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Introduction

How do you know if your Facebook Business
Page is doing well? The number of Page Likes

or amount of interaction with your content are
two ways to gauge its general health. For a more
granular look, Facebook provides detailed data
on almost every aspect of your Page - you just
need to understand how to find and interpret
these clues! Knowing what works and what does
not work on your Facebook page helps you to
tailor your approach so that you can achieve a
more successful presence.
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Luckily, Facebook offers a detailed analytics tool
called Insights that offers a plethora of information
to help you evaluate and refine your efforts.

While Facebook Insights gives you important data
about your Business Page, if you're new to the tool,
it can be difficult to decipher. In this eBook, we point
out the data sets you need to pay attention to and
help you understand what their numbers mean so
you can improve your efforts and maximize the
benefits of your Facebook presence.



Finding the Insights Tab

Locating Insights is the first step to

understanding your Page’s numbers. n Your Business Page

To access Facebook Insights, log in to
your Facebook Business Page and click Page Inbox Notifications 8 Insights

on the Insights tab at the top. U

Page Inbox Notifications €3 Insights Publishing Tools
Overview
Page Summary Last 7 days
Promotions
Results from Sep 27 - Oct 03
Followers Note: Does not include today's data. Insights activity is reported in the Pacific time
ke time zone of your ad account.
The important sections within the Insights
Reach . . . . . . .
Actions on Page : Page Views tab that we will be examining in this eBook
i September 27 - October 3 September 27 - October 3 . .
Page Views are Overview, Reach, Page Views and
Page Previews 2 36 Posts - all of which can be found in the
Actions on Page Total Actions on Page ¥ 33% Total Page Views 4 6% menu on the |eft pa ne|
Posts
Events / \ / /\/—
Videos
People Page Likes i Reach
September 27 - October 3 September 27 - October 3
Messages
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Home 1

Settings Help ~

Export Data ¢y

Pronotons

Followers

Likes

Reach

Page Views
Page Previews
Actons on Page
Posts
Events

Y £/ atr - Your intemet marketing Partner

Page  InboxfT]  Notications

Insights  Publishing Tools
—
Page Summary Last 7 days ¢ . B S
~Nov 14, 2017 - . >

»zz”g::: nmu):‘;p;f/ﬁxzyxm‘mims activity Pacific time zone. Ads actiity js reported in the & Organic ® Paid
ime count

7 | Page Previews v

November g -November 14

Actions on Page ’ Page Views
November 8- Novemper 14 November§ - Novemper 14
021 Page Views 4 6345 | Page Previews 4 195

Tolal Actons op Page 408

Rnoommmdatlons
Novemper g . Novermpe, 4




way to get a quick evaluation of

Page performance. It includes ications (3 Insights Publishing Tools Settings Help~
and more. Additionally, it also | Page Summary Last 7 days Export Data th |
shows the percentage change I s I

. . esults from Sep 27 - Oci
ﬁ’o m th e p revious per | Od SO I Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported B Organic [l Paid I
. I in the time zone of your ad account. I
you can gauge if your efforts
are improving or declini ng in I Actions on Page i Page Views i Page Previews i [
pei’fO rmance I September 27 - October 3 September 27 - October 3 September 27 - October 3 I
: I I
2 36 10 ,
. Total Actions on Page ¥ 33% Total Page Views v 24% Page Previews ¥ 47%
~Q'_ PRO-TIP: The date range can be I I
=~ adjusted from the last 24 hours I /\/_/\ /\/_/\ |
to the past 28 days. I /\k_ I
I I
| Page Likes i Reach i Post Engagements |
I September 27 - October 3 September 27 - October 3 September 27 - October 3 I
15 5,178 24 I
I Page Likes 4 150% People Reached ¥ 28% Post Engagemenst ¥ 86% I
I I
I I
: Videos i Page Followers i :
I September 27 - October 3 September 27 - October 3 I
I I
213 3)

I Total Videos Viewed ¥ 31% Page Followers 4 400% I
I I
LAl a0 '
I I
L Il N I IS I IS D S D S D S D D D D D D B D BB D BB D B B .- ‘
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Your 5 Most Recent Posts

Published F Post

|
10/ 08 I . Most Recent Facebook
|

Type

4:00 pm Post from Your Business
10/ 06 I Earlier Post: Visit Our
10:00 am Website

10:00 am

|
10/ 05 I . Another Facebook Post
|

10/03 I . Funny Facebook
4:00 pm Post

10/01 I. Informational Facebook
8:06 am Post
L N NN NN N . -

Pages to Watch

al

al

al

=]
ol

Reach: Organic / Paid . Post Clicks . Reactions, Comments & Shares i

Targeting Reach
S 181
(%) 302
(%) 334
e 387
(%) 337
See All Posts

Compare the performance of your Page and Posts with similar Pages on Facebook.

