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SEARCH ENGINE OPTIMIZATION TIP SHEET

Search engine optimization involves 
continuous efforts to ensure local consumers 
can find your business online. An effective 
SEO strategy is based on several simple rules. 
Start with these basic SEO tips to maximize 
your online presence.

Need more SEO tips for your practice?  
Call 855.580.5587 to speak to an experienced 
Internet Consultant about your search engine 
optimization strategy. 

1. CREATE A MOBILE-
RESPONSIVE WEBSITE
Consumers are shifting away from desktop  
search and toward mobile search. Make sure  
your practice’s website is mobile-responsive.  
Your website should display properly whether  
a potential patient is viewing your website  
on a tablet, smartphone, laptop, or a  
desktop computer.

2. STANDARDIZE YOUR NAP 
NAP stands for Name, Address, and Phone 
Number. Make sure your NAP is consistent 
across the internet, down to whether you 
have “Street” spelled out or abbreviated as    

“St.” Implement this by making sure all pages 
on your website properly display your NAP, 
your social media lists your NAP correctly, and 
any directories or third party websites have 
your NAP listed appropriately. 

3. WRITE CUSTOM CONTENT
Custom written content creates a great user 
experience and tells search engines what 
services or products your practice offers. 
Include local and relevant keywords naturally 
in the text. A best practice is to compile an 
FAQ page for your website.

4. INTEGRATE SOCIAL  
MEDIA & VIDEO
Social media is a great way to retain 
existing patients while reaching out to new 
patients. Online video is highly sought after 
by online users and enables your practice to 
build trust with potential patients. Integrate 
these two mediums into your website by 
linking to your social media profiles and 
embedding videos from your YouTube or 
Vimeo channel on your website.

5. SOLICIT ONLINE REVIEWS 
Online reviews of your practice are 
instrumental to your SEO rankings and to 
converting online users into new patients. 
The major search engines value reviews 
left on reputable online review sites like 
Google+ and Yelp. Additionally, online 
reviews allow potential patients to see 
what your current patients have to say 
about your practice and services.


