says every compliance 
program should have specific coverage 
to keep your clinic protected. “The 
requirements for a Medicare, OIG, 
and HIPAA compliance program 
are quite different, but these seven 
elements are the foundation to build 
practice-specific programs upon.”

These facets of a compliance 
program are absolutely essential, 
according to Barton:
uWritten policies and procedures
u�A designated compliance officer to 

oversee your practice’s compliance
u�Open lines of communication with 

your compliance officer 
u�Training and education provided to 

your team
uOngoing self-audits for compliance 
u�Guidelines that enforce standards for 

maintaining compliance
uAppropriate responses to offences 

If you ignore the compliance needs 
of your practice, you’re taking an 
unnecessary risk, Barton adds. “Areas 
of danger when dealing with compli-
ance matters are the lack of correct 
knowledge of the requirements of 
compliance programs, sticking your 
head in the sand pretending your 
practice is compliant when it’s not, 
no or improper documentation, and 
taking the wrong advice.” 

Munsterman agrees that under-
standing compliance is a vital first 
step. All too often, he notes, chiro-
practors fail to integrate what they 
know about compliance issues into 
their daily practice. 

Beyond understanding and 
acknowledging the importance of 
compliance, practices also need to 
take proactive steps by reworking their 
operations to make compliance easier. 
Without that specific information 

documented, you could have a more 
difficult case explaining the rationale 
behind your treatment choices. This is 
your opportunity to explain and estab-
lish the details supporting your work. 

“Just as important is acting upon 
these requirements, building the 
procedures you need into your 
daily workflows, and constructing 
encounter-specific documentation 
in your EHR that addresses mecha-
nism of injury, diagnosis, treatment 
plan, treatment effectiveness, etc.,” 
Munsterman says. “Know what is 
required in an initial visit and subse-
quent visits for an episode of care. 
Focus on your patient’s functional 
ability, adopt patient-specific goals, 
and record the specific activities of 
daily living interfered with by pain 
and that are being improved with care.” 

As Sanna notes, it’s also vital to 
know how your documentation 
compares to that of your peers. If 
you’re not consistently documenting 
at a level that’s considered to be an 
appropriate norm, that may be a red 
flag to auditors. Educating yourself 
proactively about documentation can 
help you know where you stand in 
relation to other doctors. 

Once you put your own compliance 
program in place, don’t assume you’re 
completely and eternally protected. 
Make reasonable efforts to verify your 
program’s validity and keep it updated 
regularly. Because regulations can 
change, it’s important to continually 
improve that program and make sure 
it meets current standards. For a busy 
chiropractor, this can be a lot of added 
responsibility and effort. 

If needed, you can designate a 
team member or colleague as your 
compliance officer to share the 
burden. Doing this doesn’t mean 

you’re completely off the hook, 
however. Check in regularly with 
your compliance officer to ensure the 
entire practice is meeting appropriate 
standards. 

Making a difference
As a profession, chiropractic may very 
well be at a crucial point where indi-
vidual doctors have a chance to posi-
tively change health care. Chiropractic 
care can be done efficiently and can 
make a substantial difference for 
patient health, but it has to be seen 
making an impact. 

Too many regulators believe 
chiropractic is a haven for fraud-
sters—perhaps because chiropractors 
often have few opportunities to legit-
imately bill for their services and are 
looking for ways to boost revenue 
and find more patients. This creates 
opportunities for vendors to market 
equipment, and convince doctors to 
use codes incorrectly. 

“Please understand that there is 
nothing wrong with equipment, but 
many times we find chiropractors 
are led to believe they can bill for 
equipment use, when in reality they 
are being advised to use incorrect or 
improper codes,” Barton observes. 

She adds that she’s seen this when 
talking with chiropractors at conven-
tions and conferences. Advocating for 
correct billing isn’t always high on the 
list of priorities for some vendors. 

Having a compliance program can 
help protect your practice and also 
turn the tide against the bad reputa-
tion chiropractic may have with some 
payers and regulators. It’s worth it to 
be proactive, especially in an age of 
compliance challenges. 

KAITLIN MORRISON is a 
freelance writer in Washington, 
and she specializes in healthcare 
and technology issues. A 
frequent contributor to this 

magazine, she can be contacted at kaitlin@
kaitlinmorrison.com, or through 
kaitlinmorrison.com.

Chiropractic care can be done efficiently and 
can make a substantial difference for patient 
health, but it has to be seen making an impact.
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WELLNESSAPPROACH

While the body sleeps, 
it heals. Injuries and 
illnesses all improve when 

the body gets adequate sleep; so do 
chronic conditions such as arthritis 
and fibromyalgia. Research shows 
that most of the healing takes place 
during Stage 2 and Stage 3 sleep, 
when sleep is deepest and without 
dreams. 

During Stage 3 sleep, healing 
hormones such as human growth 
hormone are released and the produc-
tion of stress hormones, such as 
cortisol, is inhibited. Tissue repair 
happens during this stage. Blood pres-
sure drops and blood flows more to the 
muscles. Inflammation is suppressed so 
that healing can happen. Stage 3 deep 
sleep is when muscles and joints are at 
their most relaxed. 

More than quantity
Adequate, high-quality sleep is also 
crucial for brain health and keeping 
your memory sharp. Memories are 

consolidated during sleep as the infor-
mation a person learns during the 
day is transferred from short-term to 
long-term memory. The connections 
between brain cells that help you 
remember things are strengthened. 
Long-term memories are formed in 
the brain during Stage 3 deep sleep, 
another example of how the quality of 
sleep is as important as the quantity.

Another cause of poor memory 
and bad decision-making from lack 
of sleep are high levels of the stress 
hormone cortisol. Elevated levels of 
cortisol have a negative effect on the 
hippocampus, a structure in the brain 
that is closely tied to memory and the 
consolidation of information. 

When you get adequate, high-
quality sleep, your cortisol levels 
drop during the night, giving your 
hippocampus a chance to do its job 
of organizing memories. When you 
don’t sleep well, with cortisol levels 
higher than normal, the result is 
forgetfulness, difficulty processing new 

information and trouble concentrating 
and staying focused. 

A lack of good sleep is associated 
with Alzheimer’s disease and some 
other forms of age-related dementia. 
During sleep, the brain’s specialized 
lymphatic system flushes out meta-
bolic waste products that accumulate 
in the fluid between brain cells. That 
includes beta-amyloid and tau, the 
proteins that form the character-
istic brain plaques and tangles of 
Alzheimer’s disease. 

We know from earlier studies 
that acute sleep deprivation elevates 
beta-amyloid levels in the brain.1 
Recent research has shown that even 
one night of poor quality sleep is 
enough to cause an immediate rise in 
beta-amyloid levels; a week of poor 
quality sleep raises both beta-amyloid 
and tau.2 Thus, the quality of sleep 
here is more important than quantity. 
Reaching stage 3 deep sleep is crucial 
for letting the brain flush out waste 
products.

Put their concerns to rest
If patients can’t sleep well, they can’t heal properly.
BY ROBERT G.  SILVERMAN, DC

TIME TO READ: 5-7 MIN.
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WELLNESSAPPROACH

Sleep deep
About 20 percent of sleep time is 
spent in Stage 3 sleep, mostly during 
the first half of the night. A variety of 
factors can keep you from reaching 
Stage 3 or from staying in it long 
enough for the restorative effects to 
be felt. 