Add Pages

Page

1 I . Page 1 - Competitor
I

vou |
2 I Page 2 - Your Post

I
3 I . Page 3 - Competitor
I

I
4 I . Page 4 - Competitor
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Total Page Likes

HEE NN N NN NN NN N .
3 N »

P o

i = =
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©
=

From Last Week

v 0.1%

4 0.3%

0%

4 0.2%

Engagement

0
0

Posts This Week

[ Reactions, Comments & Shares @

Promote

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Engagement this Week

1"

Your 5 Most Recent Posts chart
gives you basic information

on your latest posts including
published date, post type,
targeting, reach, and
engagement.

Pages to Watch allows you to
compare how your Facebook
Page stacks up against your
competitors.

PRO-TIP: Keep an eye on your
competition and see which of
their recent posts are getting the
most engagement using Pages
to Watch. Select the Pages you
want to watch and click the
Page name to see their recent
posts ranked from most to least

engaging.



Reach

The Reach section provides information on
how many times people came into contact
with your content, as well as if that experience
was positive or negative.

The Reach section is split into four graphs:

;-'> Post lﬁ"’ Like, Comments, 7> H|dSe, Rripor:td
B  Reach and Shares o €

Unlikes

Total
Reach



Post Reach
The number of people your posts were served to.

[ Organic @ Paid BENCHMARK
Compare your average
performance over time.

2.5K

Organic

2K

Paid

1.5K

500

locT

@ The Post Reach graph displays the number of _~©'_ Pro-Tip: Set your date range to compare your
users your posts reached, either through paid ‘=™ average performance over time.
efforts or organically. This is a quick, easy way
to gauge how well your ads are working and
to see your organic reach over time.
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() The Likes, Comments, and Shares graph is great to '\Q' Pro-Tip: If you notice a spike in
“g* reach, engagement, or even negative

assess which of your content receives the most
engagement, so you can include more similar content
in your posting plans. When a post garners high

feedback, click on that section of the

graph to find out more.

engagement, it is seen as more valuable and interesting
so Facebook will allow more of your audience to see it.
This is great for your Page, because more engagement

means a wider audience reach.

Likes, Comments, and Shares
These actions will help you reach more people.

=== Reactions Comments === Shares e Answers e== Claims === Other

| |

Your Average
This Period

w

2

~—~o

i

Your Average
This Period

1 A

[A A

\[

-

o

27 29 03
‘ocT

[ ] [\ /
O
‘ 0‘5 0‘7 0‘9 1‘1 1‘3 1 ‘5 1‘7 1‘9 2‘1 2‘3

o)
25

BENCHMARK
Compare your average
performance over time.

Reactions

Comments

Shares

Answers

Claims

I Other v I
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Hide, Report as Spam, and Unlikes

These actions will decrease the number of people you reach.

e Hide Post

Hide All Posts === Report as Spam e== Unlike Page

BENCHMARK
Compare your average

performance over time.

Hide Post

Hide All Posts

Report as Spam

Unlike Page

27 29 03 05 07 09 11 13
locT

The Hide, Report as Spam, and Unlikes graph
displays negative feedback collected from
your Page. Just like how users can indicate
that they like content, they can also indicate
items that they do not like by hiding your
content, reporting it as Spam, or unliking
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your Page. When your content gets negative
feedback, Facebook will show those posts to fewer
people accordingly. Since you want to keep negative
feedback low or at zero, it's essential to monitor

this graph.



Page View

In this section you are able t
Page views and top traffic
broken down by total vie
views, and top traffic s«




_‘Q’_ Pro-Tip: You have the ability to change the
: timeframe at the top right corner ranging

from one week to one quarter. 1w 1M 1Q

Start:  8/19/2014 [
@ The Total Views graph shows the number of

times people viewed your Business Page. Even
if the same visitor views your Page twice, each
time they visit it’'s counted toward the total.