Anxiety, pain, noise, light, bed 
partner, and being too warm or too 
cold can interfere with the normal 
sleep cycle. Just as important as the 
sleep surroundings is the mattress 
on the bed. The right mattress can 
help you fall asleep faster, stay asleep 
longer, and attain Stage 3 sleep on 
schedule, without awakenings that 
disrupt the sleep cycles. 

The mattress matters
The right mattress provides a moder-
ately firm, comfortable surface that 
supports the body’s natural curves 
without pressure points and leads 
to a healthier sleep position. It’s not 
only comfortable but it creates a 
therapeutic sleep environment by 
encouraging deeper sleep with fewer 
awakenings.

A popular material for a supportive 
mattress is high-density, open-cell 
memory foam (polyurethane). Because 
memory foam mattresses contour to 
the body, they don’t cause pressure 
points. Instead, they support the body 
and align the spine by distributing 
body weight evenly. Modern memory 
foam responds to the pressure signa-
ture of the body and then returns 
quickly to its original shape. 

Memory foam mattresses are 
particularly helpful for patients with 
injuries, arthritic joints, back pain, 
neck pain and conditions such as 
fibromyalgia that cause chronic pain 
and loss of sleep. These patients may 
benefit from a doctor-recommended 
infrared enhanced mattress. 

By embedding thermo-reactive 
minerals into polyester fibers used 
in the mattress, the infrared elec-
tromagnetic energy given off by 

the body during sleep is captured 
and reflected back. The recycled far 
infrared (FIR) wavelengths penetrate 
to the cells under the skin, triggering 
the capillaries to open up and bring 
more blood flow and oxygen to the 
cells.3 Studies show that, on average, 
recycling infrared energy during 
sleep increases blood flow by about 
8 percent and increases the duration 
and quality of sleep. 

Chemical exposure matters
Since 2007, federal law requires that 
all mattresses must be treated with 
flame retardant chemicals as a safety 
measure. Most of the flame retardants 
used in modern mattresses contain 
chemicals such as decabromodiphenyl 
oxide (deca) that are associated with 
health risks, including kidney and 
nerve damage. 

A limited number of memory foam 
mattress brands are available without 
flame retardants if a doctor provides a 
letter of medical necessity. Particularly 
for non-smoking patients with chem-
ical sensitivities, a flame-retardant-free 
mattress can improve sleep and overall 
health. For everyone, a good night’s 
sleep is essential to wellness. 

ROBERT G. SILVERMAN, DC, 
CNS, CCN, CSCS, CKTP, CES, 
CIISN, DACBN, DCBCN, HKC, 
SASTM, teaches seminars 
nationwide and in Canada and 

has a successful sports injury and sports 
performance private practice in Westchester 
County, New York, and is on the advisory 
board for BioPosture. He can be reached at 
914-287-6464, drrobertsilverman.com, 
info@drrobertsilverman.com, or through 
erchonia.com.
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PERSONALGROWTH

The MOO factor is about the 
“margin of opportunity” 
that exists between where 

you are today and where you can be. 
It’s about the time you have left to 
accomplish your goals and fulfill your 
dreams. It’s your chance to win.

You have short-term MOO of one 
day, one week, and one month, to 
longer-term MOO of months, years 
and a legacy. This is your time to be 
your best and maximize your poten-
tial. This period of time and what 
you accomplish in it is all about you 
and how you show up every day. Your 
belief system, certainty, clarity of 
vision, character, goals and relentless 
action will determine your success 
during your MOO journey.

5 principles to compete and 
win in the game of life
Be a dreamer. It’s your life and you get 
to write your dreams and live them. 
You must see it before you can be 
it. Where do you see yourself in one 
year, five years, 20 years? You must 
be crystal clear about what you want, 
when you want it, and how you are 
going to get it. 

Put a plan in place and get up each 
day with focus and action to make 
it become reality. Dreams do require 
you to believe in yourself and your 
potential.  

One of the greatest gifts we have in 
chiropractic is the ability to help our 
patients be healthy enough to achieve 
their goals and dreams. 

Be disciplined. Mastering others is 
strength; mastering yourself is true 
power. The only discipline that lasts is 
self-discipline. Self-discipline requires 
you to hold yourself to a high standard. 

Discipline is without a doubt the 
most important character trait it takes 
to develop a successful practice. Many 
times it is not that you do not know 
what to do as much as it is getting 
into the habit of doing it. Each day 
you must have the discipline to have a 
plan and work on it. 

Being disciplined allows you to 
have consistency in your life and 
practice. Practice growth requires a 
better you and consistent systems and 
procedures. With discipline, you can 
maximize your MOO.

The MOO factor
Make the most of your margin of opportunity.
BY DENNIS SCHONE,  DC
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PERSONALGROWTH

Take personal responsibility. Be 
responsible for your life and practice. 
Where you are in your life and 
practice is a reflection of what you 
have been seeking. If you are unhappy 
with what you see, then it’s time to 
work on changing you.

I recall a doctor years ago who 
desperately needed help. He had been 
in practice about 10 years and was 
only collecting $4,000 a month, but 
his overhead was $13,000. He was 
disgruntled and ready to give up his 
practice. He had found a part-time 
job driving a limousine on nights and 
weekends. In talking with him, he was 
blaming everything but himself. 

The first step was to help him take 
full personal responsibility for where 
his life and career had been going. It 
was after he looked in the mirror and 
changed what he saw that he changed 
his life and career. He took respon-
sibility for his failing practice and 
became more disciplined about what 
he should have been doing all along. 
Today he has an associate and is 
collecting around $40,000 to $50,000 
a month.

Good leadership is about taking 
responsibility for where you are 

and not making excuses. When you 
change, your world changes. 

Walk your talk. Be a person of great 
character. Your ability to develop a 
reputation as a person of integrity and 
honor is the highest achievement of 
a successful life. Walking your talk 
is about sticking to your values and 
maintaining the best qualities.

The only competition you ever have 
is with yourself. Do you get adjusted? 
Do you exercise regularly? Do you 
perform good examinations? Is well 
care important to you? Patients will 
always measure up to their doctor’s 
expectations. What are your expecta-
tions? Pain care? Feeling better care? 
Wellness care? 

Build relationships. Every day you are 
in the relationship-building business. 
But you must first have a good 

relationship with yourself before you 
can be shared with others. How do 
you feel about you? What kind of 
thoughts do you have about yourself? 
Are you proud, confident and grateful 
for who you are? 

Building yourself up will allow you 
to build up others. Make it your busi-
ness to meet and greet everyone at 
events, parties and other social func-
tions. Handing out your business card 
to everyone you meet can return huge 
dividends: “Here’s my card. Everyone 
needs to know at least one chiro-
practor; you never know when you 
will need one.” 

These five principles are necessary 
for you to show up in your practice 
and community.  How well you master 
these principles will have an enor-
mous impact on your ability to have 
successful practice growth. 

DENNIS SCHONE, DC, is the 
CEO and president of 
HealthFirst Chiropractic. He is a 
consultant with more than 35 
years of experience in private 

practice, and is the author of The M.O.O. 
Factor. He can be contacted at bonedr@
copper.net or through livehealthfirst.com.

Good leadership 
is about taking 

responsibility for 
where you are and  

not making excuses.
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Every chiropractor needs a 
predictable and scalable way 
to increase their new patient 

load. Predictability means it will work 
every month and scalability means 
not trading precious time for “new 
patient leads” by doing screenings or 
attending business mixers.

Many chiropractors have a promo-
tional calendar of internal events such 
as Patient Appreciation Day, an in- 
office food drive, and even sweep-
stakes for those who refer. But you 
should take time to plan out a funnel 
strategy for your practice as well.

The funnel concept
A funnel is a focused website that 
takes people through a linear journey 
that eventually results in them walking 
into your practice. Every funnel needs 
a single call to action and it shouldn’t 
replace your existing website, but 
rather be used in conjuction with it.

There are different online software 
solutions that provide point-and-click 
funnel creation, and the funnel can 
be hosted on a subdomain of your 
existing site. Once you decide on your 
funnel strategy, the most common 
way you will get people into your 
funnel is through online ads on plat-
forms like Facebook, YouTube and 
Google.

To help more people in their 
community, make more money, and 
in turn better support their families 
and employees, chiropractors need 
to start implementing these concepts 
into their practices immediately.

Discounted new-patient funnel
This is similar to the new-patient offer 
many chiropractors already have on 
their websites, but it typically includes 

more services at a better price. The 
point is not to make a lot off the 
initial offer, but rather to benefit from 
the care plan and later from the refer-
rals they send you. For this to work 
well, it’s recommended to itemize the 
offer as much as possible to make it 
sound more appealing. Many times 
this will be a cash offer. It’s not advis-
able to make it a free offer because 
that will attract the wrong type of 
patient.

Also, check your state and federal 
laws regarding what can be offered 
along with any needed disclaimers 
on the funnel or ad, to avoid making 
improper inducements.

One chiropractor reported making 

an additional $50,000 within a few 
months by implementing this funnel. 
He went on to share that he doubled 
his practice with a six-figure increase 
in a little less than a year, and he did 
this in a small town of around 20,000 
people.

Testimonial funnel
Don’t be content with patients leaving 
you only written reviews online, but 
instead look to incorporate video 
testimonials into your marketing, too. 
Try to get multiple testimonials for 
the different conditions you treat, and 
get comments from both men and 
women. 

For example, get three testimonial 

MARKETINGMATTERS

Plan for growth
5 new patient funnels to drive your promotional calendar.
BY BRYAN CITRIN

TIME TO READ: 6-8 MIN.
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videos of men with back pain and 
three from women with the same 
condition. Do the same for neck 
pain, headaches, neuropathy and 
anything else your practice specializes 
in treating. Have them sign a photo 
release form giving you the rights to 
the testimonials and allowing you to 
share them on social media and your 
website.

From there, you can create a funnel 
that’s condition- and gender-specific. 
It’s not suggested to have the same 
price in this funnel as you used in 
the discounted new-patient funnel 
because the potential patients in this 
funnel are better qualified. They’re not 
visiting your funnel because they saw 
a great deal, but because they could 
relate with the testimonial.

Next, run Facebook ads with ad 
copy that addresses the specific issue 

your patient in the video had. Be sure 
that Facebook’s gender targeting and 
the gender in the testimonial are the 
same.

You can then create what’s called 
a “custom audience” on Facebook to 
show a different testimonial video to 
someone whose watched a portion of 
the first testimonial. You should also 
show additional videos to those who 
visited your testimonial funnel but 
never left their contact information.

Niche and pain-specific funnel
This is similar to the testimonial 
campaign but is crafted around the 
niche and pain point instead of testi-
monial. The video will be of you 
talking directly to the niche audience. 

For example, your funnel could be 
for runners and is educational about 
knee pain with a corresponding knee 

offer. It could be a mother-specific 
campaign talking about how constant 
headaches can make it difficult to take 
care of children. Another example is 
tech neck, and how constantly looking 
down at a smartphone could be 
causing neck problems.

Lunch-and-learn funnel
It’s never easy going out into the 
community and convincing business 
owners to let you come in and talk 
to their employees. What if busi-
nesses instead contacted you directly 
requesting that you share with their 
staff?

Create a funnel that has a video 
introduction of you talking about how 
you would like to cater a local restau-
rant and come into their office to give 
a free health talk. Include some bullet 
points of what will be covered during 
the talk in the video. 

If there’s a big company you want 
to get into, consider dropping a pin in 
Facebook’s geographic targeting with 
a 1-mile radius directly on the address 
of the company. From there, you 
could create an ad that mentions that 
company by name with your ad copy.

For a more generalized approach, 
you could advertise a sweepstakes 
where people will enter their infor-
mation and place of work for an 
opportunity to win a free catered 
lunch-and-wellness seminar. You can 
then follow up with each lead accord-
ingly or call the business directly and 
let the decision-maker know that their 
employee had entered the sweepstakes 
and they had won.

Community talk funnel
Instead of running a funnel to get 
local businesses to allow you to come 
in and speak, you can instead promote 
a special event to everyone in your 
community. For example, this funnel 
could have the date, time and location 
of a dinner talk, as well as a registra-
tion form and countdown timer to 
when the event starts. 

MARKETINGMATTERS
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A practical implementation of 
this is to hold two events back to 
back. Attendees can then choose to 
register for a catered lunch seminar 
at your office or a dinner seminar at 
a local restaurant the next day. This 
will give people options and increase 
registrations.

Follow-up essentials
Regardless of the type of funnel 
you implement, it’s vital to have a 
follow-up strategy. Each of these 
funnels should have a single call 
to action that results in the person 
leaving their name, number and email. 
Try to follow up with them as soon 
as possible within office hours. They 
were obviously interested and are 
probably in pain, so if you don’t follow 
up quickly they will likely find another 
chiropractor with a similar offer.

Try to reach out to prospects within 
five to 15 minutes if possible. If you’re 
with patients and don’t have the staff 
capacity, consider having the leads 
automatically sent to your spouse 

for immediate follow up. Texting has 
been proven to work well in getting a 
response, and it’s not uncommon for 
patients to schedule an appointment 
immediately by text. 

There are even tools that provide 
two-way texting that is automated 
from the funnel that allow you to 
provide a merge tag where you 
address the patient by name. Be sure 
to send a reminder text the day prior 
to their appointment to decrease 
no-shows. Implement these funnel 
strategies into your practice and watch 
your new patients skyrocket. 

BRYAN CITRIN is the CEO of 
Chiropractic Advertising. He’s 
growing countless practices 
around the nation using the 
latest online strategies. His 

parents and uncle are Logan graduates with 
over 120 years of combined chiropractic 
experience. He’s been featured on Forbes 
and is an active contributor to the Forbes 
Agency Council. To receive special pricing 
on implementing these concepts, schedule 
a demo by contacting Citrin through 
chiropracticadvertising.com.

Quick Tip
Preventing injury in young athletes
“The majority of—if not all—sports are good, provided the child prepares 
appropriately,” says Timothy Ray, DC, a member of the ACA Council on Sports 
Injuries and Physical Fitness. “Without proper preparation, playing any sport 
can turn into a bad experience.”