End:  12/15/2019 [o]

Total Views By Section 4

120

80

40

Sep 15 Sep 20 Sep 25 Sep 30 Oct 5 Oct 10 Oct 15 Oct 20 Oct 25 Oct 30
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Total People Who Viewed ; By Section | ByAge and Gender By Country By City By Device i

| ] = |

Home Other Posts About Photos

0 /\

Sep 15 Sep 20 Sep 25 Sep 30 Oct 5

On the other hand, the Total People Who
Viewed graph shows the total number of unique
people who have viewed your Business Page.
Unlike the Total Views graph, if one person
repeatedly visits your Page, it will only be
considered as one view.

JAVAVERRV)YAN '

Oct 10 Oct 15 Oct 20 Oct 25 Oct 30

_‘Q’_ Pro-Tip: Use the By Section options to

break down the metrics by certain
characteristics to help you better understand
the people who are interested in your Page.
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@ The Top Sources graph shows the top five traffic
sources (websites that point people to your Page
through a link) that are responsible for directing
the most people to your Page. Knowing this allows
you to increase your efforts on those sites so you
can continue increasing your Page views.

Top Sources

Facebook website.com google.com yelp.com otherwebsite.com

7

:f\ AA/\ 2\

Sep 15 Sep 20 Sep 25 Sep 30 Oct 5 Oct 10 Oct 15 Oct 20 Oct 25 Oct 30
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Posts

The Posts section can help you find out
how well your posts are performing.

This section is broken into two parts:

The top section has graph views that show
when your fans are online, your reach, and
engagement based on post type, and top
posts from Pages You Watch; the bottom
section goes into specific statistics for each
of your published posts.
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You want to post when your
fans are online and this graph
allows you to see when they
are most active. You can hov-
er over each day to see an
overlay of the activity on that
particular day in comparison
to the averages.

. PRO-TIP: Check out our

downloadable social media
calendar for the best days and
times to post to Facebook!

Get it here:
go.imatrix.com/social calendar

When Your Fans Are Online Post Types Top Posts from Pat

Data shown for a recent 1-week period. Times of day are

DAYS

1,776 1,748 1,773 1,785

Sun Mon Tue Wed

TIMES

1,000

800

600

400

200

3:00am 6:00am 9:00am
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When Your Fans Are Online Post Types Top Posts from Pages You Watch

The success of different post types based on average reach and engagement.

Show All Posts ¥ Reach [ Post Clicks [ Reactions, Comments & Shares @
Type Average Reach Average Engagement
|D Photo 1,330 ?

—_

&) Link 570

- Status 224 g

@ The Post Types chart displays how each type of post
(such as a link, photo, or video) performs in terms of
average reach and engagement.
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This section lists all the posts you have published
on your Page beginning with the most recent.
It includes all relevant information - published

date and time, post caption, post type, targeting,

reach, and engagement.

All Posts Published

Published ~ Post

11/13/2019 . Most Recent Facebook
4:00 pm Post from Your Business

11/12/2019 . Funny Facebook
3:30 pm Post

11/11/2019 Earlier Post: Visit Our
2:15 pm Website

11/10/2019 . Another Facebook
7:00 am Post from Your Business

11/07/2019
12:00 pm

Another Facebook Post

11/06/2019 Informational Facebook
3:00 am Post
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Reach: Organic/Paid

Type Targeting

&

al

]

]

al

e

Reach

216

244

277

375

197

216

-

Engagement

[7] Post Clicks [ Reactions, Comments & Shares @

Promote

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post

Boost Post



When Your Fans Are Online Post Types Top Posts from Pages You Watch

Add Pages Reactions, Comments & Shares i

Page Published Posts This Week Engagement
. Page 1 - Competitor 1:10/3542019 . ;EZI;J:GZ(;Z;S 1
B oo competior e i 7
B oo compenter oo o 3
W oo oocomoetior e i, ;
Similar to the Pages to Watch section we
covered earlier, Top Posts from Pages You Watch Q

drives deeper into the top weekly posts from
each of those Pages and the engagement they
received.
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Conclusion:

What These Insights
Mean for Your Business

So what do all these clues
mean? They mean your social
media success is no longer

a mystery when you know
where to look and how to put
all the information together.

Using these Insights to track
the performance of your
Facebook Page and find

emerging patterns is essential
to the success of your social
media presence. The true
wealth of this data comes not
only in understanding it, but
in putting your findings into
action in a way that causes
positive change on your Page
and for your business.
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