The best advice for parents who have young athletes in the family is to help 
them prepare their bodies and to learn to protect themselves from sports-
related injuries before they happen.

“Proper warm up, stretching and strength-training exercises are essential for 
kids involved in sports, but many kids learn improper stretching or weight-
lifting techniques, making them susceptible to injury,” says Steve Horwitz, 
DC, a former member of the U.S. Summer Olympic medical team. “Parents 
need to work with their kids and make sure they receive the proper training.”

“Young athletes should begin with a slow jog as a general warm-up, followed 
by a sport-specific warm-up. They should then stretch all the major muscle 
groups,” says Horwitz.

 — The American Chiropractic Association, acatoday.org
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Chiropractic Economics is pleased to present the profession’s most comprehensive patient education directory.  
The information in the resource guide was obtained from questionnaires completed by the listed companies. 

Patient Education

2 Imagine
480-657-8506
2imaginethis.com

2nd Cousin Inc.
413-232-3219
healthnewspodcast.com

3B Scientific
888-326-6335
a3bs.com

3DRX Inc.
360-909-3709
3drx.com

A2Z Health Massage Therapy Schools
888-303-3131
a2zhealthstore.com

Access Equipment Corp.
256-245-8390
chirocity.com

Activator Methods Int’l
800-598-0224
activator.com

Addison Health Systems Inc.
800-496-2001
writepad.com

aDIO Productions
800-461-2346
adioproductions.com

Advanced Rehab Consultants LLC
866-914-2003
advancedrehabconsultants.com

American Anatomical Corp.
800-344-5904
americananatomical.com

American Nutriceuticals
888-848-2548
888vitality.com

Anatomical Models International 
877-208-9372
bagofbones.us

Apex EDI
800-840-9152
apexedi.com

Back School of Atlanta
404-355-7756
thebackschool.net

Back Talk Systems Inc.
800-937-3113
backtalksystems.com

Biokinemetrics
888-507-6552
biokinemetrics.com

BML Basic
800-643-4751
bmlbasic.com

Body Logic
214-378-6100
ebodylogic.com

BodyPartChart
888-712-4278
bodypartchart.com

BodyZone.com
770-922-0700
bodyzone.com

Breakthrough Coaching
800-723-8423
mybreakthrough.com

British Institute of Homeopathy
609-927-5660
bihint.com

Bryanne Enterprises Inc.
877-279-2663
bryanne.com

BStrong4Life
866-515-4907
bstrong4life.com

Business Industrial Chiropractic Services
404-518-4338
bics2020.com

Cash Practice Inc.
877-343-8950
cashpractice.com

CATS - Cranial Adjusting Turner Style
705-792-1315
catsworkshop.com

Center for Expressive Posture
781-941-0848
expressivepostures.blogspot.com

ChiroConceptions
301-777-3710
chiroconceptions.com

ChiroDesign Group
512-301-0821
chirodesigngroup.com

ChiroMatrix
800-426-8749
chiromatrix.com

ChiroPlanet.com
888-364-5774
chiroplanet.com

Chiropractic Business Academy
888-989-0855
chirobizacademy.com

Chiropractic Images
514-277-3546
stephenshortt.org

Chiropractic Leadership Alliance
800-285-2001
subluxation.com

Chiropractic Marketing 360
888-929-3633
chiropracticmarketing360.com

Chiropractic SEO Wellness
847-807-4382
chiroseowellness.com

ChiroPractice Mentoring
608-489-7542
chiromentor.com

ChiropracticOutfitters.com
952-270-0258
chiropracticoutfitters.com

Chiroschool.com
707-927-4611
chiroschool.com

ChiroSpring
888-426-0007
chirospring.com

ChiroVision 
800-438-9355
chirovision.com

CJ3 Consulting
512-474-1895
cjmertz.com

Clinic Artwork
715-575-4119
clinicartwork.com

CommVantage
866-399-4009
3dpractice.com

ConCentro Laboratories LLC
520-876-0308
neuropathyusa.com

Concept Therapy Institute
210-698-2254
zonedoctors.com

Cox Technic Resource Center Inc.
800-441-5571
coxtrc.com

Creating Wellness
888-589-9355
creatingwellness.com

Davlen Associates Ltd.
631-924-8686
davlendesign.com

Demandforce
800-246-9853
demandforce.com

Discover Wellness Inc.
760-208-1895
drstevehoffman.com

DoctorPromo
516-867-8237
doctorpromo.com

Dr. Pete Gratale’s Power Centering
201-260-2003
drpete.com

DrBarbaraEaton.com
907-444-9043
drbarbaraeaton.com

Dynamic Disc Designs
250-751-0897
dynamicdiscdesigns.com

E-Z BIS Inc.
800-445-7816
ezbis.com

eyeQuest Networks Inc.
770-933-1800
eyequestnetworks.com

Feeling Pretty Remarkable
416-750-1500
feelingprettyremarkable.com

Foot Levelers Inc.
800-553-4860
footlevelers.com

Forte Holdings Inc.
800-456-2622
emr4chiro.com

Foundation for Chiropractic Progress
866-901-3427
f4cp.com

Functional Medicine Masters 
888-777-3020
functionalmedicinemasters.com

Future Health Inc.
888-434-7347
futurehealthsoftware.com

Gallery Medica
818-761-1355
gallerymedica.com

GMP Fitness
888-467-3488
gmpfitness.com

Graston Technique
888-926-2727
grastontechnique.com

H.W. Industries Inc.
800-824-5084
hwind.com/chiro

Health Visions Inc.
888-480-1350
healthvisions.com

Healthy You
800-826-9946
healthyyouweb.com

Himalaya Herbal Healthcare
800-869-4640
himalayausa.com

Hoggan Scientific LLC
800-678-7888
hogganhealth.net

Image One
800-536-3030
imageoneads.com

Inborne Technology Corp.
800-329-3209
nowmd.com

Inselman Coaching
888-201-0567
inselmancoaching.com

JTECH Medical
801-478-0680
jtechmedical.com

Kennebec Proof Preferred
412-278-2040
proofpreferred.com

Killer Ads
706-233-9000
thekillerads.com

Kinetic Concepts LLC
845-802-4433
themovementonline.net
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King Bio 
800-543-3245
safecarerx.com

Koren Enterprises
800-537-3001
korenpublications.com

Legacy for Life
877-557-8477
legacyforlife.net

Lippincott Williams & Wilkins
800-638-3030
lww.com

Living Well Labs
800-540-1674
livingwelllabs.com

LSI Int’l
800-832-0053
lsiinternational.com

Market Domination Services
877-204-8739
marketdominationservices.com

Massage Warehouse
800-910-9955
massagewarehouse.com

Medi-Stim Inc.
800-363-7846
medi-stim.com

Medical Arts Press
800-328-2179
medicalartspress.com

Medical Electronics Inc.
866-633-4876
meditronics.net

MedicFusion
866-643-7778
medicfusion.com

Meditherm Inc.
866-281-5479
meditherm.com

Microfour
800-235-1856
practicestudio.net

Mighty Oak Technology Inc.
952-374-5550
charttalk.cloud

Miridia Technology Inc.
888-647-4342
miridiatech.com

Mojo Interactive 
866-626-3867
locateadoc.com

Morgan Professional Products
800-403-5295
morganprofessionalproducts.com

MPower Media
888-232-9862
mpowermedia.com

Myogauge Corp.
888-696-3539
myogauge.com

MyoVision
800-969-6961
myovision.com

National Health Education Society Inc.
800-241-7705
voiceforhealth.com

Natural Touch Marketing
800-754-9790
naturaltouchmarketing.com

New Harbinger Publications Inc.
800-748-6273
newharbinger.com

Noromed Inc.
800-426-0316
noromed.com

Novel Electronics Inc.
651-221-0505
novel.de

Nutraceutics Corp.
877-664-6684
nutraceutics.com

Officite
630-928-0950
officite.com

OnlineChiro.com
888-932-5560
onlinechiro.com

OPTP
800-367-7393
optp.com

Pain & Stress Center
800-669-2256
painstresscenter.com

Palmer College CE & Events
800-452-5032
palmer.edu/ce

Parker Share Center
972-438-6932
parkersharecenter.com

Patient Media Inc.
719-488-6663
patientmedia.com

Perfect Patients
800-381-2956
perfectpatients.com

Performance Health/Biofreeze
800-246-3733
biofreeze.com

Performance Health/Thera-Band
800-321-2135
thera-band.com

Pettibon System Inc.
888-774-6258
pettibonsystem.com

Pivotal Health Solutions
800-743-7738
phschiropractic.com

PostureCo
866-577-7297
postureco.com

PreventiCare Publishing
912-897-3040
preventicare.com

Rizzo & Jones Associates
877-947-7200
rizzoandjones.com

Roscoe Medical
800-871-7858
roscoemedical.com

Rosen Coaching
808-878-8384
rosencoaching.com

S.A.M. LLC
800-752-3263
morenewpatients.com

Science Based Nutrition
937-433-3140
sciencebasednutrition.com

Sigafoose Seminars
800-331-6930
sigafoose.com

Sigma Instrument Methods
888-860-9492
sigmamethods.com

Sigma Instruments
724-776-9500
sigma-instruments.com

Solutions4
877-817-6074
solutions4.com

Spinal Reflex Institute Int’l
877-259-5520
spinalreflex.com

Standard Process Inc.
800-558-8740
standardprocess.com

Stoneybrook Publishing Inc.
800-736-3632
stoneybrookpublishing.com

Strobel Technologies
812-280-6000
strobel.com

Sunset Park Massage Supplies
813-835-7900
massagesupplies.com

Synergy Therapeutic Systems
800-639-3539
targetexercises.com

Systemic Formulas Corp.
800-445-4647
systemicformulasmedia.com

Target Information Management Co.
800-258-0258
targetinfo.ws

Tekscan
800-248-3669
tekscan.com

The Family Practice Inc.
866-532-3327
thefamilypractice.net

The Masters Circle
800-451-4514
themasterscircle.com

The Perfect Patient Funnel System
800-497-5849
perfectpatientfunnel.com

Tim Stensrud Design
780-449-7272
healthcaredesigner.com

Totally Booked Practice
888-243-2661
totallybookedpractice.com

Trigenics Institute  
of Functional Neurology
416-481-1936
trigenicsinstitute.com

Trusted Voice
877-558-6423
trustedvoice.com

Upledger Institute Int’l
800-233-5880
upledger.com

Ventura Designs
888-713-2093
posturepro.com

Visual Odyssey Inc.
800-541-4449
neuropatholator.com

Watt Media Inc.
800-250-8233
watt-media.com

We Got Your Phone
410-591-4336
wegotyourphone.com

Wellness Way
888-450-3333
wellnessway.com
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CODINGKEYS

If you ask most chiropractors 
how confident they are in their 

coding practices, you will hear a 
variety of responses depending on 
how many services a doctor provides. 
Even then, it can be a guess. This is 
a big problem, considering that how 
you are coding claims can make or 
break your compliance efforts. 

In addition, if all the required 
elements of Evaluation & Management 
(E/M), Chiropractic Manipulative 
Treatment (CMT), therapies, and 
documentation are not met, it may 
raise a red flag for audits and result in 
the payer recouping funds from your 
office. Who needs that?

Let’s lay the foundation of how to 
be a confident coder.

What you really need to know
Knowledge is power! Whether you’re 
a doctor of chiropractic doing it on 
your own, a billing specialist, or even 
a certified coder, competently coding 
for chiropractic care requires being 
well-versed in these key areas:
uHealth care terminology
uAnatomy and physiology
u�Various types of CMT procedures 

per AMA standards
u�Assessment of E/M services and 

E/M documentation guidelines
u�Applying individual payer policy 

standards when making a coding 
decision

u�Using daily notes and treatment 
plans to code for services and 
supplies provided 

u�Appropriate use of CPT, HCPCS, 
and ICD-10 codes 

u�Applying AMA and CMS rules for 
time-based services

u�CMS bundling guidelines
u�Appropriate use of modifier -59
u�Coding diagnostic procedures
uAnd more....

There are three main elements 
to coding a claim: E/M, CMT, and 
ICD-10. First, take a moment to 
examine each element individually.

Evaluation & Management: E/M. 
These codes are among the 
most vital code sets used in the 
chiropractic profession. They 
represent the foundational initial 

Coding with 
confidence
First, understand the basics.
BY KATHY MILLS CHANG, MCS-P,  
AND NICKI  BROOKS,  CPPM

TIME TO READ: 5-7 MIN.

A
D

O
BE STO

CK/SPA
XIA

X
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visits, re-evaluation visits, and others 
that set the tone for episodes of care. 
When used appropriately, these codes 
demonstrate the level of evaluation 
and management provided to your 
patients and indicate how you should 
be reimbursed for providing that 
care. A clear understanding of how 
to bill for these services is crucial to 
receiving proper compensation for the 
care you provide.

The E/M codes most often used in 
a chiropractic office should be those 
belonging to the office visit series 
9920X–9921X. They should accu-
rately represent the level of history, 
examination, and clinical decision 
making required. It is critical that you 
determine the appropriate code level 
within this set to avoid inadvertently 
under- or over-coding, thereby risking 
non-compliance. And it doesn’t 
involve throwing a dart to decide—
there are rules. 

Chiropractic Manipulative Treatment: 
CMT. In a chiropractic office, the 
CMT code will likely be the most 
commonly billed service. Do not 
make the mistake of believing just 
because these codes are used daily, 
however, that they are somehow of 
less consequence. They are far more 
complex than many believe them to 
be, and lack of knowledge in this key 
area has contributed to an abundance 
of billing errors. Each CMT code 
contains a value for the amount of 
pre-assessment and post-assessment 
work, practice expense, malpractice 
value and others. 

When billing CMT and E/M codes 
on the same visit, be aware that each 
CMT code has some level of E/M 
code embedded within it, as explained 
above. For this reason, it is not appro-
priate to charge an E/M service with 
a routine CMT visit. But there are 
a few exceptions when both may be 
appropriate:
uNew patient visits
uNew conditions 

u�Periodic examinations to evaluate 
whether a change in treatment plan 
is necessary

uSevere exacerbations

If any of the above listed exceptions 
are present, then it may be appropriate 
to charge both CMT and E/M codes 
for that visit, with the use of the -25 
modifier (appended to the E/M) to 
indicate that a separate service was 
performed. 

Many chiropractors feel that 
adjusting the full spine is much more 
beneficial and contributes to faster 
healing than simply treating the area 
of complaint. If any are in this cate-
gory, remember that just because it 
may seem clinically appropriate to 
provide that level of service, it doesn’t 
mean that a third-party payer will 
recognize this it as being medically 
necessary. It is a best practice to be 
aware of the policy guidelines of each 
payer who you submit charges to, and 
only seek reimbursement for the areas 
deemed medically necessary by the 
payer.

International Classification of 
Diseases: ICD-10. The International 
Classification of Diseases, 10th 
Revision (ICD-10), is a set of codes 
used to describe patients’ conditions 
and diagnoses. ICD-10 is revised 
periodically to incorporate changes in 
the medical field.

Because your documentation 
should drive your ICD-10 code selec-
tion, there is no room to be vague in 
the selection of codes utilized. Using 
non-specified or unclassified codes 
repeatedly will eventually raise red 
flags for third-party payers, which 
can potentially have a negative effect 
on your reimbursement. Specificity is 
paramount, especially with ICD-10.

When it comes to coding ICD-10, 
a provider or coder should be able to 
confidently
u�Understand how to use the tabular 

list in the ICD-10 code book.
u�Select codes that appropriately 

reflect the patient’s condition.
u�Describe the cause of the patient’s 

condition or mechanism of injury.
u�Clearly convey a patient’s condition 

using “excludes notes”.

Some of the most valuable assets 
you can invest in for your practice are 
accurate and dependable coding 
resources. These are items are a must-
have for any chiropractic practice to 
be successful. Also, be certain to stay 
up to date as coding references are 
edited and updated annually. 

KATHY MILLS CHANG is a 
certified medical compliance 
specialist (MCS-P), a certified 
chiropractic professional coder 
(CCPC), and a Certified Clinical 

Chiropractic Assistant (CCCA). Since 1983, 
she has been helping chiropractors improve 
the performance of their practices. She 
leads a team of 30 at KMC University and is 
a foremost expert on Medicare, 
documentation and CA development. 

NICKI BROOKS is a Certified 
Physician Practice Manager 
(CPPM) who entered the 
chiropractic field in 1999 as a 
Chiropractic Assistant. In the 

ensuing years, she held a variety of 
positions in the health care industry 
acquiring a diverse toolbox of skills. She 
joined KMC University in 2016. 

Kathy or any of her team members can 
be reached at 855-832-6562 or info@
KMCUniversity.com.

It is a best practice to 
be aware of the policy 

guidelines of each 
payer who you submit 
charges to, and only 
seek reimbursement 
for the areas deemed 
medically necessary 

by the payer.
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As I am writing this, I have a 
little kink in my neck. The 
cause? A student adjusted me 

the other day.
I always have some students or 

interns—or both—hanging around the 
clinic. I never say no to a student who 
wants to shadow or intern with me. 
Does it help my practice? No, it’s more 
of a distraction than a help, as even 
unpaid interns end up causing more 
work than they save. One summer 
intern took down our internet 
access for a day. So if I am busy with 
practice, speaking, podcasting and 
coaching, why do I have students 
around? 

Two reasons: First, I was blessed 
with amazing mentors who helped 
me come along; I had an amazing 
externship with a DC who continues 
to be a mentor. I had great shadowing 
experiences and great professors in 
school. I had so many who helped me 
along the way, I feel it’s my duty and 
pleasure to give back. 

In fact, my externship doctor, 
James Santiago, DC, not only gave 
me an externship but when I started 
my practice right out of school, I had 
no idea what I was doing. I literally 
called James almost every day with a 
practice question. And despite having 
a booming practice—he might have 
10 people waiting—he always took the 
time to answer my calls. 

Even after a few years in practice, I 

continued to be blessed with amazing 
mentors who have allowed me to get 
where I am today. It is my duty to 
help young students the same way. I 
truly enjoy helping young people grow 
(and hopefully watch them succeed).

Second, it’s important for students 
to see several practices before going to 
school, and when they are in school 
as well. One summer intern at my 
urging spent three days a week at our 
clinic and two days a week at another. 
He would have been happy to be at 
my clinic full time, but I really wanted 
him to see another practice. 

Just because you decided to be 
a chiropractor, there are still many 
choices regarding how to practice 
and the type of work you will do. I 
have a close friend who is an NFL 
chiropractor. While that sounds glam-
orous, and he does have a super bowl 
ring, it’s a lot of work. Long, long 
days for little pay, weekends spent 
traveling with the team and being 
away from family, and meetings on 
Saturday night before games going till 
midnight. 

Although I always liked sports and 
thought about sports chiropractic, 
once I saw the amount of work 
needed for a small reward, I decided 
to pass. Our summer intern worked 
in our busy, multiple DC, multiple 
PT, acupuncture, MD nutrition clinic 
three days a week, and the other two 
days a week with a traditional solo 

DC with one or two assistants. 
Maybe you enjoy the low-stress 

small practice, maybe you like 
working with specialists. Neither type 
of practice is better; you really have to 
see what fits you best.

So, shadow as much as possible 
whenever you’re on break, have a 
day off, any time you have available. 
If you come to New Jersey, come see 
me! Even if you have a favorite family 
chiropractor, go see several docs. See 
different practice types: integrated, 
sports, functional medicine, rehab, 
nutrition, regenerative medicine—the 
possibilities are endless. There are 
more types of practice now and more 
ways you can deliver care.

The student who made my neck a 
little sore was checking out different 
states and different practice types; now 
that is smart! 

Most DCs will welcome you and 
allow you to visit their practices; many 
interns contact me through my 
website or Facebook groups. Now go 
shadow and see what the wide world 
of chiropractic is all about. 

JAMES R. FEDICH, DC, is a 
practicing chiropractor in 
Northwest New Jersey. He is 
also the published author of 
Secrets of a Million Dollar Practice 

and host of a top-rated podcast, Path to 
Success with Dr J. He can be contacted at 
drfedich@drjamesfedich.com, or through 
drjamesfedich.com.

The art of shadowing
TIME TO READ: 4-6 MIN.

News and business resources for the new practitioner.  
Visit us at studentdc.com for more content.

STUDENTDC
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DATE EVENT WHERE  SPONSOR PHONE

Nov. 1-2 CEAS II: Expanded Ergonomics Assessment Skills Certification Workshop Atlanta The Back School of Atlanta 800-783-7536

Nov. 2 Foot Levelers Practice Xcelerator Madison, WI Foot Levelers 800-553-4860

Nov. 2 Foot Levelers Practice Xcelerator Indianapolis Foot Levelers 800-553-4860

Nov. 2-4 NMT for Cervical Cranium Silver Spring, MD NMT Center 727-821-7167

Nov. 3 Activator Methods International Seminar: Toronto Toronto, ON Activator Methods 800-452-5032

Nov. 3 Activator Methods International Seminar: Chicago Chicago Activator Methods 800-452-5032

Nov. 3-4 CEAS II: Expanded Ergonomics Assessment Skills Certification Workshop Atlanta The Back School of Atlanta 800-783-7536

Nov. 3-4 FAKTR Rehab System Miami Southeast Sports Seminars 877-489-4949

Nov. 3-4 VITALITY – Anti-Aging, Performance and Healthy Living Troy, MI Erchonia 888-242-0571

Nov. 3-4 AMPED – Achieving Maximum Performance Every Day Denver Erchonia 888-242-0571

Nov. 3-4 Take Aim at Chronic Pain – Conquering America’s Health Epidemics New Orleans Erchonia 888-242-0571

Nov. 3-4 Trigenics Shoulder Course Plus Toronto, Ontario Trigenics Institute  416-481-1936

Nov. 3-4 New Charrette’s Extremities: A 21st Century Approach Madison, WI Foot Levelers 800-553-4860

Nov. 3-4 A Successful Practice: Examination, Imaging and Great Patient Care Indianapolis Foot Levelers 800-553-4860

Nov. 3-4 Ultimate Pain Therapy – Intro to Pain Management & Scar Release Denver MPS Therapy 800-567-7246

Nov. 3-4 Ultimate Pain Therapy – Intro to Pain Management & Scar Release Mechanicsburg, PA MPS Therapy 800-567-7246

Nov. 3-4 Ultimate Pain Therapy – Intro to Pain Management & Scar Release Daytona, FL MPS Therapy 800-567-7246

Nov. 8 Foot Levelers Practice Xcelerator  Schenectady, NY Foot Levelers 800-553-4860

Nov. 8 Neck and Jaw: The Good, Bad and the Ugly Webinar Foot Levelers 800-553-4860

Nov. 8-11 Cox Technic Certification Course in Lumbar Spine – Parts I/II Fort Wayne, IN Cox Seminars 800-441-5571

Nov. 9 Foot Levelers Practice Xcelerator Raleigh, NC Foot Levelers 800-553-4860

Nov. 9-10 CEAS I Ergonomics Assessment Certification Workshop Berkeley, CA The Back School of Atlanta 800-783-7536

Nov. 10 Activator Methods International Seminar: Boston Boston Activator Methods 800-452-5032

Nov. 10 Foot Levelers Practice Xcelerator San Francisco Foot Levelers 800-553-4860

Nov. 10-11 Take Aim at Chronic Pain – Conquering America’s Health Epidemics Madison, WI Erchonia 888-242-0571

Nov. 10-11 Back in Balance – Dealing with America’s Health Epidemic Orlando, FL Erchonia 888-242-0571

Nov. 10-11 Whole Person Permanent Impairment Rating for Motor Vehicle Injuries Phoenix American Academy of MV Injuries 480-664-6644

Nov. 10-11 Adjusting the Extremities and the Spine the WONG WAY Louisville, KY Foot Levelers 800-553-4860

Nov. 10-11 The 3 Rs of Chiropractic: Reduce, Restore and Rehab Raleigh, NC Foot Levelers 800-553-4860

Nov. 10-11 Baseball and Sports Performance Conference – Purser Center Special Event Chesterfield, MO Logan University 800-842-3234

Nov. 10-11 Tools and Techniques for a Sports Chiropractic Practice San Francisco Foot Levelers 800-553-4860

Nov. 10-11 AMPED - Achieving Maximum Performance Every Day Louisville, KY Erchonia 888-242-0571

Nov. 10-11 Concussion-PCS Course Sanford, FL MPS Therapy 800-567-7246

Nov. 10-11 Ultimate Pain Therapy – Intro to Pain Management and Scar Release Ocala, FL MPS Therapy 800-567-7246

Nov. 15 Foot Care for All Ages Webinar Foot Levelers 800-553-4860

Nov. 15-16 CEAS I Ergonomics Assessment Certification Workshop New York The Back School of Atlanta 800-783-7536

Nov. 16 Foot Levelers Practice Xcelerator Pittsburgh Foot Levelers 800-553-4860

Nov. 16-18 AFNI Trigenics Upper Extremities Course Tupelo, MS Trigenics Institute  416-481-1936

Nov. 17 Activator Methods International Seminar: Phoenix Phoenix Activator Methods 800-452-5032

Nov. 17 Activator Methods International Seminar: Orange County Irvine, CA Activator Methods 800-452-5032

Nov. 17-18 VITALITY – Anti-Aging, Performance and Healthy Living Sacramento, CA Erchonia 888-242-0571

Nov. 17-18 AMPED – Achieving Maximum Performance Every Day Towson, MD Erchonia 888-242-0571

Nov. 17-18 Basic Acupuncture – Session No. 3 Chesterfield, MO Logan University 800-842-3234

Nov. 17-18 Advanced Biomechanical Testing and Treatment for the Active Patient Pittsburgh Foot Levelers 800-553-4860

Nov. 17-18 Ultimate Pain Therapy – Intro to Pain Management and Scar Release Miami MPS Therapy 800-567-7246

Nov. 17-18 Ultimate Pain Therapy – Intro to Pain Management and Scar Release Naples, FL MPS Therapy 800-567-7246

Nov. 17-18 Ultimate Pain Therapy – Intro to Pain Management and Scar Release Wichita, KS MPS Therapy 800-567-7246

For a searchable list of more seminars and show dates or to submit your event, visit ChiroEco.com/datebook.

DATEBOOK
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PRODUCTSHOWCASE 

To search for more products, or to submit a product, go to ChiroEco.com and click on “Products and Services.”
*These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure, or prevent any disease.

Cupping tool
Become a master fascial manipulator 
with RockPods. This product includes 
a unique set of eight silicone pods—
four large, and four small—that allow 
you to grab, pull and push fascia 
to treat pain, mobility and movement dysfunctions. The large 
RockPod grabs and holds on to tissues. The small pods target 
hard-to-reach areas with precision. Made from medical-grade 
silicone and packaged in a convenient carrying case and quick-
start guide, these finely crafted cups are easy to clean and have 
no moving parts. You can go from treatment to treatment with 
zero downtime.
408-912-7625 • rocktape.com

Spinal injury technology 
Spinal Kinetics is a U.S.-based 
medical technology and services 
company. We are the leading 
pioneer in the clinical application of 
our science-based injury technology 
called CRMA (Computerized Radiographic Mensuration 
Analysis). CRMA is an advanced X-ray measurement 
methodology that allows our board-certified medical radiologists 
to accurately measure the abnormal intersegmental motion 
patterns that result from injury to the spinal ligaments. Spinal 
ligaments hold the vertebral motion units in proper and exact 
alignment for the duration of any activity that a patient does. 
877-508-9729 • thespinalkinetics.com

Wellness wristband
Vitabrace is the world’s first and only 
wellness high-performance wristband 
containing miracle fruit seed oil, which is 
clinically proven to be safe and effective in 
improving manual performance skills and reducing hand fatigue. 
This wristband can help you improve your performance with 
manual skills during daily tasks, work and recreational activities. 
800-901-3735 • miraclefruitoil.com

CE and postgrad program
DC Hours is online chiropractic 
continuing education designed to 
provide high-quality interactive 
courses for less than half the price of a live seminar. And the 
best part is that you get to view the course in the privacy and 
convenience of your own home or office. Chiropractic online 
continuing education courses have come a long way. Gone are 
the days of reading pages of material and waiting to answer a 
question before moving to the next page. The DC Hours online 
courses are all narrated slide-based presentations that move 
automatically from one slide to the next. 
800-511-0269 • dchours.com

Balance testing 
Balance Tracking Systems has released 
Assess Balance software for objectively 
measuring balance, weight distribution and 
fall risk. Assess Balance is used with the 
BTrackS Balance Plate—the first affordable 
force plate testing system in the U.S. The 
BTrackS System is a Class I medical device 
and is used by chiropractors around the U.S. 
to objectively assess balance and weight distribution before, 
during and after treatment. The BTrackS System is also widely 
used in sports medicine for concussion and TBI treatment. Tens 
of thousands of athletes are tested yearly on the system. The 
BTrackS System is portable, weighs 14 pounds and requires no 
AC power. 
888-811-0054 • balancetrackingsystems.com

Weight loss
The Erchonia Zerona-Z6 laser is designed for 
non-invasive fat loss for body circumference 
reduction. The laser has been proven to 
emulsify adipose tissue through double-
blind, multi-site and placebo-controlled 
clinical trials. The Zerona-Z6 technology 
maximizes coverage and offers an overall 
better treatment. With the reconfiguration of the diodes on the 
new Zerona-Z6, you can be assured your patients are receiving 
the most researched and effective fat-loss laser available.
214-544-2227 • erchonia.com 

Topical analgesic 
Biofreeze Professional combines characteristics 
users love from regular Biofreeze in an optimized 
formula of key ingredients. Multiple PhD-led 
research studies in pain relief, cold sensation, blood 
flow and user experience led to this professional 
formula. It delivers a longer-lasting effect and 
a more satisfying experience with a smoother 
application, free of parabens and propylene glycol.
800-321-2135 • performancehealth.com 

Handheld massager 
Pure-Wave CM7 is a powerful 
handheld percussion massager. Pure-
Wave’s variable speed hammering 
motion delivers relief for muscles. 
The lightweight ergonomic design is also cordless, allowing for 
use wherever desired. Pure-Wave CM7 features a dual motor 
design, with percussion and vibration motors. Both percussion 
and vibration motors can be adjusted to the desired intensity. Six 
different massage sticks are included to address different areas 
of the body and styles of massage.
866-528-1010 • padousa.com
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Claim YOUR Space Today!

904-285-6020
Janice Long, Ext. 541
Jeff Pruitt, Ext. 542

Susan Nevins, Ext. 554
Jennifer Jolly, Ext. 573

WE SAVED THIS 
SPACE FOR YOU 

Small ads have 
big rewards.
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1-877-445-5020 • www.HillLabs.com • Frazer, PA

HILLTHERAPY
Innovation and quality for you and your patients.

Deluxe Anatomotor $5395 
Roller Massage with Variable-Speed Long-Axis 

Traction. Proven and Effective. Cervical and  
Lumbar Spinal Traction, Soft-Tissue Massage for 

the back and legs, Heat and Vibration

Hands-Free Ultrasound 
A better treatment with less  

staff time. Includes Interferential,  
Premod, optional light therapy  

and mobile cart.

only $2845

Neck Correct 
Cervical Exercise Device.  

Helps restore cervical curve and 
reduce pain associated with  

forward head posture.

Retail $69  
(call for provider pricing)

IFC Interferential Unit 
Four Channel Multi-Waveform  

Electro-Therapy Unit  
with Premod, Russian,  
Galvanic and TENS.

only $995

Anatomotor S/T  
$2450 

When Traction is not required, the  
Stationary-Top Anatomotor gives the same 

quality of massage and spinal mobilization in a 
6’3” space with optional heat and vibration

Hill HiLo 
Electric Stand-to-Horizontal top, automatic 

fold-down footboard, 36” face cut-out, wedged 
foot section and paper tray.

Starts at $3450

HA90AM 
For Activator® Methods with electric 

adjustable height, extended face cut-out, 
wedged foot-section and paper tray.

Starts at $2550

* (ACTIVATOR and ACTIVATOR METHODS are 
trademarks of Activator Methods, Inc. and are used 
for identification purposes only. Equipment made 
or distributed by Hill Laboratories is not made or 
approved by Activator Methods, Inc.)

1-877-445-5020 • www.HillLabs.com • Frazer, PA

Manual 90C 
Chiropractic drop table with  
adjustable height, up to four drops, 
thoracic-breakaway and more.

Starts at $2475

Air 90C 
Deluxe pneumatic-drop table with  

adjustable height, four air-drops. air-breakaway, 
power foot strips and much more.

only $5895

Shown with Indigo Top 
and Black Base

with Cinder Top 
and Black Base

Investing in a Hill Table
Buying a Hill table is an investment in your practice that will pay off for 
years to come. Lasting value and personal service, together with easy 
financial terms, make Hill tables the clear and definitive choice. 

HILL90C
Manual and Air-Drop Tables

HILLAM
for Activator™ Methods*

Shown with Gray Top 
and Black Base

Shown with Black Top 
and Black Base

hill_fca_fold-out_inside_2018b.indd   1 7/20/18   10:40 AM

http://hilllabs.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17
http://hilldtsolutions.com?utm_source=chiroeco&utm_medium=display&utm_campaign=issue17


1-877-445-5020 • www.HillLabs.com • Frazer, PA

HILLTHERAPY
Innovation and quality for you and your patients.

Deluxe Anatomotor $5395 
Roller Massage with Variable-Speed Long-Axis 

Traction. Proven and Effective. Cervical and  
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Hands-Free Ultrasound 
A better treatment with less  

staff time. Includes Interferential,  
Premod, optional light therapy  

and mobile cart.

only $2845

Neck Correct 
Cervical Exercise Device.  

Helps restore cervical curve and 
reduce pain associated with  

forward head posture.

Retail $69  
(call for provider pricing)

IFC Interferential Unit 
Four Channel Multi-Waveform  

Electro-Therapy Unit  
with Premod, Russian,  
Galvanic and TENS.

only $995

Anatomotor S/T  
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When Traction is not required, the  
Stationary-Top Anatomotor gives the same 

quality of massage and spinal mobilization in a 
6’3” space with optional heat and vibration

Hill HiLo 
Electric Stand-to-Horizontal top, automatic 

fold-down footboard, 36” face cut-out, wedged 
foot section and paper tray.
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HA90AM 
For Activator® Methods with electric 

adjustable height, extended face cut-out, 
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Manual 90C 
Chiropractic drop table with  
adjustable height, up to four drops, 
thoracic-breakaway and more.
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Air 90C 
Deluxe pneumatic-drop table with  

adjustable height, four air-drops. air-breakaway, 
power foot strips and much more.

only $5895

Shown with Indigo Top 
and Black Base

with Cinder Top 
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Investing in a Hill Table
Buying a Hill table is an investment in your practice that will pay off for 
years to come. Lasting value and personal service, together with easy 
financial terms, make Hill tables the clear and definitive choice. 

HILL90C
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PainZone Other Major 
Brands

NOT available 
in mass retail 
brick-and-
mortar stores

✔ No

Attractive 
pricing for 
resale that is 
only available 
to medical 
professionals

✔ No

Strong formula 
with 3 active 
ingredients

✔ No

No water 
added as an 
ingredient

✔ No
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